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 The final column from Lisa 
Richardson, Chair, Events and 
Media Trips Committee, and Elizabeth 
Willoughby, International Media Trips 
Committee Co-Chair, introduces the 2018 incoming Media 
Trips Committee Chair, Dana Freeman and Rossana Wyatt.

 Allen Cox, IFWTWA Vice President and 2018 Conference 
Chair, announces the 2018 IFWTWA Conference at 
Whidbey Island, Washington, with a special early discount 
for registration until the end of the year.

 Adrianne Morrison, Program Coordinator and Member 
Volunteer, salutes Patty Anis and Diana Russler, who 
combine creativity with meticulous editing.

 The 2017 Hospitality Education Scholarship Award 
Winner is introduced by Allen Cox, IFWTWA Vice President, 
2018 Conference Chair.

 Judy and Len Garrison, Photography Managers, congratulate 
Jim Farber on his winning photograph taken in Copper 
Canyon, Mexico, the Photo of the Month, and offer a tip from 
an experienced team.

 Markets lists publications with a strong focus, from Cured 
to Hidden Europe, along with contact information and a 
description of what interests them.

 Story Opportunities offers story angles for a matchmaking 
festival in Ireland, a new Tapioca restaurant in New York and 
business and conference stories in Rotterdam, plus contacts to 
help facilitate coverage.

Wishing everyone the joys of the holiday 
season and a rich and wonderful 2018!
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By Lisa Richardson, Chair, Events and Media Trips Committee,  
and Elizabeth Willoughby, International Media Trips Committee Co-Chair

December greetings from the Media Trips Committee!  

In an effort to introduce IFWTWA members to the 
incoming 2018 Media Trips Committee Chairs, we 
asked Dana Freeman and Rossana Wyatt to re-
spond to four questions:

1) Introduce yourself

2) What role will you take January 1 with IFWTWA?

3) What are your expectations & plans for the 
committee’s development?

4) How has IFWTWA influenced you and your 
writing career?

In their own words:  

1) Dana is a freelance journalist living in Vermont 
and the editor behind Dana Freeman Travels. 
She focuses on providing unique travel tips 
and information. Follow her travels on Insta-
gram, Twitter, and Facebook. Her work has 
been featured in places like the Forbes Travel 
Guide, Marriott, and Eagle Creek. In addition to 
being the newly elected co-chair of IFWTWA’s 
Media Trips Committee, she is a member of 
several professional travel writing organizations 
such as the Family Travel Association (FTA), 
the Professional Travel Bloggers Association 
(PTBA) and the International Travel Writers As-
sociation (ITWA). Dana is also a Brand Ambas-
sador for HomeAway, Ski Vermont and Zipkick. 

2) Domestic Co-Chair of the Events and Media 
Trip Committee 

3) In order to craft press trips that IFWTWA mem-
bers will benefit from, our first step will be to 
solicit member input for press trip destinations. 
We are interested in learning about the types of 
travel and specific regions our journalists want 

to cover. This will help us to de-
sign press trips that complement 
their travel writing goals and 
projects they are working on. 

 We will be focused on striving to choose 
quality journalists to represent IFWTWA on 
press trips according to the guidelines set by 
the Brand/Tourism Board/PR Agency. 

 We will be working together to promote aware-
ness about IFWTWA within the travel industry 
(with brands and journalists) and increasing 
exposure for the Association and our members. 

• Currently working on two potential domes-
tic press trips in New England

• Rossana and I both plan to attend IMM 
in New York ( January 26, 2018) and SIAL 
Canada in Montreal (May 2-4, 2018). Our 
goal is to connect multiple PR and CVB rep-
resentatives for future IFWTWA press trips.

• Rossana is attending the WIT (Women in 
Travel) summit in Quebec City (May 4-6, 
2018) to connect with brands and writers/
journalists to increase IFWTWA awareness 
and possible press trip connections.

• Exploring the possibilities of potential inter-
national press trip to Israel. 

4) IFWTWA has helped me to expand my network 
of fellow travel journalists. Additionally, through 
Press Pass and the IFWTWA Facebook group it 
has provided valuable insight regarding current 
travel industry trends and opportunities.

1) Rossana is a writer and the editor for Life is Full 
of Adventures.  She specializes in family and 
solo travel that includes teens and 50+, as well 
as specialty diets during International and local 
travel adventures.  Rossana is also a freelance 
writer on other sites and hopes to include more 

http://www.ifwtwa.org/
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in the following months. You can see some of her 
work on Help We’ve Got Kids, MOMentumNa-
tion and LuxuryCanada.com. 

 She has been featured on stories in Spanish 
BBC,  FWTMagazine and Amara’s The LuxPad

 You can follow some her travels on Instagram, 
Twitter or Facebook. 

2) International Media Trips Committee Co-Chair 
and Board Member

3) We are working together to find what destina-
tions and types of press trips are most preferred 
by the IFWTWA members. The results of our 
research will give us insight on bringing forward 
trips that would benefit the membership the 
most, and will further promote IFWTWA to tour-
ism boards and brands. 

 Both Dana and I are looking to promote IFWT-
WA (through different event/conferences) to dif-

ferent tourism brands and journalists to increase 
awareness of the association,  what we do, and 
how we can help them promote their destina-
tion.  

4) IFWTWA has given me the inspiration and the 
motivation to push my writing to another level, 
and it has helped me to look for other writing 
opportunities. This is part of the reason I joined 
IFWTWA in the beginning. 

Our organization is fortunate to have piqued the 
interest and earned the commitment of both Dana 
and Rossana.  Thank you for your volunteerism and 
your collaboration!  

We encourage you to support their enthusiasm in 
their new roles.

Look forward to their unique brand in 2018.

Salud!

http://www.ifwtwa.org/
http://LuxuryCanada.com
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/50
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
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REGISTER TODAY FOR THE IFWTWA  
2018 CONFERENCE AT  
WHIDBEY ISLAND, WASHINGTON
By Allen Cox, IFWTWA VP & 2018 Conference Chair 
http://ifwtwa.org/author/allen-cox 

Whidbey Island is a traveler’s dream. Anchored in 
the Salish Sea, only about 45 minutes from Seattle, 
the island is nestled between the Cascade and 
Olympic Mountains. Visitors find a vibrant farm-to-
table culinary scene with hundreds of independent 
farmers and skilled chefs who source from the 
island. Add a lively arts community, rich heritage, 
charming seaside villages, stunning scenery, excit-
ing outdoor adventure and a warm welcome from 
islanders, and you have the perfect location for the 
IFWTWA Conference, May 6-9, 2018. 

Conference registration is now open at http://
ifwtwa.org/2017/11/2018-ifwtwa-conference-reg-
istration-open.html. Register before December 31, 
2017 for a special early discount. Simply complete 
the online registration form and follow the link or 
instructions to pay your registration fee. 

Attendees at the IFWTWA 2018 Conference on 
Whidbey Island can expect something a little dif-
ferent. Instead of a hotel conference center, the 
conference will be held at Camp Casey, a his-
toric army base turned conference center. Don’t 
worry, attendees won’t have to drop and give us 
20; instead, the islanders are very excited to host 
IFWTWA and are rolling out the welcome mat. At-
tendees will enjoy a rich professional development 
program, a Tourism Marketplace, excellent food 

and drink showcasing the island’s bounty, a grand 
tour of Whidbey Island and more. 

Registration includes a Welcome Reception with 
local food and craft beverages, all conference 
sessions, a tourism marketplace, catered lunches, 
a guided tour of Whidbey Island with an evening 
farm dinner by local chefs, the opportunity to ap-
ply for pre- and post-conference media trips, and 
a few pleasant surprises. The early registration fee 
is an exceptional value at only $200 for IFWTWA 
regular members. 

