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 In Purposeful Journey, 
Chair, Conference and Media Trips 
Committee Lisa Richardson and Co-
Chair Elizabeth Willoughby review the 
recent activities for members.

 Allen Cox, Chair Excellence Awards Committee, alerts 
members to the upcoming deadline for the IFWTWA Excellence 
in Journalism Award.

 John Lamkin, Publications Chair, congratulates Mary Chong 
and Janice Nieder, this month’s winners of the Photo of the 
Month Award.

 Volunteer Spotlight, by Adrianne Morrison, Program 
Coordinator & Member Volunteer, honors IFWTA Twitter 
Manager, Debra Schroeder

 Annette Solomon gives advice to travel writers who want to 
stretch into wine coverage: make the means an end. 

 The Bent Agency is accepting new clients for culinary books; 
here are submission directions.

 Markets looks at online and print outlets for food, drink and 
travel, including Eater and Fortune.com

 Story Opportunities includes story hooks and contacts for 
subjects from Finland’s cuisine to Rocky Mountaineer.
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By Lisa Richardson and Elizabeth Willoughby, Media Trips Committee co-chairs

Rossana Wyatt and Dana Freeman have pledged their allegiance to IFWTWA’s Media Trips 
Committee!   They will chair international and domestic media trips, respectively, effective 
January 1, 2018.   Information sharing is underway regarding IFWTWA policies and pro-
cedures.  IFWTWA’s Board of Directors and we two current 
media trip chairs fully anticipate each volunteer will inject 
flair and expertise to future IFWTWA-sponsored media trips.  
Thank you, Rossana and Dana.

We are also grateful for our President’s addition of Jan Smith 
to our team.  She tracks all media clips following IFWTWA-
sponsored media trips.  Those promises for stories and arti-
cles and other journalism entered on the trip application are 
integral to our host’s decision to select you as a participant. 
This effort to assure that our individual and organization’s 
commitments are kept is necessary for IFWTWA’s reputa-
tion, industry relationships and additional hosted opportuni-
ties as a benefit of membership.  

Members can access the expectations and timeframes on 
The Fine Print in the on-line application.  You must be 
logged in.  Expect to see an email from Jan Smith in the 
future if you attend any domestic or international IFWTWA 
media trip, from 2017 forward.  Your prompt response is 
greatly anticipated.   Thank you, Jan.

From ifwtwa.org’s Expectation of Conduct for Events and Media Trips
“all trip attendees are expected to submit their clips via links or PDFs to mediatrip.clips@IFWTWA.
org and to the trip host(s) WITHIN 30 days of publication.

These are all requirements for qualification for future trips. Remember, No Clips, No Trips.

To help our volunteers expedite updating the Media Results page with links to your articles, please 
submit each of your clips to media.clips@ifwtwa.org in the following format:

Media Trip Name:  (including date) for example: Richmond BC Dumpling Trail March 2017

Writer’s Name: “    “ Jane Doe

Title of Article, Broadcast or Video “    “ Traveling the Delicious Dumpling Trail

Link to Article, Broadcast or Video “    “ http://xxxxxx.xxx

http://www.ifwtwa.org/
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
http://ifwtwa.org/expectations-of-conduct-for-events-and-media-trips
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Our media clips guru, Linda Stewart, requests this 
standardized format.  “We do appreciate writers 
using the correct media trip title, as then we don’t 
have to re-write it, and we need to have one of-
ficial title for each media trip.  I would also like to 
encourage our members to check out the IFWTWA 
Media Results Page, for content, correct media trip 
title, and to check to see if their articles are listed.  
I often have members re-send me clips because 
they forgot if they sent them in.  If they take the 
responsibility to check the website on their own, it 
saves my time checking the website and duplicat-
ing efforts.  They need to allow a few weeks for 
their articles to be posted as we are all volunteers, 
and, of course, we travel often.   I am trying to 

make this job as efficient as possible, to save me 
time and to be able to pass it on to another volun-
teer in the future.”  Thank you, Linda.

Allan Kissam is craftily behind the scenes support-
ing media trips and members efforts and bringing it 
forward to ifwtwa.org.  Thank you, Allan.

Do check out the Media Trips Results Page: 
http://ifwtwa.org/category/ifwtwa-media-trip-results 

Fall signals the end of the year, but not the end 
of planning.  We’d love to secure hosted trips for 
IFWTWA journalists on domestic and international 
budgets to be submitted in 2017.  Our IFWTWA 
members’ help is a definite catalyst.  Thank you, 
Kathleen Walls, Allen Cox, Michelle Winner, and 
Andrew Harris for your leads and connections.

Port Wine at 
  Graham’s 1890 Lodge
  A Premium Tipple

Graham’s Six Grapes Reserve, a barrel code that became a wine brand early in the twentieth century.

