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 Vice president and Awards 
Committee Chair Allen Cox reminds 
members of the October 31 deadline for 
the Excellence in Journalism Award.

 In The Purposeful Journey, Lisa Richardson, Chair of 
Conferences and Media Trips, reviews the successes and trials 
of creating the IFWTWA-sponsored media trips.

 Allen Cox announces the 2016 Conference and Press 
Trip Award centered on the 2016 IFWTWA Professional 
Development Conference in San Diego? 

 John Lamkin, Publications Chair and Executive Editor of FWT, 
reports on FWT Magazine and what members can do to be 
involved.

 Markets provides information on blogs and Webzines that buy 
material on travel, culture and culinary topics.

 Story Opportunities lists contacts and story hooks for 
destinations from Belize to Cornwall.
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2016 has been EVENTFUL for our Media Trips Committee!  The ingenuity of Elizabeth 
Willoughby, our International Co-Chair, has more than doubled member opportunities.  
We’ve also had a little help from our friends.

By the time you read this October Press Pass, three IFWTWA-sponsored media trips will have concluded 
in the month of September:

San Mateo County/ Silicon Valley “As Fresh As It Gets” Media Tour, September 6-10,

VisitPittsburgh’s “Food! Glorious Food! Libation!” September 12-16, 

And The Corinthian Riviera, Greece, September 20-28. 

We’ve also worked diligently to collaborate on pre-and post-conference media trips for members.

What do you want to see on the menu?  It is not always a slam dunk and sometimes the barriers are in-
surmountable for bringing host-
ed trips to the table.  This year 
we’ve had at least five failures-
trips that never happened-for a 
wide range of reasons.

One: the PR liaison determined 
there were no qualified IFWT-
WA applicants in the pool, after 
an interminable wait and lots of 
jumping through hoops (Israel);

Two: four of seven members 
cancelled after selection; with 
only 3 remaining participants, 
the trip was cancelled (Texas);

Three: our contact became ill 
and retired from his position 
(Quebec-maybe next year!);

Four: after developing an 
itinerary for a post trip, the PR 
rep stopped responding  (San 
Pedro)

Five: not a single application 
was submitted for this post-

By Lisa Richardson

Conferences & Media Trips Committee Chair

San Mateo County “As Fresh As It Gets” Media Tour: taken at La 
Costanera, Montara Beach, CA

L to R: Stephanie Fermin (SMCCVB), Lisa Richardson, Mary Lansing, 
Ronnie Greenberg, Eric Canupp (La Costanera’s director of operations 
and events), Hilarie Larson, Kathleen Walls, Joseph Hilburs

http://www.ifwtwa.org/
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conference trip, although two individuals later discovered they completed an app to Baja in error (Tem-
ecula).

What we’ve observed is that there are wonderful, creative CVBs and PR agencies out there who truly do 
want to develop a relationship with IFWTWA and host our journalists for a press trip. This often takes 
place over 6-12 months’ time.  There are wrinkles and twists.  Perseverance and an open dialogue are 
essential.

Potential hosts seek ROI.  They embrace journalists who come ready to partici-
pate, engage and spread the word about their destination through social media, 
stories, photography, radio and video.   

As we look forward to 2017, we wish to continue the excitement and welcome 
member ideas and contacts.  Allow us to explore further

Respectfully,
Lisa Richardson

VisitPittsburgh Media Tour “Food! Glorious Food! Libation!”: taken at Smallman Galley, restaurant incu-
bator in the Strip District

clockwise from L: April Erhard, Lisa Richardson, Teresa Bitler, Jennifer Dombrowski, Shobha Gallagher, 
Kristin Wenger (VisitPittsburgh), Cassie Kifer, Linda Kissam, Lynne Glover (VisitPittsburgh),Gwen Patresi; 
not shown are Kathleen Walls, Aurelia Smelz, Stacie Haight Connerty.

http://www.ifwtwa.org/
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EXCELLENCE IN JOURNALISM 
AWARD DEADLINE IS  
OCTOBER 31
Have you won an award lately? Now’s your 
chance. As a member of IFWTWA, you are eligible 
to submit your best writing for the IFWTWA Excel-
lence in Journalism Award. You can win a cash 
prize, kudos on the IFWTWA website and in Press 
Pass, buzz on social media, and an award certifi-
cate that would look quite impressive on the wall 
above your desk. 

The deadline for the 2016 award submissions is 
October 31, 2016, so don’t delay. Entering is easy. 
You’ll find criteria and the entry form link at http://
ifwtwa.org/excellence-in-journalism-award. There 
is a $15 administrative fee per entry, and there is 
no limit to the number of entries you can submit.

2016 CONFERENCE &  
PRESS TRIP AWARD
Are you attending the 2016 IFWTWA Professional 
Development Conference in San Diego? If not, 
here is one more reason to seriously consider it: 
the 2016 Conference & Press Trip Award. 

Any IFWTWA regular member who attends the 
2016 Conference in San Diego AND publishes a 
qualifying article or blog post, or airs a broadcast, 
about San Diego, Loews Coronado Bay Resort, or 
one of the pre- or post-press trip destinations, will 
automatically be entered to win the 2016 Confer-
ence & Press Trip Award. 

