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  Allen Cox, Vice President and 
Awards Committee Chair describes 
the story angles and schedule for this 
year’s IFWTWA Conference at Whidbey 
Island.

  Rossana Wyatt, International Media Trips Chair and Dana 
Freeman, Domestic Media Trips Chair, describe five pre- 
and post-Conference fully hosted media trips that 
Conference attendees can apply to join. On the international 
side, a trip for five members and their spouses to Halkidiki, 
Greece is being organized.

  Len and Judy Garrison congratulate February Photo 
of the Month winner Tom Fakler, for his image from the 
Quevedo Port Wine winery in the Douro River Valley.

  Adrianne Morison offers kudos to Tom Westerhof, leader 
of IFWTWA’s social media team.

  Marc d’Entremont, Director, Chair Membership Committee, 
underlines the IFWTWA policy on ghostwriting.

  Markets provides information on pitching articles for 
magazines in the U.K and U.S. on travel, food and associated 
topics.

  Story Opportunities lists group press trips, story angles 
and public relations contacts for coverage on everything from 
California coffee and Caribbean chocolate to Finnish tango.

  Writers’ Residencies in Arkansas and Wyoming not only give 
us time without interruption, but confer quite a bit of prestige to 
the writers.
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ENJOY AN ACTION-PACKED 3 DAYS AT THE IFWTWA 
2018 CONFERENCE AT WHIDBEY ISLAND
By Allen Cox, Vice President and Awards Committee Chair 

Whidbey Island’s tagline is “The shortest distance 
to far away.” This nearly 60-mile-long island in 
the Salish Sea has hundreds of independent farms, 
world-class culinary and craft beverage scenes, 
and the history, art and scenery to push it over the 
top as a must-see destination. It’s a perfect micro-
cosm of the hyperlocal trend in food, beverages 
and tourism, and that’s why we chose it for this 
year’s conference. No glitzy resorts. No theme 
parks. No traffic jams. Instead, just simple authen-
ticity. 

Those of you who have registered for this year’s  
IFWTWA Conference know you’re in for some-
thing a little different. If you haven’t yet registered, 
go to www.ifwtwa.org today and reserve your spot. 
Here is a brief run down of what’s in store. 

On Sunday, May 6, you’ll arrive on Whidbey Is-
land and be welcomed at your hotel in Oak Har-
bor, a few hours from Seattle on the island’s north 
end. That evening, you’ll attend a lavish Welcome 
Reception at the Oak Harbor Yacht Club, where 
the islanders will show you what island hospitality 
is all about. You’ll enjoy locally produced bever-
ages, Northwest-sourced foods, and be able to 
mingle with your colleagues and hosts in a casual 
atmosphere with a sunset view of the picturesque 
marina and harbor. Suggested attire is smart ca-
sual. 

On Monday, May 7, you will be shuttled from 
your hotel to Camp Casey, about 20 minutes down 
island, for a day of professional development 
activities you won’t want to miss. This is where 

Photo courtesy of Whidbey Camano Islands Tourism

http://www.ifwtwa.org/
http://www.ifwtwa.org
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“something a little different” kicks in. Camp Casey 
is a decommissioned, historic army outpost trans-
formed into a conference center by Seattle Pacific 
University. Don’t let its rustic, rough-around-the-
edges exterior fool you — it comes with the state-
of-the-art facilities we need to give you a first-rate 
program, which is exactly what we have lined 
up. Suggested attire for Monday is casual or smart 
casual. 

Monday’s program highlights include:

• A presentation about the trend in handcrafted 
beverages by Erin James, Editor of Sip NW maga-
zine and author of the new book Tasting Cider: 
The Cidercraft Guide to the Distinctive Flavors of 
North American Hard Cider, along with a panel 
of beverage makers. Every attendee will receive 
a complimentary copy of Ms. James’ book. 

• A culinary panel that will focus on locally grown 
food and the chefs who source them. On the 
panel, you’ll hear the insights of Georgie Smith, 
a fourth-generation farmer on Whidbey Island’s 
heritage farm, Willowood, on land that has been 
preserved as part of the Ebey’s Landing National 
Historical Reserve; decorated chef Edouardo 
Jordan, 2017 James Beard finalist, Food & Wine’s 
“2016 Best New Chef,” and owner of two hot 
Seattle restaurants, June Baby and Salare; and 
Vincent Nattress, chef and owner of Whidbey 
Island’s Orchard Kitchen, a farm-to-table restau-
rant on a farm.