Story by Anita Breland
Photos by Tom Fakler 

Issue  9  |  FALL 2017
FWTMagazine.com

http://www.ifwtwa.org/
http://ifwtwa.org/category/ifwtwa-media-trip-results
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/34
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DON’T MISS THE DEADLINE!
Don’t miss the Oct. 31 deadline for the IFWTWA Excellence in Journalism Award
By Allen Cox, IFWTWA VP, http://ifwtwa.org/author/allen-cox 

Every year, the IFWTWA Excellence in Journalism 
Award recognizes member achievements in writ-
ing. If you are a regular member of IFWTWA, you 
are eligible to submit one or more entries for the 
award. The deadline for submissions is October 
31, 2017.  

The IFWTWA Excellence in Journalism Award is 
an excellent addition to any writer’s list of achieve-
ments and can help you get noticed by editors and 
publishers. IFWTWA strives to help its members 
advance their careers in food, wine and travel jour-
nalism, and this is one important way the organi-
zation can accomplish that goal. 

Competing for the Excellence in Journalism Award 
begins with a self-nomination process. An Awards 
Committee impartially evaluates and scores each 

entry against a standard set of criteria and the high-
est scoring winner is selected. Entries are evaluated 
on technical elements, accuracy, originality, cre-
ativity, clarity and composition structure.  

Act now to submit your best work for this presti-
gious award. You deserve it, right? The winner will 
receive a cash prize and an announcement on the 
IFWTWA website, in Press Pass, in social media 
and via press release, with a link to the winning 
entry (if online). The winner will also receive an 
Excellence in Journalism Award certificate signed 
by the IFWTWA President.

Submitting your entry is easy. Go to IFWTWA.org, 
click on the AWARDS link on the top menu bar, se-
lect Excellence in Journalism Award and follow the 
instructions. There is a $15 processing fee per entry.

Michele Genest
The Culinary Wiz Putting the Yukon on the Map

Moose and caribou on the table 
 at Michele Genest’s house.

Story and Photos by Christine Salins

Issue  9  |  FALL 2017
FWTMagazine.com

spotlight DESTINATIONS
Story by Beth Graham

Redefining Rustic Luxury 
The Phoenix Hermosa Inn The Hermosa Inn at night;  © The Hermosa Inn

Issue  9  |  FALL 2017
FWTMagazine.com

http://www.ifwtwa.org/
http://ifwtwa.org/author/allen-cox
http://IFWTWA.org
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/12
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Mary Chong

Notre-Dame Basilica of Montréal Quebec

http://www.ifwtwa.org/
http://ifwtwa.org/author/mchong
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Janice Nieder
http://www.JaniceNieder.com

Tibetan man walking through Potala Palace, Lhasa, Tibet

The Potala Palace was the residence of the Dalai Lama until the 14th 
Dalai Lama fled to India during the 1959 Tibetan uprising

We are still looking for a professional photographer 
to volunteer to help coordinate Press Pass’ Photo of 
the Month. If you ever consider being on IFWTWA’s 
Board of Directors, having been a volunteer is a 
requisite.

http://www.ifwtwa.org/
http://ifwtwa.org/author/janice-nieder
http://www.JaniceNieder.com
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newsletter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

 1. Only one photo per Member

 2. The photograph must have been taken by the Member

 3. Please include a caption, and your choice of web, blog or profile address (and include the URL)

 4. Deadline is the 15th of the month prior to publication – The 15th of this month for next month’s 
issue of Press Pass

 5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. You don’t need to crop it, the designer will do that

 6. To be eligible your IFWTWA profile must be up to date

 7. Send photo (.jpg) to PressPass@ifwtwa.org

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year. 
Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo 
for next month or if you want the photo you sent this month back in the running, send us an email 
at PressPass@ifwtwa.org. If you are chosen for Photo of the Month please do not submit more photos 
until the next year. Your winning photo will be considered for Photo of the Year (to be announced in 
June 2018).”

PROFESSIONAL PHOTOGRAPHER VOLUNTEER

We are still looking for a professional photographer to volunteer to help coordinate Press Pass’ Photo 
of the Month. If you ever consider being on IFWTWA’s Board of Directors, having been a volunteer 
is a requisite.

PRESS PASS ARTICLES
Remember you can submit your non-promotional article to Press Pass for consideration.

TWITTERFACEBOOK

http://www.ifwtwa.org/
mailto:PressPass@ifwtwa.org
mailto:PressPass@ifwtwa.org
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
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DEBRA SCHROEDER
 Traveling is not an inexpensive hobby. Our FWT Twitter manager, 
Debra Schroeder, knows this and pours her heart out on her blog, 
Traveling Well for Less, where she greets her visitors with an enticing, 
“Want to learn how to travel well for less, travel for less, travel more, 
and spend less? You’ve come to the right place.” To be sure, hers is a 
beautiful website full of articles with gorgeous photography, tips, and all 
the information she’s collected from visiting 38 countries; 5 continents 
and flying over 200,000 miles a year. Whew!

Recently I asked Debra, considering all she has going on, why she vol-
unteers? 

“I’m a firm believer in the concept that you get what you put into some-
thing. An organization is only as strong as its board and volunteers. 
Every organization I’ve been a member of, I’ve volunteered in some 
capacity. When Michelle Winner (President Emeritus) asked for social media volunteers in 2015, I 
offered and was chosen to manage the FWT Magazine Twitter account.”

