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 Elizabeth Willoughby, 
Secretary, provides information on 
the Board members who submitted their 
candidacies for re-election this year.

 Marc D’Entremont, Membership Committee Chair, brings 
members up to date on association benefits and dues.

 The Media Trips Committee – Lisa Richardson, International 
Media Trips and Conferences Chair and Elizabeth 
Willoughby, International Media Trips and Conferences Co-
Chair - offers a list of naughty and nice behavior on trips.

 John Lamkin, Chair Member Publications and Executive 
Editor FWT Magazine, announces the Winter 2016-17 Issue 
of FWT Magazine, available in January with a World Cuisine 
theme.

 Linda Milks gives impressions from the IFWTWA international 
conference.

 Mary Chong, Marketing Manager FWT Magazine, outlines 
access and use of Gravatar, a basic requirement for online 
publication.

 Markets lists magazines paying around $1 per word, along 
with other opportunities.

 Story Opportunities gives contacts for stories on topics from 
the 50th anniversary of the Summer of Love in San Francisco to 
Truffle Dog contests in Oregon.
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Dear IFWTWA colleagues,

As you were informed last month, our elections 
were cancelled because we had seven seats to fill 
but no new candidates came forward. Thankfully, 
the three current Board Members whose terms are 
coming to an end did submit their candidacies for 
re-election. We thought you might be interested to 
know a little bit about them, so read on for their 
statements.

Our next election for the other half of the Board of 
Director seats will take place at the end of 2018 to 
administer our organization from 2019. I hope our 
membership will show more interest at that time in 
stepping up to help shape IFWTWA and direct its 
path into the future.

Elizabeth Willoughby

Andrew M. Harris
http://ifwtwa.org/author/andrew-m-harris

It has been my pleasure to serve as an active, 
appointed Board Member for the last two years as 
your Culinary Advisor. I joined the Board because 
the Directors wanted to have more of a food focus 
on events and trips as a service to the members. 
Food travel is one of the most promising growth 
areas of leisure travel these days. In 2015 my 
primary project was recruiting celebrity chef Eric 
Klein of Spago Las Vegas to be our official guest 
chef in residence aboard Holland America Lines’ 
Maasdam for our Conference at Sea. This year the 
major effort was recruiting and moderating the 
well-received, stellar Chefs Panel for the 1st day 
of The IFWTWA Annual Conference at The Loews 
Coronado Resort. 

I am the show runner, executive producer and 
co-host for “The SoCal Restaurant Show” heard on 
Saturday mornings in Southern California on AM 
830 KLAA, the Home of Angels Baseball. Before 
transitioning into radio in 1998, I was for 17 years 
(concluding in 2008) the author of the “Dateline” 
Los Angeles column covering area restaurant and 
chef happenings in Los Angeles and Orange Coun-

IFWTWA ELECTIONS CANCELLED
By Elizabeth Willoughby

ties for “Beard Bites,” now published biweekly 
as an e-newsletter by the prestigious James Beard 
Foundation (the producers of the annual James 
Beard Foundation Awards, the recognized Oscars 
of the food world).

Headshot: http://ifwtwa.org/wp-content/uploads/
formidable/Andy-on-Oahu-2013.jpg

John Patrick Lamkin
http://ifwtwa.org/author/john-patrick-lamkin

I would like to be re-elected to the board to con-
tinue my work as chair of the Members Publica-
tions Committee and as Executive Editor of FWT 
Magazine.

I come to the board with organizational skills and 
with a background in publishing. I am currently 
the Chair of the IFWTWA Members Publications 
Committee and Executive Editor of FWT Magazine. 
I also am Owner and Editor of Paloma Blanca 
Press. In the past I have edited various publications 
and newsletters. I have skills in website building 
in WordPress and in digital magazine publication. 
Also, leadership and organizational skills.

Headshot: http://ifwtwa.org/wp-content/uploads/
formidable/elections.jpg

Mary Lansing
http://ifwtwa.org/author/mary-lansing

This past year with IFWTWA has certainly been 
my most rewarding as serving on The Board is a 
true and humbling honor. With my near 10 years 
of background and expertise in Social Media, 
I have assisted in overseeing a new generation 
of Managers who are volunteering their time to 
promote IFWTWA in the areas of Social Media. I 
am a passionate travel, food and wine blogger in 
addition to my knack for social media. Working 
with IFWTWA has truly given me the best of both 
worlds and I hope to continue to serve IFWTWA 
on The Board this new year.

Headshot: http://ifwtwa.org/wp-content/uploads/
formidable/Mary.jpg
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As a member of the IFWTWA I’m sure you 
are enjoying all the benefits of our respected 
international association of professional travel, 
food and wine writers. The member exclusive 
Press Pass that you’re now reading is worth the 
dues alone. Not only news of the IFWTWA but tips 
on photography, social media engagement – all 
important in the 21st century – publishing leads 
and press trip opportunities are just a few of what 
Press Pass offers to IFWTWA members.

Our beautiful new FWT Magazine and its blog is 
another exclusive membership benefit. Of course 
we can’t forget the increased number of press trips 
this year open only to IFWTWA members – The 
Kingdom of Jordan, Viking River cruises, a culinary 
tour of Pittsburg and Richmond (British Columbia, 
Canada) to name just a few. Attendees at the 
San Diego National Conference – besides the 
stunning Del Coronado Resort and the educational 
workshops – had the opportunity for trips to Puerto 
Vallarta, Baja California and an Amtrak tour to 
Santa Barbara.

Despite the long hours put in by the Board of 
Directors and many IFWTWA member volunteers, 
your Association does have considerable expenses. 
In order to maintain the IFWTWA’s high standards 
and continue to improve our benefits – 2017 will 
see a major redesign of our web site among other 
improvements – we rely on the modest dues that 
are required for membership. It has been ten years 
since the IFWTWA has raised its dues, and I’m sure 
you’ll agree that inflation over the past decade has 
diminished buying power.

Starting in January 2017, all categories of 
membership will increase by the very modest 

amount of $20 annually. This increase will be 
reflected in the emails for renewals that take effect 
January 1. This increase will aid your Association 
in maintaining its standards and paying the salaries 
for our small staff of contract employees.