• A tourism panel that will focus on three pillars 
of local tourism markets: the arts, heritage, and 
adventure. You will hear from three panelists 
who will share their perspectives: Lisa Bern-
hardt, executive director of Pacific Northwest Art 
School on Whidbey Island; Wil Shellenberger, 

local historian and president of the PBY Naval 
Air Museum on Whidbey Island (the island is 
home to the Whidbey Island Naval Air Station); 
and Krista Loercher, owner/operator of Whidbey 
Island Kayaking.

• Workshops about marketing and branding in 
today’s media market.

• One-on-one meetings with several tourism 
professionals in the Tourism Marketplace, where 
you’ll gather story ideas and make connections 
for future media trips.  

• An optional evening dining-and-shopping excur-
sion to the walkable, historic waterfront town of 
Coupeville, where the movie “Practical Magic” 
was filmed. 

On Tuesday, May 8, get your cameras and note-
pads ready for an all-day island tour. You’ll be shut-
tled in small luxury coaches to the island’s charm-
ing towns of Coupeville and Langley. You’ll tour 
farms on land and sea, including the famous Penn 
Cove Mussel Farm. You’ll sample island wines 
(Whidbey Island is in Washington’s Puget Sound 
AVA). And you’ll end the day enjoying a chef-
prepared dinner at one of Whidbey Island’s best 
locavore restaurants. Suggested attire for Tuesday is 
comfortable-casual with good walking shoes. 

Given the program and activities, the 2018 confer-
ence is one of the best values IFWTWA has ever 
presented. Also, members who register for the 
conference can sign up for one of the many fully 
hosted pre- and post-conference media trips with 
no media-trip registration fee (the media trip appli-
cation deadline is March 1).

Register for the IFWTWA 2018 Conference today 
at www.ifwtwa.org and help make this event a big 
success.

IFWTWA 2018 CONFERENCE AT WHIDBEY ISLAND
(continued)

HAVE YOU TAKEN A LOOK THROUGH OUR FWT DIGITAL MAGAZINE,  
COMPANION BLOG & INSTAGRAM?

• http://fwtmagazine.com
• Instagram @fwtmagazine https://www.instagram.com/fwtmagazine/

Also, be sure to keep-up with our new IFWTWA Instagram account.
• Instagram @ifwtwa1 https://www.instagram.com/ifwtwa1

http://www.ifwtwa.org/
http://www.ifwtwa.org
http://fwtmagazine.com
https://www.instagram.com/fwtmagazine/
https://www.instagram.com/ifwtwa1
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Are you headed to the 2018 IFWTWA Con- ference on Whidbey Island in May? If so 
we have some great pre and post media trips planned specifically for conference attendees. 

Only IFWTWA regular members, who are registered for the 2018 IFWTWA Conference, may apply for 
these pre- and post-conference media trips separately from conference registration. These media trips are 
fully hosted, including all meals, lodging, activities, tastings, and transportation and there is no media 
trip registration fee.

Registration is now open for the following and you are encouraged to apply for both. 

• Pre-Conference Media Trip, May 4-6, 2018 -- San Juan Island  

• Pre-Conference Media Trip, May 4-6, 2018 --Olympia

• Pre-Conference Media Trip, May 4-6, 2018 -- Anacortes 

• Post-Conference Media Trip, May 9-11, 2018 -- Camano Island 

• Post-Conference Media Trip, May 9-11, 2018 -- Orcas Island

Pre-Conference Media Trip, May 4-6, 2018 -- San Juan Island
Watch for bald eagles and listen for the spouts of orca whales as your ferry glides to the San Juan Islands. 
Discover why the Islands are called The Gourmet Archipelago by Lonely Planet. Dine or stay on the wa-
terfront and learn the secrets of award-winning chefs. 

Pre-Conference Media Trip, May 4-6, 2018 --Olympia
Come to Olympia for an authentic, handcrafted getaway with a three-day, two-night itinerary that ex-
plores the South Sound Coffee Trail, parts of the Bountiful Byway scenic route and additional opportuni-
ties to sip, sample and explore the area’s decidedly different craft culture.

By Rossana Wyatt, International Media Trips Chair and
 Dana Freeman, Domestic Media Trips Chair

http://www.ifwtwa.org/


Post-Conference Media Trip, May 9-11, 2018 -- Orcas Island
Take in an Island Hoppin’ brewery tour and sample tide-
to-table oysters at Buck Bay Shellfish Farm, chased with 
prize-winning organic white wines from Lopez Vineyards. 
In the quaint village of Eastsound, try heritage preserves at 

Girl Meets Dirt and artisan chocolates infused with local flavors at Kathryn Taylor Chocolates. Take in 
the spectacular view from Mount Constitution in Moran State Park,  and visit the historic Moran Mansion 
at Rosario Resort & Spa. 