Debra joined IFWTWA in September 2014 and now is the reason why you see so much engage-
ment and tweeting happening on our FWT Magazine Twitter feed (https://twitter.com/FWTMaga-
zine). She Tweets for us in between her travel and writing for a number of publications and, of 
course, her own page. We are so happy to have her a part of the IFWTWA social media family. 
And, with 17K of her own Twitter followers, and 33K on her mailing list, she obviously knows what 
she’s doing. THANK YOU, DEBRA. You’re time and efforts are very much appreciated by all of us. 

Be sure to drop by Debra’s member profile where you’ll find some of her articles and can see her 
beautiful photography, http://ifwtwa.org/author/debra-schroeder. 

By Adrianne Morrison 
IFWTWA Program Coordinator & Member Volunteer

Why do people volunteer? My friend and I reviewed Robert Clancy’s The 
Hitchhiker’s Guide to the Soul.  Although we are alike in so many ways, 
we have experienced life from different perspectives. It was eye-opening to 
read our take-ways from the exact same book. People are different as are 
their reasons for volunteering. Some step forward to offer service; some to 
learn and gain experience; others to give back. There are those who want 
to be more social and meet people, while others prefer to stay in the shad-
ows. All are appreciated and valued equally.

After joining IFWTWA, every member has the opportunity to volunteer. 
The beauty is you know the gift you have to offer and the flexibility to step-
up when you desire. And, since your talents are visible to others, don’t be 
surprised when someone asks you, urges you to share them for, and with 
the group. Besides, with social media these days there’s no point trying to 

hide out, might as well join in. When you feel moved, simply contact one of the volunteers you meet in 
the Spotlight.

http://www.ifwtwa.org/
https://twitter.com/FWTMagazine
https://twitter.com/FWTMagazine
http://ifwtwa.org/author/debra-schroeder
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Have you taken a look through our FWT digital magazine, companion blog & Instagram?
• http://fwtmagazine.com

• Instagram @fwtmagazine https://www.instagram.com/fwtmagazine/

Also, be sure to keep-up with our new IFWTWA Instagram account.
• Instagram @ifwtwa1 https://www.instagram.com/ifwtwa1

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our 
mutual passion is the special in-
gredient of IFWTWA.  It energizes 
our organization and allows res-
taurants, lodging and activities in 
your part of the world to interact 
with local IFWTWA journalists and 
photographers.

Wonder what it takes to host an 
IFWTWA Regional lunch and/or 
a 1-2 Day Press Trip? 
How would you do it?  We’ve got 
you covered!  Learn all about it 
here (http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip).  When 
you’re ready to get started, contact board member Linda Kissam at linda@ifwtwa.org, or MJ 
Hong at mjhong1@gmail.com.

http://www.ifwtwa.org/
http://fwtmagazine.com
https://www.instagram.com/fwtmagazine/
https://www.instagram.com/ifwtwa1
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com
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FOR TRAVEL WRITERS APPROACHING WINE STORIES
 By Annette Solomon

When visiting new locations, nothing is more re-
warding or fascinating than exploring regions that 
may be off the beaten path or require a bit of travel 
time out of the city. There is just something allur-
ing about losing oneself in the local landscape, 
people and culture and experiencing the country 
first hand. The challenge is formulating where to 
go and how to get there. Fortunately, there is a 
simple solution to both of those problems.  Winer-
ies tend to be found somewhat off the beaten path, 
in the heart of the countryside and often around 
picturesque winding rivers. If, instead of simply 
focusing on a mode of transportation that gets you 
from point A to point B, you consider incorporat-
ing wine as part of the peregrination, you just may 
add a whole new dimension to the journey.

Why just take a regular train from one city to the 
next when you can take a wine train? Instead of 
merely going horseback riding through the coun-
tryside, consider a trail ride between wineries. 
Not only do you get to experience the landscape 
close up, you get to immerse yourself in the local 
culture, wine and cuisine. Getting to know the to-
pography from a hot air balloon is great, but even 
better if it starts and ends at a vineyard where you 
can literally taste the terroir that you just flew over. 
Mundane river cruises take you from one heav-
ily visited site to the next, but a wine river cruise 
will take you to parts of the country that are rarely 
seen. The simple trick of considering wine trans-
portation when contemplating travel arrangements 
not only provides easy options for getting around, 
it adds more opportunities for an adventurous 
vacation.  

ECOTOURISM IN

St.Lucia
LASSOING LIONFISH
Story and Photos by Andrew Der

Barboursville sunrise on the vines

  The Surprising Wines of Virginia

Barboursville Vineyards Story and Photos by Kurt Jacobson

Issue  9  |  FALL 2017
FWTMagazine.com

Dive boats on Anse Chastanet beach

Issue  9  |  FALL 2017
FWTMagazine.com

THE BENT AGENCY
The Bent Agency represents fiction and nonfiction. 
In nonfiction, they cover animals, cooking, creative 
nonfiction, foods, juvenile nonfiction, popular cul-
ture, women’s issues, and young adult. The agency 
recommends, “Tell us briefly who you are, what your 
book is, and why you’re the one to write it...We re-
spond to all queries, please resend your query if you 
haven’t had a response within 4 weeks.”