On another matter, as Membership Chair I must 
stress the importance of maintaining an updated 
IFWTWA profile on ifwtwa.org. This profile is an 
important membership benefit since it provides 
you with a professional portfolio of your work 
that is evaluated by PR professionals and CVBs 
when choosing attendees for press trips. It is also a 
convenient portfolio for you when pitching articles 
and non-IFWTWA press trip opportunities.

An up to date profile is especially important in 
listing the articles you have published as a result of 
IFWTWA sponsored press trips. It is also important 
that these articles be sent to media clips to be 
listed on our web site. Sponsors do look at both 
your profile and media clips in evaluating the ROI 
of sponsored IFWTWA trips.

When you became a member you agreed as stated 
on the application to maintain your profile ac-
cording to the By Laws 3.03.3, 3.03.4 and 3.03.5 
(please see http://ifwtwa.org/ifwtwa-bylaws for all 
details). 

As an Association we must enforce the By-Laws. 
Renewal of membership in the IFWTWA as of 
January 1, 2017 is contingent on an up to date 
profile.

We look forward to a rewarding 2017 of 
professional activity and are pleased that you are 
an active member of the International Food, Wine 
& Travel Writers Association.

THE PRIVILEGE OF MEMBERSHIP
By Marc d’Entremont, Board of Directors, Membership Chair

We would like to wish everyone a memorable and safe holiday season, and we hope you 
have a few minutes to put your feet up and appreciate the exceptional experiences we have 
as travel and culinary writers. We hope the New Year brings you a very prosperous and 
healthy 2017, with bucket list trips galore and warm fellowship with IFWTWA’s members.

http://www.ifwtwa.org/
http://ifwtwa.org
http://ifwtwa.org/ifwtwa-bylaws
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IFWTWA Media Trips Committee Naughty & Nice List
By Lisa Richardson and Elizabeth Willoughby

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile

is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

 Cancellations, for Any Reason

 Participants Who Make Continual 
Suggestions to Alter an Established Media 
Trip Itinerary

 Lateness

 Members Who Do Not Read the Trip 
Guidelines 

 Members Who Do Not Appropriately 
Complete the Application

 Failure to Listen and/or Disrespect for 
Presentations During the Media Trip

 Skipping Out on Activities During the 
Media Trip for Any Reason

 Alcohol Overconsumption 

 Not Keeping All of Your Publishing 
Promises

 Holding Up the Bus For Shopping, 
Photography

 Hosts Who Express Interest in an IFWTWA 
Media Trip & Run With It

 Participants Who Bring Their A Game

 Timeliness

 Flexibility

 Consideration for Hosts & Members Alike

 Participants Who Are Growing Their Social Media 
Presence & Understanding

 Participants Who Publish Stories, Videos, Clips 

 Publishings Even Beyond the Promises When Possible, 
Even Into the Future 

 Participants Who Really Read Our Codes and 
Expectations, and Take Them to Heart

 Members Sharing the Names of Possible Hosts With Us

 A Trip That’s Run Like a Well-Oiled Clock/Watch/Machine

 Flawless Professionalism

 Sincere Expressions of Gratitude/Appreciation to Our 
Host Before, During and After a Media Trip

Naughty Nice

http://www.ifwtwa.org/
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/author/your
http://ifwtwa.org/author/your
http://ifwtwa.org/membership-display-badges
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ISSUE 5  
USA & CANADA
Now Available Online

Click Here

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record at 
IFWTWA)

• A note requesting to become a contributor  
at FWTMagazine.com

To register as a contributor to FWT Magazine 
We are accepting submissions for  

Issue 6 World Cuisine

registration@fwtmagazine.com

Happy Holidays!
Your Winter 2016-17 Issue of FWT Magazine will 
be available in the first part of January. The theme 
is World Cuisine.

If you contributed to this issue (or earlier issues) 
we suggest that you promote your article on your 
website, blog and social media pages. This is great 
promo for you and for IFWTWA and the Magazine.

(Email me if you are in doubt about how to access 
the link to your article.)

Attention: FWT Magazine Past Contributors!
Mary Chong, FWT’s Marketing Manager, has cre-
ated a brand new “As Seen In” Badge. Promote 
yourself, and show off your contribution to FWT 

Magazine by proudly displaying the “As Seen in 
FWT Magazine” Badge in your Press Kits and web 
page sidebar etc. To Download the jpg and for in-
structions: http://fwtmagazine.com/member-media

You must be logged into FWT Magazine to access 
the page.

FWT’s New Year’s Goals
• Increase our stats for the Magazine, the Blog 

and the website (You can help!)

• Get an Advertising Manager (a volunteer posi-
tion with some commission) and develop a 
Media Kit. FWT Magazine needs to be self-sup-
porting to work right for you, the members.

• Finish getting our volunteer staff in place (You 
can help by volunteering – your name and new 

By John Lamkin

Chairman
Member Publications Committee

Executive Editor
FWT Magazine

http://www.ifwtwa.org/
http://fwtmagazine.com/fwt-magazine-issue-five
http://fwtmagazine.com/fwt-magazine-issue-five
http://fwtmagazine.com/fwt-magazine-issue-five
http://FWTMagazine.com
mailto:registration@fwtmagazine.com
http://fwtmagazine.com/member-media 
http://fwtmagazine.com/fwt-magazine-issue-five
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title will appear on the Magazine’s masthead).

• Become more polished, informational and 
beautiful (if that’s possible).

• Promote the writing and photography of more of 
our talented members.

FWT Magazine’s Blog
You can contribute! Get your name out to the pub-
lic! See the guidelines: http://fwtmagazine.com/
blog-guidelines

Also, please subscribe. You will see a subscrip-
tion button on the Blog page and on the individual 
posts.

Please give us your feedback on the Magazine and 
Blog,  Thanks!

Press Pass
Press Pass is still considering informative articles. 
Please send us one. The deadline is the 15th of the 
month before publication, December 15 for the 
January issue.