To qualify, articles, blog posts or broadcasts must 
be published/aired sometime between November 
1, 2016 and October 31, 2017. All media sent to 
Media Trip Clips as a result of the conference or 
pre- and post-trips will automatically be consid-
ered as entries and evaluated by the Awards Com-
mittee. No entry form is required.

The winning prize? A complimentary 2018  
IFWTWA regular membership, a $150 value (all 
membership criteria apply).  

For information on registering for the 2016 Confer-
ence, visit http://ifwtwa.org/ifwtwa-2016-confer-
ence. 

I hope to see you in San Diego.

Allen Cox, http://ifwtwa.org/author/allen-cox

AWARDS COMMITTEE NEWS
By Allen Cox, Vice President and Awards Committee Chair, http://ifwtwa.org/author/allen-cox

twlack@charlottecountywebsites.com
TWITTERFACEBOOK
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https://twitter.com/IFWTWA
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https://www.facebook.com/IFWTWA


IFWTWA’s Press Pass October 2016 5

1 Networking: Catch-up with old friends, meet new members and make new friends. Learn what 
other members are doing to promote their writing, develop story ideas and find trip opportuni-
ties. We always learn the most from each other. The conference will begin on Sunday night, Oc-
tober 30, with a festive cocktail party on the hotel’s patio overlooking the harbor. This is where 
networking begins and it goes on for four days.

2 Professional Development: This year’s conference is literally chock full of wonderful opportuni-
ties to grow and learn. Among other presentations, we will have a top-notch panel of premiere 
Southern California chefs talking about what’s happening in SoCal cuisine. We also have two 
levels of Social Media workshops, a speaker on how book publishing can fast-track your travel 
writing career, a session on writing about wine, a pitching articles session, a photography ses-
sion, a tourism panel, a Tourism Marketplace and much more. All our presenters are experts 
in their fields. And during lunch one day, you will hear celebrated cookbook author Melissa 
D’Arabian speak about healthy Southern California culinary trends.

3 A gorgeous destination: Coronado Bay has to be one of the most breathtaking and beautiful 
destinations on the west coast. The area, including San Diego, is full of enticing culinary options 
and many places to visit. Coronado is easily accessible from San Diego’s international airport — 
about a 20-minute drive.

4 An upscale resort hotel: Loew’s Coronado Bay is certainly one of the most luxurious hotels for 
any IFWTWA Conference with lovely rooms, an inviting bar, outside patios overlooking the 
harbor, gorgeous harbor and ocean views, a wonderful spa and pool. (Yes, in California you can 
swim in November!) Also, the hotel offers easy access to the beach.

5 Lots of destination activities: We have all kinds of activities planned at our destination, includ-
ing a San Diego trolley tour; dining in San Diego; historical tours and wine & appetizers at the 
magical, historic Del Coronado Hotel. You’ll also enjoy s’mores on the beach at the Del as the 
sun sets on one of the most exquisite beaches in California.

GREAT REASONS TO ATTEND  
IFWTWA’S 2016 CONFERENCE

by Chairs Susan and Todd Montgomery

http://www.ifwtwa.org/
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ISSUE 5  
USA & CANADA
Now Available Online

Click Here

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record 
at IFWTWA)

• A note requesting to become a contributor  
at FWTMagazine.com

To register as a contributor to FWT Magazine 
We are accepting submissions for  

Issue 6 World Cuisine

registration@fwtmagazine.com

FWT Magazine 
Issue Five of FWT Magazine is out. http://fwtmaga-
zine.com/food-wine-travel/the-magazine

Please tell your friends and help us promote the 
magazine by linking on your website and posting 
on your social media.

Beth Graham has joined us as FWT Blog Manager. 
She would be happy to see your posts on the blog. 
The guidelines are here: http://fwtmagazine.com/
blog-guidelines

You can see who our staff is on the magazine’s 
masthead. You too can be listed there. Join us as a 
volunteer.

Volunteers Needed: 
Standby Editors and Proofreaders You will be help-
ing edit and proofread the content for the maga-
zine. Also, helping proofread the final proof for the 
digital magazine. 

Advertising Assistant 

You will assist the Ad Director in securing advertis-
ers and keeping track of ads. You will also share in 
ad commissions.

Assistant to Executive Editor 

You will work learn what makes the magazine tick 
(along with the Ex Ed). Sort of a vice-Executive Edi-
tor. 

By John Lamkin

Chairman
Member Publications Committee

Executive Editor
FWT Magazine

continued

http://www.ifwtwa.org/
http://fwtmagazine.com/fwt-magazine-issue-five
http://fwtmagazine.com/fwt-magazine-issue-five
http://fwtmagazine.com/fwt-magazine-issue-five
http://FWTMagazine.com
mailto:registration@fwtmagazine.com
http://fwtmagazine.com/food-wine-travel/the-magazine
http://fwtmagazine.com/food-wine-travel/the-magazine
http://fwtmagazine.com/blog-guidelines 
http://fwtmagazine.com/blog-guidelines 
http://fwtmagazine.com/fwt-magazine-issue-five
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Marketing Manager 

You will manage marketing for the website and maga-
zine. 