Email your chosen agent and include the title of your 
project in the subject line of your email. Then paste 
the first 10 pages of your book in the body of the 
email, not as an attachment. 

Beth Phelan is open to cookery queries at phelanque-
ries@thebentagency

Sarah Manning is interested in memoires, lifestyle 
books and narrative nonfiction, as well as cookbooks.

http://www.ifwtwa.org/
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/60
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BBC TRAVEL
This site is very open to freelance work; it’s a 
worldwide destination-focused feature section for 
affluent and well traveled readers.

However, know that BBC Travel does not allow 
press trips, sponsored travel, freebies, comps, 
funding assistance or media discounts, except in 
the rare case in which it is the only opportunity for 
press to be a part of something before the public 
launch, it is the only way to gain access to some-
thing or the story would be logistically unattain-
able otherwise. In all cases, this decision is up to 
the discretion of the editor.

They want a strong sense of place and a full sen-
sory experience, with unexpected angles that 
haven’t been covered previously and change the 
perceptions of people and cultures around the 
globe. Their features appeal as much to those who 
are not currently traveling as those who are. They 
like pieces that tell stories through the perspective 
of noteworthy locals. Narratives should have an 
inspirational or unexpected human interest angle 
that brings a character to life.

They say: “ We add emotional impact, telling uni-

versal tales about the human spirit. Stories should 
elicit an emotional response – such as empathy, 
joy, loss, pride or nostalgia – and help readers 
relate to the characters involved.”

They take readers to a destination right now by 
ensuring that our stories have a relevant (non-sea-
sonal), ‘why now’ hook. Someone who has been 
to the destination before should be as captivated 
by the story as someone who is going there for the 
first time.

Pitches need to include a title (max 39 characters) 
and a short synopsis (50-100 words) briefly ex-
plaining the chosen topic/theme/angle, why you 
think it would work on the site, why it is relevant 
to our audience, how is it ‘shareable’ and why you 
should be writing the story, etc.

Feature articles (800 to 2,000 words) pay $400-
800 on publication. Articles need to be inspira-
tional with a strong travel angle, and they must 
be sharable.

Among their favorite stories: 

The secret behind the world’s rarest pasta

The clock that changed the meaning of time

A 1,000-year-old promise of peace

The island of lost explorers

What can Albania teach us about trust?

The hidden world of the Knights Templar

India’s ancient engineering marvel

The nation that hates to be late

Current columns and series that are available for 
pitching include Culinary Roots, To the Ends of 
the Earth, Why We Are What We Are, Places That 
Changed the World and Lost in Translation.

There’s a form for pitching stories at the bot-
tom of the page on http://www.bbc.com/travel/
story/20160106-bbc-travel-author-brief

http://www.ifwtwa.org/
http://www.bbc.com/travel/story/20160106-bbc-travel-author-brief
http://www.bbc.com/travel/story/20160106-bbc-travel-author-brief
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CATALYST
Salt Lake City, Utah-based Catalyst is centered on 
healthy and organic food, gardening and similar 
topics, although they also use stories on the arts, 
health, spirituality and alternative transportation. 
Features run 2,000 to 4,500 words, though it also 
uses smaller 600-1,500 word pieces. Payment is 
typically 10 cents a word. 

Query founder Greta deJong at greta@catalystmag-
azine.com

EATER
Eater is a national publication dedicated to report-
ing on, telling stories about, and critically examin-

ing the world of food and drink, with a particular 
focus on restaurants. 

They say they are actively seeking pitches from 
journalists, writers, academics, filmmakers, and 
other contributors of all backgrounds, especially 
those whose voices are often underrepresented in 
media. 

All accepted stories go through a collaborative edi-
torial process, and all are paid at competitive rates. 
If you don’t hear back from someone within a few 
weeks, please nudge them or resubmit.

They ask potential contributors to familiarize them-
selves with their longform archives and reports and 
say: “We are most excited by stories where food 
and restaurants intersect with, illuminate, or are il-
luminated by other subjects: business, technology, 
history, science, politics, society, activism, identity, 
the arts, pop culture, etc.”

They emphasize that they do not cover recipes and 
home cooking at all, but they do use “stories about 
health, wellness, or diets; chronicles of quirky food 
experiences and festivals; I-only-ate-[whatever]-
for-a-month stunts; linear travelogues; and stories 
that lack a significant narrative hook or meaningful 
cultural resonance.” 

All submissions should include a very short expla-
nation of who you are and why you’re qualified 
to cover this story (or this beat), along with links 
to previously published pieces and/or your online 
portfolio.

