
BOARD OF DIRECTORS
Linda Kissam, President 
linda@ifwtwa.org

Allen Cox, Vice President 
allen@ifwtwa.org

Andrew M. Harris, 2nd Vice President 
andrew@ifwtwa.org

Elizabeth Willoughby, Secretary  
elizabeth@ifwtwa.org

Susan Montgomery, Treasurer  
susan@ifwtwa.org

Marc d’Entremont, marc@ifwtwa.org

John Lamkin, john@ifwtwa.org

Mary Lansing, mary@ifwtwa.org

Lisa Richardson, lisa@ifwtwa.org

FWT MAGAZINE
Beth Graham, Executive Editor 
beth@bethgraham.com

Mary Chong, Associate Editor 
mary@calculatedtraveller.com

editor@fwtmagazine.com

SUPPORT CONTRACTORS
Hilarie Larson, Administrative Director 
admin@ifwtwa.org

Marilyn Green, Editor Press Pass 
mgreenjournalist@yahoo.com

Timothy Lack, Webmaster 
twlack@charlottecountywebsites.com

International Food Wine and Travel Writers Association (IFWTWA) 

877-IFW-TWA-9 Email: admin@ifwtwa.org 
Web: http://www.ifwtwa.org

39252 Winchester Rd, Ste 107 #418, 
Murrieta, CA 92563

877-439-8929
© Copyright 2017 International Food Wine and Travel Writers Association

International
Food, Wine & Travel
Writers Association

 Volume 35, No. 7 Marilyn Green, Editor mgreenjournalist@yahoo.com  July 2017

 In Purposeful Journey, 
International Media Trips Committee 
Co-Chair Elizabeth Willoughby 
introduces an article by Alison Abbott from 
a media trip that brought five IFWTWA members to a Viking 
Cruises Christmas Cruise on the Rhine last year.

 John Lamkin, Chair Member Publications, announces the 
eighth issue of FWT and the winners of the first Press Pass Photo 
of the Month competition: Edward G. Young III and Jim Faber.

 Rossana Wyatt offers tips on using Instagram

 In Volunteer Spotlight, Adrianne Morrison, IFWTWA 
Program Coordinator & Member Volunteer, salutes two 
generous IFWTWA members: Kelly Stilwell and Roger Paige, 
whose skills keep our Association name and activities right out 
front in social media.

 Markets lists some publications you may not have considered 
adding to your list, from the U.K.’s venerable Geographical to 
North America’s Planning Magazine and Travelwriter’s Life.

 In Contests Literal Latte offers a top prize of $1,000 for a 
winning essay, and you have until the end of September to write 
and submit yours.

 Among the Story Opportunities announcements are media 
contacts for stories in Greece, which is going from strength to 
strength in tourism, Associate Member Leigh Cort announces an 
October presstrip to the King and Princess resort at St. Simon’s 
Island, Georgia for bloggers and buddies, and culinary angles 
for the Netherlands.
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By Elizabeth Willoughby, International Media Trips Committee Co-Chair

River cruises are a distinct type of travel, more intimate than what larger, seafaring ships 
offer. Imagine cruising along a European waterway, castle hopping and wine tasting at 
stops along side the river under blue sky and summer sunshine. Now imagine it in winter. 
If a cold chill just ran through you, then this heartwarming piece http://greenwithrenvy.
com/germanys-christmas-markets-cologne-highlight by IFWTWA member Alison Abbott 
should help.

Alison was one of our five members invited to attend a Viking Christmas Cruise on the Rhine from Basel 
to Amsterdam. Her article focuses on the stop in Cologne, Germany, covering the Christmas market, 
the city’s important landmarks, some of its WWII history, and a stirring description of a surprise musical 
performance. Nice.

See the rest of the articles resulting from this trip here: http://ifwtwa.org/2016/12/viking-christmas-cruise-
rhine-december-2016.html

http://www.ifwtwa.org/
http://greenwithrenvy.com/germanys-christmas-markets-cologne-highlight
http://greenwithrenvy.com/germanys-christmas-markets-cologne-highlight
http://ifwtwa.org/2016/12/viking-christmas-cruise-rhine-december-2016.html
http://ifwtwa.org/2016/12/viking-christmas-cruise-rhine-december-2016.html
https://issuu.com/fwtmagazine2/docs/fwtsummer2017/6
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
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By John Lamkin
Chair Member Publications

Press Pass Photo of the Month
We have two winners this month, Edward G. 
Young III and Jim Faber. You will find their photos 
elsewhere in this Issue. 

Thanks to everyone that submitted photos for 
consideration. The turnout has been fantastic. You 
are welcome to submit a photo for next month or 
if you want the photo you sent this month back in 
the running, send us an email. PressPass@ifwtwa.
org  

We are looking for a professional photographer to 
volunteer to help coordinate Press Pass’ Photo of 
the Month. 

FWT Magazine
By the time you read this, Issue 8 of FWT Maga-
zine should be out. I’m sure you will enjoy it. 
Many thanks to all the contributors and to FWT 
Magazine’s hard working staff. Some of the FWT 
staff are featured in this Issue of Press Pass. 

Please subscribe to the Magazine, if you haven’t 
already and like/post/share on social media.

Please participate in your IFWTWA!

John

PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newsletter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

 1. Only one photo per Member

 2. The photograph must have been taken by the Member

 3. Please include a caption, and your choice of web, blog or profile address (and include the URL)

 4. Deadline is the 15th of the month prior to publication – June 15 for the July issue of Press Pass

 5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. You don’t need to crop it, the designer will do that

 6. To be eligible your IFWTWA profile must be up to date

 7. Send photo (.jpg) to PressPass@ifwtwa.org

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award

http://www.ifwtwa.org/
mailto:PressPass@ifwtwa.org
mailto:PressPass@ifwtwa.org
mailto:PressPass@ifwtwa.org
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Many thanks to all who submitted photos for the July issue; they were all outstanding and made our job 
much harder, doing a wonderful job of conveying the mood and story of the places we are privileged to 
explore.

The two we chose to feature 
this month are:

Jim Farber
Taos Pueblo, Fall at Sunset

http://www.ifwtwa.org/
http://ifwtwa.org/author/jim-farber
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Edward G. Young
Annual Procession of the Cows in Downtown Gstaad

http://www.ifwtwa.org/
http://ifwtwa.org/author/edward-g-young
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We are all visual people, and nothing tells a story like an amazing photograph.... this is one of the rea-
sons Instagram is as popular as it is. It is another platform that we have to learn, but it can be quite useful 
to help get more engagement on some of the other platforms.

Here are some Instagram basics if you are trying 
to get started on Instagram, or have just jumped in 
and want to learn more.

Once you are registered, go to your settings. Here 
you can connect to your Facebook friends and see 
which of your friends are on Instagram. (Usually 
easier to get your following going that way if you 
are just starting out.)