Social Media People; You will post social media and 
give us more ideas how to work in soc med. We still 
have Pinterest and Google+ open.

Volunteering will look good on your profile or résumé 
and your name and title will be included on FWT 
Magazine’s masthead.  And, if you ever intend to serve 
as a Director on the Board, you will need to have been 
a volunteer first.

Please check out FWT Magazine’s social media sites. 
The links are in Press Pass.

Press Pass 
Remember – You can post your articles to Press Pass.  
They should be informational, of interest to IFWTWA 
members and NOT self-promotional. Hint: Maybe a 
short article about your experience/observations at the 
upcoming  Annual Conference.

Cheers, 
John Lamkin
john@ifwtwa.org

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile

is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

Your IFWTWA Profile
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Blogs and Webzines have become real segments of 
the paying markets for freelancers, with rates com-
parable and sometimes exceeding newspapers.

BBC BRITAIN
Launched last year, BBC Britain runs stories with a 
UK focus for a worldwide readership. They cover 
England, Wales, Scotland and Northern Ireland, 
and they say: “The Britain we explore isn’t your 
usual Queen-and-crumpets caricature. Instead, it’s 
the multicultural, complex, contemporary Brit-
ain of right now. The site seeks to answer the two 
big questions of an international audience: What 
is today’s Britain… and what exactly makes it so 
extraordinary?”

They have run stories on the secret life of the Beef-
eaters who guard the Tower of London and on the 
explosives on board the World War II SSRichard 
Montgomery a mile and a half off shore on the 
Thames. Payment is said to be $350 up. They don’t 
use articles that come out of presstrips or subsi-
dized or free travel.  

To query, send a paragraph on your idea, with a 
potential title, and a brief statement about your 
work, along with links to published pieces to edi-
tor Amanada Ruggieri at amanda.ruggeri@bbc.
com.

BBC TRAVEL
This website is totally freelance written, and they 
are looking for stories with a time hook, and high 
res images available; they are also interested 
in videos. They don’t accept articles facilitated 
through press trips, sponsored travel, freebies, 
comps or media discounts, “except in the rare case 
in which it is the only opportunity for press to be a 
part of something before the public launch, it is the 
only way to gain access to something or the story 
would be logistically unattainable otherwise.” 

Include links to clips in your query. Features 800-
1,000 words in length pay $350-450, with an 
additional $100 for images; they buy all rights. 
Queries can be sent via the form at the bottom of 

http://www.bbc.com/travel/story/20160106-bbc-
travel-author-brief

They say, “We tell readers about places they’ve 
never been and show them a new side to places 
they think they know. With an open mind, an eye 
for the surprising and a global voice, we inspire 
our readers to fall in love with the world.

We believe the world has become an incredibly 
negative place, and travel sites have followed suit. 
It’s all about baggage fees and flight delays, black-
out dates and how long it takes to get somewhere. 
In a world of negative industry news, top 10 lists 
and substance-less roundups, most travel sites have 
forgotten about the experience of travel. We’ve 
forgotten how to celebrate the people, places, 
experiences and cultures that make this world so 
wonderfully diverse and amazing.

BBC Travel brings that celebration back.

To do that, we tell stories with new or unexpected 
angles that haven’t been covered before. These 
stories are emotional, relatable or educational (in 
the least-stuffy sense).

If you have an idea for a new column that you 
would like to write, please send through a pitch.”

CULTURES & CUISINES
This site stresses superb writing and is tagged “food 
anthropology meets travel.”

They are looking for “informed, intelligent, well-
written narratives about the places, both literal and 
imaginary, where food and travel meet, narratives 
that allowed a luxurious word count, while keep-
ing in mind that every word matters and shouldn’t 
be wasted, narratives that resulted not from in-and-
out ‘parachute reporting,’ but from a deep interest 
in and love of a particular place, and the desire to 
learn more about it and share that with others.”

Articles can be first-person or third-person, 800 
words or 3,000, and can push the boundaries of 
the non-fiction genre; they cannot be superficial 
and in most cases, should have some degree of 
research and reporting involved in their making 

They are interested in stories for “The Family 
Meal,” meals in specific places/contexts, shared 

http://www.ifwtwa.org/
mailto:amanda.ruggeri@bbc.com
mailto:amanda.ruggeri@bbc.com
http://www.bbc.com/travel/story/20160106-bbc-travel-author-brief
http://www.bbc.com/travel/story/20160106-bbc-travel-author-brief


IFWTWA’s Press Pass October 2016 9

among a group of people who have a particular 
bond or identity in common. A few examples in-
clude: Miners in Chile or Canada; deep sea fisher-
men on a boat (and how their meals change over 
the course of the season); night-shift ER doctors, 
nurses, and staff; people on the set of a TV show 
or movie; archaeologists working on an active 
dig; stormchasers following a tornado; air traffic 
controllers on lunch break; hotel housekeepers 
snacking during break. They could also include 
historical examples: the meals shared by protest-
ers during the Civil Rights Movement, for instance. 
They are not interested in chef interviews or res-
taurant reviews. Payment is $200 per article. After 
90 days you can publish the piece elsewhere. They 
ask that any future publications mention that the 
piece was first published on Cultures & Cuisines.