Reports: Eater’s reports inform readers about the 
things they obsess over: food, restaurants, and most 
crucially, why food and restaurants matter. Gener-
ally speaking, these stories are 1,800 words or less 
— tight enough to be a well-paced read, but rich 
enough to leave the reader well armed for dinner 
party conversation — and are usually assigned 
with a lead time of a few days to two weeks.

A successful pitch not only identifies a trend/inter-
esting subject, but makes an argument for its place 
within the historical and cultural context. 

*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

Your IFWTWA Profile

is IMPORTANT

http://www.ifwtwa.org/
mailto:greta@catalystmagazine.com
mailto:greta@catalystmagazine.com
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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Send your pitch to Erin DeJesus at erin@eater.com.

Longform features: The average assignment length 
for Eater features is 3,500-4,000 words.) These 
stories often require extensive research and report-
ing, occasionally including travel, and are usually 
assigned with a lead time of one to two months.

Send pitches to features@eater.com.

Life in Chains is an essay series on eating at chain 
restaurants.  They say: “We’re interested in essays 
of 1500-2500 words about unique, sad, or just 
plain weird ways writers have been affected by a 
specific restaurant chain, or a particular location of 
a restaurant chain.” Essays should be built around 
a discrete story or incident that occurs because of, 
or in, the restaurant. 

For the Life in Chains series, they prefer completed 
essays. Direct your piece to features@eater.com.

Travel stories go to travel@eater.com.

FORTUNE.COM
Fortune.com celebrates business leadership, and 
travel certainly is a business with some remarkable 
and colorful leaders. The site debuted in 2014, and 
included sections on the business side of “Most 
Powerful Women” and “Luxury” in addition to 
those on “Technology,” “Entertainment and Me-
dia,” “Leadership” and more, and they publish an 
incredible amount of new content daily.  

All rights to stories 500-750 words in length pay 
$500; queries go to Pam Kruger at Pam_Kruger@
Fortune.com

ORANGE COAST
Orange Coast covers profiles, essays, memoirs, 
narratives, profiles and investigative pieces, ear-
marked for existing departments or formatted slots.

Send a solid pitch with three published clips to 
senior editor/features Laura Bleiberg at Bleiberg@
orangecoastmagazine.com

If your idea involves food, send it to senior editor Chris 
Christensen at Christensen@orangecoastmagazine.com 

PARENT.CO
Parent.co pays writers for originally published 
work, with social benchmark bonuses for a 
positive slant on parenthood, family and life for 
parents. They want 1,000 - 2,500-word articles 
backed by research from reputable, recognizable 
authorities and/or interviews, and they do run 
travel stories. They also run personal narratives 
and essays. If you have a strong track record on 
researched articles, query them; otherwise, submit 
the finished piece.

It’s not as conventional as it sounds; they say:

“Want to write about your time touring with Kiss? 
Please do! We want to publish more than just paci-
fiers and phonics – parenthood is about you too. 
Tell us about how your time with Kiss made you 
grow up, or how the band members remind you 
of each one of your four children. On the flip side, 
we also welcome your submissions about topics 
like family leave, climate change, and economics.”  

Submit a piece of your writing using the Submit-
table button at the bottom of https://www.parent.
co/write-parent-co/.

Compensation starts at $50, and YOU are eligible 
to earn a social share bonus of up to $300.

PORTLAND MONTHLY
Portland Monthly is accepting story pitches for the 

MEMBERSHIP

REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
mailto:erin@eater.com
mailto:features@eater.com
mailto:features@eater.com
mailto:travel@eater.com
http://Fortune.com
mailto:Pam_Kruger@Fortune.com
mailto:Pam_Kruger@Fortune.com
mailto:Bleiberg@orangecoastmagazine.com
mailto:Bleiberg@orangecoastmagazine.com
mailto:Christensen@orangecoastmagazine.com
http://PARENT.CO
http://Parent.co
https://www.parent.co/write-parent-co/
https://www.parent.co/write-parent-co/
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following departments: Mudroom, Report, Ven-
tures, Field Notes, Habitat, Long Story Short, and 
Culturephile, as well as for full-length feature sto-
ries on news, culture, or lifestyle. Be sure to look at 
a current issue online to see what is being offered 
in each department. 

Send a summary of your experience, no more than 
three clips and a proposal explaining the angle of 
the story and sources you might use.

Type “Freelance Submission” into the subject line 
and send it to freelance@pdxmonthly.com.

SEATTLE MAGAZINE
As with any other magazine, be sure to understand 
the departments and sections before querying, and 
highlight the trend represented in a story pitch. 

They say, ”If pitching a travel story, only pitch re-
gional travel stories.” Their readers do love to take 
trips within the Northwest, so they look for stories 
there for the upscale travelers that haven’t been 
widely covered elsewhere in the media. 

They cover the geographic area between B.C. to 
Portland to Spokane (or a bit further east) to the 
coast. 

They also need writers who want to write about 

juicy, newsy topics going on in the Seattle area. 