Post-Conference Media Trip, May 9-11, 2018 -- Camano Island
An adventure which begins at the most popular state park in Washington and ends at one of the most 
undiscovered islands in the Salish Sea. Lodgings range from a rustic cabin to a seaside inn and spa. 
Authentic experiences include a beach cookout, zipping through a forest, and meeting a local coffee 
roaster, winemaker, chefs, farmers and more.

International Media Trips
We are happy to announce that PASS PARTOUT – Tourism Marketing, in cooperation with HALKIDIKI 
TOURISM ORGANIZATION is organizing stress-free media trips for 5 journalists (IFWTWA members) 
with their spouses. More details to come re hotels. Airfare is not covered, as per last year. Media trip to 
include:

• 6 COMPLIMENTARY overnights in 4* and 5* hotels, (plus 6 dinners half-board) in 2 different hotels in 
Halkidiki (3+3), double rooms

• Promo rates for hotels in Thessaloniki (for extra nights over and above the 6) 

• Promo rates for hotels in Athens ( for extra nights over and above the 6) 

• Promo rate for car rental

Period: May, June, September, October 2018

Look for registration soon! 

Media Trip Policy Refresher

Please be sure you are familiar with our General Code of Conduct and our Expectations of Conduct for 
Events and Media Trips because when you apply for a media trip you are agreeing to comply with what 
is outlined in these documents. Violations of either come with consequences that could include exclu-
sion from future media trips or even expulsion from our organization. Media trips are business trips, not 
vacations. Please be prepared to pay the registration fee if you back out of a trip after being accepted by 
the host, as well as facing possible rejection from future trips.

The Media Trip Committee is hard at work securing and finalizing several international and domestic 
media trips for our members in 2018 and 2019. Look for information on an upcoming media trip to Ver-
mont and several other food and beverage destinations in the US and International destinations soon.
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Congratulations to our February photo winner, Tom 
Fakler, for his image from Portugal.

Send us your submission by February 15 for the 
March issue. Send the ID plus caption, along with 
your IFWTWA link and website to seeingsouth-
ern@gmail.com. We look forward to receiving 
many outstanding images.

Judy and Len Garrison

Here’s your photography tip for this month!
You can change your entire photo and scenario by 
changing your perspective. Try this. Pictures taken 
from five feet above ground begin to look boring 
and repetitious. When that is what you’re present-
ed with, change your perspective. Get down on a 
knee. Lay on the ground. Stand on a chair. Climb 
steps or rocks to get a different vantage point. 
You’ll be amazed at how your story will take on a 
fresh meaning and your shot will be unique.

Keep travelin’ and keep shootin’.

Preparing grapes for destemming and crush-
ing at the Quevedo Port Wine winery in the 
heart of the Douro River Valley, Portugal. 
These grapes will make an excellent Port 
Wine.

by Tom Fakler

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
http://ifwtwa.org/author/thomas-fakler
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newsletter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

 1. Only one photo per Member

 2. The photograph must have been taken by the Member

 3. Please include a caption, and your choice of web, blog or profile address (and include the URL)

 4. Deadline is the 15th of the month prior to publication – The 15th of this month for next month’s 
issue of Press Pass

 5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. You don’t need to crop it, the designer will do that

 6. To be eligible your IFWTWA profile must be up to date

 7. Send photo (.jpg) to PressPass@ifwtwa.org

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year. 
Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo 
for next month or if you want the photo you sent this month back in the running, send us an email 
at PressPass@ifwtwa.org. If you are chosen for Photo of the Month please do not submit more 
photos until the next year. Your winning photo will be considered for Photo of the Year (to be an-
nounced in June 2018).”

PRESS PASS ARTICLES
Remember you can submit your non-promotional article to Press Pass for consideration.