They look for queries or completed articles submit-

ted on speculation. Send them to pitches@culture-
sandcuisines.com

EXPATICA
Expatica serves U.S. expatriates, providing news 
and information for English-speaking expatriates in 
Europe. Freelance contributors must have exten-
sive knowledge of expatriate life, issues that affect 
expats, and news and events in the countries in 
which Expatica operates.

They say: “Expatica uses freelance journalists on 
most of its publications. We welcome submissions 
from qualified, published writers. To stand the best 
chance of having your article published on Expat-
ica, please study the website to see how an article 
or topic idea would fit in to one of our channels.”

Articles run 500-1,000 words in length and the fee 
must be negotiated before submission. Query edi-
torial@expatica.com or expaticaservice@expatica.
com

http://www.ifwtwa.org/
mailto:pitches@culturesandcuisines.com
mailto:pitches@culturesandcuisines.com
mailto:editorial@expatica.com
mailto:editorial@expatica.com
mailto:expaticaservice@expatica.com
mailto:expaticaservice@expatica.com
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FUND YOUR LIFE OVERSEAS/INCOMES 
ABROAD
Fund Your Life Overseas is a part of International 
Living, and pays $75 for articles on ways U.S. 
expatriates can earn a living abroad. Five times 
a week readers receive a story of 500-600 words 
telling them about ways they can earn an income 
that lets them live anywhere. Payment for writers is 
$75. 

They also want writers for their newer publication, 
Incomes Abroad, whose goal is to equip readers 
with an income they can take anywhere in the 
world. Incomes Abroad contains personal experi-
ence articles offering plenty of practical advice on 
how expats can fund their new lives abroad.

They say: “Do you know an expat with a portable 
career? Someone working remotely as they travel 
the world? Have you met or interviewed an expat 
running a bricks and mortar business overseas? Or 
do you know a family living abroad, making a new 
life with their kids at their side? Case studies need 
to be strong on the nuts and bolts of setting up 
business—what it cost to set up, running costs, and 
the return on investment.

Comparisons with the costs of running the same 
business in the United States are useful for readers 
as are cost of living comparisons and always try 
and include the age of your interviewee.”

Submit queries to managing editor Shane Ormond 
at sormond@internationalliving.com.

GOTHAMIST
Gothamist pays $50-$150 for reported pieces 
about New York. 

They say they are looking for “original, compel-
ling, heartbreaking, funny, enraging, and enlighten-
ing stories.” A recent post described a traditional 
ice cream parlor in Queens; another focused on 
a man who jumped in front of a subway train in 
Manhattan.

They like true-life mysteries, explainers that reveal 
how some aspect of the city works, and thoroughly 
reported exposés of injustice or corruption.

They say: “We want scoops buried in public re-
cords or shoe-leathered-out in neighborhoods or at 
Kafkaesque community board meetings.  If you’ve 
got the voice, we’ll consider your first-person ac-
count of being flashed on the subway and then 
brushed off by police. We also take ‘dispatches’ 
from other cities. It could be a new solution to 
a typical urban problem, a new kind of food, or 
a new form of entertainment that will probably 
go global in a few years. Doesn’t matter if it’s an 
American or international city, as long as the story 
is novel and the phenomenon seems like it could 
spread.”

Payment is negotiated; send queries to tips@go-
thamist.com.

PLAYBOY.COM
Playboy.com pays up to $350, depending on the 
topic; payment is negotiated individually. Joe Do-
natelli, the sex and culture editor, has run a piece 
on  “The Non-Stoner’s Case for Legalizing Weed” 
and they have included culinary articles like “Marc 
Forgione’s Innovative Lamb Vichyssoise Pairs Beau-
tifully with Chinon Blaze” and a story on  Sweet 
and Hot Mango Hot Sauce

Query Donatelli at jdonatelli@playboy.com

SAVEUR
Saveur’s online presence starts at $150 for “amaz-
ing stories about food and travel.” 

Saveur’s most recent alterations offer more op-
portunities for travel, culture, food and drink. They 
look for something flavorful in the way of a story 
behind a recipe or traditional culinary favorite, and 
how chefs set up their own kitchens. Recent travel 
stories included A Sioux Chef spreading the gospel 
of America’s first food and the saving of Tokyo’s 
81-year-old Tsukiji Fish Market.

Queries go to Assistant Digital Editor Katherine 
Whittaker at edit@saveur.com

EBONY.COM
This 70-year-old monthly doesn’t require that writ-
ers be black, but they must present their stories 
from a black perspective. They are a good market 
for lifestyle topics, since they use fresh material 
rather than recycling from the print issue, and in-

http://www.ifwtwa.org/
mailto:sormond@internationalliving.com
mailto:tips@gothamist.com
mailto:tips@gothamist.com
mailto:jdonatelli@playboy.com
mailto:edit@saveur.com
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terviews/profiles of black activists.  

Recent stories include one on exploring Key West, 
“Florida’s Hidden Black History,” 48 Hours in 
Washington, D.C., and Five Reasons to Visit Porto, 
Portugal. 