On the settings page, you can also scroll down 
and connect your Instagram to your personal FB 
profile. (Only Business pages can connect to FB 
pages.) Then you can share your Instagram images 
to FB or Twitter. Twitter will share as a link back to 
instagram, so you have to make sure that your first 
140 Characters has the vital information you want 
to share.

INSTAGRAM BASICS
by Rossana Wyatt

http://www.ifwtwa.org/
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INSTAGRAM BASICS

Setting up your photos: The proper image is impor-
tant, try to match the images ( theme) you share, 
to the information you have in your profile. Make 
sure the image is interesting, intriguing, colorful 
and can inspire wanderlust. You can use Instagram 
to take a photo, but I prefer using a photo from 
my library. If you want to share family photos etc, 
I suggest setting up a separate account to do this. 
Your Instagram stream should follow a certain 
theme to look more professional. Once you have 
found the image that you are going to use, tweak it 
a little to stand out more. Click on Next and adjust 
the Lux setting at the top to enhance the image, 
then edit to adjust the different settings or add any 
of the filters to add different effects. Once you are 
done, click next again and you will be set to start 
your caption.

Caption and Hashtags: Talk about the image, 
where it is from and any interesting points about 
the area, add a question. You can include a few 
hashtags here, but my preference and what I be-
lieve works best is to add the hashtags in the first 
comment (15 is ideal, but you can add up to 30, 
including the caption. Any more and the image 
may be ghosted). Add relevant tags; you can search 
for a hashtag and will also see some relevant tags 
pop up at the top. Hashtags are the map of Ins-
tagram that will lead people to you. Don’t forget 
to tag people in your image as well, they will get 
a notification and will check out your post. This 
is especially important if you are working with a 
brand and posting about a campaign. Make sure to 
mention them in the caption and add any of their 
relevant hashtags. Set location of the image, as this 
is another way of having people find your image.

Comments and Likes: Whenever someone com-
ments on your image, like the comment and try to 
respond. Ask them a question if appropriate and 
start a conversation. The same goes for your com-
ments on others’ profiles. Try to make them longer 
vs shorter and ask a question about their image. 
Comment on others’ images as much as you can, 
people will start commenting back.

Following: You can search for different tags (ie 
#travel, #Europe etc) and check out some of the 

images and profiles from there to see if they post 
images you are interested in. Another way of find-
ing people to follow, is to go to the profile of some 
of the people you follow that you really like and 
look at their followers’ list and follow some of 
them. When you follow someone, don’t just fol-
low... make sure to go to the profile and check it 
out along with some images. Like and comment on 
them.

Another way that you can find new people to fol-
low or images to like - click on the heart at the 
bottom of your profile. Once clicked, it takes you 
to where you get your notifications of people who 
have liked/commented or followed you. If you 
click on following, it takes you to the profiles you 
are following and what they are liking/commenting 

http://www.ifwtwa.org/
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and following. This is not an ongoing stream, usu-
ally only keeps the last 15 minutes of activity from 
the profiles you are following.

Like other’s images, but comment as much as you 
can. Many people like images, but they don’t al-
ways comment. This is where you can stand out.

At the beginning, you may only get a few likes, but 
it is a start! Instagram’s algorithm makes it harder 
and harder for even your followers to see your im-
age in their stream, unless you are someone they 
like consistently. So make yourself one of those 
people. Make sure to go to likes on your images, 
reciprocate and comment. Start a relationship, and 
keep engaging with them.

Post Timing: Sometimes you will have to play with 
this a bit to find the best time to post. Check your 
stream to see when you had the most engagement, 
and try to post around that same time.

Posting Frequency: This is something that is up 
to the individual person. If you are just starting, 
posting more frequently and regularly is best to get 
your profile out there. Some post daily, some every 
few days, some three times a day. It depends on 
what works and gets the most engagement for you.

Above all, have fun... this is just another way to 
express yourself!

INSTAGRAM BASICS

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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KELLY STILWELL
Once a print magazine writer, Kelly Stilwell 
transformed her experience and talents into 
her own business—a freelance writer and very 
successful full-time lifestyle blogger. Kelly is 
the content creator and manager at Food, Fun, 
and Faraway Places (formerly Virtually Yours.) 
“Kelly is passionate about traveling, great food, 
and fun! She lives in Florida with her husband, 
two teenage daughters, a very grumpy cat and 
an escape-artist bird.”  

For nearly two years, Kelly Stilwell was the 
voice of IFWTWA on Twitter. A member since 2015, Kelly launched our now infamous weekly 
retweet threads that are perfect for your #TravelTuesday posts getting out to your readers. She also 
created #FoodieFriday which our members still use to seriously multiply outreach. Kelly was a 
fantastic manager and helped make our IFWTWA Twitter the solid platform we have today. Kelly, 
we are very grateful to you for the time and social media expertise you shared with IFWTWA—
Thank you. 

What’s Kelly up to today? She’s sharing her life adventures with her readers and over 150,000+ 
followers exemplifying the moniker, Social Media Influencer. Read her articles on her IFWTWA 
member page at http://ifwtwa.org/author/kelly-stilwell, and get to know more about Kelly at 
http://www.kellystilwell.com. Ask her about “Twitter Parties.”

By Adrianne Morrison 
IFWTWA Program Coordinator & Member Volunteer

How critical is a social media presence to your success as a 
professional Food, Wine, and Travel writer? Super important, 
right?

This month we turn our spotlight on two volunteers who make 
our media lives easier. Their expertise, constant attention and 
time management skills using Twitter and Instagram benefit our 
organization and all IFWTWA members

Kelly and Roger, please accept our sincere appreciation for 
the time and effort you have given to IFWTWA. The more 
IFWTWA shows up in social media, the better exposure we all 
enjoy. Thank you.

http://www.ifwtwa.org/
http://ifwtwa.org/author/kelly-stilwell
http://www.kellystilwell.com
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ROGER PAIGE
Look at that face. You can’t help but smile and 
wonder what he’s up to. A retired United States 
Marine, Roger Paige tells us he turned in his gun 
for a camera and hit the road again, this time as a 
“travel blogger extraordinaire. Guilty as charged. 
Some loath being on the road, I thrive on it. Travel, 
writing and photography are my enslavement. I’ve 
turned this trio into a travel blog that inspires its 
readers to simply get out there.”  

Tweet & Retweet. Taking over the Twitter volunteer 
opportunity from Kelly, it’s now Roger who reminds 
us to include the hashtags #IFWTWA and  
#traveltuesday, #winewednesday, or #foodiefriday 
in our posts. When we do—Voilà! Roger retweets 
on our official IFWTWA Twitter account. Simple 
for you, work for him, but then he volunteered so 
let’s load him up! IFWTWA is so grateful for Roger’s help continuing our great Twitter page up-
dates with weekly retweet threads. We see your dedicated effort every week on our members-only 
Facebook page and appreciate the contribution of your time and talents to IFWTWA—Thank you, 
Roger. Happy Travels.