Self-Publishing
Are you experienced in self-publishing? Please 
submit an article to Press Pass on the subject.

Please participate in YOUR IFWTWA!

Cheers,

John

twlack@charlottecountywebsites.com

TWITTERFACEBOOK

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/

http://www.ifwtwa.org/
http://fwtmagazine.com/blog-guidelines
http://fwtmagazine.com/blog-guidelines
mailto:twlack@charlottecountywebsites.com
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
https://www.facebook.com/FWTMagazine
https://twitter.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine
https://www.pinterest.com/fwtmagazine
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FWT Magazine: food wine travel is a quarterly, digital, 
online magazine published by the International Food, 
Wine and Travel Writers Association (IFWTWA), a global 
network of journalists who cover the hospitality, beverage 
and travel fields, and the people who promote them.

explore! savor! live!

 ISSUE ONE    FALL 2015    

luxury travel

fwt
food wine travel
fwt

food wine travel

South Pacific Ambiance  

Meets Disney Magic
Disney’s Aulani Hawaiian Resort and  

Walt Disney World’s New Polynesian Bungalows in Florida

Portugal’s Devotion to Ginja
A Cherry Liqueur Mainstay

Where Josephine Lost Her Head

Searching in Martinique

explore! savor! live!

 ISSUE TWO    WINTER 2015/16

europe & beyond

fwt
food wine travel
fwt

food wine travel

Tirana • Cologne • Salzburg

Izmir • Vitoria-Gasteiz • Athens

Umbria • Costa Brava • Savigno

Burgundy • Valencia • Naoussa

Müstair Valley • South India

 ISSUE THREE    SPRING 2016

fine beveragesfwt
food wine travel

fwt
food wine travel

Costa Rica • Temecula • Santa LuciaLouisville • Graubünden • TicinoNova Scotia • Boursault • LacassineSouth Australia • Paternoster-Sardinia • Tasmania • ProvenceBordeaux • South Africa • Colorado San Francisco • Austria • Chile
explore! savor! live!

A Taste of Tasmania

explore! savor! live!

 ISSUE FOUR    SUMMER 2016

latin america

Mendoza Argentina • St. Lucia West IndiesCopan Honduras • Patagonia Chile • Salvador Brazil Los Cabos Baja California • Ambergris Caye BelizePacaya-Samiria National Reserve  PeruCancún Yucatan • Galapagos Islands Ecuador

fwt
food wine travel

fwt
food wine travel

FWT Magazine is one of IFWTWA member’s benefits:

–  Only Regular Members may submit content

–  Associate Members receive a full-page ad free when  
they join or when they renew their membership  
(a two-page spread if they join or renew for two years)

 ISSUE FIVE    FALL 2016

USA & Canadafwt
food wine travel
fwt
food wine travel

North Carolina’s Outer Banks 
Taos • Prince Edward Island
Yuma • Norfolk • Kykuit 
New York State Waterways
Amarillo • San Francisco
St. Augustine • Puerto Rico   
100 Years of National Parks

explore! savor! live!

fwtmagazine.com

http://www.ifwtwa.org/
http://fwtmagazine.com
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What will a person glean by attending a professional international conference?  A greater understand-
ing of what that organization offers? How to become better and more accomplished at what that person 
does? And yes, the fun of making new friends from around our country and other countries as well as 

enjoying the camaraderie of a group brought 
together by a passion for what they do. 

Loews Coronado Bay Resort on the peninsu-
la near Coronado Village, CA, was chosen as 
the site for the International Food Wine and 
Travel Writers Association 2016 Conference. 
Loews offers views of San Diego Bay and 
the San Diego skyline on one side and the 
Pacific Ocean on the other. Cocktails and 
appetizers greeted our group after check-in 
for the conference, setting us up for a great 
couple of days to follow. Participants came 
from all over—New Zealand, Canada, Aus-
tralia, Boston, New York, Washington and 
Oregon, just to name a few. 

REFLECTIONS OF IFWTWA INTERNATIONAL CONFERENCE
By Linda Milks

Lobby of Loews Coronado Bay Resort on the peninsula near Coronado Village, CA

http://www.ifwtwa.org/
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The morning started with greetings by Linda 
Kissam, IFWTWA President, and warm wel-
comes by our Co-Chairs, Todd and Sue Mont-
gomery. Todd Little, Executive Director of the 
Coronado Tourism Improvement District also 
welcomed us to his beautiful city.

Jennifer Thompson, our keynote speaker, ad-
dressed how to brand yourself and provided 
very specific information about the approach 
to being successful in a new venture.

Andrew Harris, our culinary liaison and the 

The Hotel Del Coronado from the Beach

Fitness Classes at the Marriott 
are Free

Coronado Island Marriott Resort & Spa Entrance

executive producer and co-host for “The SoCal Restaurant Show” 
was our panel moderator for the Chef’s Panel.  He assembled a panel 
of five of the top chefs in Southern California. The panel consisted 
of Chef Drew Deckman of Deckman’s En El Mogor, Ensenada; An-
drew Gruel, Executive Chef of Slapfish Restaurant Group in Orange 
County; Executive Chef Bernard Guillas of The Marine Room and La 
Jolla Beach & Tennis Club; Executive Chef Duane Owen of Pechanga 
Resort & Casino in Temecula; and Executive Chef Maeve Rochford 
of Sugar & Scribe in La Jolla. Without exception, they focus on local, 
sustainable and seasonal food. The knowledge, enthusiasm, and pas-
sion for their profession ignited the panel discussion.  

Mistral, Loews dining room, was the setting for a lunch buffet of a 
classic Italian meal of Chick-
en Parmesan and Penne 
Pasta Marinara. Magnifique!

Speakers for our first Social 
Media breakout session were 
Mary Lansing, mastermind 
behind the popular blog, 
“Along Comes Mary” and 
IFWTWA Board Member, 
as well as Andrew Gruel, 
currently the host of a new 
restaurant makeover show 
utilizing social media called, 
“Say It to My Face,” airing 
on the FYI Cable Network. 
Notes were fast and furiously 
taken to accumulate the 
gems of information about 

http://www.ifwtwa.org/
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this rapidly changing form of communica-
tion.