Online queries go to editor-in-chief for digital con-
tent Kyra Kales KKyles@ebony.com

SLATE
Slate publishes material on culture, politics and 
news from a standpoint of a premise, reflective 
think pieces that take a position. Topics like “How 
Amos ‘n’ Andy Paved the Way for Black Stars on 
TV” and examination of characteristic sayings, 
state by state, fit into Culturebox, the easiest gate-
way into Slate, and they cover food, design, art 
and architecture as well. Payment is $300-600, and 
queries go to culture editor Julia Turner at juliet.
turner@slate.com.

TRAVEL & LEISURE DIGITAL
Earlier this year, Travel + Leisure made a move to 
focus more on city guides in its digital publication, 
while the print issues target story telling and inspi-
ration to travel. Significantly, there are no editors 
on staff who are dedicated to the print product, 

and the digital content has been expanded heavily. 

City guides are very detailed and range from 
Auckland and Amsterdam to Washington, D.C. 
and Zurich. They also have sections on hotels and 
restaurants and if you are a local of the destination 
you are pitching you have a distinct advantage.

The digital editor is Amy Schellenbaum at amy.
schellenbaum@travelandleisure.com.

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

THE WINE CARTOONS OF DOUG PIKE 

http://www.ifwtwa.org/
mailto:KKyles@ebony.com
mailto:juliet.turner@slate.com
mailto:juliet.turner@slate.com
mailto:amy.schellenbaum@travelandleisure.com
mailto:amy.schellenbaum@travelandleisure.com
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
http://www.amazon.com/Gone-Wine-Cartoons-Doug-Pike/dp/1934259055/ref=sr_1_1?s=books&ie=UTF8&qid=1295897723&sr=1-1
http://www.amazon.com/gp/search?ie=UTF8&keywords=1934259055&tag=finallyretireddi
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BELIZE
In Central America on the Caribbean, Belize is a 
center for ecotourism, with the Belize Barrier Reef 
the second largest in the world, over 450 offshore 
Cayes (islands), excellent fishing, windsurfing, 
swimming, snorkeling, kayaking, boating, scuba 
diving, and even cave rafting. The country has a 
range of jungle and wildlife reserves of beautiful 
fauna and flora, and Mayan ruins from the giant 
pyramid at Caracol to Altun Ha near Belize City. 
Belize also has the largest cave system in Central 
America, 

Writers should complete the form https://media.
travelbelize.org/media-room/press-trip-requests at 
least four weeks prior to requested dates to visit.

If you have any issues with the submission form, 
email belizeengage@olson.com.

BERMUDA
With its strong ties to traditional Britain, its mari-
time history and outstanding golf, exceptional 
diving among wrecks and reefs and its soft sand 
beaches, Bermuda has more than enough story 
hooks.

For journalists and freelancers on assignment, the 
Bermuda Tourism Authority is available to wel-
come you to the islands to discover the incredible 
attributes the destination has to offer. They offer to 

help you get the ideas, information and content 
you need to produce the story you are working 
on. The BTA also offers assistance to travel media 
with site tours to Bermuda as appropriate, includ-
ing periodic themed group media tours, suggested 
itineraries, on-island connections and more.

If you wish to visit, email information regarding 
your assignment, the publications you represent 
and story angles/interests along with potential 
travel dates to Bermuda@turnerpr.com.

CARIBBEAN: ROYALTON
Royalton Luxury Resorts is opening five new 
resorts in the Caribbean in St. Lucia and in Negril 
and Montego Bay, Jamaica. Royalton Blue Waters 
opens the middle of this month, and the others are 
scheduled for completion by January 15.

The rapid expansion through construction projects 
has led to more than a double increase in presence 
in Jamaica by 801 rooms with 228 at Royalton 
Blue Waters, 407 at Royalton Negril and 166 in 
Hideaway at Royalton Negril. The new develop-
ments have also added an opportunity for accom-
modation in 456 luxurious suites in Saint Lucia, 
with 352 rooms in Royalton Saint Lucia and 104 in 
Hideaway at Royalton Saint Lucia.

All-inclusive features include the signature Dream-
Bed™, unlimited reservation-free luxury dining, 
complimentary Wi-Fi and in-room long distance 
calling, a Sports Event Guarantee™, and more.  
Many of the resorts cater equally to both families 
and couples, with supervised kids and teen activi-
ties offered at no additional cost and family-friend-
ly accommodation and dining options. 

For more information, contact Jil Krusemann at 
jilk@spring-obrien.com 

FLAVOURS HOLIDAYS
Edinburgh-based Flavours Holidays has 15 years’ 
experience offering culinary holidays in Italy. They 
say: “We love press and media coverage – so if 
you are interested in covering any of our luxury 
Italian Cookery Holidays then please get in touch.

MEMBERSHIP

REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
https://media.travelbelize.org/media-room/press-trip-requests
https://media.travelbelize.org/media-room/press-trip-requests
mailto:belizeengage@olson.com
mailto:Bermuda@turnerpr.com
mailto:jilk@spring-obrien.com
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“We can provide professional photos from any of 
the cookery schools as well as lifestyle shots taken 
by our own photographers on location. Lorne 
Blyth, Director of Flavours, is available for inter-
view about Italian cookery as well as about any 
of our holidays and can provide copy for opinion 
pieces.”