TWITTERFACEBOOK

http://www.ifwtwa.org/
mailto:PressPass@ifwtwa.org
mailto:PressPass@ifwtwa.org
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
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MEET, TOM WESTERHOF
leader of our social media team.
When Tom is not busy managing Beach Bar Bums, or raising 
his adorable family, he devotes so much time and effort to 
IFWTWA as our Social Media Manager overseeing the day-
to-day tasks and responsibilities of our dynamic social media 
committee. Based in Indiana, Tom has an incredible resume 
of experience in social media, and we’re so happy to have his 
expertise on our team. Thank you, Tom, for working behind 
the scenes and assuring IFWTWA is known to the world on 
Facebook, Instagram, LinkedIn, Pinterest, Twitter, YouTube… 

A member since May 2015, Tom shares “Working a full-time 
job to pay the bills, my real passion is travel which I show-
case in my blog, beachbarbums.com and my columns for 
inkfreenews.com and flavor574.com.  I enjoy dining out with 
friends and family, discussing cocktails ad nauseam, and am always planning the next beach 
getaway.  I’m also the social media manager for IFWTWA so get social with us!”  #ifwtwa  Get 
social with IFWTWA? All of us couldn’t agree more, Tom. Let’s get busy!  We’ll follow your lead. 

See Tom’s articles at www.beachbarbums.com and www.hoochandnosh.com and, of course, on 
his member profile at http://ifwtwa.org/author/tom-westerhof. 

By Adrianne Morrison 
Program Coordinator & Member Volunteer

IFWTWA is so grateful for the time and dedication of our Social 
Media team volunteers who are hard at work posting to promote our 
members’ work and brands to the world.  We met several members 

of the team last year. This month we focus our Volunteer Spotlight on 
the leader of our social media team.

http://www.ifwtwa.org/
http://beachbarbums.com
http://inkfreenews.com
http://flavor574.com
http://www.beachbarbums.com
http://www.hoochandnosh.com
http://ifwtwa.org/author/tom-westerhof
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WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our 
mutual passion is the special in-
gredient of IFWTWA.  It energizes 
our organization and allows res-
taurants, lodging and activities in 
your part of the world to interact 
with local IFWTWA journalists and 
photographers.

Wonder what it takes to host an 
IFWTWA Regional lunch and/or 
a 1-2 Day Press Trip? 
How would you do it?  We’ve got 
you covered!  Learn all about it 
here (http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip).  When 
you’re ready to get started, contact board member Linda Kissam at linda@ifwtwa.org, or MJ 
Hong at mjhong1@gmail.com.

GHOSTWRITING
By Marc d’Entremont, Director, Chair Membership Committee

Although the IFWTWA recognizes that there are legitimate uses in the publishing world for 
ghostwritten articles, the IFWTWA does not accept ghostwritten articles for fulfillment of the 
professional responsibilities for membership. Ghostwritten articles and guest articles from a 
member’s website:

• May not be used in fulfilling a member’s obligations for IFWTWA sponsored press trips.

• May not be used in fulfilling IFWTWA profile article requirements for membership re-
newal.

• May not be submitted for publication consideration in FWT Magazine and Blog.

Members found in violation of this policy may be subject to disciplinary actions, which may 
include expulsion from the Association.

http://www.ifwtwa.org/
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com
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AARP THE MAGAZINE
This bimonthly for people over 50 is the highest 
circulation magazine in the world and it’s grow-
ing. With 22 million copies going out every two 
months, it has three editions—one for people ages 
50 to 59, one for 60-69 and one for 70-plus. 

They include coverage on travel, health, profiles, 
careers, food and nutrition, financial planning and 
more, and keep it upbeat and creative, respecting 
the slogan “Feel Great, Save Money, Have Fun”. 
The current issue has a feature on “Chocolate! A 
33-Year Love Story” and one on a beach in Cape 
Cod. They’re big on roundups: bucket lists, places 
to retire, recent trends. Payment is $1 per word, 
sometimes more, for all rights.

Send them a single page query and samples of 
your work to aarpmagazine@aarp.org. 

AFAR
AFAR’s avowed mission is “to inspire and guide 
travelers who seek to connect with people, experi-
ence their cultures, and understand their perspec-
tives. AFAR knows that the best travel adventures 
often happen when you step off the beaten track or 
open yourself to the unexpected. So, while other 

travel magazines tell their stories through itinerar-
ies, AFAR tells its stories through people, allowing 
readers to explore authentic local cultures from the 
inside out.”

Within the magazine, there are departments to ap-
proach directly:

WANDER in the front of the book, is all about cu-
rious things happening around the world—every-
thing from off-beat destinations and fresh takes on 
places you already know to unusual experiential 
adventures, both intentionally and domestically—
that are told with enthusiastic, colorful, often first-
person reporting. You can refer to recent issues for 
a better idea of rubrics they tend to use, but there 
are some staples that appear in almost every issue:

One Great Block: these pages take a focused look 
at a block of a neighborhood that is having a mo-
ment and generally include 5-6 locations ranging 
from stores and bars to restaurants and beyond. 