One of the speakers for our second break-
out session was Susan Lanier-Graham, 
author of more than 75 books and hun-
dreds of magazine articles. She represents a 
variety of luxury lifestyle and travel brands. 
Her topic was “Publishing in 2016: How to 
Find Outlets in a Changing Market.” Our 
other breakout speaker was Hilarie Larson, 
speaking about “Understanding the Lan-
guage of Wine.” Hilarie provided specific 
and detailed knowledge she has acquired 
while receiving her certificate from the 
Court of Master Sommelier and her Certi-

fied Specialist of Wine and French Wine Scholar post-
nominals.

Our day of learning continued with a Tourism panel of 
four tourism representatives who later participated in the 
Tourism Marketplace. Members of the panel came from 
all parts of our country. The participants were Vickie S. 
Ashford, Director of Travel Media for Greater Birmingham 

Scotty, Our Guide and Driver

The Hotel Del Coronado Chefs

Marine Room Chefs

Convention & Visitors Bureau; Ron Antonette of R. 
Antonette Communications representing Discover 
Claremont; Jo Duncan, Director of Media Rela-
tions for The Beenders Walker Group represent-
ing Columbia Convention & Visitors Bureau; Todd 
Little, Executive Director of Coronado Tourism 
Improvement District; Gustavo Rivas-Solis, Direc-
tor of Latitude International, representing Puerto 
Vallarta Tourism; and finally, Susie Norris of the 
popular blog, “Food Market Gypsy” and winner of 

http://www.ifwtwa.org/
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the International Association of Culinary Profes-
sionals’ Digital Media Award.

Getting to know Coronado and experience all that 
it has to offer was part of why we were at the con-
ference. We were invited to the newly remodeled 
Marriott Coronado Island Resort & Spa which un-
derwent a complete renovation and was just com-
pleted this May. The rooms now boast a minimum 
of 550 square feet of luxury with down comforters 
and custom duvets.

The emphasis at the Marriott is on health and tran-
quility with relaxation and renewal. Fitness classes 
are free, the spa is large and tranquil, and there are 
three pools to meet your needs. In keeping with 
health and well-being, we were treated to a Bento 
Box of our choice. Delicious and nourishing! 
While we were eating, Melissa d’Arabian, a Coro-
nado resident and host on Food Network, spoke 
about the connection between what we are eating 
and how we are all connected to one another and 
nature.

We were guests that evening of one of two quin-
tessential San Diego area restaurants—The Ma-
rine Room or George’s at the Cove. Both restau-
rants have dramatic views of the beautiful Pacific 
Ocean. The Marine Room’s meals are prepared by 
Executive Chef Bernard Guillas and Chef de Cui-
sine Ron Oliver; Trey Foshee is the Executive Chef 
at George’s at the Cove. Both prepare culinary 
delights with an emphasis on fresh, seasonal, and 
local produce and fish. 

Our last day started out with a trolley ride provided 
by Old Town Trolley Tours. Scotty, our guide and 
driver, delighted us with excellent stories about 
both Coronado and San Diego. We visited Balboa 
Park, saw some of the historical homes of San Di-
ego, and even visited Old Town San Diego. Scotty 
threw in a few tips about his favorite restaurants 
and burrito spots. 

The Hotel Del Coronado hosted our group for the 
evening outdoors on the patio at Eno Pizzeria & 
Wine Bar next to the wood-fired pizza oven. Piz-
zas of every kind arrived at our table, including 
an In-N-Out Burger Pizza, named after the iconic 
Southern California burger spot. Another treat for 
us were guides who led us on a special historical 
tour of the beachfront hotel that opened in 1888.  

Marriott Bento Box

Smores at the Hotel Del Coronado

Pizza at the Hotel Del Coronado

http://www.ifwtwa.org/
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Marshmallows of assorted types—chocolate, raspberry, mint, 
and vanilla, toasted around a firepit—as well as several types of 
wafers and chocolate bars, made S’mores on the beach a perfect 
night to remember as we watched the sun dip into the ocean.  

The IFWTWA 2016 Conference was one to remember. New 
friends, the perfect hosts, and speakers so well versed in our in-
dustry, will give us something to remember until the next  
IFWTWA Conference rolls around.

The Hotel Del Coronado: Lobby (right), Sunset (below)

http://www.ifwtwa.org/
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I can hear the groans coming from all over the 
world but, even though you don’t want to sign up 
for yet another thing online, it’s a necessary digital 
signature for your online identity.

What is a Gravatar?
Gravatar = Globally Recognized Avatar 

Avatar = Graphic or image representing a person/
brand

From http://gravatar.com

“Your Gravatar is an image that follows you from 
site to site appearing beside your name when you 
do things like comment or post on a blog.” 

A Gravatar helps identify you online

How to Sign up for Gravatar?
https://en.gravatar.com/

Click on the button labelled “Create Your Own 
Gravatar.”

Use your usual email address. This email is the 
address that will forever be tied to your identity so 
choose wisely.

Upload a gorgeous headshot. If you are concerned 
about your online identity, use an image of 
yourself wearing a hat or sunglasses, a side profile 
shot, your logo, or something that uniquely 
represents you and your brand.

Add an “About Me” (optional). You can also 

GRAVATAR: A BASIC REQUIREMENT IF YOU PUBLISH ONLINE
By Mary Chong, Marketing Manager, FWT Magazine

Travel Writer at Calculatedtraveller.com

optionally hide your profile and “About Me” 
from view on the Gravatar website. Your Gravatar 
image will still populate when you use your email 
address.

Why Register your Gravatar?

1. It’s the easiest way to maintain control of your 
brand. Whether you realise it or not, if you pub-
lish online be it as a freelance writer or on your 
travel website you are a public figure and need 
to protect your online appearance. With Grava-
tar every time you use the email address affili-
ated with your Gravatar - the photo that YOU 
chose will appear.