Conference activities are designed to help attend-
ees engage, be entertained, connect, learn and go 
away inspired with new story ideas. 

• May 6: Arrive, check in, and attend the evening 
Welcome Reception at the Oak Harbor Yacht 
Club, with locally sourced foods and craft bever-
ages. 

• May 7: Catch the shuttle to Camp Casey for a 
full day of professional development activities, 
which include keynote speaker Erin James, editor 
in chief of SIP Northwest magazine, and a panel 
of local beverage producers; a culinary panel of 
island farmers and notable chefs; a tourism panel 
focusing on the island’s arts, heritage and adven-
ture; two workshops focusing on the marketing 

http://www.ifwtwa.org/
http://ifwtwa.org/author/allen-cox
http://ifwtwa.org/2017/11/2018-ifwtwa-conference-registration-open.html
http://ifwtwa.org/2017/11/2018-ifwtwa-conference-registration-open.html
http://ifwtwa.org/2017/11/2018-ifwtwa-conference-registration-open.html


IFWTWA’s Press Pass December 2017 5

and branding in the current media marketplace; 
a Tourism Marketplace with one-on-one “speed-
dating” meetings between media professionals 
and Tourism Marketplace exhibitors. End the day 
with a shuttle to the historic, waterfront village 
of Coupeville (Washington state’s second oldest 
town and filing location for “Practical Magic) for 
a “Taste of Coupeville” with restaurant specials 
available to IFWTWA Conference attendees. 

• May 8: Take a complimentary full-day guided 
tour of Whidbey Island. Highlights include a visit 
to the famous Penn Cove Mussels for a behind-
the scenes look at mussel farming; a special 
luncheon featuring local products with island 
artists in action; free time in Langley, the “Village 
by the Sea,” to browse unique boutique shops, 
breweries, tasting rooms, eateries, galleries and a 
chance to ring the famous whale bell if you spot 
whales in Saratoga Passage; and finally, a farm-
to-table dinner prepared by an island chef and 

showcasing the bounty of the island.

• May 9: Catch the shuttle to SeaTac Airport for 
your trip home. If you have been selected for a 
post-conference media trip, remain for transpor-
tation to your destination.

Getting to Whidbey Island is easy. Those flying into 
SeaTac International Airport should reserve round 
trip transportation in advance on the Whidbey-
SeaTac Shuttle ($79 round-trip). The shuttle will 
transport passengers between SeaTac and The 
Coachman Inn & Suites in Oak Harbor on Whid-
bey Island. The fee includes ferry passage. Those 
driving can access the island via the Mukilteo-
Clinton Ferry, the Coupeville-Port Townsend Ferry, 
or the Deception Pass Bridge. 

Conference attendees will reserve and pay for their 
own lodging. A discounted room rate for confer-
ence attendees is available at The Coachman Inn 
& Suites in Oak Harbor (a AAA 3-Diamond-rated 
hotel) and includes breakfast. The group rate is 
also available for those wishing to arrive one or 
two days early or late to explore the island on their 
own. Complimentary shuttle transportation is pro-
vided between The Coachman Inn and all confer-
ence facilities and activities. See the conference 
announcement on the IFWTWA website to make 
hotel reservations. 

Invite your non-member colleagues to register and 
you will get a referral credit; details are on the 
IFWTWA website.

Optional pre- and post-Conference Media Trips 
will be posted on the IFWTWA website when the 
details are known. Regular members registered for 
the conference may apply to attend pre- and/or 
post-conference media trips.  

Those wanting their own vehicle can rent a car 
at Enterprise directly across the street from the 
Coachman Inn & Suites in Oak Harbor.

Go to www.whidbeycamanoislands.com to learn 
more about Whidbey Island. 

Looking forward to seeing you on Whidbey Island

REGISTER TODAY FOR THE  
IFWTWA 2018 CONFERENCE AT WHIDBEY ISLAND, WASHINGTON

http://www.ifwtwa.org/
http://www.whidbeycamanoislands.com
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/54
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
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Congratulations to our December winner, Jim Farber. The entry was taken during an IFWTWA trip to 
Copper Canyon in Mexico.

Thanks for all the great entries this month. Don’t forget to keep telling your stories visually! Send your 
entries to us at seeingsouthern@gmail.com before December 15 for the January issue. Please include the 
location of the shot, what is happening within the shot, and any backstory needed that will inspire us.

As a team, Len and I merge 
editorial and photography. As 
I write the words, Len seeks 
moments that will enhance the 
story visually. In doing so, we 
believe we connect with our 
audience on a much deeper 
level. Each month, we’d like 
to share a photography tip that 
has helped our work and we 
believe, will help yours as well; 
we confess none of these are 
original to us. We are students 
always and believe there’s no 
need to reinvent the wheel.

Here’s this month’s tip:  Always 
be aware of your surroundings. 
The story may not always be in 
front of you. Look to each side, 
and sometimes, look behind 
you. For there you might find 
the story and the best light. 
Sounds rather simple, but it’s 
something I do on each photo 
shoot and it has made a differ-
ence in my work.

Once again, congratulations 
Jim!

To everyone, have a wonderful 
holiday season.

Judy and Len Garrison

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/46
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
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Jim Farber

http://ifwtwa.org/author/jim-farber
Traveling on the rim of Copper Canyon in  
Sonora Mexico I encountered this woman  
selling her handmade crafts.

http://www.ifwtwa.org/
http://ifwtwa.org/author/jim-farber
http://ifwtwa.org/author/jim-farber
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newsletter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

 1. Only one photo per Member

 2. The photograph must have been taken by the Member

 3. Please include a caption, and your choice of web, blog or profile address (and include the URL)

 4. Deadline is the 15th of the month prior to publication – The 15th of this month for next month’s 
issue of Press Pass

 5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. You don’t need to crop it, the designer will do that

 6. To be eligible your IFWTWA profile must be up to date

 7. Send photo (.jpg) to PressPass@ifwtwa.org

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year. 
Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo 
for next month or if you want the photo you sent this month back in the running, send us an email 
at PressPass@ifwtwa.org. If you are chosen for Photo of the Month please do not submit more 
photos until the next year. Your winning photo will be considered for Photo of the Year (to be an-
nounced in June 2018).”

PRESS PASS ARTICLES
Remember you can submit your non-promotional article to Press Pass for consideration.

TWITTERFACEBOOK

http://www.ifwtwa.org/
mailto:PressPass@ifwtwa.org
mailto:PressPass@ifwtwa.org
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
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PATTY ANIS
A member since 2004, Patty Anis is a freelance 
travel writer/photographer who has traveled ex-
tensively throughout the United States, Canada, 
Mexico, Australia, and Europe. Patty enjoys the 
opportunity to discover new destinations and 
cultures, both domestic and international, and 
shares these experiences through her articles.

After joining IFWTWA, Patty served as Adminis-
trative Director and her extensive duties included 
proofreading Press Pass. Patty has worked with 
the Press Pass team for over a decade. She is 
warm, brilliant and absolutely superb at edit-
ing—the team calls her “Eagle Eye.” 

Every month when our members open Press Pass, 
we will think of you, Patty, and all the time and 
effort you have contributed to make IFWTWA 
the wonderful organization it is today. Thank 
you for giving us your professional expertise and 
personal touch all these years and continuing as a volunteer to this day.  

Patty publishes articles at www.whereandwhatintheworld.com/ and www.travel-watch.com, plus 
you can read her articles on her member profile page at http://ifwtwa.org/author/patty-anis.

By Adrianne Morrison 
Program Coordinator & Member Volunteer

Even in the “App for that” world we live in, even with Grammarly and 
tools galore, we very much need the personal touch to ensure our publica-
tions are the best they can be. We need someone we can trust who will 
take the time to read our work, check our typing: spelling, punctuation, 
grammar, our spacing, layout… Our publications need to be polished and 
perfect especially for an organization of writers. Write?