Near & Afar:  news item from around the world 
that relate to travel and local experience. Gener-
ally these pieces are around 100 words each and 
relate to local experience and new developments 
occurring in the month of the issue’s release. 

Wandering Chef: Chefs or other artisans who know 
the ins and outs of a particular destination and 
have a unique perspective on it. They have fea-
tured everything famous composers who record 
in Iceland to sommeliers with an obsession for a 
certain region. Foremost, these personalities are 
highly informed on the area and have an unusual 
point-of-view on the area. 

To pitch a story for Wander, e-mail your query 
to editorial@afar.com. Include WANDER (in all 
capitals) in the subject line and samples of your 
previous work.

In Resident, a local introduces readers to the 
people, places, events, and stories of his or her 
neighborhood, revealing what connects this person 
to the place in which he or she lives. In addition, 
the resident offers his or her insider’s picks for 
intimate points of interest to guide the reader who 
might visit there.

http://www.ifwtwa.org/
mailto:aarpmagazine@aarp.org
mailto:editorial@afar.com
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The main text will be a first-person, 500-word es-
say told in the subject’s voice (based on an inter-
view transcript) on why the resident lives where he 
or she lives, capturing the emotional relationship 
to the place and the people there. The essay should 
use the resident’s stories about neighbors, interest-
ing and unexpected historical details, and personal 
descriptions to evoke the spirit of the place and 
invite the reader in.

The sidebar will be made up of eight to ten of the 
resident’s favorite places, people, and attractions 
in the neighborhood. Each point of interest will be 
accompanied by brief, one- or two-sentence cap-
tions that use quotes and personal details from the 
resident to show what is special about the inclu-
sion.

The ideal resident has an intriguing connection to 
his or her neighborhood, is someone Afar readers 
can identify with, and is based in a place read-
ers want to visit. The resident doesn’t have to have 
been born in the proposed neighborhood, but they 
must be native to that country. He/she can work or 
live in the featured neighborhood.

If you want to query Resident, include the follow-
ing:

• A three-sentence writeup detailing the proposed 
resident’s job and how the person is connected 
to his or her neighborhood.

• 10 neighborhood highlights that he or she would 
recommend. (Bear in mind that all the places 
you highlight must be within easy walking dis-
tance of each other, about 1 mile maximum.)

• E-mail your query to editorial@afar.com. Put 
RESIDENT (in all capitals) in the subject line 
along with the name of the person and their 
neighborhood, city, and country. (e.g.: RESI-
DENT – Batman Zavareze, Jardim Botânico, Rio 
di Janeiro, Brazil). Include samples of (or links 
to) relevant published work, especially any pro-
files or interviews that you’ve done.

Feast

AFAR’s Feast department focuses on a dish that’s 
specific to a city or region, providing insight on the 

dish’s history and significance in the local culture. 
The piece also provides information on where to 
sample the dish within its home country as well as 
a step-by-step recipe.

• If you query this department, you need to in-
clude a brief explanation of why the dish has a 
strong connection to the local region and culture 
it comes from, not exceeding three sentences. 
This should touch on how the dish explains lo-
cal traditions, or how it offers historical/cultural 
context relevant to a place.

• Description of a recipe that the writer has access 
to

• A list of at least three places to sample the dish.

• E-mail your Feast query to editorial@afar.com 
with FEAST (in all capitals) in the subject line, as 
well as the name of the dish and where it comes 
from (e.g.: FEAST – Hortopita, Greece) and in-
clude samples or links to published work.

HEALTH AND FITNESS (UK)
UK-based Health & Fitness is sold as the personal 
trainer, nutritionist and lifecoach that every health-
conscious woman needs in her life. There’s a lot 
of nutrition/healthy eating content, and the media 
company that puts it out (along with many other 
UK brands) is particularly attractive. 

They describe the vision that encapsulates the 
company’s ethos: “Growth is rooted in more than 
the bottom line. Fulfilling the dreams of the late 
Felix Dennis, we are proud to work for the benefit 
of The Heart of England Forest, an exciting and 
ambitious charity aiming to plant and preserve the 
largest native broadleaf forest in England. Planting 
tomorrow’s great native woodland, with the help of 
everyone, open to anyone, one tree at a time…it’s 
our lasting impact for generations to come.”

Queries go to editor Mary Comber at MaryComb-
er@iris-uk.com

FRANCE 
France is a UK magazine, but it’s also sold in the 
U.S. and Canada. It features authentic, hidden 
France, insider places to visit/dine, and how to par-

http://www.ifwtwa.org/
mailto:editorial@afar.com
mailto:editorial@afar.com
mailto:MaryComber@iris-uk.com
mailto:MaryComber@iris-uk.com
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ticipate in the lifestyle of the regions you visit.