They add, “Press trips are available. We like to 
send journalists as part of a normal holiday group 
rather than in a separate group of their own. Please 
get in touch with us and we will discuss the kind 
of article you want to write and see if it fits in with 
our overall press and media strategy.”

Contact them through the form at https://www.
flavoursholidays.co.uk/contact-us/

NEBRASKA
Nebraska has some very impressive natural won-
ders, including the Happy Jack and Chalk Mine 
with more than 6,000 feet of honeycombed cav-
erns. This is the only publicly accessible chalk 
room and pillar mine in North America. 

The Ashfall Fossil Beds is another dramatic fea-
ture (get you camera ready!). They result from 
the tremendous layer of volcanic ash that fell on 

the Great Plains nearly 12 million years ago. This 
unique park contains the fossil skeletons of ani-
mals that died at a watering hole following the 
massive volcanic eruption and the fossil bed has 
been uncovered and left in place for public view-
ing. The Rhino Barn covers the excavation area. 
The park is a National Natural Landmark. 

For more information, contact Jenn Gjerde at jenn.
gjerde@nebraska.gov

NEW ORELANS
The Communications & Public Relations Depart-
ment of the New Orleans Metropolitan Convention 
and Visitors Bureau, many of whom are natives 
of the city, can help with story ideas and expert 
sources, complimentary or discounted accommo-
dations, and insiders’ knowledge of little known 
dining and entertainment. 

They note that comped or discounted accommo-
dations are only for qualified editorial members of 
the media; if they approve your request, they cover 
costs for up to three nights for domestic journalists 
and up to five nights for journalists from outside 
the U.S.

Fill out the form at http://www.neworleanscvb.
com/press-media/media-assistance/

ORLANDO, FL
Orlando has a number of current story hooks, 
including:

The Alfond Inn has been named among the Top 
15 Best City Hotels in the Continental U.S., in the 
Travel+ Leisure 2016 World’s Best Awards, based 
on the magazine’s annual reader’s poll. 

Cvent, the leader in cloud-based enterprise event 
management solutions, named Orlando the No. 1 
destination for meetings and events in the United 
States for 2015. Cvent developed the ranking 
based on meeting and event booking activity in its 
national supplier network.

The Walt Disney World Swan and Dolphin Resort 
has a multi-phase, multi-year, $125 million re-
design project going to transform all 2,265 guest 
rooms in both the Swan and Dolphin buildings.

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/
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mailto:jenn.gjerde@nebraska.gov
mailto:jenn.gjerde@nebraska.gov
http://www.neworleanscvb.com/press-media/media-assistance/
http://www.neworleanscvb.com/press-media/media-assistance/
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
https://www.facebook.com/FWTMagazine
https://twitter.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine
https://www.pinterest.com/fwtmagazine
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Westgate Lakes Resort & Spa, one of Orlando’s 
condominium-style resorts, has expanded its 
meeting offerings with the development of 20,000 
square feet of new meeting and banquet space. 

DoubleTree by Hilton Orlando at SeaWorld has a 
new 20,000 square foot ballroom, new pool decks, 
and 100,000 sq. feet of indoor/outdoor meeting 
and event space.

Universal Orlando Resort and Loews Hotels & Re-
sorts has the Loews Sapphire Falls Resort, the fifth 
onsite hotel at Universal Orlando Resort, featuring 
1,000 rooms and suites with a casual Caribbean 
theme, built around a lagoon and towering wa-
terfall, along wit the new Loews Meetings Com-
plex, which will consist of 247,000 square feet of 
contiguous meeting space between Loews Royal 
Pacific Resort and Loews Sapphire Falls Resort.

Walt Disney World Resort completed a multi-year 
transformation of Downtown Disney into Disney 
Springs. Featuring an eclectic and contemporary 
mix from Disney and other brands, the new expan-
sion doubles the number of shops, restaurants and 
other venues for guests to explore.

Visit Orlando provides assistance to travel jour-
nalists on assignment by arranging itineraries and 
facilitating visits to the attractions, cultural venues 
and other points of interest that will be covered in 
their articles, books and broadcasts. Trip arrange-
ments can be set up at a media rate and are han-
dled on an individual basis. Review the guidelines 
for traditional media or online media/bloggers for a 
complete overview of the process.

Travel press interested in visiting the area will need 
a letter of assignment and recent examples of travel 
or travel-related feature coverage; they require a 
minimum of three week’s notice. Go to http://me-
dia.visitorlando.com/contacts-and-media-requests/
press-trip-request/ and choose from the separate 
forms for traditional media and online media/blog-
gers. 

Requests may also be submitted via e-mail to  
media@VisitOrlando.com.

North Seminole County
There is also a story in Orlando North Seminole 
County, a short distance from the big attractions, 
yet uncrowded, with lush scenery, intriguing din-
ing and more than 2,000 unspoiled rivers and 
lakes to paddle and sail.