2. Get famous. If you write online, you want to 
stay memorable, recognisable and be known as 
an authority.

3. Avoid Mysterious Men. Ever notice that you 
submit a comment to an item online and instead 
of a pretty photo of you, you get the anonymous 
“mystery man” or image? Comment using your 
email address affiliated with your Gravatar, 
and you’ll avoid strange people following you 
around.

4. Save time and stay current. If you write for 
multiple websites it’s a lot of trouble and time 
consuming to have to resend your photo to each 
and every one of them should you change your 
hair colour or (gasp) age. All WordPress web-
sites use Gravatar for their author images (FWT 
Magazine included).

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
http://gravatar.com
https://en.gravatar.com
http://Calculatedtraveller.com
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
http://www.tripatini.com/group/ifwtwa
http://www.tripatini.com/group/ifwtwa
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RICHARD J. MARGOLIS AWARD
This award is sponsored by the Blue Mountain 
Center in the New York Adirondacks and awarded 
to a journalist whose work “combines warmth, hu-
mor, wisdom and concern with social justice.” The 
prize is a one-month residency and $5,000.

The award was established in honor of Richard 
J. Margolis, a journalist, essayist and poet who 
gave eloquent voice to the hardships of the rural 
poor, migrant farm workers, the elderly, Native 
Americans and others whose voices are seldom 
heard. 

Applicants should send at least two examples of 
their work (published or unpublished, 30 pages 
maximum) and a short biographical note including 
a description of their current and anticipated work, 
indicating what they would work on while attend-
ing the Blue Mountain residency. Three copies of 
the writing samples must be included. 

Send applications to:

Richard J. Margolis Award of  
Blue Mountain Center
c/o Margolis & Bloom
535 Boylston Street, 8th floor
Boston, MA 02116

Writing samples, bio and project description may 
also be e-mailed as PDF files to  
award@margolis.com.

THOMAS J. HRUSKA MEMORIAL PRIZE 
IN NONFICTION
This prize, offered every two years, opens for 
submission February 15, deadline April 15.  They 
award $1,000 and publication in Passages 
North for an unpublished piece of nonfiction. 
Honorable mentions may or may not be published 
according to the needs of the editors. Send 
materials to passages@nmu.edu

Be sure to read the full conditions and descriptions of any competition before entering; they’re all 
on the Web.

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its baseline. 
Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
mailto:award@margolis.com
mailto:passages@nmu.edu
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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PROFESSIONAL WINE WRITER 
FOR NEW BOOK
The following opportunity was passed along by 
Marc D’Entremont

A professional wine writer is needed for a new 
book on the Art of Collecting Fine Wine by a 
longtime collector who has also designed the 
personal cellars for many of the world’s most 
sophisticated wine collectors around the world. 

The insights are drawn primarily from 
conversations and relationships with these clients, 
whose thought processes factor heavily into the 
design of their cellars.  Chapters will include 
a description of “collectible” wine, collecting 
strategies, preservation of value, provenance, 
wine as an investment, education, importance of 
traveling to wineries and vineyards, insurance, risk 
factors, establishing reasonable expectations in 
terms of investment requirements and returns on 
investment, lifestyle considerations, buying what 
you like vs. what you should be collecting, and 
more.

Jim Cash, the author, is in a unique position to tell 
this story.  He formed Revel Custom Wine Cellars 
in 2009 based on his unique designs for wine 
cabinetry, which re-imagine wine storage strictly 
for the passionate collector, and since that time, 
Revel has quickly become the gold standard for 
fine wine collectors around the world.  This will be 
a very serious piece of work and not intended to 
be a promotional vehicle for Revel Cellars.

He says: “The book will be hard copy, with 
lots of images and graphics, about 20 chapters.  
Surprisingly, such a book has not previously 
been written.  I am able to provide most of the 
content, but I am not a writer.  Relationship and 
compensation terms are very flexible.  The plan 
is to get a commitment from a publisher based 
on book proposal and outline, and once that is in 
place, taking 6 months to a year to complete.”

If you are interested in collaborating, contact him 

at jimcash11@gmail.com and he can provide 
further details.

HIGH PAYING MAGAZINE MARKETS 
YOU MAY NOT HAVE CONSIDERED
As culinary and travel writers, we come in contact 
with all sorts of peripheral stories – entrepreneurs, 
unusual homes, charming crafts, special chefs, 
colorful people with unusual accomplishments 
– the unheralded stories of inspiring or unusual 
people. These all represent opportunities to write 
more than one story from a destination, and 
they open up huge possibilities in building more 
income from a variety of outlets. Below is the first 
set of high paying markets among North American 
periodicals that run travel, food and associated 
stories; do a search using the magazine name and 
your topic to be sure they haven’t covered it the 
way you plan to do – saves time for the writer and 
the editor.

AIR & SPACE
AIR & SPACE/Smithsonian is a general interest 
magazine about flight. Its goal is to show readers 
facets of the enterprise of flight that they are un-
likely to encounter elsewhere. The emphasis is on 
the human rather than the technological, on the 
ideas behind events, rather than a simple recount-
ing of details.

Recent articles discuss the National Air & Space 
Museum as a Science Explainer and a pilot’s 
discovery of a Pearl Harbor hero.

They say: “For first time contributors, writing a 
department—a short piece that sometimes has a 
personal point of view—offers the best chance for 
acceptance.”

Departments include:

Above & Beyond: a first person narrative of an 
adventure in air or space. An “I was there” flavor is 
essential. (1,500 words)

http://www.ifwtwa.org/
mailto:jimcash11@gmail.com
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Flights & Fancy: a whimsical, brief reflection that 
should leave the reader chuckling quietly. This 
department offers the opportunity for a range of 
tones, from nostalgic to mischievous to satiric. 
(800-1,000 words)

Soundings: short news items reporting oddball 
or amusing events, efforts, or situations; also, 
the stories behind the news. Soundings must be 
current. (300 to 1,000 words)

Reviews & Previews: a description and critique 
of a recent or soon-to-be-released book, video, 
movie, aerospace-related recreational product, 
or software. Reviewers should have specific 

experience or knowledge that enables them to give 
informed evaluations. Quotations from the text 
must be accompanied by page numbers. (200-450 
words)

Feature articles require substantial research and 
reporting, and average 2,500 words. Fees vary 
widely, depending on the type of treatment 
proposed, although freelancers who have written 
for them were very happy with the rates. If an 
article is not accepted for publication, a kill fee is 
negotiated. Payment for first North American Serial 
Rights is made upon acceptance.