With a fun and laid back style, you can always count on Roger to give you a chuckle or make you 
wish you were there with him. A 7-year member of IFWTWA, Roger tells us, “I photograph: food, 
both static and squirming on the plate, people, places, things, whatchamacallits and thingamajigs. 
My imagination knows no boundaries.”  Visit with Roger at https://thefocusedtraveler.com and find 
his articles and photography on his IFWTWA member profile page  
http://ifwtwa.org/author/roger-l-paige.

http://www.ifwtwa.org/
https://thefocusedtraveler.com
http://ifwtwa.org/author/roger-l-paige
https://issuu.com/fwtmagazine2/docs/fwtsummer2017/20
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
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Quite often, when we are in a destination doing 
a standard travel piece, other stories emerge: an 
unusual individual, an amazing piece of architec-
ture, a special place to bike or hike. All these are 
truly gravy and can multiply income and exposure 
far beyond the original assignment or publication 
plan. To open up the possibilities, here are some 
markets you may not have considered: 

ADVENTURE CYCLIST
Adventure Cyclist Magazine only reviews queries 
between June 1 and October 31 each year for 
stories that tell their readers about your bicycle 
journey and the many wonderful events that hap-
pened during your travels. Pay is negotiable, but 
generally ranges from $.30 to $.50 per word, with 
the lower end of the scale representing what they 
pay first-time writers and the higher end what they 
pay repeat writers, buying first rights.

They are looking for feature-length stories 2,000-
3,500 words in length, generally first person pieces 
on a bicycle trip through a particular area, explain-
ing what’s unique about the places you traveled 

through as a cyclist. Include basic travel informa-
tion such as the time of year to go, special equip-
ment to bring, routes, maps, guide books, accom-
modations, food, water, transportation, etc. Make 
sure to include information about what equipment 
worked best for you and what didn’t. Was there 
equipment you brought along with doubt but it 
turned out to be indispensable? On the other hand, 
was there equipment you thought would be a 
necessity but you found you could do without it? 
You can take a humorous angle if you wish. They 
require professional quality photographs with each 
feature.

Their Final Mile pieces are essays less about locale 
than about a singular experience while on a bicy-
cle trip. These run at 1,200-1,500 words and don’t 
require accompanying photos.

They typically schedule stories 12-18 months out, 
so they are looking at 2018 and even 2019 issues. 

All materials (inquiries, text documents, images, 
and ads) must be sent to them through Submittable 
at https://adventurecyclist.submittable.com/submit. 
If you don’t already have an account with Submit-
table, you will be prompted to start one. Accounts 
are free and will allow you to track your submis-
sion as it makes its way through their system. 

AESTHETICA MAGAZINE
Aesthetica is a bimonthly British art and culture 
magazine for national and international distribu-
tion. The magazine includes features on art, film, 
music and performance, highlighting notable new 
exhibitions around the world and showcasing 
photography. They have strong social and political 
content at times.

The magazine’s primary focus is on contemporary 
visual art and artists. They previously covered Steve 
McQueen, Martin Creed, Henri Cartier-Bresson 
and Ernesto Neto among others.  Other articles 
have explored subjects such as European art and 
politics, the development of light art, and art in 
architecture. They also hold a Future Now sympo-

http://www.ifwtwa.org/
https://adventurecyclist.submittable.com/submit
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sium, give Art Prizes, offer a short film festival and 
creative writing awards.

Queries should be sent to Editor Cherie Federico 
via pr@aestheticamagazine.com

PLACES JOURNAL
Places covers issues we bump into in our travels 
regularly: environmental health and social inequity, 
climate change, resource scarcity, human migra-
tion, rapid technological innovation and more. 
They are looking for lively and original writing on 
contemporary architecture, landscape and urban-
ism. They define these areas broadly, extending to 
allied fields including planning, geography, history, 
sociology, ecology, politics, media, and technology. 

Most articles run 1,000-6,000 words in length 
and payment ranges from a modest honorarium 
for scholarly articles to a more substantial fee for 
reported journalism. 

Recent articles include one on “The Anti-Cairo,” 
Egypt’s new capital with no residents, no local 
source of water and no real reason to exist; one on 
the essence of New Orleans and another on home-
less tent cities in America.

Send queries to editors@placesjournal.org. 
Write “Places submission” and the title in the 
subject line. Include detailed contact information, 
preferably a phone number.

AMC OUTDOORS MAGAZINE
Bimonthly AMC Outdoors inspires readers to get 
outside and get involved by providing high-quality 
coverage of outdoor recreation, education, and 
conservation topics throughout the Northern Ap-
palachian region, from Maine to Virginia. 

Their goal is to provide a balance of material that 
appeals to people new to the outdoors as well as 
experienced backcountry users. The primary focus 
is recreation, but they also work to educate their 
more than 90,000 members on environmental 
issues that could affect the activities and natural 
areas they love. 

Recent stories told readers where and how to 
paddle four endangered rivers, gave recipes for 
backpackers, explained where to find great run-
ning trails in the Northeast and explained packraft-
ing on the Appalachian Trail.

They pay $500 -$700 for features, which usually 
range from 2,000 to 2,500 words.

BOOTSNALL
The Bootsnall website pays $50 for articles on 
long-term independent travel. The site uses inter-
views with travelers and tips on saving money, 
packing and other topics, but be sure to check its 
guidelines at http://www.bootsnall.com/writers/
bootsnall-feature-articles.shtml to get an idea of 
what they are looking for at the time you want to 

*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

Your IFWTWA Profile

is IMPORTANT

http://www.ifwtwa.org/
mailto:pr@aestheticamagazine.com
mailto:editors@placesjournal.org
http://www.bootsnall.com/writers/bootsnall-feature-articles.shtml
http://www.bootsnall.com/writers/bootsnall-feature-articles.shtml
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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contribute. Calls for submissions are often very 
specific.

Pitch your idea via the form at http://www.
bootsnall.com/writers/how-to-pitch-and-submit-an-
article.shtml

EARLY AMERICAN LIFE
This print magazine focuses on early American 
style, decorating, and traditions. Published seven 
times annually, it welcomes new writers.

You can submit both shorter stories and features, 
which run about 2,500 words, with payment for 
a first-time writer around $500 for a feature. They 
have a one-year lead time, so winter stories will be 
published a year later than submission. 

They cover a variety of topics, centered around 
America from its founding through the mid-1800s:

History: For Life in Early America, they seek an 
interesting presentation of historic life, an unusual 
event, or a different look at a well-known topic 
(usually keyed to the publication date). 

Architecture and Decorating: They say: “We are 
always looking for people who are able to inte-
grate early American homes, furnishings, and style 
with modern living. Our readers gain structural 
know-how and creative ideas for their own homes, 
inside and out, through lavishly illustrated features 
on both restored period structures and those newly 
constructed to resemble the past. If you know 
about a home (and decorator) worthy of coverage, 
let us know.”