Orlando North hosts a series of individual and 
group in-county media tours during the calendar 
year for both trade and consumer media.  If you 
are interested in joining a group tour or looking 
for an itinerary for an individual trip, contact Mary 
Jane Kolassa at mjkolassa@paradiseadv.com

UNITED KINGDOM
For those who inquired, here is a list of UK press 
office contacts and media contacts around the 
world:

For all Corporate and UK media enquiries, contact

Tracey Edginton 
Head of Media 
tracey.edginton@visitbritain.org
London (International Destination PR Enquiries)

Anna Fawcett 
International Media and Digital PR Officer 
anna.fawcett@visitbritain.org

Australia
Kristen Angus 
kristen.angus@visitbritain.org

Melissa Alonso 
PR & Marketing Assistant Australia 
melissa.alonso@visitbritain.org

ASIA
China
Jo Ma 
Press & PR Manager, China & Hong Kong 
jo.ma@visitbritain.org

India
Srishti Bhatia 
Marketing and Communications Manager 

Haryana 
Srishti.Bhatia@visitbritain.org

http://www.ifwtwa.org/
http://media.visitorlando.com/contacts-and-media-requests/press-trip-request/
http://media.visitorlando.com/contacts-and-media-requests/press-trip-request/
http://media.visitorlando.com/contacts-and-media-requests/press-trip-request/
mailto:media@VisitOrlando.com
mailto:mjkolassa@paradiseadv.com
mailto:tracey.edginton@visitbritain.org
mailto:anna.fawcett@visitbritain.org
mailto:kristen.angus@visitbritain.org
mailto:melissa.alonso@visitbritain.org
mailto:jo.ma@visitbritain.org
mailto:Srishti.Bhatia@visitbritain.org
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Japan
VisitBritain Japan Press 
Press.Japan@visitbritain.org

Malaysia
Carol Maddison 
Asia Project Manager 
Carol.Maddison@visitbritain.org

UAE and Saudi Arabia
Lina Madani 
Communications Executive - Gulf Markets 
lina.madani@visitbritain.org

Yasmine Rashed 
Communications Manager 
yasmine.rashed@visitbritain.org

EUROPE
Denmark
Thomas Pultz 
Marketing & Communications Executive 
Thomas.Pultz@visitbritain.org

France
Florence Valette 
Directrice de la Communication 
florence.valette@visitbritain.org

Germany
Andrea Hetzel 
Media Relations Manager 
Andrea.Hetzel@visitbritain.org

Sabine Kalkmann 
PR Executive 
sabine.kalkmann@visitbritain.org

Italy
Silvia Bocciarelli 
Press and PR 
silvia.bocciarelli@visitbritain.org

Norway
Charlotte Elsbak 
Marketing & Communications Executive 
Charlotte.Elsbak@visitbritain.org

Russia
Katya Merenchuk 
ekaterina.merenchuk@visitbritain.org

Spain
Celia Diaz 
PR & Content Manager 
celia.diaz@visitbritain.org

Sweden
Helena Hansson 
Helena.Hansson@visitbritain.org

THE AMERICAS
Brazil
Mitsi Goulias 
Press & PR Manager 
mitsi.goulias@visitbritain.org

Canada
Cathy Stapells 
PR & Communications Manager 
cathy.stapells@visitbritain.org

Los Angeles
Kelly Harrison 
Kelly.Harrison@visitbritain.org

New York
Diana Gonzalez 
PR & Marketing Assistant, North America 
Diana.Gonzalez@visitbritain.org

Mads Jensen 
Marketing & Communications Executive 
Mads.Jensen@visitbritain.org

Meredith Pearson 
Marketing & Communications Director, North 
America 
Meredith.Pearson@visitbritain.org

U.S. VIRGIN ISLANDS
The three U.S. Virgin Islands are an ideal combina-
tion of the familiar and exotic. With a long history 
and strong ties to Denmark still evident in names 
and street signs, St. Thomas, St. Croix and St. John 
are all U.S. territories and require no passport for 
visitors from the mainland, yet from the customs 
and food to the patois, they belong to their own 
brand of the Caribbean. 

The multi-national population is reflected in the 
culinary offerings, a mix of Italian, Irish, West 

http://www.ifwtwa.org/
mailto:Press.Japan@visitbritain.org
mailto:Carol.Maddison@visitbritain.org
mailto:lina.madani@visitbritain.org
mailto:yasmine.rashed@visitbritain.org
mailto:Thomas.Pultz@visitbritain.org
mailto:florence.valette@visitbritain.org
mailto:Andrea.Hetzel@visitbritain.org
mailto:sabine.kalkmann@visitbritain.org
mailto:silvia.bocciarelli@visitbritain.org
mailto:Charlotte.Elsbak@visitbritain.org
mailto:ekaterina.merenchuk@visitbritain.org
mailto:celia.diaz@visitbritain.org
mailto:Helena.Hansson@visitbritain.org
mailto:mitsi.goulias@visitbritain.org
mailto:cathy.stapells@visitbritain.org
mailto:Kelly.Harrison@visitbritain.org
mailto:Diana.Gonzalez@visitbritain.org
mailto:Mads.Jensen@visitbritain.org
mailto:Meredith.Pearson@visitbritain.org


IFWTWA’s Press Pass October 2016 16

Indian, Caribbean and Japanese. Naturally, fresh 
seafood is a staple high on the list of ingredients 
and among the sweets are coconut and guava 
tarts, sweet potato pudding, soursop ice cream and 
local rum cake and delectable rum balls. Ginger 
beer (nonalcoholic) and maubi (fermented bark of 
the maubi tree and ginger) are among the unusual 
drinks, and the colorful festivals showcase the lo-
cal specialties beautifully.