Recent stories have included “Ten Amazing Places 
to Drink Champagne” and “How to be Parisian.”

The editor is Carolyn Boyd; send queries to edito-
rial@francemag.com

GEOGRAPHICAL MAGAZINE
The Royal Geographical Society magazine covers 
culture, travel, wildlife and environment world-
wide. Topics they’ve featured recently include 
restoration projects in the Florida Everglades, mak-
ing Barcelona a pedestrian city, a new Nile dam in 
Ethiopia and a fresh look at the residents of Easter 
Island.

Send queries with links to published articles to edi-
tor Paul Presley at magazine@geographical.co.uk

MEN’S FITNESS
The purpose of this magazine is described as tar-
geted information in an age where people are del-
uged with material. They say: “The modern British 
man is under increasing pressure in every aspect 
of his life – Men’s Fitness is here to make his life 
easier. Just because more information than ever is 
available online, it doesn’t mean that this informa-
tion is any good. British men still want advice that 
will have a major positive impact on their career, 
their relationships and their physical performance 
and they want it from a respected authority they 
can trust in an expertly-designed monthly package. 
That’s why they come to us.”

The result is a full menu of nutritional and healthy 
eating guidance, exercise and inspiration. If you 
encounter specialists in these areas when you 
travel, an expert is a key factor to sell them. Cover-
age includes:

• Updates – The magazine’s opening section gives 
readers a fast-paced update on the latest fitness, 
nutrition and health news

• Personal Best – What they call the lifestyle sec-
tion of the magazine is really more motivational 
material, featuring interviews with elite sports-

men exploring what makes them winners and 
how the average guy can learn from their ability 
to prepare, focus on and execute strategies for 
success

• Features – They look for stories strong in advice 
from top celebrities and the world’s foremost 
experts in fitness, nutrition and health to give 
readers all the skills they need to living a more 
successful, action-packed life

• Fuel – The complete guide to nutrition

• Trainer – The core workout section covers all as-
pects of training, from weights resistance training 
to cardio disciplines including running, cycling 
and swimming

Send queries to editor Joe Warner at joe@ilmedia.
co.uk

Your IFWTWA Profile

is IMPORTANT
*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

http://www.ifwtwa.org/
mailto:editorial@francemag.com
mailto:editorial@francemag.com
mailto:magazine@geographical.co.uk
mailto:joe@ilmedia.co.uk
mailto:joe@ilmedia.co.uk
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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THE RED BULLETIN 
The Red Bulletin, an international active men’s 
lifestyle magazine targeting 25-35-year-olds, first 
launched in 2005 at the Monaco Grand Prix, and 
has spread all over the world including the U.S., 
Austria (it’s based in Vienna), New Zealand, South 
Africa, Switzerland, France, Mexico the UK, Ger-
many, Ireland, Kuwait, South Korea, although a 
couple of editions have been removed.

The magazine is also available as a digital e-zine 
on iTunes, Google Play, Zinio and Issuu. 

They cover adventure, travel, sports, culture and, 
in general, the world of Red Bull. Especially of 
interest: the March issue includes music festivals; 
the April one, Survival; in May, Summer Travel; 
June is Adventure; December, Winter Tourism. 
They do a lot of roundups, like the current one on 
“Five Adventure Trips that Conquer the Cold” and 
eye-catchers (“How to Hike the Himalayas without 
Prior Training”).

Query them at contact@redbulletin.com

SAVEUR
Saveur is centered on the world’s food, but they 
stress their excellence as a travel magazine that 
can compete with the likes of Travel + Leisure, etc. 
They increasingly focus their issues on themes, 
so the editorial calendar is a great help in pitch-
ing: the April/May issue is the lunch issue, on food 
and history, traditions and history surrounding 
the midday meal. The June/July issue is centered 
on the world’s oceans and their communities, on 
fishing and island adventures. August/September 
will cover the feasts of the world, how the world 
gathers to eat, drink and celebrate with rituals and 
traditions; October/November is the China issue, 
dedicated to traditions from within China and Asia; 
and December/January will be the Fancy Issue, 
a luxury issue to celebrate the gilded and glitzy 
world of travel and fine dining experiences.