Studio Crafts: They are interested in the people as 
well as the history of studio crafts. In their annual 
Directory of Traditional American Crafts, they focus 
on artisans who use period methods and/or ma-
terials to re-create the work of our ancestors--the 
master craftsmen of their time. 

Side By Side, a department in the magazine as 
well as a show exhibit, compares objects made by 
modern craftsmen with their antique counterparts.

Travel. In conjunction with a house feature, they 
often include a travel piece on the geographic re-
gion, focusing on its history and the modern events 
that celebrate it.

They include traditional food and its equipment, 
but add, “Do not send us recipes that you have not 
tried yourself. (We’ll try them, too, but we need at 
least some hope of succeeding.)”

A one-page story in Early American Life, such as 
Worth Seeing, runs about 750 words. A typical 
feature may run 2,500 words. 

Payment rates vary; they estimate $500 for a first 
feature from a new writer, more if you are an ex-
perienced, skillful writer. They buy all rights exclu-
sively for the six-month period in which an issue 
of Early American Life remains on sale. After six 
months, their rights become non-exclusive, so you 
can re-sell your work to another publication if you 
wish.

BUSINESS TRAVEL
This UK-based magazine is for independent busi-
ness travelers and includes recent stories on in-
ternational meetings In Dubai or Brighton, and 
serviced apartment operator Marlin’s opening of its 

MEMBERSHIP

REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
http://www.bootsnall.com/writers/how-to-pitch-and-submit-an-article.shtml
http://www.bootsnall.com/writers/how-to-pitch-and-submit-an-article.shtml
http://www.bootsnall.com/writers/how-to-pitch-and-submit-an-article.shtml
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first aparthotel in London Waterloo. Queries go to 
editor Andy Hoskins at andy.hoskins@bmipublish-
ing.co.uk

THE COUNTRYMAN
The Countryman is one of the oldest countryside 
magazines in the world. The monthly is read by 
Brits and an international audience that share its 
concerns for the countryside, the people who live 
and work in it, and its wildlife.

The Countryman focuses on rural life in England, 
natural history, country people, traditions crafts 
and craftspeople, publishing articles 600-1,000 
words in length. The current issue includes a reci-
pe for Hasty Pudding, a treat that came to America 
with the Pilgrims, a story on cutting capers in 
Combebury and one on the Shetland Islands. Que-
ries go to editorial@thecountryman.co.uk 

EARTH ISLAND JOURNAL
Earth Island Journal covers the entire spectrum of 
environmental issues, including: wildlife and lands 
conservation; innovations in science and technol-
ogy; public policy and the politics of environmen-
tal protection; climate and energy; animal rights; 

public health; environmental justice and cultural 
survival; and environmentally related film, music, 
and books.

They like to tell the stories of individuals and 
communities who are successfully defending and 
restoring the Earth. 

They are particularly interested in on-the-ground 
reports from outside North America.

Recent articles covered the efforts of indigenous 
people in North America to ensure a renewable 
energy future, saving jaguars in Northern Mexico’s 
Sierra Madres and sacred lands within the national 
parks.

Payment is 25 cents per word for shorter dispatch-
es (1,200–1,500 words) and for longer investiga-
tive features (2,500–3,000 words). You can expect 
to earn about $750-$1000 for an in-depth feature 
story. For online reports, the fee ranges from $50 to 
$100.

Send queries to submissions@earthisland.org

FAMILY CIRCLE
Family Circle is a general interest women’s maga-
zine, getting near 100 years old, that includes 

Issue 8 SUMMER 2017
Now Available Online

Click Here

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record at IFWTWA)

• A note requesting to become a contributor at FWTMagazine.com

To register as a contributor to FWT Magazine 
We are accepting submissions for Issue 9

registration@fwtmagazine.com

http://www.ifwtwa.org/
mailto:andy.hoskins@bmipublishing.co.uk
mailto:andy.hoskins@bmipublishing.co.uk
mailto:editorial@thecountryman.co.uk
mailto:submissions@earthisland.org
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
https://issuu.com/fwtmagazine2/docs/fwtsummer2017
https://issuu.com/fwtmagazine2/docs/fwtsummer2017
https://issuu.com/fwtmagazine2/docs/fwtsummer2017
http://FWTMagazine.com
mailto:registration@fwtmagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
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news and information on travel and articles on 
women who make a difference in their community, 
as well as dramatic personal experiences.

They say: “If you would like to submit to us, please 
look over at least four issues of past Family Circle 
magazines (back issues can be found at your local 
library) to get an idea of our format and the top-
ics we have covered in the past.  If, after that, you 
have an idea you feel would be a good fit for our 
editorial focus, please submit a typed query that 
includes a list of potential experts for the piece, 
along with representative clips, a short bio with 
your publishing experience, and a self-addressed 
stamped envelope.”

Submissions can be sent to: The Articles Depart-
ment, Family Circle Magazine, 805 Third Ave., 
24th Floor, New York, NY 10022

FAMILY FUN
Founded in 1991, Family Fun is for families with 
children ages 3 to 12; they have two million sub-
scribers. Coverage includes family cooking, vaca-
tions, parties, holidays, crafts, and learning—all 
the essentials that enrich the precious time families 
share. 

Content must be fun, family-tested, affordable, 
and uncomplicated. They prefer a writing style 
that is direct, upbeat, and personal. Articles are 
scheduled and assigned at least five months before 
publication. 

Queries should describe the content, structure, and 
tone of the proposed article. Travel features focus 
on ideas and strategies for family outings and vaca-
tions. Destinations should be moderately priced, 
offer exceptional value, and cater to the needs of 
families.

 Food features present recipes that have a track 
record with families—dishes that are fun both to 
make and to eat. 

Recent articles included a family’s ultimate road-
trip, recipes to cook over a campfire and frozen 
drinks for kids. 

Stories run 850 to 3,000 words, with payment 
$1.25 per word on acceptance. 

Send queries to: queries.familyfun@meredith.com 

FOOD & TRAVEL
This upmarket British bimonthly magazine is for 
people interested in everything from extended 
travel to weekend breaks and in eating out. Recent 
stories centered on hake, a sustainable fish popular 
in Spain, the city of Vancouver, and the renovated 
Potting Shed restaurant in London.

Contact the editorial department at info@foodan-
dtravel.com

GEOGRAPHICAL
Published in the UK since the 1930s , Geographi-
cal includes a very broad range of topics on the 
world and the people in it. 

Recently they ran stories on topics from road salt, 
making America’s lakes saltier, to a piece on “Fix-
ing South Africa’s Highway to Nowhere,” plans 
to make use of Cape Town’s Foreshore Freeway 
Bridge, which has been left unfinished for more 
than 40 years. A May feature by Ursula Martin 
called “One Woman Walks Wales” tells the story 
of her 3,700-mile journey around Wales following 
a cancer diagnosis.