There’s excellent shopping in St. Thomas, beauti-
ful resort getaways and a strong Danish accent in 
St. Croix, and great ecotourism stories on St. John, 
where even luxury resorts are created off the grid; 
St. John was ranked #13 in Condé Nast Traveler’s 
2015 Reader’s Choice Awards “Best Islands in the 
World.”

For more information, contact Bevan Springer - 
(201) 861-2056 – and Keisha Nelson - (917) 673-
9995 –at USVIPressRoom@marketplaceexcellence.
com

VISIT CORNWALL
Celtic Cornwall is a wonderful story, and, for 
some reason, not nearly so much told as those of 
Scotland, Wales and Ireland. With human records 
going back to Paleolithic times, a rich political and 
artistic history and dramatic and beautiful towns 
and beaches, Cornwall has enough facets to keep 
a writer busy for a long time. Charming hotels, a 
cuisine all its own and one gorgeous landscape 
after another draws visitors. The VisitCornwall team 
says: “We love seeing all things Cornwall splashed 
across the headlines and filling our TV screens,” 
and they have set up an online media center and 
are well prepared to host visiting press. Contact 
Julia Hughes at julia.hughes@visitcornwall.com

Viceroy Anguilla/Anguilla
Viceroy Anguilla, a resort situated on two beaches, 
Barnes Bay and Meads Bay, features 166 luxury 
accommodations including contemporary guest-
rooms, bluff-top villas with gourmet kitchens, 
sophisticated townhomes, and resort residences. 
The hotel has a signature restaurant, Coba, a Sun-
set Lounge and cliff-side Half Shell beach bar and 
restaurant as well as three resort pools.

There also is an array of water sports, a spa and fit-
ness center, and programs for children and fami-
lies. 

The resort’s summer program “Backpacks & Give-
backs” is an opportunity for guests to help to fill 
backpacks with school supplies for children at the 
Alwyn Alison Richardson Primary School. 

Interested journalists should contact: Holly Zawyer 
at http://www.cam-pr.com/aboutus/team_details.
cfm?staff=70

WINE BLOGGERS’ CONFERENCE
November 9-12, 2017 the 10th wine bloggers’ 
conference, WBC17, is being held in Santa Rosa, 
CA at the Hyatt at Vineyard Creek, with a Four Dia-
mond AAA rating.

They expect to sell out, and caution that their 
reduced rate at the Hyatt is only available to regis-
tered attendees.  

There are pre- and post-conference excursions, 
wine education, a panel of highly successful blog-
gers to advise attendees, wine discovery sessions, 
a number of tastings, individually selected spe-
cialty education, and live wine blogging sessions 
for white, rose and red wines where winemakers 
will go from table to table, each with five minutes 
to pour their wine, present their story, and answer 
questions from a table of bloggers. 

Go to http://winebloggersconference.org/agenda/ 
for the full agenda
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Susie Norris
4159 Wanda Drive,
Los Angeles   CA  90027
phone: 323 373-6870
email: norriseps@aol.com
web: http://www.FoodMarketGypsy.com

Thea Dwelle
3450 Sacramento Street
San Francisco  CA 94118
phone: 707 408-2728
email: thea@lusciouslushes.com
web: http://www.lusciouslushes.com

Paris Wolfe
11371 South Forest Drive
Concord, MA  44077
phone: 440 867-8966
email: pariswolfe@yahoo.com
web: http://www.pariswolfe.com

INTERNATIONAL FOOD WINE AND TRAVEL WRITERS ASSOCIATION (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Terri Brewster (Referred by Aurelia Smeltz)
18103 Yosemite Court
Fountain Valley  CA  92708
phone: 714 964-3018
email: terri.brewster@yahoo.com
web:  http://secretsofatravelconcierge.com

Dianne Bortoletto (Referred by Carmen Jenner)
4/30 Waterloo Street
Joondanna, WA 6060  Australia
phone: 04 39 99 70 75
email: dianne@prontopr.com.au
Web: http://www.travelletto.com

Tess Rose Lampert
394 East 8th Street, 6E
New York, NY  10009
phone: 301 526-4102
email: tab211@gmail.com
web: http://PalateTrip.com

Leonard Garrison (Referred by Judith Garrison)
P.O. Box 277
Farmington, GA  30638
phone: 404 524-8415
email: lengarr@bellsouth.net
web: http://www.seeingsouthern.com

Rebecca Pokora
2236 Thomas Kenney Drive
Glen Allen  VA  23060
phone: 585 698-9419
email: becky@thegirlandglobe.com
web: http://thegirlandglobe.com

Wayne Bayliff
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