It’s been proven we read what we see: Aoccdrnig to a rscheearch at 
Cmabrigde Uinervtisy, it deosn’t mttaer in waht oredr the ltteers in a wrod 
are, the olny iprmoetnt tihng is taht the frist and lsat ltteer be at the rghit 
pclae. The rset can be a toatl mses and you can sitll raed it wouthit por-
belm. Tihs is bcuseae the huamn mnid deos not raed ervey lteter by istlef, 
but the wrod as a wlohe. 

Wow! No wonder we make mistakes proofing our own writing especially when we already know what 
we think we wrote. For this very reason, we recognize two members who volunteer a second pair of 
eyes—we could call them our “Proofing Police.”

http://www.ifwtwa.org/
http://www.whereandwhatintheworld.com
http://www.travel-watch.com
http://ifwtwa.org/author/patty-anis
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DIANA RUSSLER
“The Winged Sandals” — what a lovely way to relate to travel. On her website by the same 
name, Diana Russler introduces us to “off the beaten track” travel and photography as she and 
husband, Bill Gent enjoy life after working 30 years 
for international organizations including the United 
Nations.   

A member of IFWTWA since March 2012, we are 
delighted Diana shares her experiences and photog-
raphy with articles in FWT Magazine. And, we are 
thankful that aside from being a regular contributor 
to the magazine, Diana is our grammar police. She 
has been assisting with the proof-reading of articles 
throughout 2017 and has an amazing eye for detail 
and a strong knowledge of proper grammar and AP 
style. The FWT Editor and team can always count 
on her to give 110% of her attention to proofing 
and editing the content. Diana, you have our sin-
cere appreciation and trust. Thank you.

At her website, Diana muses, “In Greek mythology, 
Hermes, son of Zeus, it not only the protector and 
patron of travelers but also the messenger of the 
gods. Hermes wears magical winged sandals, given 
to him by this father, that let him to travel anywhere merely by visualizing where he wants to go. 
… Perhaps one day there will be winged sandals with which to explore this magnificent, magical 
planet. In the meantime, may these pages stimulate your curiosity and awaken your spirits!” 

Read Diana’s articles posted on her member profile at http://ifwtwa.org/author/diana-russler and 
visit her websites www.thewingedsandals.com; www.allegriaphotos.com; and www.imagebrief.
com/photographers/diana-45#/portfolios.

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/

http://www.ifwtwa.org/
http://ifwtwa.org/author/diana-russler
http://www.thewingedsandals.com
http://www.allegriaphotos.com
http://www.imagebrief.com/photographers/diana-45#/portfolios
http://www.imagebrief.com/photographers/diana-45#/portfolios
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
https://www.facebook.com/FWTMagazine
https://twitter.com/FWTMagazine
http://fwtmagazine.com/fwt-magazine-issue-five
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine
https://www.pinterest.com/fwtmagazine
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Have you taken a look through our FWT digital magazine, companion blog & Instagram?
• http://fwtmagazine.com

• Instagram @fwtmagazine https://www.instagram.com/fwtmagazine/

Also, be sure to keep-up with our new IFWTWA Instagram account.
• Instagram @ifwtwa1 https://www.instagram.com/ifwtwa1

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our 
mutual passion is the special in-
gredient of IFWTWA.  It energizes 
our organization and allows res-
taurants, lodging and activities in 
your part of the world to interact 
with local IFWTWA journalists and 
photographers.

Wonder what it takes to host an 
IFWTWA Regional lunch and/or 
a 1-2 Day Press Trip? 
How would you do it?  We’ve got 
you covered!  Learn all about it 
here (http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip).  When 
you’re ready to get started, contact board member Linda Kissam at linda@ifwtwa.org, or MJ 
Hong at mjhong1@gmail.com.

http://www.ifwtwa.org/
http://fwtmagazine.com
https://www.instagram.com/fwtmagazine/
https://www.instagram.com/ifwtwa1
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com
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Every year, IFWTWA selects a promising student 
preparing for a career in the food, wine, travel or 
hostelry industries to receive the Hospitality Edu-
cation Scholarship Award to assist with education 
expenses. The winner of the 2017 award is Jennifer 
Martinez. Jennifer came to IFWTWA’s attention via 
the Careers Through Culinary Arts Program (C-CAP) 
in Los Angeles, California. 

The culinary arts program at Pacifica High School 
and the Careers Through Culinary Arts Program 
have helped Jennifer find her voice, passion and 
career path. She has built confidence in her abili-
ties, and she has found she is becoming a leader in 
the kitchen.

According to Lisa Fontanesi, program director at 
C-CAP, “Jennifer is a hard-working, kind, focused 
cook, who will make a great chef and C-CAP 
Alumna.”

Jennifer has compLeted the academic course 
requirements at Oxnard Community College re-
quired for a full-tuition C-CAP Scholarship to the 
Culinary Institute of America (CIA), which she will 
attend beginning in 2018. The IFWTWA award will 
assist Jennifer with expenses during her CIA enroll-
ment.

One of the specific purposes of IFWTWA is to 
provide financial assistance for students prepar-
ing themselves for employment in the food, wine, 
travel and hostelry industries, and to provide funds 
to those educational organizations furthering the 
development and progress of those industries. 
The Hospitality Education Scholarship is designed 
to serve that purpose of the organization and the 
industries IFWTWA supports.

IFWTWA ANNOUNCES 2017 HOSPITALITY EDUCATION 
SCHOLARSHIP AWARD WINNER
by Allen Cox, IFWTWA VP, 2018 Conference Chair, http://ifwtwa.org/author/allen-cox

http://www.ifwtwa.org/
http://ifwtwa.org/author/allen-cox
https://issuu.com/fwtmagazine2/docs/fwtmagazine_fall_2017_issue_9/58
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-9-fall-2017
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AMBROSIA
Published twice a year, the new Ambrosia offers 
culinary travel through a geographical region via 
interviews, stories, photo essays, and recipes from 
the top chefs. They include venues from roadside 
stands to Michelin-starred restaurants, and pin-
point what sets the region’s cuisine apart, while 
helping readers prepare its lighter dishes at home.

Volume 4 was centered on Mexico City, where 
they covered eateries from El Pedregal to Coyo-
acán and Toluca, placing the culinary world 
against the region’s history. They featured recipes 
and stories from Enrique Olvera, Jorge Vallejo, 
Gabriela Cámara, and dozens of other chefs, serv-
ers, and vendors, tracing the story of the Mexican 
capital and its food.

Since it is geographically focused, the best policy 
may be to offer your expertise and clips plus one 
idea, and ask for an upcoming list of destinations.

Query editor in chief Adam Goldberg at submis-
sion@ambrosiamag.com

AMERICAN ARCHAEOLOGY
American Archaeology is “the only popular maga-
zine devoted to the excitement and mystery of 

archaeology in the United States, with additional 
coverage of Canada and Latin America. In four 
issues each year, American Archaeology’s color-
ful features and departments present the research 
breakthroughs, persistent puzzles, and unique per-
sonalities making news in this fascinating field.”

Published by The Archaeological Conservancy, this 
quarterly covers important digs in America (and 
there are many), prominent archaeologists, unusual 
stories of finds, etc. 

Recent articles included “Rediscovering the Ala-
mo” and “Saving Ice Patch Artifacts.”

Articles 1,500-3,000 words in length earn $1,000-
2,000.

Queries go to Michael Bawaya, editor, at tacmag@
nnm.net

CURED
Another gorgeous magazine that launched recently 
with twice a year frequency is Cured, unusual and 
beautiful enough to persuade editor Darra Gold-
stein (founder and editor of James Beard Award-
winning Gastronomica) against retirement. 

Zero Point Zero Production, the media company 
for shows like “Anthony Bourdain: Parts Unknown” 
and the popular “Mind of a Chef,” is behind all 
this.