“Eat the World” in the Front of the Book is a good 
place to break in. These stories focus on a special, 
often unexpected, sort of food or drink trend or 
single example in one destination, like wines in 

Tokyo or Nepalese food in New York. Stories run 
300-700 words, and they pay $1.50 a word. Que-
ries go to special projects editor Leslie Pariseau at 
Leslie.Pariseau@bonniercorp.com

There are also opportunities online, where they 
take the worldwide exploration back home with 
articles that explore regional food as a reflection of 
culture and teach readers to use their techniques 
at home. Online rates vary; query associate digital 
editor Katherine Whittaker at Katherine.Whittak-
er@bonniercorp.com

SLICE
Brooklyn-based SLICE is an unusual nonprofit print 
magazine that has won enthusiastic praise from 
some very heavy hitting writers. It was launched in 
2007 by book editors at major publishers (Penguin 
and Hachette Book Group) Maria Gagliano and 
Celia Johnson, and is published twice annually.

They say: “At the core, Slice aims to bridge the 
gap between emerging and established authors by 
offering a space where both are published side-by-
side. In each issue, a specific cultural theme be-
comes the catalyst for articles and interviews from 
renowned writers and lesser-known voices alike. 
Along with these pieces, we publish fiction and 
poetry that isn’t bound by the theme—we simply 
look for works by writers who promise to become 
tomorrow’s literary legends…Many of our first-
time authors have connected with agents and then 
landed book deals as a result of being published in 
the magazine.”

MEMBERSHIP

REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
mailto:contact@redbulletin.com
mailto:Leslie.Pariseau@bonniercorp.com
mailto:Katherine.Whittaker@bonniercorp.com
mailto:Katherine.Whittaker@bonniercorp.com
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SLICE welcomes submissions for short fiction, 
nonfiction, and poetry. They look for writers with a 
fresh voice and a compelling story to tell. In each 
issue, a specific cultural theme becomes the cata-
lyst for articles, interviews, stories, and poetry from 
renowned writers and lesser known voices alike; 
examples are Distraction, Heroes or Villains, Hope 
or Fear, Desire or Obsession.

They offer $250 for stories and essays and $75 for 
poems.

Their next reading period, when they will ac-
cept queries, runs from April 1 – June 1, 2018. All 
submissions during that time will be considered for 
Issue 24, which will be released spring 2019. The 
theme for that issue will be announced soon on 
their Website at https://slicemagazine.org/

The maximum word count for submissions is 5,000 
words. They will take simultaneous submissions if 
you notify them immediately if you sell the work 
elsewhere (in other words, don’t waste their time). 
All work should be previously unpublished. Allow 
up to three months for a response to your submis-
sion.

https://slice.submittable.com/submit

WOMEN’S FITNESS 
UK-based Women’s Fitness includes a very sub-
stantial amount of coverage on healthy eating/
nutrition. Articles have ranged from “Turn Everyday 
Foods to Super Foods” to “Eat to Your Own Beat 
with Chipotle.”

Queries go to editor Joanna Knight at Joanna.
Knight@littlehackney.com.

SIGNING UP IS EASY!

STEP (1): Join Facebook (if you haven’t already)

STEP (2): Visit https://www.facebook.com/groups/IFWTWA.mem.grp/ 

STEP (3): Click the button that says join the group

Issue 10 Winter 2017
Now Available Online

Click Here

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record at IFWTWA)

• A note requesting to become a contributor at FWTMagazine.com

To register as a contributor to FWT Magazine 
We are accepting submissions for Issue 11

registration@fwtmagazine.com

FACEBOOK

OPTIONAL STEP (4): Bypass steps 2 – 3 and contact Mary Farah, IFWTWA Social Media Director, 
to ask her to sign you up immediately! Email Mary at: mary@ifwtwa.org

http://www.ifwtwa.org/
https://slicemagazine.org
https://slice.submittable.com/submit
mailto:Joanna.Knight@littlehackney.com
mailto:Joanna.Knight@littlehackney.com
https://www.facebook.com/groups/IFWTWA.mem.grp
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-seven
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
http://FWTMagazine.com
mailto:registration@fwtmagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
https://www.facebook.com/IFWTWA
https://www.facebook.com/IFWTWA
mailto:mary@ifwtwa.org
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CALIFORNIA COFFEE
Like wine, beer and spirits, California’s coffee 
culture is motivating coffee lovers from around the 
world to come experience what the Golden State 
has to offer. From cute and quiet cafés to local 
hangouts, here are some of California’s growing 
coffee scenes: 

North Coast: Mendocino Joe

In Mendocino County, coffee selections include 
Black Oak Coffee Roasters, who serve up a slice of 
history with each cup; Thanksgiving Coffee, served 
on the Skunk Train (a story in itself) is another and 
Fort Bragg also has the Headlands Coffeehouse 
with its own brew. 