Queries should be sent to Virginia Smyth, execu-
tive editor, at Virginia.smyth@tigeroak.com

Pitches for restaurant openings, changes, chefs, 
food news go to Chelsea Lin, food editor at Chel-
sea.lin@tigeroak.com, and wine stories should be 
pitched to wine columnist Paul Zitarelli at paul.
zitarelli@tigeroak.com

Queries should consist of four parts:

1. What is the story? A brief synopsis written in the 
style of your proposed piece.

2. How will you tell it? Detail what sources you 
will use and how you will research the story.

3. Why? Answer the “so what?” Why is this story 
important now? Why is this story right for Se-
attle magazine? How is this relevant to our city?

4. Why are you the right person to tell this story? 
What are your credentials and experience? 
What’s your expertise and access to the subject 
matter?

Send three clips with your query. 

They say: “Please keep in mind that you’re not 
going to be making lots of money writing for these 

Issue 9 Fall 2017
Now Available Online

Click Herex

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record at IFWTWA)

• A note requesting to become a contributor at FWTMagazine.com

To register as a contributor to FWT Magazine 
We are accepting submissions for Issue 10

registration@fwtmagazine.com

http://www.ifwtwa.org/
mailto:freelance@pdxmonthly.com
mailto:Virginia.smyth@tigeroak.com
mailto:Chelsea.lin@tigeroak.com
mailto:Chelsea.lin@tigeroak.com
mailto:paul.zitarelli@tigeroak.com
mailto:paul.zitarelli@tigeroak.com
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
http://FWTMagazine.com
mailto:registration@fwtmagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
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publications. The average department length story 
(1200 words) pays about $350 and the average fea-
ture length story (1500-3500 words) pays from $400-
$1,000, depending on the story. Some very short 
pieces (200-300 words) pay $50-$100. These rates 
are not guaranteed and vary widely. You will, how-
ever, receive the best looking local clip you’ll ever 
get and have a ball working with our team.”

WHOLE LIFE TIMES
Whole Life Times is a bimonthly magazine serving 
the worldwide holistic community, although its focus 
is Southern California. They have only a few regulars, 
so the field is wide open. 

They are open to stories on holistic and integrative 
health, alternative healing, green living, sustainabil-
ity and organic food, yoga, spirituality and personal 
growth, social responsibility, conscious business, the 
environment—in short, anything that deals with a 
progressive, healthy lifestyle. 

They say: “Since we favor a holistic approach, often a 
story will fall into two categories. For example, a sto-
ry about toxins in the environment would be interest-
ing from both environmental and health perspectives. 
Or a story about non-pharmaceutical ways to address 
stress might reflect the physical manifestations of that 
state of mind.”

They run up to three longer stories (800–1000 words) 
per issue, for which pay ranges from $75–150 de-
pending on topic, research required and writer ex-
perience. In addition, they have a number of regular 
departments that pay $35–125 depending on topic, 
research required and writer experience.

BackWords is a 750-word personal essay that often 
highlights a seminal moment or event in the life of 
the writer and pays $100.

If you have not written for them before, be sure to 
include a brief bio and links to up to three published 
clips or submit a completed manuscript.

These may be sent via e-mail to editor@
wholelifemagazine.com.

http://www.ifwtwa.org/
mailto:editor@wholelifemagazine.com
mailto:editor@wholelifemagazine.com
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/19
http://fwtmagazine.com
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BORDEAUX
As if the city’s fame for wine, gastronomy and 
architecture weren’t enough, Bordeaux is a city of 
the arts. Home to numerous national and interna-
tional artists, Bordeaux has become a melting pot 
for new bands, with a mixture of pop, hip hop, 
folk, rock and electro. 

They’ve initiated the Bordeaux Vibes project, 
where each year the city will be presented through 
the eyes of a local artist (music, street art etc.); one 
of the most charming is Vincent Jouffrey’s whimsi-
cal pop style, often inspired by a childhood world, 
and a great subject for an airline inflight magazine. 

For further information, contact: Alaïs Perret at 
a.perret@bordeaux-tourisme.com or Sophie Gail-
lard-Mairal at s.gaillard@bordeaux-tourisme.com

International press planning a visit can contact:

Marie-Andrée Boucher
Press Manager Canada
marie-andree.boucher@atout-france.fr

Sarah Engel
UK Press Officer 
sarah.engel@atout-france.fr 

Sophie ALMIN
AU Marketing & Communications Manager
Sophie.almin@atout-france.fr
 

Mimi-Chloe Park, Media Relations Manager USA
Mimi-Chloe.Park@atout-france.fr

FINLAND CUISINE
Sweet bilberry, cloudberry and lingonberry pie, 
hearty thick crusted hand pies with fish inside or 
more delicate ones filled with potato: the Finns 
have a delicious and healthy cuisine (well, except 
the fat grilled sausages with mustard and beer). 

Regional specialties and folklore to go with the 
food make a great story; media wishing to write 
on Finland and its food should contact: Hanna 
Muoniovaara for German, Italian and Spanish 
journalists, (communicate in English, please) at 
hanna.muoniovaara@visitfinland.com; Sari Hey for 
China, Japan and France at sari.hey@visitfinland.
com, and Eva Kiviranta at eca.kiviranta@visitfin-
land.com for USA and UK writers.