Cured focuses on preserved foods, which have 
necessarily been developed in all cultures since 
the dawn of human existence and have become a 
variable art, from brining, pickling using vinegar 
and sun drying to dehydration and preserving in 
sugar. Stories cover a Swedish tradition of ferment-
ing fish that dates back 9,000 years; making per-
simmon vinegar; pickles in Kyoto’s Nishiki Market 
and many more.

Queries should be sent to Goldstein at submis-
sions@curedmagazine.com

EPICURE & CULTURE
For those who asked about this magazine, payment 
is $10 and they buy first rights to your story. Writ-
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ers are paid on publication via PayPal. 

Send queries via the form at the bottom of https://
epicureandculture.com/writers-guidelines/

They say: “Epicure & Culture is always looking 
for contributions from freelance food, culture and 
travel writers… please pitch a clear idea stating 
exactly what you want to write about, the point 
you want to make or message you want to convey 
and how you plan to do it. Additionally, include 
links to published work and your blog/website if 
you have one, and state if you have access to high-
resolution photos.

“Paid contributors whose pieces are accepted 
under this category will receive a link back to their 
website, social media promotion of their piece and 
$10 payment upon publication. While there is no 
particular word count for paid contributions, these 
types of articles should be in-depth.” 

Some of the areas they are interested in are:

In-Depth Look At A Specific Tradition
These pieces can take on a few different formats, 
but they examine the history of a tradition, its 
cultural importance, any issues about it being 
lost, and information on how it’s being preserved. 
Examples have included “Preserving the Peruvian 
Weaving Tradition” and “Caribbean Culture: What 
is Liming.”

Tracing The Dish
A dish central to local culture is examined in terms 
of its history, the changes it has undergone in time 
and its cultural significance, explaining how it is 
made and a few places where you can eat it in the 
destination. Examples include the history of the 
French Crepe and St. Lucia’s Green Fig and Salt 
Fish.

Best Blog Roundups 
These are roundups of 10 highlighting great blogs 
about a certain topic. Examples have been the 
10 best photography blogs or 10 amazing history 
blogs.

Questioning Ethics Of Tourism Activities
They are always looking for articles that question 
the ethics of a particular tourism activity, such as 
elephant trekking or visiting tiger temples. Articles 
should have supporting articles/sources within 
to back up the viewpoint, and offer responsible 
alternatives for visitors. Examples have included 
“Ethical Travel: Should You Visit Thailand’s Long 
Neck Women Villages” and “I Volunteered at an 
Orphanage and Now I Campaign Against It.”

Ethical Projects & Companies 
These posts highlight ethical companies and proj-
ects and how they’re changing the world / helping 
communities for the better. Each should end with a 
“Get Involved” section that highlights how read-
ers can get involved with the highlighted cause. 
Examples are “How One Textile Brand is Helping 
Women Exit India’s Sex Trade” and “How a Ni-
caragua Surf Camp is Empowering Women One 
Wave at a Time.”

Changemaker Q&A Or Profile
These stories may take the form of discussing an is-
sue and then offering an interview or profile with a 
local changemaker, or interviews or profiles on lo-
cal people doing something positive in their com-
munity, even on a smaller scale. Among examples 
are “The Incredible Story of Kenya’s Rhino Guard-
ians” and “Delicious Ways to Support the Local 
Economy While Traveling.”

Local Culinary Guides
These guides focused on a particular culinary trend 
or cuisine in a destination or an enclave within 
another culture, like the Middle Eastern eateries 
along Atlantic Avenue in Brooklyn.  They ran a 
piece on “Sweet Guatemala: A Look At The Coun-
try’s Mayan Chocolate History And Modern Expe-
riences” and “Hold the Pork: Vegetarian-Friendly 
Finds in Portugal’s Land of Meat and Fish.”

Recipe Stories
This section couples recipes with personal sto-
ries – yours or someone else’s. They need detailed 
photographs of the dish, and how the recipe was 
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prepared. Examples are “Tracing the Heritage of 
Grandma’s Hungarian Gulyas and “Swedish Brown 
Bread.”

Roundups
They do lots of Top Ten roundups - yoga, beer, 
wine, chocolate, restaurants, vegetarian, respon-
sible tourism and wellness retreats. Examples are 
“Top 10 Yoga Adventures for Thrill Seekers around 
the World” and “Top 10 Prague Pastries to Try on 
your Next Trip.”

FRANCE
This British magazine covers the authentic France – 
culture, food, insider life. The December issue has 
a story on the saints who shaped the City of Light, 
one on jazz and a weekend getaway in Marseille.

Stories run 800-2,000 words in length; payment is 
100 pounds per 1,000 words.

Send queries with clips to editorial@francemag.
com.

GOOP
Gwyneth Paltrow’s Goop website, launched in the 
fall of 2008 as a weekly newsletter, has achieved a 
1.8 million readership monthly. Now, in Septem-
ber, Goop put out its first print issue as a lifestyle 
magazine with a New Age slant, with six areas of 
coverage: Wellness, Travel, Beauty, Food, Style and 
Work. 

They stress personal recommendations, often by 
celebrities or insiders, and this is definitely a very 
upscale readership with an average age of 34 and 
a six-figure income, according to Adweek.

They offer stories on the benefits of various alter-
native modalities and techniques, city guides and 
recipes, and they have, in the past, run articles on 
“A Parisian’s Guide to Doing Paris with Kids” and 
“Three Takes on a Perfect Scandinavian Itinerary.”

Query them at editorial@goop.com

H&E
Naturism or nudism is bigger than you may imag-
ine. The naturist market in the U.K. alone is 3.8 
million, and H&E naturist magazine is the oldest 
naturist magazine in print, edited monthly by Sam 
Hawcroft. 

They are looking for well-written features on life 
with a naturist angle, including travel. The pre-
ferred length for features is 800-1,250 words, 
and they say, “Good accompanying photographs 
illustrating feature articles will mean the feature 
is far more likely to be published.” Payment is ne-
gotiated individually, and they want submissions, 
not queries.

Send these to: editor@henaturist.net – preferably 
as a Word document (.doc) or plain text (.txt) file 
attachment. Don’t forget to turn on your British 
spellchecker.

Your IFWTWA Profile
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HIDDEN EUROPE
Hidden Europe is published three times a year, and 
they still have a few openings for 2018. They do 
caution writers that Britain, Belgium, Netherlands, 
Germany, Poland, Czech Republic, Slovakia, Den-
mark, Norway, Finland, France and Switzerland 
are not on their wishlist for the next year. 

They say, “We are, however, very much on the 
lookout for first-class writing on Russia and the 
Black Sea region. If anyone out there has recently 
visited some of the lesser republics in the European 
part of the Russian Federation (e.g., Kabardino-
Balkaria, Mordovia, Kalmykia or the Mari El Re-
public) then we’d love to hear from you.”

They seldom cover popular destinations and they 
are looking for “a wide and balanced understand-
ing of how a place and its people function, backed 
up by reasoned views, careful explanation and 
perceptive insights. These are not the sort of prop-
erties easily born of just a brief engagement with a 
destination. We like what we publish to reveal the 
authority that the author brings to the topic. Where 
we contract external authors, we really are look-
ing for something that is evocative, impeccably 
researched and well crafted. Our external authors 
have often lived and worked in the areas about 
which they write.”

They especially like border regions “because it is 
often in border areas that issues of identity and 
nationhood are played out to the full. That apart, 
everyday life in border regions is often very inter-
esting.”

Stories generally run 1,700-2,000 words, and you 
can submit on spec or send a proposal.  They are 
among the few publications to encourage writers 
to submit a couple of brief alternative proposals 
with the main one.  Let them know what resources 
you have for images, maps, illustrations, etc., and 
you might include low-res examples. Include your 
credentials.