Queries go to editors@si.edu

AMERICAN CRAFT
American Craft runs art travel pieces, interviews of 
craftsmen, profiles and essays. Be sure to indicate 
in your subject line the medium involved in your 
pitch (glass, ceramics, etc.), e.g. Query: Fiber Arts.

They are interested in:

• Artists who use unusual materials

• Artists who’ve traveled unusual paths in their 
work

• Emerging artists whose work is remarkable

• Veteran artists with impressive work that has 
evolved over a lifetime

• Artists going through a transition, reaching a pin-
nacle, or facing a challenge

• Artists working in collaborative partnerships

• Artists for whom craft has been a means for heal-
ing and learning about life

• Handmade goods that are stylish, innovative, and 
affordable

• Craft that brings together a community for a good 
purpose

• Craft that reflects values of sustainability and 
community

• People whose work might not be considered 

*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

Your IFWTWA Profile

is IMPORTANT

http://www.ifwtwa.org/
mailto:editors@si.edu
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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studio craft but who bring a sort of craft devotion 
to their creative pursuits

• People who’ve collected craft and art objects in a 
beautiful living space

• U.S. or foreign locales that offer a number of 
interesting craft destinations for travelers

• Galleries that specialize in craft

• Books, films, and exhibitions of interest to a 
broad craft-loving audience

• Schools and organizations advancing craft in 
interesting ways 

Departments include:

• On Our Radar: Profiles of emerging artists doing 
remarkable work. 

• Product Placement: Stylish, inventive, practical, 
and generally affordable goods in production and 
the people who design them. 

• Shop Talk: Q&A with owners of galleries who 
feature craft objects, discussing their business 
challenges and successes, the artists they repre-
sent, and their clientele. 

• Material Matters: Artist using unusual material to 
make amazing craft. 

• Personal Paths: Artist doing very individual—even 
idiosyncratic—work from a personal motivation.

• Spirit of Craft: Art forms that might not typically 
be considered fine craft (e.g., floral arrangement) 
but may entail the sort of devotion generally as-
sociated with craft.

• Craft in Action: Artists or organizations using craft 
to make the world better, often reflecting values 
of community or sustainability.

• Crafted Lives: Photo-driven Q&A with a person 
or people living in a particularly creative space.

• Features: In-depth prose with a particularly 
compelling storyline. May be an artist profile or a 
trend piece encompassing several artists. 

• Wide World of Craft: Foreign or U.S. travel desti-

nation for craft lovers, providing an overall sense 
of what is distinctive about the city or place. 

They pay $1 a word for stories ranging from 500-
2,000 words in length. Queries go to  
query@craftcouncil.org.

ARCHAEOLOGY MAGAZINE
You don’t have to be an archaeologist to freelance 
for this publication of the archaeological Institute 
of America, but you do have to have a familiarity 
with the field and excellent journalistic skills. 
Recent articles include Halloween’s Celtic Origins 
and the Temple Builders of Malta.

They create a strong narrative from the physical 
evidence of times past, focusing on a particular 
site, on a new discovery, or may be an 
investigation of the reevaluation or overturning 
of a long-held theory. Story sources can be the 
archaeologists whose site is being covered, and, if 
pertinent, historical, literary, or oral  accounts.

They say: “ Archaeology does not only deal with 
the ancient past, but chronicles our recent past, 
as well. Archaeological investigation often draws 
from other sciences, including geology, genetics, 
chemistry, physics, botany, which frequently 
provide a significant portion of the reporting for 
our features.”

 Features run 1,000-3,000 words in length with 
payment up to $2,000. Queries go to 
editorial@archaeology.org.

ARTHRITIS TODAY
Sounds like a very long shot, doesn’t it? But this 
specialized health and lifestyle magazine includes 
both travel and nutrition in their coverage, and pay 
$100-2,500 for articles 150-2,500 words. 

More than 70 million Americans have arthritis 
(including some of us) and their purpose is to help 
them live more productive pain-free lives. Recent 
stories have centered on celebrities dealing with 
arthritis, natural remedies and dietary patterns that 
reduce pain, and workouts.

Queries go to atmail@arthritis.org

http://www.ifwtwa.org/
mailto:query@craftcouncil.org
mailto:editorial@archaeology.org
mailto:atmail@arthritis.org
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MEN’S HEALTH
Published 10 times annually, Men’s Health is a full 
lifestyle magazine centered on making life bet-
ter. It covers fitness, nutrition, travel, relationships, 
and, of course, health. There are celebrity stories 
(usually sports figures) on how to keep in shape or 
overcome challenges, advice on dealing with the 
healthcare system, and healthy eating stories. Re-
cent examples are the unusual training tools used 
to build muscle by Dwayne “The Rock” Johnson 
and  “6 Simple Rules for Throwing the Ultimate 
Tailgate.”

Short articles run 100-300 words for $500, features 
1,200-4,000 words, paying $1,000-5,000.  Queries 
go to mhletters@rodale.com

METROPOLIS
This visually outstanding monthly magazine 
looks at architecture, culture and design, which 
translates into preservation, interior design, 
architecture, and crafts in the urban world.  They 
run essays and interviews with a cotemporary 
hook. Recent articles focused on “Hospitality’s 
Wakeup Call” about how hotels are reinventing 
their relationships with guests and the local 
community and “Social Connector” on a new 
residential tower by Studio Gang that fosters 
neighborly interaction through imaginative 
architectural form.

Features run 1,500-4,000 words in length; pay-
ment is $1 per word. 

Queries go to managing editor Claire Barliant at 
edit@metropolismag.com 

NATIONAL PARKS MAGAZINE
This is a quarterly for an enthusiastic general 
audience centered on areas in the National 
Parks, proposed new areas, threats to endangered 
species, connected to the parks. The combination 
of travel, expose and descriptive stories draws a 
broad audience from those interested in supporting 
the parks to vacationers. 