NORTHERN IRELAND
The Tourism Northern Ireland Media Centre offers 
story angles, images and support for visiting jour-
nalists.

The major cities are fairly well known, but there 
are areas hardly touched by international travel 
stories, like the Mourne Mountains in County 
Down, much of it public lands and drawing out-
door adventure travelers, including rock climbers. 
The 22-mile Mourne Wall is a drystone dyke that 

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile

is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

http://www.ifwtwa.org/
mailto:a.perret@bordeaux-tourisme.com
mailto:s.gaillard@bordeaux-tourisme.com
mailto:marie-andree.boucher@atout-france.fr
mailto:sarah.engel@atout-france.fr 
mailto:Sophie.almin@atout-france.fr
mailto:Mimi-Chloe.Park@atout-france.fr
mailto:hanna.muoniovaara@visitfinland.com
mailto:sari.hey@visitfinland.com
mailto:sari.hey@visitfinland.com
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http://ifwtwa.org/wp-admin/profile.php
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http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/author/your-name
http://ifwtwa.org/author/your-name
http://ifwtwa.org/membership-display-badges
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crosses 15 mountain summits, and on a clear day 
you can see across the Irish Sea to Wales and the 
Isle of Man. 

International journalists can find the appropriate 
press contact at https://www.tourismireland.com/
Whos-Who

NOVA SCOTIA
Friendly Nova Scotia has plenty to offer the writer, 
with destinations like Halifax with its skyline dot-
ted with elegant 18th- and 19th-century architec-
ture alongside ultra-modern towers of glass and 
steel. This is a very walkable city with its tree-lined 
streets, waterfront sidewalk cafes, international 
restaurants, galleries, libraries and museums and 
its waterfront filled with ships. They boast that they 
have the most pubs per capita in North America, 
and the seafood is sensational.

The Lighthouse Route follows Nova Scotia’s South 
Shore, where the past is a part of everyday life on 
country roads where ox teams still haul lumber, 
and coastal villages and where fishermen still row 
wooden dories out to sea. 

The southwestern tip of Nova Scotia is known as 
the Acadian Shores, with a history dating back 
over 400 years and French-speaking villages like 
Pubnico, the world’s oldest Acadian community. 
Local culinary specialties, like creamed lobster 
and rappie pie, are beyond delicious.

The Annapolis Valley is Canada’s up-and-coming 
wine destination with over a dozen established 
wineries in the region. Boutique wineries and 
unique varietals such as Marechal Foch and 
L’Acadie Blanc accompany dishes like Digby scal-
lops, followed by desserts capitalizing on local 
strawberries, blueberries and apples. This is the 
home of legends involving Nova Scotia’s First Peo-
ple, the Mi’kmaq, and of the settlers who arrived in 
the 1600’s with Samuel de Champlain and set up 
camp at historic Port-Royal National Historic Site, 
eventually becoming known as the Acadians. 

Best known is the Bay of Fundy’s dramatic tides 
where you can walk on the ocean floor at low tide, 
experience the thrill of rafting upriver on the tidal 

bore, kayak around sea stacks thousands of years 
old or examine 350 million-year-old fossils on the 
beach

If you are interested in visiting Nova Scotia for 
media opportunities, go to https://www.novascotia.
com/sites/default/files/1_nova_scotia_travel_me-
dia_assistance_request_form_v2017.pdf 

ROCKY MOUNTAINEER
The communications department of this company 
offers support services to help local, national and 
international media develop interesting and unique 
stories on Rocky Mountaineer’s spectacular rail 
routes in Western Canada. These are really cruises 
on land.

Contact them at media@rockymountaineer.com

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/

http://www.ifwtwa.org/
https://www.tourismireland.com/Whos-Who
https://www.tourismireland.com/Whos-Who
https://www.novascotia.com/sites/default/files/1_nova_scotia_travel_media_assistance_request_form_v2017.pdf
https://www.novascotia.com/sites/default/files/1_nova_scotia_travel_media_assistance_request_form_v2017.pdf
https://www.novascotia.com/sites/default/files/1_nova_scotia_travel_media_assistance_request_form_v2017.pdf
mailto:media@rockymountaineer.com
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
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http://plus.google.com/+Fwtmagazine
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https://www.pinterest.com/fwtmagazine
http://fwtmagazine.com/fwt-magazine-issue-five
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SEATTLE
Seattle has enough story angles to keep a journal-
ist busy for months. Among the not-to-be-missed 
angles are: 

The Museum of Pop Culture at Seattle Center, an 
architectural wonder designed by architect Frank 
O. Gehry, and dedicated to the ideas and risk-tak-
ing moves that fuel contemporary popular culture. 
With its roots in rock ‘n’ roll, MoPOP serves as a 
gateway museum, using interactive technologies 
to engage visitors. Topics range from the influential 
history of Nirvana to Jimi Hendrix’s Seattle roots. 
You can even create your own music in their state-
of-the-art interactive Sound Lab.