Send your query or proposal to submissions@
hiddeneurope.co.uk to Susanne Kries and Nicky 
Gardner.

INDIANAPOLIS MONTHLY
This regional magazine is interested in freelanced 
essays, interviews, and food stories. Payment is 
$50-1,000 for articles running up to 3,000 words 
in length. Recent issues included an all-women 
art show, and they have a Swoon List, which has 
covered Vietnamese street food and a Box Burger 
truck.

Queries should be sent by conventional mail to 
Amanda Heckert, editor in chief at Emmis Com-
munications, 1 Emmis Plaza, 40 Monument Circle, 
Suite 100, Indianapolis, IN 46204.

RODALE’S ORGANIC LIFE
Organic Life covers seasonal recipes, tips for creat-
ing natural gardens, sustainable-home strategies, 
and profiles on alternative therapies like yoga and 
meditation for optimal wellbeing. 

They are interested in pitches for print and/or 
online articles that address some aspect of the 
magazine’s focus on living naturally in the mod-
ern world for the front-of-book Gather section, 
the Food, Home, Garden, or Wellbeing sections, 
features, or the back-of-book Almanac section. 

If you have visuals, include those in your pitch in 
order to give the editors a clearer understanding of 
the story. Give your credentials and include links 
to published work.

Send queries to submissions@rodale.com

MEMBERSHIP

REFERRAL CREDIT
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When you refer a new 
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name on their applica-
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CENTENNIEL SPA AT THE BROADMOOR 
The Spa at The Broadmoor in Colorado Springs cel-
ebrates its 100th anniversary next year with a mod-
ern take on historic spa treatments and a Women’s 
Weekend of Wellness.

The historic resort boasts more Five Star awards 
than any other property in the world, including 
accolades for its spa and its services, which have 
been an important wellness component of The 
Broadmoor’s history. 

When the luxury resort opened in 1918, it had 
one of the first spas in the country with dedicated 
space for both men and women. The region had 
been known for its healthful benefits long before-
hand, and in the late 1800s, both Colorado Springs 
and Manitou were thought to be good for people 
afflicted with tuberculosis. 

Spencer and Julie Penrose, founders of the Broad-
moor, brought a focus on the outdoors as healing 
from the first. Next year, when the resort hits its 
centennial, the spa will recap its pioneering ap-
proach to holistic wellness and some of the treat-
ments offered over the years. 

The Spa at The Broadmoor will offer “100 Minutes 
of Bliss” specials, some of the most famous treat-
ments provided at a discount price during the an-
niversary year, including A Dynamic Duo, which 
combines an hourlong massage with an hourlong 
Medik8 custom facial for $300. 

In addition, the spa’s seventh Women’s Weekend 
of Wellness is scheduled for March 8-10, 2018. 
Peggy Fleming, who dominated women’s figure 
skating for 20-plus years, will be the keynote 
speaker, and the wellness seminars, lectures and 
activities are clearly centered on empowerment as 
well as health. Falconry, zip-lining, fly-fishing and 
tomahawk throwing are available, along with fit-
ness classes and tennis. 

The resort is also introducing new programs like 
the Seven Falls Challenge, in which 2-12 partici-
pants work with a certified fitness trainer to bike 
to Seven Falls, noted on National Geographic’s list 
of International Waterfalls. They then embark on 
a trail run through a canyon to the top of the falls, 
with exercises along the way, before biking back.

The press contact is Alison Scott at ascott@broad-
moor.com

CHILE
With two weekly direct flights between Orlando 
and Santiago by LATAM Airlines and new seasonal 
train services that will connect a variety of Chilean 
cities, it’s easier than ever for North American visi-
tors to explore Chile, dubbed the adventure capital 
of South America. 

The dramatic and really breathtaking Torres del 
Paine National Park’s glaciers, lakes and mountains 
can be explored on more than 50 guided hikes 
and horseback rides. And the diversity of cultural 
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experiences ranges from the colorful celebrations 
of the traditional Aymara people to the ancient 
civilization of the Mapuche. Visitors can learn 
more about the region’s emblematic “Route of the 
Churches” via a new mobile app that highlights 
historic features of 16 local churches that are 
UNESCO World Heritage Sites. 

As one of the world’s largest wine producers, Chile 
boasts 1,300 wineries, distinctive cuisine and spir-
its that reflect the geographical diversity and rich 
heritage of the country. 

In the capital, Santiago is having a hotel boom, 
with 13 new properties expected to open by 2019. 
The four-star AC by Marriott is slated to open later 
this year in the Costanera Center, adding 253 new 
rooms and a five-star 150-room hotel, the Park 
Plaza, opened recently in Providencia.  

For more information, contact Sharon Nieuwen-
huis at Sharon.nieuwenhuis@aboutdci.com

INDONESIA AYANA
Next summer AYANA is launching a new resort on 
the little known and undeveloped eastern Indone-
sian island of Flores. A one-hour flight east from 
Bali, AYANA Komodo Resort, Waecicu Beach will 
be the first and only five-star hotel in the region, 
putting both the town of Labuan Bajo and the 
island of Flores on the map. The AYANA properties 
in Bali and Jakarta are known for world-class hos-
pitality, exceptional design, superior cuisine and 
unparalleled service.

Komodo resort will offer 12 suites and 189 pre-
mium guest rooms, each offering an ocean view 
with the distinctive Kukusan Island in the distance. 
The unconventional design will have guests check 
in on the 11th floor lobby and reach their room 
by descending towards the beach. The town of 
Labuan Bajo is considered the premier launching 
point for trips to the home of the famous Komodo 
Dragon. The resort will be actively raising funds 
to support Komodo National Park in developing 
facilities and enhancing the safety and training of 
Komodo Rangers.

The new resort will have a rooftop wedding and 
function suite, a rooftop bar, lobby bar, HonZEN 
Japanese restaurant, Kisik Seafood BBQ, an all-
day dining venue serving relaxed Asian cuisine 
and international food, a private beach, two main 
swimming pools, a children’s pool, a spa, gym and 
kid’s club. The resort will also offer day trips on the 
property’s catamaran and powerboat. 

AYANA Komodo Resort will additionally be de-
buting a 177-foot-long and 36-foot-wide, nine-
bedroom traditional phinisi ship, named AYANA 
Lako’dia (meaning “safe journey” in the local 
language), that will take guests (either by full char-
ter or bookable by bedroom) around the island for 
two- or three-night trips.

If you’re not familiar with AYANA:

With a name meaning “place of refuge” in San-
skrit, the AYANA Resort and Spa BALI and The Vil-
las by AYANA are situated on the 225-acre Karang 
Mas Estate, perched above majestic Jimbaran Bay, 
seven miles from Ngurah Rai International Airport. 
RIMBA Jimbaran BALI by AYANA, with a name 
meaning “forest,” nestles nearby on 20 acres of 
lush gardens within the same estate. Together they 
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offer 78 private pool villas, 693 guest rooms and 
suites, 12 pools, 19 restaurants and bars, 15 wed-
ding venues, 19 MICE and meeting venues and 
much more, all accessible by complimentary shut-
tle service, together with stunning design details 
and unsurpassed service and amenities, including 
extensive spa and recreational facilities. 

The media contact is Nicole Powell at nicole@
geoffreyweill.com

IRELAND MATCHMAKING FESTIVAL
This traditional festival, full of music, dance and 
matchmaking, is Europe’s biggest singles festival. 
It runs throughout September in the small farm-
ing town of Lisdoonvarna in County Clare, and 
hosts some of Ireland’s top musicians, including 
Nathan Carter, Mike Denver, Derek Ryan and Lisa 
McHugh.  With the music, dance and song, and 
that inimitable ingredient, craic (banter), the more 
than 50,000 festival goers have a ball from 11 in 
the morning until the wee hours, whether or not 
they meet their matches. 