News articles and smaller departments are 500-

1200 words. Features run approximately 1,800-
2,000 words. They generally pay 70 cents to $1.00 
per word, the high end being reserved for proven 
contributors. Queries go to editor-in-chief Scott 
Kirkwood at npmag@npca.org.

ROBB REPORT 
This monthly magazine for the extremely afflu-
ent, active consumer showcases the crème de la 
crème in areas including travel, private jets, wine, 
art, etc., looking at goods and services worldwide. 
Recent articles covered ”The Eight Most Amaz-
ing Golf Courses in New Zealand” and “An Inside 
Look at Air France’s Mile High Gourmet Cuisine.”

They pay $1 per word for articles 500-2,000 words 
in length.  Queries go to editorial@robbreport.com

SUNSET MAGAZINE
This monthly magazine covers the western states 
in the U.S., including travel, food, wine and 
entertainment. They have five regional editions 
centered on Alaska, Arizona, California, Colorado, 
Hawaii, Idaho, Montana, Nevada, New Mexico, 
Oregon, Utah, Washington, Wyoming, plus some 
coverage of British Columbia and Mexico.

A lot of their stories are roundups, with angles like 
“A Photographer’s Guide to the Northern Lights” 
and “12 Historic Movie Theaters.”

Payment is $1 per word for stories 550-750 words 
in length. Queries should be sent to  
travelquery@sunset.com.

WINE ENTHUSIAST MAGAZINE
This is a monthly that covers popular wine culture, 
from very readable technical pieces to travel, en-
tertaining and art “through a savvy wine lens.”

Recent articles include a piece on “Eating and 
Drinking in Maui (plus a Bicycle Ride Down a Vol-
cano)” and “The Terroir-Driven Dishes of Italy.”

They use essays, humor, new products, nostalgia, 
personal experience and travel stories. Payment 
is $1 per word; send queries to Joe Czerwinski, 
managing editor at jczerwin@wineenthusiast.net

http://www.ifwtwa.org/
mailto:mhletters@rodale.com
mailto:edit@metropolismag.com
mailto:npmag@npca.org
mailto:editorial@robbreport.com
mailto:travelquery@sunset.com
mailto:jczerwin@wineenthusiast.net
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BROOKLYN BREAD LAB
Directed by Chef Adam Leonti of The Williamsburg 
Hotel, the Brooklyn Bread Lab is a test kitchen, 
classroom, and milling facility devoted to the final 
food frontier: Grain. 

They say: “It’s our belief that bread’s gotten a bad 
rap, and we want to change that. So we’re using 
our 10,000 lb stone mill to produce fresh flour 
from responsibly sourced whole grains, and bring-
ing it to you, the people. It tastes better and it’s 
healthier for you. We’re also teaching classes so 
you can learn to make bread, pasta, and pizza the 
proper way, with fresh wheat. On the weekends, 
we’re baking bread and opening our doors to share 
some of the good stuff. So come and visit us at the 
Brooklyn Bread Lab, buy some flour, take home 
some bread and pasta, and taste how whole grain 
makes all the difference.”

The media contact is Nancy J. Friendman at 212-
228-1500; Email: mail@njfpr.com

CALIFORNIA STATE PARKS
California has a wealth of remarkable state 
parks, including the unearthly beauty of Shasta 
County’s Ahjumawi Lava Springs State Park, with 
its moonscape fields of jagged black basalt and its 
untamed wilderness, cut by 20 miles of park trails. 

The park can only be reached by boat and no 
private motor vehicles are allowed. 

Then there’s the state’s oldest park: Established in 
1902, Big Basin Redwoods is in the heart of the 
Santa Cruz Mountains, with giant redwoods more 
than 50 feet around, 1,000-2,500 years old. 

Media should contact the state parks’ public 
relations people at info@parks.ca.gov or 916-654-
6374.  

COLORADO
Colorado is having a tourism boom, particularly 
in the mountain areas and in Denver, and there’s 
a sizeable slice of marijuana tourism as well. With 
ski and hot springs story hooks, dude ranches 
and ghost towns, the opportunity to cover a set of 
different stories is impressive.

For more information, contact Carly Holbrook at 
carly.holbrook@state.co.us for domestic media 
requests, Andrea Blankenship at andrea.blanken-
ship@state.co.us for international press. 

NEW JERSEY
New Jersey’s 130-mile stretch of white sand 
beaches is well known, but the fact that it’s a 
shopper’s heaven is perhaps less understood With 
no retail tax on clothing or shoes, visitors can go 
wild at the boutiques, antique and vintage shops 
and huge discount outlets in the state.

From the Keyport Antique District to Speakeasy 
Vintage in Montclair, there’s more than enough to 
make a great story, and the process of research is 
delightful.

Media inquiries should be directed to Jennifer 
Stringfellow (Jennifer.Stringfellow@sos.nj.gov) at 
(609) 292-7138.

NORTH CAROLINA:  
TRAVEL MEDIA SHOWCASE
Travel Media Showcase in Cabarras County, North 
Carolina will be held August 22-25

MEMBERSHIP

REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
mailto:mail@njfpr.com
mailto:info@parks.ca.gov
mailto:carly.holbrook@state.co.us
mailto:andrea.blankenship@state.co.us
mailto:andrea.blankenship@state.co.us
mailto:Jennifer.Stringfellow@sos.nj.gov
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with a format allowing journalists (bloggers, staff 
and freelance) to meet dozens of public relations 
representatives and communication directors of 
convention and visitors bureaus along with domes-
tic and international tourism offices, airlines, hotel 
chains, cruise lines and attractions. There are also 
regional press tours and fams, and plenty of story 
hooks like: 

The Reed Gold Mine, a National Historic Land-
mark. The first gold discovered in the United States 
was found here in 1799, resulting in a gold rush 
in the early 1800s. So much gold was mined that 
President Andrew Jackson established the US 
Mint to control it.