Just below the Space Needle, the Chihuly Gar-
den and Glass is dominated by the Glasshouse, 
a 40-foot tall, glass and steel structure covering 
4,500 square feet of light-filled space containing 
an expansive 100-foot long sculpture in a color 
palette of reds, oranges, yellows and amber. Made 
of many individual elements, it is one of Chihuly’s 
largest suspended sculptures. The impact of the 
artwork varies greatly with natural light and as the 
day fades into night.

South of the downtown core city is Seattle’s Chi-
natown-International District, with authentic and 
delicious food, captivating cultural experiences 
and intriguing shopping. Shaped by the many 
Asian cultures that have settled in this part of town 
over the past 100 years, the district is really more 
pan-Asian than Chinese, and celebrates festivals 

throughout the year, as well as Seattle’s Asian 
American heritage.

For assistance covering these and other stories, 
contact one of the team at http://www.visitseattle.
org/press/contact-us/

SOUTHEAST USA
Laurie Rowe Communications press trips, as a rule, 
are individual media visits or small groups, maybe 
up to 4 or 5 journalists at a time, and may also 
provide support for individual trips. 

Current press trips and media visits available for 
journalists include:

Florida:
West Volusia
Riverway South

Georgia:
Albany
Alpine Helen-White County
Americus & Sumter County
Cartersville, Bartow County
Columbus
Ellijay-Gilmer County
LaGrange-Troup County

Mississippi:
Oxford

South Carolina:
Capital City-Lake Murray
Thoroughbred Country

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
http://www.visitseattle.org/press/contact-us/
http://www.visitseattle.org/press/contact-us/
http://www.travelmediapressroom.com/florida/west-volusia-florida/
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http://www.travelmediapressroom.com/georgia/cartersville-bartow-county-georgia/
http://www.travelmediapressroom.com/georgia/columbus-georgia/
http://www.travelmediapressroom.com/georgia/ellijay-georgia/
http://www.travelmediapressroom.com/georgia/lagrange-troup-county-ga/
http://www.travelmediapressroom.com/mississippi/oxford-ms/
http://www.travelmediapressroom.com/south-carolina/capital-city-lake-murray-south-carolina/
http://www.travelmediapressroom.com/south-carolina/thoroughbred-country-sc/
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Journalists should fill out the hosted writer infor-
mation form at http://www.lrc-media.com/hosted-
writer-information-form/

For questions and further information, contact Ruth 
Sykes at ruthsykes@lrc-media.com

THESSALONIKI, GREECE
Personally, I have a special love for second cities. 
They tend to escape a lot of the problems found 
in the largest city in the country, and they get less 
coverage than the largest metropolis, so are a very 
good source of marketable stories. This is espe-
cially true of Thessaloniki (520 km. 
north of Athens). It’s a walkable 
city on the sea, crammed with his-
tory and classical architecture like 
the send or third century Forum 
and the Triumphal Arch of Galeri-
us, also lovely shops – great icons! 

Press contacts are: 

AUSTRIA
E-mail (Press) : pressinfo@visitgreece.at

FRANCE
E-mail : info@ot-grece.fr 

ITALY
E-mail (media) : media@visitgreece.it

UNITED KINGDOM AND IRELAND
Media & Press: +4420 7495 9310, 
email: media@gnto.co.uk

UNITED STATES OF AMERICA
E-mail : info@greektourism.com

VANCOUVER
Tourism Vancouver offers support ser-
vices and resources for local, national 
and international journalists.

They need at least four weeks’ notice 
of your visit, more during the June-
September peak season.  Media may 
be asked to submit an assignment letter 

and provide three recently published clips. 

After your visit, you are required to send them 
an original and/or legible copy of any article or 
broadcast tapes that resulted from your assisted 
visit. Complimentary arrangements are provided at 
the discretion of the host businesses and are sub-
ject to availability. They don’t provide assistance 
for personal travelling companions.

To request assistance, complete the form at https://
www.tourismvancouver.com/media/

http://www.ifwtwa.org/
http://www.lrc-media.com/hosted-writer-information-form/
http://www.lrc-media.com/hosted-writer-information-form/
mailto:ruthsykes@lrc-media.com
mailto:pressinfo@visitgreece.at
mailto:info@ot-grece.fr 
mailto:media@visitgreece.it
mailto:media@gnto.co.uk
mailto:info@greektourism.com
https://www.tourismvancouver.com/media
https://www.tourismvancouver.com/media
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/9
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

READ THE FALL 2017 ISSUE TODAY!

FALL 2017
Featuring
contributions by:
Anita Breland
Andrew Der
Kimberly A. Edwards
Tom FaklerTom Fakler
Beth Graham
Kurt Jacobson
Lois Alter Mark
Lori A. May
Deirdre Michalski
Maurie O’Connor
Christine SalinsChristine Salins
Cori Solomon
Mira Temkin
Michelle Williams
Lauren Yakiwchuk
Kaila Yu

FWTMagazine.com
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