Singles can meet Ireland’s last traditional match-
maker Willie Daly in his office in the Matchmaker 
Bar in the Imperial hotel or attend our singles 
events such as ‘traffic light’ parties in the Hydro 
hotel. 

Interested press should contact Ruth Moran 
rmoran@tourismireland.com

ISLE OF WIGHT
The Isle of Wight, just a couple of miles off Hamp-
shire in the English Channel, has a very mild 
climate and romantic scenery that have made it a 
popular tourism center since Queen Victoria. It has 
a maritime and industrial tradition including boat 
building, sail making, the manufacture of flying 
boats, the hovercraft, and Britain’s space rockets. 
The island hosts annual music festivals including 
the Isle of Wight Festival, which in 1970 was the 
largest rock music event ever held. It was once an 
independent kingdom and the site of the world’s 
first radio station.

If you want to apply for a media trip, fill out the 
form on https://www.iwight.com/Council/Council-
News/Media-Relations/SendMessage

If you are a blogger or vlogger, contact sue@visit-
wight.org direct with a brief outline of your pro-
posed article.

Depending on your outlet and timing, they may 
provide itinerary help, including accommodations, 
attractions and ferry travel, interview opportunities, 
statistics and images. 

You need to contact them at least four weeks 
before your trip and be prepared to submit a letter 
of assignment on the publication’s letterhead from 
the editor indicating intent to publish their feature 
or article along, with a recent copy of the publica-
tion, or freelance writers can provide two recently 
published travel related clips from an audited 
outlet, published within the last calendar year, for 
the request to be considered. If you visit with their 
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assistance, you must include mention of their Web 
site, www.visitisleofwight.co.uk.

NORTH AMERICAN Story angles: DCI
DCI offers a number of travel and culinary angles 
on North American destinations. If you are inter-
ested in pursuing stories, contact Sharon Nieu-
wenhuis at Sharon.nieuwenhuis@aboutdci.com or 
(212) 444-7162; she will connect you to the point 
person for the individual account.

Baton Rouge: 
Influenced by the music and festival culture of 
New Orleans, the Cajun roots of the Lafayette area 
and its own sense of ambition and community, 
Baton Rouge is a very eclectic destination. Though 
Baton Rouge residents are proud of their Cajun 
culture and traditional southern dishes at Poor Boy 
Lloyds, Chicken Shack and Smokin’ Aces BBQ, as 
Louisiana’s capital, the city is also a cultural melt-
ing pot. Within a few miles, diners will find Hon-
duran, Vietnamese – even Venezuelan-Dutch fu-
sion fare (at new hot spot Cocha). Then there’s the 
“Big Pig” sandwich from City Pork and something 
freshly caught from Lousiana’s largest seafood 
market. They also have one of the most creative 
and delicious open air markets in the country, with 

produce, breads, art and local yummies like hot 
and sour pickles.

For those seeking something more traditional, 
there’s the art deco Watermark Hotel, former head-
quarters of the Louisiana Trust & Savings Bank that 
serves elevated Southern cuisine under original 
hand-painted murals, marble walls and old bank 
vaults of the Gatsby-era building. 

And the Baton Rouge Blues Festival is one of the 
oldest in the country, held April 14-15, 2018. 

Birmingham, Alabama
Birmingham has angles from an old iron factory 
turned music venue to farm-to-table fare at the 
hands of some of the best chefs in the South; they 
also have more green space per capita than any 
other U.S. city. There’s a youth angle: Birmingham 
saw a 58 percent increase downtown among 24-
35 year olds between 2010 and 2014 – a number 
substantially higher than the 14 percent growth 
seen overall in the U.S. The city just elected the 
youngest mayor in its history (endorsed by Bernie 
Sanders). 

Avondale, a once-rundown neighborhood, has 
transformed into a trendy hotspot—home to the 
newly renovated Avondale Park, Avondale Brewing 
and popular restaurants like  SAW Soul’s Kitchen, 
the Hotbox and The Wooden Goat. 
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Birmingham’s budding culinary scene, home to 
award-winning chefs Chris Hasting and Frank 
Stitt, is broadening the city’s identity as a national 
foodie destination—with much more to offer than 
just Southern barbecue. 

Berkeley, California
Berkeley claims the title of the counterculture 
epicenter of the ‘60s, and now the ratio of artists 
per capita there is off the charts. The famous Chez 
Panisse by Mary Waters, which houses a café and 
The Restaurant, is open for dinner Monday through 
Saturday, by reservation only. The fixed menu con-
sists of three to four courses and changes nightly, 
each designed to be appropriate to the season and 
composed to feature the finest sustainably sourced, 
organic, peak-of-their-season ingredients, includ-
ing meat, fish, and poultry.

Prices for The Restaurant are $75 on Monday, $100 
Tuesday through Thursday, and $125 Friday and 
Saturday (not including beverages, a 17% service 
charge, and 9.25% sales tax). Monday night menus 
are typically simpler and more rustic or regional 
than on other evenings. Friday and Saturday night 
menus are somewhat more elaborate.

Berkeley restaurant Week in January celebrates the 
city’s cutting-edge dining experiences, while North 
Berkeley’s famed Gourmet Ghetto is made up of 
sidewalk cafes, flower stands, bakeries and fine 
food purveyors. The area, known as the birthplace 
of California cuisine, launched trends from choco-
late truffles to baguettes and the open kitchen in a 
premium restaurant. It started April 1, 1966, when 
Dutch-born Alfred Peet opened the first Peet’s Cof-
fee location, launching the specialty coffee move-
ment.

Chattanooga, Tenn.
Chattanooga is emerging as a live music and en-
tertainment destination, with the former Terminal 
Station transformed into the Chattanooga Choo 
Choo complex, the lynchpin of the city’s emerging 
entertainment district. 

The complex’s recent $20 million renovation in-
cludes two new restaurants, STIR and Frothy Mon-

key; a new 500-person music venue and stand-
alone bar, Revelry Room and The Hush Lounge; 
a new location of The Comedy Catch club and 
Songbirds – A Collection of Timeless Guitars, the 
world’s first museum to feature the most complete 
collection of rare and historically significant gui-
tars. The museum’s collection is an unparalleled 
storehouse of nearly 300 historic guitars paired 
with permanent and rotating exhibits that travel 
through music history. 

In late 2017 and early 2018, Chattanooga will see 
the launch of several new hotels, including The 
Edwin (winter 2017), Hampton Inn (fall 2018), Hil-
ton Tru (fall 2018), Moxy Hotel (spring 2018) and 
SpringHill Suites by Marriott and Westin, in addi-
tion to a $20 million renovation at the Read House 
Historic Inn & Suites. 

Other new developments are the establishment of 
two new city districts — the historic MLK district, 
home to a growing arts and culture scene, and the 
Innovation District, comprised of a host of coffee 
shops, eateries and pubs, as well as access to the 
bike-share program and free electric-shuttle ser-
vices.

CityPASS 
If you are doing a story on a major US city, you 
may want to include City Pass, which is celebrat-
ing two milestones this year — its 20th anniversary 
and its 98 percent customer recommendation rat-
ing. 

Users can save up to 50 percent on admission to 
attractions in 12 North American cities, allowing 
booklet holders to skip most entrance lines. Us-
ers can also obtain deeply discounted tickets to 
top attractions in Atlanta, Boston, Chicago, Dallas, 
Houston, New York, Philadelphia, San Francisco, 
Seattle, Southern California, Tampa Bay and Toron-
to. All CityPASS products are available online and 
at participating attractions. 