Contact editor Paul Presley at  
magazine@geographical.co.uk

INNS MAGAZINE
Based in Guelph, Canada, 18-year-old Inns focuses 
on Bed & Breakfasts, inns, undiscovered destina-
tions, resorts and travel in North America, the chefs 
who provide the food and interesting owners. 

They publish five themed issues annually: Ro-
mance Galore, Gourmet Discoveries, Secrets of 
Hidden Treasures, Great Escapes you’ve never 
imagined, and Luxury Unsurpassed. The current 
Romance issue includes a story on the Inn at Bow-
man’s Hill, a roundup of Chicago retreats and an 
all-suite B and B.  

http://www.ifwtwa.org/
mailto:queries.familyfun@meredith.com
mailto:info@foodandtravel.com
mailto:info@foodandtravel.com
mailto:magazine@geographical.co.uk
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Payment is $175-250 Canadian; query editor Mary 
Hughes at mary@innsmagazine.com

JEWISH CHRONICLE
Launched in 1841, The Jewish Chronicle, based in 
London, is the world’s oldest and most influential 
Jewish newspaper. The site contains Jewish news, 
comment, culture, sports, arts and leisure pieces 
from 500-1,500 words in length.  

Contact editor Stephen Pollard at  
editorial@thejc.com

PLANNING MAGAZINE
Planning is published 10 times a year by the Amer-
ican Planning Association. It offers news and anal-
yses of events in planning (including suburban, 
rural, and small town planning, environmental 
planning, neighborhood revitalization, economic 
development, social planning, and urban design).

Planning runs full-length feature articles (includ-
ing case studies and trends), short stories about 
newsworthy events, viewpoint essays and news of 
projects that are in the works.

Features include case studies of particular places 
or planning programs, stories analyzing trends, 
profiles of notable planners, evaluations of plan-
ning programs, and descriptions of planning prac-
tice and techniques. Stories comparing two or 
more techniques or programs are encouraged. A 
typical feature story is 2,500 words.

Current articles include one on an old Chinese vil-
lage with some new tricks to teach American plan-
ners, three cities fostering their urban forests and 
the relationship between a town and its university.

Fees are worked out individually; they usually 
range from $100 to $1,000 for articles, depending 
on length, and $50 to $300 for photographs and 
drawings.

Queries go to Meghan Stromberg, Executive Editor 
at mstromberg@planning.org

OUTDOORS NW
This monthly outdoor recreation magazine targets 
an active outdoors audience in the Seattle and 
Portland areas. Coverage includes outdoor recre-
ation, adventure travel, health and nutrition and 
local athlete profiles, along with Humor/Essay. Ar-
ticles $100 650-1,000 words in length bring $100; 
features 1,000-plus words  $125.

Articles should involve readers and fuel the imagi-
nation, whatever the subject. They look for style 
that evokes the senses and facts that are well 
researched and supported by credible sources and 
examples. Vague generalizations should be avoid-
ed at all costs. 

They want to see queries, via email at  
editor@outdoorsnw.com.

OutdoorsNW buys one-time rights exclusive in 
their market and Web rights; they pay upon publi-
cation. 

RENAISSANCE MAGAZINE
If you know about a medieval or Renaissance tradi-
tion that continues today, you may have a good 
story for Renaissance Magazine. After a publica-
tion pause last year, 20-year-old Renaissance found 
a new investor and the bimonthly, covering the 
Middle Ages and Renaissance, includes essays, 
historical pieces, religious and travel stories running 
generally around 2,000 words for 10 cents a word. 

Their coverage varies from stories about medieval or 
Renaissance culture to pieces on Renaissance Faires 
and other revival or re-enactment events today. They 
have run stories on the first medieval summer camp 
for kids, the renaissance music scene, the growth 
of mead, and the handcrafted movement from glass 
blowers and sword makers.

The most recent issue includes a story on Budapest, 
one on Venice and articles on the historic Wartburg 
Minstrels competition.

Queries or submissions should be sent to editor Tom 
Hauck at editortom@renaisssancemagazine.com

http://www.ifwtwa.org/
mailto:mary@innsmagazine.com
mailto:editorial@thejc.com
mailto:mstromberg@planning.org
mailto:editor@outdoorsnw.com
mailto:editortom@renaisssancemagazine.com
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TRAVELWRITER’S LIFE
Great Escape Publishing puts out a free 
newsletter,The Right Way to Travel. You can sub-
scribe at https://www.greatescapepublishing.com/
subscribe/?rsite=ttwl

They publish articles on the craft and business of 
getting paid to travel, whether by writing, pho-
tography, tours or other means. They also publish 
short interviews with successful readers and mem-
bers, as well as professionals working in a field 
that enables our readers to get paid to travel. They 
don’t publish straight travel pieces.

They say: “If you have been successful in travel 
writing, photography, the import/export business, 
or running your own tours and would like to share 
insider tips of your craft, we would like to hear 
your story.”

You can see archives of their past published ar-
ticles on travel writing at https://www.greatesca-
pepublishing.com/menu/?type=article&p=travel-
writing

Past articles on photography are at https://www.
greatescapepublishing.com/menu/?type=article&p
=photography

http://www.ifwtwa.org/
https://www.greatescapepublishing.com/subscribe/?rsite=ttwl
https://www.greatescapepublishing.com/subscribe/?rsite=ttwl
https://www.greatescapepublishing.com/menu/?type=article&p=travel-writing
https://www.greatescapepublishing.com/menu/?type=article&p=travel-writing
https://www.greatescapepublishing.com/menu/?type=article&p=travel-writing
https://www.greatescapepublishing.com/menu/?type=article&p=photography
https://www.greatescapepublishing.com/menu/?type=article&p=photography
https://www.greatescapepublishing.com/menu/?type=article&p=photography
https://issuu.com/fwtmagazine2/docs/fwtsummer2017/42
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
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Those on travel blogging can be found at 
https://www.greatescapepublishing.com/
menu/?type=article&p=blogging

Submissions should be sent as a .doc or .docx 
file, include your full name, address and tele-
phone number, and be approximately 300-600 
words for publication in The Right Way to Travel. 

Payment is $50-$75 for articles they request for 
the website, $100-$150 for interviews and per-
sonal stories, and $150-$200 for articles with 
specific income advice a reader can print and fol-
low to earn more income. They pay on a variable 
scale depending on length/complexity of article/
feature.

They purchase all rights and non-exclusive un-
limited use rights to the images. Payment is upon 
publication. They retain the right to publish your 
article/photos in any of our affiliated publications 
as well as the World Wide Web.

Query them on the contact form at https://www.
greatescapepublishing.com/contact-us/

WANDERLUST
With recent stories on India, Canada’s wildest na-
tional parks, and the new cross-country walking 
trail in Jordan, the U.K.’s Wanderlust, published 
10 times annually, is interested in a broad range 
of topics. 