Coleman Manufacturing Company, started in 
1897, is believed to be the first cotton mill in the 
nation to be built, owned and operated by African 
Americans.

Self-branded as the Center of American Motors-
ports, Cabarrus County is rich in NASCAR history.

The western part of the county is home to a large 
racing complex in Concord, including Charlotte 
Motor Speedway, which hosts three NASCAR 
Sprint Cupo Series events a year, The Dirt Track at 
Charlotte Motor Speedway, and zMAX Dragway, 
which now hosts the NHRA Full Throttle Drag 
Racing Series twice a year. 

For more information, contact Nicole Pierce at 
Nicole@jveroassociates.com or journalists@travel-
mediashowcase.com

OREGON: TRUFFLES
The state offers material for excellent stories on 
its chefs and world class Pinot Noire, but one of 
its most intriguing story angles is the domestic 
truffles, and the chefs who use them in outstanding 
regional cuisine.  The native truffles come from 
the woodlands in the Willamette Valley and the 
Douglas fir valleys of the Coastal range. Although 
the Northwest species is found from northern 
California to southern British Columbia, they 
are most abundant in the state and are widely 
known as Oregon Truffles. The European Perigord 
variety, however, have recently been discovered in 
Oregon, as well. 

Because truffles are generally found on private 
land, visitors join local truffling societies to search 
or put themselves into the hands of a local expert 
from organizations like the North American 
Truffling Society. 

For 11 years, Oregon has hosted an annual festival 
in Eugene with three days of seminars, truffle hunt-
ing excursions and truufle-themes dining experi-
ence culminating in a Grand Truffle Dinner, draw-
ing heavily on out of state tourists and chefs; the 
next one is held January 20-29.

 A couple of years ago, the Joriad North American 
Truffle Dog Championship was launched, with a 
two-day event as canine truffle hunters compete, a 
colorful addition to the festival.

Contact Global Communications Director Linea 

http://www.ifwtwa.org/
mailto:Nicole@jveroassociates.com
mailto:travelmediashowcase.com
mailto:travelmediashowcase.com
http://issuu.com/fwtmagazine2/docs/2016fallfwt/64?e=1
http://fwtmagazine.com/fwt-magazine-issue-five
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Gagliano at Linea@traveloregon.com or 971-717-
6184

SAN FRANCISCO:  
SUMMER OF LOVE 50TH ANNIVERSARY
In 1967 nearly 100,000 young people converged 
on Haight-Ashbury and the culture of a country 
was changed. The phenomenon was called the 
Summer of Love and  was a welter of amazing 
music, fashion and art, when new ideas flourished 
and there was a feeling that everything was pos-
sible.  

Haight-Ashbury is still the inheritor of the hippies 
who wore flowers in their hair and San Francisco 
is still linked to counterculture and the ideas it 
launched, nurtured and spread.  

The 50th anniversary brings major exhibitions at 
some of the region’s top museums, special events 
and concerts looking back at the Summer of 1967 
and exploring what that period meant then and 
now.  The celebration will also include a range of 
service and volunteerism events inspired by the 
original Summer of Love. 

The California Historical Society provides the 

detailed factual and cultural context for this 
seminal summer through its own exhibition and 
work with cultural partners such as the de Young 
Museum and itineraries that allow visitors to 
walk in the footsteps of the legendary artists and 
musicians.  

Media can contact them through San Francisco 
Travel by filling out a media assistance form at 
http://www.portal.sanfrancisco.travel/visitingjour-
nalist/index.cfm 

THE WINE CARTOONS OF DOUG PIKE 

http://www.ifwtwa.org/
mailto:Linea@traveloregon.com
http://www.portal.sanfrancisco.travel/visitingjournalist/index.cfm
http://www.portal.sanfrancisco.travel/visitingjournalist/index.cfm
http://www.amazon.com/Gone-Wine-Cartoons-Doug-Pike/dp/1934259055/ref=sr_1_1?s=books&ie=UTF8&qid=1295897723&sr=1-1
http://www.amazon.com/gp/search?ie=UTF8&keywords=1934259055&tag=finallyretireddi
http://issuu.com/fwtmagazine2/docs/2016fallfwt/76?e=1
http://fwtmagazine.com/fwt-magazine-issue-five
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Michelle Williams (Referred by Penny Weiss)
3948 Legacy Drive, Suite 106-282
Plano TX 75023
phone: 972 389-43663
email: rockinredblog@gmail.com
web: http://www.rockinredblog.com

Rossana Wyatt (Referred by: Marc d’Entremont)
844 Farnham Road
London, ON N6K 1R7 Canada
phone: 519 902-6340
email: Glutenfreeadventures@yahoo.com
web: https://www.lifeisfullofadventures.com

INTERNATIONAL FOOD WINE AND TRAVEL WRITERS ASSOCIATION (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Kurt Jacobson
P.O. Box 44814
Nottingham MD 21236
Phone: 410 497-5410
email: enakurt@gmail.com

Lorena Lopez
3854 Moore Street, Apt. 2
Los Angeles CA 90066
phone: 619 252-4712
email: travelingsoulo@gmail.com
web: http://www.travelingsoulo.com

Kathleen Stafford (Referred by Noreen Kompanik)
2023 E Sims Way #368
Port Townsend WA 98368
phone: 360 774-2122
email: kathleens@milesgeek.com
web: http://www.milesgeek.com

Francine Spiering
811 Herdsman Drive
Houston, TX 77079
phone:281 445-0700
email: francine@ediblehouston.com
web: http://www.lifeinthefoodlane.com

http://www.ifwtwa.org/
mailto:rockinredblog@gmail.com
http://www.rockinredblog.com
mailto:Glutenfreeadventures@yahoo.com
https://www.lifeisfullofadventures.com
mailto:admin@IFWTWA.org
http://www.ifwtwa.org/
mailto:enakurt@gmail.com
mailto:travelingsoulo@gmail.com
http://www.travelingsoulo.com
mailto:kathleens@milesgeek.com
http://www.milesgeek.com
mailto:francine@ediblehouston.com
http://www.lifeinthefoodlane.com