Colorado Springs, Colo.
Colorado Springs has a booming craft beer scene 
with players like the Cerebruse Brewing Company, 
which opened last year in a rebuilt former veteri-
nary hospital. 
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The city has pristine hiking trails, museums and 
art galleries galore to enjoy before grabbing 
lunch and beers at a renovated schoolhouse that 
doubles as a concert venue. IV (Four) is a brand 
new Southwestern-inspired joint run by Brother 
Luck, celebrity chef and 2017 Top Chef contestant. 
Wild Goose Meeting House has great views of the 
western hills, an excellent menu and wine list and 
an unusual philosophy: “Even if you don’t work or 
live in our hood, we welcome you as a full mem-
ber of our rich and open community. We’re happy 
to serve as office, second home or third space 
for so many folks from all over our city and even 
beyond.”

Colorado Springs is up and coming. Airport traffic 
is growing three times faster than Denver Interna-
tional and they added seven destinations this year 
alone. Home to the National Cybersecurity Center, 
the city is also growing as a national tech hub. 

Finger Lakes Wine Country, N.Y. 
The Finger Lakes are simply gorgeous, and home 
to more than 100 wineries. They celebrate wine 
through the holidays with the Seneca Lake Wine 
Trail’s Deck the Halls and sample holiday wines 
and foods throughout the month. Craft breweries 
offer an addition to the vintages, and for stories 
with a wedding or conference slant, the Four Dia-
mond AAA Watkins Glen Harbor Hotel has a place 
among the 10 Best Waterfront Hotels list at USA 
Today. 

Gateway Arch Park Foundation 
St. Louis, the Gateway City, is experiencing an 
exciting revitalization. One of the country’s most 
recognized landmarks, the famed St. Louis Gate-
way Arch, has been the focus of a major renova-
tion. The Arch grounds soon will contain a new 
park over the highway (the first land bridge of its 
kind in Missouri), a new visitors’ center entrance 
expanded by 46,000 square feet, a raised riverfront 
to decrease flooding dramatically and 11 acres 
of new park space that include 5.4 miles of new 
pathways. 

The project, led by the Gateway Arch Park Founda-

tion, will conclude in June 2018 with the opening 
of a revamped and larger Westward Expansion 
Museum. This unique public-private collaboration 
is expected to bring both first-time visitors and St. 
Louis locals to the site. 

An interesting side story: of the $380 million 
budget, private donors raised $221 million, which 
came almost entirely from the St. Louis commu-
nity — the largest private investment ever made 
in a U.S. national park. This historic renovation 
will create a central hub for activities to welcome 
visitors to St. Louis, marrying downtown, the Arch 
Park and the Riverfront.  

Jamestown-Yorktown Foundation 
Comprised of two living-history museums, the 
Jamestown-Yorktown Foundation’s sister proper-
ties — the American Revolution Museum at Yor-
ktown and Jamestown Settlement — take visitors 
back through the centuries to our nation’s begin-
nings. Within Virginia’s Historic Triangle (Colonial 
Williamsburg, Jamestown and Yorktown), these 
museums are great destinations for families and 
history buffs. The museum, formerly the Yorktown 
Victory Center, reopened in April after a $50 
million re-imagining. It has new and expanded 
outdoor living-history areas, interactive displays 
and an award-winning state-of-the-art experien-
tial 4-D theater with 180-degree surround screens 
and rumbling seats, wind, smoke and the smells of 
gunpowder, seawater and coffee. 

Long Beach, Calif. 
With 345 days of sunshine on average per year and 
temperatures of 74 degrees, Long Beach, bor-
dered by the Pacific Ocean, offers an urban SoCal 
beach escape, with 5.5 miles of sandy beachfront 
and miles of inland waterways to explore. Visitors 
can embark on a whale-watching cruise, see the 
world’s largest ocean at the Aquarium of the Pacif-
ic, or escape on a day trip to Santa Catalina Island.  
Art lovers can tour the Long Beach Museum of Art 
or the Museum of Latin American Art. 

Louisville, Ky. 
“The Possibility City” is making history as home to 
the only female master distillers since prohibition, 
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including the talented Marianne Barnes of Castle & 
Key.  Another angle: Bourbon aficionados are lin-
ing up for state-of-the-art courses and workshops 
at the Distilled Spirits Epicenter and Moonshine 
University.   

Kentucky’s proud and enduring bourbon heritage 
is creating a ripple effect by making the region 
a destination for craft brewers who are inspired 
by the creative culture and embraced by small-
batch distilleries. Falls City Beer produces a line of 
bottled, draft and small-batch beers that includes 
Kentucky Common, an ale crafted with a mash bill 
similar to bourbon, featuring corn, barley and rye. 
At Goodwood Brewing Co. beers are wood-aged 
in bourbon barrels. 

New developments extend far beyond bourbon: 
Louisville’s emerging districts across the river in 
Indiana, such as New Albany and Jeffersonville, 
are being refurbished to embrace a Brooklyn-esque 
feel while maintaining historical and unique attri-
butes. And Paristown Pointe aims to create a new 
arts and entertainment district that will feature a 
new Kentucky Center for the Performing Arts.

Oakland, Calif.
Proud to be one of America’s most diverse cities 
with more than 130 languages spoken, a promi-
nent LGBT community and residents from diverse 
backgrounds, Oakland’s cultural richness is reflect-
ed in its food and drink.

The city’s restaurants are topping “best of” lists na-
tionwide and high-profile chefs have created a vi-
brant culinary scene. This January, these tastemak-
ers have developed signature menus with delicious 
deals to enjoy during Oakland Restaurant Week. 

Chef Preeti Mistry and her restaurant Juhu Beach 
Club serves up dishes that are symbolic of the di-
verse community she represents, as a voice for the 
LGBT community. Lovers of soul food look to West 
Oakland’s Brown Sugar Kitchen, with its organic 
and seasonal ingredients, featuring wines from 
California African-American vintners. 

Oakland’s finest wines and ales are showcased on 

the Oakland Urban Wine Trail. The urban wineries 
are housed in renovated warehouse spaces, and 
the trail is walkable and easily accessible by ferry, 
BART, Oakland’s free Broadway shuttle and Am-
trak.  

The Palm Beaches, Fla.
This is a collection of 39 unique cities and towns 
spanning 2,000 square miles and 47 miles of 
pristine beaches from Boca Raton to Jupiter. Story 
hooks are a healthy craft brewery scene, culinary 
attractions and water sports, along with the re-
gion’s rich marine life and underwater features in-
cluding a man-made Snorkel Trail reef system that 
is filled with octopus, rays, various fish species, sea 
turtles and much more. Along the reef are three 
1,500-pound sculptures of hammerhead sharks 
and a mermaid, all within easy reach to the novice 
diver and snorkeler.  It is also an underwater selfie 
spot that is included in the area’s Selfie Trail.

There’s an annual Spa & Wellness week in Octo-
ber, with treatments from $45 and wellness experi-
ences from $15 at establishments throughout the 
destination. The Palm Beaches also offer visitors 
free hotel stays, reduced resort fees, shopping 
discounts, free meals and more during Free Nights 
Plus promotion in October.

January through late April is polo season and 
March marks the start of spring training, when 
several major league baseball teams arrive at the 
Ballpark. 

Greater Palm Springs, Calif.
In Southern California’s Coachella Valley, Greater 
Palm Springs is made up of nine cities located two 
hours east of Los Angeles. New hotels are coming 
to the Greater Palm Springs area, including Andaz 
Palm Springs, slated to open in 2018, a 150-room, 
13-suite luxury-lifestyle property to be located in 
downtown Palm Springs. 

Scheduled to open in December next year, 
the five-story arc-shaped Dream Hotel Palm 
Springs will have 171 guest rooms, 34 condo units 
and a raised-bed garden area and event space lo-
cated next to the Palm Springs Convention Center. 
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In February 2018, Modernism Week returns, cel-
ebrating all things mid-century modern and foster-
ing appreciation of mid-century architecture and 
design. Greater Palm Spring’s first observatory, The 
Rancho Mirage Observatory, is expected to open 
in early 2018.  