They say: “We rarely publish narrative travel fea-
tures on this site, but we do consider interesting 
blogs, inspirational round-ups, guides and advice 
pieces. Please ensure that you are familiar with 
the site, our style and our audience.”

“Please do not send us manuscripts – we simply 
do not have the time to read them. If you have 
already completed the trip(s) you wish to write 
about, please email submissions@wanderlust.
co.uk, with a one-paragraph proposal outlining 
the story

1. The proposed first paragraph of your story

2. Brief details of how you undertook your jour-
ney, including any tour operators used

3. If you have pictures, please include up to 5 
low-resolution images to give a flavor of your 
trip (if emailing, your whole message should 
not be larger than 2MB)

4. Any relevant experience you have, with links 
to cuttings from previously published stories if 
possible

5. NOTE: Please make sure your email subject 
line sums up the theme and destination of your 
proposal, e.g. Trekking in Nepal; Siena short 
break guide

If you have not yet undertaken the trip you wish 
to write about – or your proposal is for a different 
kind of feature, please email submissions@wan-
derlust.co.uk with:

1. A one-paragraph proposal outlining the story

2. Your proposed dates of travel

3. Brief details of how you will be undertaking 
your journey, including any proposed tour op-
erators

4. Any relevant experience you have, with links to 
previously published stories if possible

5. NOTE: Please make sure your email subject 
line sums up the theme and destination of your 
proposal, e.g. Trekking in Nepal; Siena short 
break.”

TWITTERFACEBOOK

http://www.ifwtwa.org/
https://www.greatescapepublishing.com/menu/?type=article&p=blogging
https://www.greatescapepublishing.com/menu/?type=article&p=blogging
https://www.greatescapepublishing.com/contact
https://www.greatescapepublishing.com/contact
mailto:submissions@wanderlust.co.uk
mailto:submissions@wanderlust.co.uk
mailto:submissions@wanderlust.co.uk
mailto:submissions@wanderlust.co.uk
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
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LITERAL LATTÉ Essay Awards offers a First Prize of $1,000, Second Prize of $300 and Third Prize of $200 
for the best unpublished essays, 10,000 words maximum, on all topics. These must be postmarked or 
sent online by September 30 with you name, address, telephone number and email address on the cover 
page. Fees are $10 for one essay, $15 for two submissions.

Go to https://literal-latte.submittable.com/submit/2902/essay-awards

READ THE SUMMER 2017 ISSUE TODAY!

SUMMER 2017

Featuring
contributions by:
Mary Chong
Jacqui Gibson
Kurt Jacobson
Tonya JenningsTonya Jennings
Irene S. Levine
Francessca 
      Mazurkiewicz
Maurie O’Connor
Diana Russler
Christine Salins
Cori SolomonCori Solomon
Mira Temkin
Kaila Yu

FWTMagazine.com

http://www.ifwtwa.org/
https://literal-latte.submittable.com/submit/2902/essay-awards
https://issuu.com/fwtmagazine2/docs/fwtsummer2017
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ALPINE HELEN, WHITE COUNTY, GA
With excellent shopping among the artists and 
craftspeople, wineries, and Bavarian culinary spe-
cialties and German music, Helen, White County 
and Sautee and Nacoochee along the Chatta-
hoochee River are lovely destinations with plenty 
of outdoor story hooks as well.

Some interesting features: 

• Sautee is an unincorporated community lo-
cated near Sautee Creek in White County, about 
95 miles north of Atlanta. The word, “Sautee,” 
derived from the Cherokee, means “Raccoon 
People.”

• “Nacoochee” is derived from the Cherokee No-
kose meaning “bear.” One of the most prominent 
landmarks in Nacoochee Valley is Yonah Moun-
tain, one of the top three rock climbing spots in 
Georgia.

• The Nacoochee Mound, located two miles south 
of Helen, is a burial site that dates back to before 
the Cherokee Indians inhabited the area.

• Nacoochee Valley is listed on the National Reg-
ister of Historic Places.

• Helen is home to the South’s oldest balloon 
event and the U.S.’s longest distance hot air bal-
loon race.

• Adonai’s Alpacas is a full-service farm, offering 
first-time buyers mentoring packages that include 

breeding, sales, business plan development and 
owner education.

Interested journalists should contact Ruth Sykes 
via the form at http://www.lrc-media.com/hosted-
writer-information-form/

BELIZE
Belize, with the second largest barrier reef in the 
world and the Great Blue Hole, ranked by the Dis-
covery Channel as number one on its list of “The 
10 Most Amazing Places on Earth;” not to mention 
its impressive Mayan ruins, has become a bucket 
list choice. The Belize Tourism Board helps writers 
by developing itineraries and arranging stays and 
media rates for writers who do not qualify for the 
hosting program or can’t accept sponsored trips. 

Approach them at least four weeks before the date 
you wish to visit via the form at https://media.trav-
elbelize.org/media-room/press-trip-requests

If you have problems with the form, contact them 
at belizeengage@olson.com.

BLUE RIDGE/FANNIN COUNTY, GEORGIA
Two of the world’s greatest outdoor adventures 
begin at the southern border of Fannin County. 
Both the Appalachian and the Benton MacKaye 
Trail start at the top of Springer Mountain. The Ap-
palachian Trail starts its 2,000-plus mile journey to 
Maine through many of the states on the Eastern 
Seaboard of the United States. The more remote 

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile

is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.
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http://www.lrc-media.com/hosted-writer-information-form/ 
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Benton MacKaye begins a 286-mile trek along the 
western slopes of the Appalachian Mountains, re-
joining the Appalachian Trail in the Great Smokey 
Mountains National Park.

The mountain towns of Blue Ridge and Mc-
Caysville each have a distinct character and histo-
ry. Downtown Blue Ridge offers eclectic shopping 
and dining in a quaint small town setting. With the 
historic Blue Ridge Depot at its center, Blue Ridge 
is a center for arts and galleries, antiques, unique 
shopping and eateries.

The Blue Ridge Scenic Railway railroad connects 
the towns and offers a journey along the beautiful 
Toccoa River. And the Swan Drive-In, one of three 
remaining drive-in theaters in Georgia, offers first 
run movies on weekends.

There are family features, including the Ocoee 
Whitewater Center, site of the 1996 U.S. Olympic 
Canoe/Kayak/Slalom events, and in addition to 
southern cooking in the towns, buying local fruits, 
vegetables and homemade goodies is a big part 
of the Blue Ridge experience. Mercier Orchards, 
for example, is one of the largest orchards in the 
southeast and a family farm for 65 years.

Media contact is Ruth Sykes; use the form at http://
www.lrc-media.com/hosted-writer-information-form/

FLORIDA: PALM BEACHES AND  
THE FLAGLER COAST
Laurie Rowe Communications works with south-
ern U.S. destinations and hosts writers mostly on 
individual media trips or very small groups – four 
or five writers. 