Raleigh, N.C.
Raleigh’s creatives, techies, makers and foodies 
combine in the renaissance of the once dormant 
Warehouse District downtown. Named one of 
the “10 Best City Art Districts Around the USA” 
by USA Today, the Warehouse District is character-
ized by its red brick warehouse spaces that are be-
ing transformed into an in mix of everything from 
small makerspace retail spots like Raleigh Denim 
Workshop a 6,000-square-foot space where local 
designers craft custom, hand-sewn jeans, to the 
bean-to-bar Videri Chocolate Factory.  

Arts, nightlife spots and cultural entertainment 
include Boxcar Bar + Arcade, LGBT-friendly Leg-
ends Nightclub & View and the Contemporary Art 
Museum (CAM Raleigh). 

The rapidly growing district will also become 
Raleigh’s transportation hub with the completion 
of Union Station, an $80 million passenger rail 
station that’s scheduled to open next year. A cen-
tral area for innovation, the Warehouse District is 
home to major tech companies like Citrix and HQ 
Raleigh, a 150-member collaborative co-working 
space and startup incubator. 

Rockford, IL.
If you are interested in writing about a traditional 
outdoor family destination, take a look at Rock-
ford, 90 minutes from Chicago. The city has great 
orchards that delight families every season, includ-
ing Curran’s, only a few miles from the city cen-
ter where visitors can pick their own apples and 
pumpkins, sip award-winning cider and indulge in 
delectable apple donuts.

Valley Orchard is family owned and offers visitors 
over 5,000 apple trees to pick from. If apples aren’t 
your thing, the orchard also harvests raspberries, 

strawberries, blueberries and blackberries in the 
summer. 

St. Louis, MO.
This one is made for airline inflights: the Gateway 
City has experienced a drastic revitalization with 
more than $6 billion in development investments 
during the past 10 years. An additional $7 billion 
in active construction includes the second phase of 
the sports-anchored entertainment district Ballpark 
Village, which opened in 2014 adjacent to Busch 
Stadium, the new retail entertainment spaces and 
an aquarium for the 120-year-old historic St. Louis 
Union Station. 

ROTTERDAM/THE HAGUE
There’s a big angle here for journalists who report 
on meetings and conventions. Rotterdam, known 
as a hub of modern innovation as numerous im-
pressive architecture projects continue to define 
the city, is big on international meetings. In 2020, 
the city will open an additional exhibit hall and 
the country’s largest multipurpose conference 
space, with a capacity to seat 7,000 people. 

Media contact is Sharon Nieuwenhuis at Sharon.
nieuwenhuis@aboutdci.com

SOUTH BEACH, FL: THE BETSY
The Betsy-South Beach is the only Forbes Four 
Star and AAA Four Diamond-rated boutique ho-
tel in Greater Miami. It is right in the heart of the 
Art Deco District on Ocean Drive and has a great 
story hook in its dedicated PACE (Philanthropy, 
Arts, Culture, Education) program. Its two-year ex-
pansion brought the hotel to 132 guest rooms and 
more than 20,000 square feet of public space

Their newest venue, The Conservatory at 1433 Col-
lins Avenue, is a sophisticated, comfortable lounge 
space situated in the hotel’s new Art Deco Wing 
in the former lobby of the former historic Carlton 
Hotel.

Chef Laurent Tourondel creates regional cuisine at 
LT Steak & Seafood while also curating a new culi-
nary concept with the opening of The Conservatory. 
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A collective workspace, casual meeting spot and 
event venue, it offers espresso, tea and cocktail, 
with La Colombe Coffee and JoJo Tea, along with 
more potent libations.

Dishes from LT Steak & Seafood are served from 
7 a.m. until close, and Continental breakfast is 
served daily until 11 a.m., with French pastries and 
light bites served all day. Lunch and dinner menu 
items include daily specials and sushi from LT 
Steak and Seafood.

For more information, contact Holly Zawyer 
at http://cam-pr.com/aboutus/team_details.
cfm?staff=70

SWITZERLAND: LAKE GENEVA REGION
Chefs from the Lake Geneva Region have 
again come out on top as both Michelin and 
Gault&Millau announce their annual awards. 

Chef Franck Giovannini from Restaurant de l’Hotel 
de Ville in Crissier has been awarded Best Chef 
of the Year by the Gault&Millau, which gave 
him 19 points, while Michelin again bestowed 3 
stars on Chef Giovannini. One other noteworthy 
award went to Chef Florian Carrard at Hotel Val-
rose in Rougemont, who was named “Discovery 
of the Year“ in French-speaking Switzerland by 
Gault&Millau. 

There are a total of 97 restaurants in the Lake Ge-
neva Region in the Gault&Millau 2018 for a total 
of 1,365 points and 12 restaurants in the Michelin 
Guide 2018 with a total of 17 stars. 

For more information, contact Gayle Conran at 
gconran@conranpr.com

TAOS, NEW MEXICO
Taos, New Mexico is not only a fascinating cen-
ter of Native American culture, the tiny mountain 
town famous for its world-class skiing was voted 
the third best Christmas destination in the world 
by US News & World Report – by far the smallest 
destination on the list and only one of two U.S. cit-
ies recognized.

Just two and a half hours from Albuquerque, Taos 

has a festive atmosphere with unique holiday tradi-
tions, set among the beautiful snowcapped Sangre 
de Cristo Mountains. The annual Yuletide in Taos is 
celebrated from Thanksgiving to Christmas in the 
Historical District.  

Events kick off with a tree lighting on Historic Taos 
Plaza and the Lighting of Ledoux – a street party 
and parade featuring hundreds of bright farolitos 
(handmade paper lanterns). Bonfires on Bent Street 
combines its bonfires with Aztec dancers and clas-
sic New Mexican fare (enchiladas, green chile, po-
sole, & biscochito cookies) to warm up the chilly 
winter nights.

There is a Procession of the Virgin Mary with rifle 
salutes and bonfires at the 1,000-year-old Taos 
Pueblo. The sacred ceremony beautifully combines 
elements of religious narrative along with south-
western and Native American culture to make for 
a Christmas Eve unlike no other. Las Posadas, the 
nine-day celebration and re-enactment of Joseph 
and Mary’s search for shelter, is also unique.

During the holidays, as always, Taos has deep roots 
as an arts colony, with many galleries, shops, and 
artist studios to browse. 

For more information, contact Marissa Le at ma-
rissa@waitecompany.com or (505) 433-3498 

TAP NYC
TAP NYC was created and inspired by traditional 
Brazilian “tapiocarias” – the home of the tapioca. 

Tapioca is a typical Brazilian delicacy made purely 
of cassava. It’s a great gluten-free meal and con-
tains no sodium, no sugar, no fat and no preser-
vatives. It’s known as a natural source of energy, 
cholesterol-free. 

In Brazilian cuisine, Tapioca (Yucca or Cassava) 
is moistened, strained through a sieve to become 
a coarse flour, then sprinkled onto a hot griddle 
or pan, where the heat makes the starchy grains 
fuse into a flatbread which resembles a grainy 
pancake. Then it may be filled or topped with 
either salty pastry recipes or sweet pastry recipes, 
which define the kind of meal the tapioca is used 
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for: breakfast, dinner, lunch or dessert. Choices at 
TAP range from butter, cheese, ham and bacon to 
chocolate, fruit, condensed milk and combina-
tions.  

They have been getting very good reviews from 
picky New Yorkers, both for the tapioca crepes and 
their fillings and their outstanding coffee. 

TAP NYC is on New York City’s Upper West Side, 
and if you would like more information, have any 
questions or would like to set up and confirm your 
media visit, contact Lamont Johnson at Lamont@
GloCreative.com or via phone at 305-219-2242.
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