Their clients include the Palm Beaches and the 
Flagler Coast in Florida just north of Daytona, a 
surfing mecca with unspoiled beaches and parks, 
family camping and vintage hotels. And the Ham-
mock Beach Resort was named the top Florida 
resort in the Continental U.S. on Travel + Leisure’s 
2014 “World’s Best Awards” list, while Flagler 
Beach was recently nominated by Budget Travel as 
one of “America’s Coolest Small Towns.”

Food and drink angles include award-winning 
Captain’s BBQ, and the Golden Lion Café, whose 

famous key lime tartar sauce can be found at area 
Publix’s, was named one of Florida’s Top 24 Beach 
Bars by Florida Travel+Life magazine. 

Palm Coast and the Flagler Beaches feature over 
125 miles of connected trails, many miles of which 
are canopied with trees and Spanish moss, and the 
beaches here are pet-friendly; many restaurants 
and accommodations also welcome man’s best 
friend.

Interested writers should fill out the form at http://
www.lrc-media.com/hosted-writer-information-
form/

Contact Ruth Sykes, Director of Media Relations at 
ruthsykes@lrc-media.com

GREECE
Greece, with its ancient history and unusual cul-
tures, is expected to see 30 million visitors this 
year, 900,000 of them from the U.S. This should 
make it a hot destination for magazine editors, and 
it’s not a flash in the pan. For the last two years, 
Greece’s growth has been nearly twice the global 
industry average of 3.9 percent, as reported by the 
World Tourism Organization (UNWTO) in Janu-
ary 2017. Athens is one of the New York Times’ 
52 Places to Go in 2017, and Santorini has been 
named the #1 Island Overall in Travel + Leisure’s 
annual “World’s Best Awards.”

One great angle is “philotimo,” which connotes 
tolerance, open arms, and open-mindedness to 
all visitors, and transcends religion, race, color or 
creed. It invites travelers to experience Greece as 
family members and guests, and the season has 
spread year-round. 

New flights and connections in 2017 also open up 
new airline inflight markets. These include daily 
year-round service by Emirates to Athens from 
Newark Liberty International Airport. Destinations 
such as Kos, Rhodes, Mykonos, Santorini, Corfu, 
Kephalonia, Zakynthos, Aktio and Thessaloniki 
now have direct flights or connections to a larger 
number of European cities, as well as the U.S., 
China, India, Russia and Israel.

The press contact is Greta Kamaterou, North 

http://www.ifwtwa.org/
http://www.lrc-media.com/hosted-writer-information-form/
http://www.lrc-media.com/hosted-writer-information-form/
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American marketing director of the Greek National 
Tourism Organization at 212.421.5777 
email info@greektourism.com.

Other offices:

AUSTRIA

GRIECHISCHE ZENTRALE FÜR FREMDEN-
VERKEHR

Email: pressinfo@visitgreece.at

CHINA

GREEK NATIONAL TOURISM ORGANISATION 
BEIJING OFFICE

URL : www.visitgreece.com.cn

FRANCE

OFFICE NATIONAL HELLENIQUE DU TOURISME

Email : info@ot-grece.fr 

GERMANY

Email : info@visitgreece.com.de

ISRAEL

GREEK NATIONAL TOURISM ORGANISATION

Email : hellenic@013net.net

ITALY

MILANO - ENTE NAZIONALE ELLENICO PER IL 
TURISMO

Email (media) : media@visitgreece.it

NETHERLANDS

GRIEKSE NATIONALE ORGANIZATIE VOOR TO-
ERISME

Email : info@visitgreecebenelux.nl

RUSSIA

GREEK NATIONAL TOURISM ORGANISATION

Email : info@gnto.ru

SERBIA

GREEK NATIONAL TOURISM ORGANISATION

Email : lazaridou_s@gnto.gr

SWEDEN

GREKISKA STATENS TURISTBYRA

Email : info@visitgreece.se, director@visitgreece.se

UNITED KINGDOM AND IRELAND

Greek National Tourism Organisation 

Email: media@gnto.co.uk

ST. SIMONS ISLAND, GEORGIA:  
THE KING & PRINCESS 
MEDIA FAM FOR BLOGGERS AND BUDDIES

Announced by Associate Member Leigh Cort: The 
King and Prince Beach & Golf Resort is scheduling 
a fam trip October 22– October 25, for Bloggers 
and Buddies. 

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!
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Named by Travel + Leisure as America’s Most 
Romantic Town, the village has great story hooks 
and the award-winning King and Prince has been 
hosting guests for 82 years. 

The theme for this trip - “Capturing Island Fun” – 
includes angles on:

• Culinary Excellence: The King and Prince Re-
sort’s ECHO Restaurant and Executive Chef 
James Flack and culinary team present Mixology, 
Coastal Georgia seafood and healthy cuisine

• History: From rice and tobacco plantations to the 
incredible Christ Church, the group will explore 
treasured landmarks through gracious historians 
and island tours. Climb to the top of the St. Si-
mons Island Lighthouse ~ Hop aboard The Light-
house Trolley for an island history tour and trace 
the archaeological remnants of Ft. Frederica.  

• Dine Around: Explore some of the finest Georgia 
Grown Products and Island Dining, including 
Georgia Sea Grill, Gnat’s Landing and Southern 
Soul BBQ.

• Shopping: From quaint shops to outdoor mar-
kets, hunt for the perfect treasure in art galleries, 
outfitters and charming boutiques

• Golf: Rated Georgia’s #1 Golf Course (May 2015 
Golf Advisor), the King & Princess Golf Course 
pros will instruct on how to execute a perfect 
putt ~ The winner will receive a FREE night at the 
King and Prince

• The Waterways: Step on board for an exciting 
nautical expedition and lunch with ‘Cap’ Fendig

• Nature bike rides: Immerse yourself in nature 
and take a biking journey steps from the King 
and Prince Hotel’s front door

• Live on “Island Time” and do nothing: Take off 
your watch and just relax, read a book, go shop-
ping or take pleasure in a long walk along the 
pristine beaches

The resort’s varied accommodations include 
oceanfront rooms & suites, beach villas, cabana 
rooms, resort residences and beach cottages.

Journalists are invited to: Experience the spirit, his-
tory and beauty of Coastal Georgia for 3 nights – 
Sunday, October 22, 2017 thru Wednesday, Octo-
ber 25, 2017 (departure).

Inclusions: Lodging, Meals, Island Adventures and 
Trolley. 

Exclusions:

• Alcoholic beverages outside of planned meals

• Gratuities ~ dining, tours & housekeeping - $70 
per person

• Rental car or air transportation

• Items of a personal nature

Drive Times:

1 hour from Jacksonville, FL

1.5 hours from Savannah, GA

4 hours from Orlando, FL

5 hours from Atlanta, GA

Note: If you are interested in joining us, please 
request information from Leigh Cort Publicity at 
leighcort@bellsouth.net

This trip will have a limited number of attendees. 
All media must pass a selection process prior to 
being a confirmed attendee.

RIVIERA MAYA, MEXICO/Grand Residences 
A September presstrip is planned for this affiliate 
to the Leading Hotels of the World collection, the 
103-all-suite Grand Residences Riviera Cancun.

In a private enclave between Riviera Maya and 
Cancun, this exclusive hideaway is strategically 
located between the world’s second largest barrier 
reef and a tranquil nature preserve. This five-star 
resort offers sprawling suites designed as private 
residences, gourmet dining, a world-class spa and 
salon and more.

Outdoor adventurers include snorkeling along 
the world’s longest underground rivers, exploring 
the historical treasures of ancient Mayan ruins or 

http://www.ifwtwa.org/
mailto:leighcort@bellsouth.net
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simply unwinding on miles of white-sand beaches. 
For shopping and nightlife, Cancun is only eleven 
miles away.

Story Angles range from family travel to romance/
destination weddings, lifestyle, luxury, eco adven-
ture, yachting, fishing, winter travel, meetings and 
groups.

Contact Melissa Benhaim at melissa@cam-pr.com 
or Ellie Kay at ellie@cam-pr.com

HAWKS CAY/DUCK KEY
Hawks Cay Resort, located on Duck Key in the 
middle Florida Keys, is hosting a presstrip in-
September focused on weddings and one in No-
vember geared to family travel.  On the Atlantic 
Ocean, guests enjoy offshore, flats and backcoun-
try fishing; diving; kayaking; kiteboarding and 
standup paddle boarding programs; Cliff Drysdale 
tennis program; Segway tours and the only resort-
based Dolphin Connection program in the conti-
nental U.S.  

The 60-acre resort boasts 177 guestrooms and 
160-plus two- and three-bedroom villas, a full-
service marina, five signature restaurants, salt-
water lagoon, five swimming pools, kid and teen 
clubs and the award-winning Calm Waters Spa.  A 
member of the Preferred Hotels & Resorts Lifestyle 
Collection and a AAA Four-Diamond Award recipi-
ent, the resort has had a multi-million-dollar resort 
renovation, including updates to meeting rooms, 
the 85-slip marina and all public spaces, including 
the kids’ club and Pirate Ship Pool. Other additions 
include The Oasis, an exclusive adults-only area 
with five private cabanas at the Tranquility Pool; 
two luxury penthouses; and 16 family suites. The 
Marina Walk entertainment area features a new 
restaurant offering expansive outdoor seating, mul-
tiple fire pits, private dining and panoramic ocean 
views. 

Contact Holly Zawyer via the form at http://www.
cam-pr.com/contact/index.cfm

NETHERLANDS
The Netherlands remain hot as a tourism destina-

tion, and interest has spread far beyond Amster-
dam. They offer varying levels of support to visiting 
journalists.

Upon request, The Netherlands Board of Tourism 
and Conventions can offer standard itinerary sug-
gestions for areas of Holland frequented by North 
American tourists.

They can request an I amsterdam card for accred-
ited media with a story assignment.

The Netherlands Board of Tourism and Conven-
tions can arrange meetings with museums and 
attraction representatives where needed/applicable 
during your visit to Holland.

Journalists interested in visiting should be prepared 
to submit a letter of assignment from their editor 
indicating intent to publish their feature or article 

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine
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along with a recent copy of the publication they 
are writing for. All media outlets considered must 
be based in the United States or Canada. Outlets 
and story angles must fit within their target market 
and promotion strategy. Approval for presstrip as-
sistance is based on the type of publication, target 
audience and circulation/unique visitor/viewership 
numbers. 

Whenever possible, allow at least 4-6 weeks be-
fore date of departure for assistance from NBTC for 
logistical purposes.

Freelance writers need to provide two recently 
published (within 1 year) travel or lifestyle related 
clips from an established outlet for the request for 
assistance to be considered.

Each media request will be evaluated on an indi-
vidual basis to determine the level of support they 
can provide, which is based on many factors. Note 
that The Netherlands Board of Tourism and Con-
ventions cannot support overseas travel for every 
request.

The NBTC does not pay for hotel accommoda-
tions. They liaise with local tourism boards in Hol-
land to try to secure a media rate for visiting media 
depending on the media (for a maximum of three 
nights). Offers of complimentary accommodation 
are at the discretion of partner hotels in Holland 
and may not always be available.

Top story angles include culinary subjects. At this 
time, Holland has more than a hundred stars, put-
ting it in the top five countries in Europe, and they 
have a very broad culinary range and some char-
acterful dining venues.

In Rotterdam, for instance, Stroom is a trendy 
restaurant in a former power plant, with great staff 
serving excellent food. You can even spend the 
night there. And affordable Bazar serves North 
African and Middle Eastern-influenced dishes on 
the colorful tables, while Parkheuvel, with two 
Michelin stars, is on the harbor, while Dewi Sri, on 
the Meuse River, reflects Holland’s ties with Java 
and Sumatra. 

Press contacts:

North America Briana Papa bpapa@holland.com

U.K. Simone Sagi at ssagi@holland.com

Denmark Astrid Lindholm at alindholm@holland.
com

Germany: Alexandra Johnen at ajohnen@holland.
com

France: Roger Stryland at rstryland@holland.com

Spain: Sonya Gabriel Minguito at prensa@holland.
com

Italy: Anna Malagoli at amalagoli@holland.com
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Kaila Yu
850 N Pointsettia Place, #1
Los Angeles, CA  90046
phone: 626 318-5115
email: kailaxyu@gmail.com
web: http://www.kailayu.com

Nancy Zaffaro (referred by Linda Kissam)
19050 Kantara Way
West Linn, OR  97068
phone: 503 703-6244
email: nancyz@nancyzaffaro.com
web: http://www.confettitravelscafe.com

Kimberly Fisher
130 W 19th Street, #3D
New York, NY 10011
phone: 310 994-8815
email: k@kimberlyfisher.com
web: http://www.Jetsetera.net

M’Liss Hinshaw
Victor Dorff

Johana Jacobson

Edward Quan
(referred by Linda Kissam and Allen Cox)
1919 West 35 Avenue
Vancouver, BC  V6M 1H8
phone: 604 889-3885
email: edward@styledrama.com
web: http://www.styledrama.com

Sasha Arms
48 Commons Road, Claygate
Esher, Surry, England  KT10 0HJ
phone: 0044 791-211-2957
email: sasha@sashaarms.com
web: http://www.sashaarms.com

Ashley Cote (referred by Kelly Stilwell)
1320 Dillard Street
Tallahassee, FL  32308
phone: 850 491-3589
email: ashley@spoonfulofflavor.com
web: http://www.spoonfulofflavor.com
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