Gold Country: Farm-to-Cup

America’s Farm-to-Fork Capital is becoming one of 
the world’s top coffee destinations. Temple Coffee 
Roasters was named one of America’s top roasters 
by Coffee Review, and Old Soul Co. is another lo-
cal favorite. In Sacramento, there’s Naked Coffee, 
and the Pachamama Coffee Coop, which is 100 
percent farmer owned and controlled. 

High Sierra: Mono County Cafés 

Not only do the High Sierras offer amazing views 
and adventures, the region has cafes like the 
Sweetwater Café and the historic 1881 Coffee 
Café, and on the eastern side of Yosemite National 
Park is the Latte Da, Mono Cup Café and Epic 

Café, all overlooking Mono Lake. 

San Francisco Bay Area Craft Coffee

Berkeley is the home of famous Peets, and nearby 
Oakland has the RAWR Coffee Bar, the Oakland 
Coffee Works and Red Bay Coffee.

Central Valley Grounds 

Since the Central Valley is California’s most pro-
ductive agriculture region, it is no surprise that 
there is a growing coffee scene. Located in Fresno 
County’s trendy Fig Garden Village, Café Van Ness 
has indoor and outdoor space to enjoy caffeine, 
and Lanna Coffee Co. works with The Integrated 
Tribal Development Program (ITDP) to help Thai 
Highland villages become self-sustainable by pur-
chasing coffee beans grown by the local villagers. 

Central Coast Roast 

Coming down historic Highway One, Good Land 
Organics in Santa Barbara County has the first cof-
fee farm in the entire continental U.S.; there’s an 
educational walking tour of the farm for the oppor-
tunity to harvest, taste, and pulp coffee cherries. 
Before hitting the Oceano Dunes Natural Preserve, 
get your caffeine fix at The Central Roast.

Orange County Coffee

Orange County’s coffee culture includes several 
outstanding venues in Laguna Beach, including the 
charming Kaffee Klatch, and varieties like the offer-

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile

is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

http://www.ifwtwa.org/
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/author/your-name
http://ifwtwa.org/author/your-name
http://ifwtwa.org/membership-display-badges
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ings at the Laguna Coffee Company, Portola Coffee 
Roasters and BLK dot Coffee

San Diego Brew 

San Diego has Por Vida, a family-owned and 
operated coffee house in the historic Barrio Logan 
Neighborhood in downtown San Diego, where 
Mexican pastries accompany the coffee. Modern 
Times roasts coffee as an ingredient in its beer and 
offers both in its tasting room. And Communal Cof-
fee & Flowers in North Park is a café and flower 
shop together.  

Journalists need to fill out a trip request form well 
ahead to work with Visit California at 

http://media.visitcalifornia.com/Contacts-Services/
Press-Trip-Request-Form/

Kristen Bonilla is Public Relations Manager, U.S. & 
Canada at kbonilla@visitcalifornia.com

Lindsey Guinn is International Public Relations 
Manager at lguinn@visitcalifornia.com

FINLAND
Finland is gorgeous outside, water, sky, wilder-
ness, forests, and architecture. It’s also filled with 
some of the most amazing arts and crafts in the 
world, and a crazy population – believe it or not, 
it’s the tango capital of the world and passionately 
so. They have wonderful food there – think rus-
tic marries French aristocracy and you’ll have an 
idea. Their language is like nothing on earth (un-
less you’re Estonian or Hungarian) and they are so 
art-besotted that they can check out artworks from 
their library. 

If you are headed that way on assignment, fill out 
the form at http://www.visitfinland.com/media/me-
diarequestform/

Their criteria for visiting press are clear: 

• The article/show will be published within 12 
months of the visit, or at its earliest convenience

• The circulation/readership/viewers and adver-
tising value are measured by an official media 
survey

• The readership/viewer profile matches the target 
group of Visit Finland – modern, open-minded 
people with a high sense of social responsibility

• Their primary target markets are: Germany, 
France, Italy, Spain, the UK, the US, Canada, 
Japan, Korea and Russia (although they imitate 
the Russian tourists constantly). 

• You represent an outlet that focuses on
• travel, lifestyle, food or design
• daily/weekly newspaper, TV, film, radio or 

online platform

VISIT FINLAND IS ABLE TO ASSIST YOU WITH 
THE FOLLOWING:

• Accurate information on regions, destinations, 
activities, places to stay, people to meet, etc.

• Itinerary based on the theme of your article/show

For advertising:
ads@fwtmagazine.com

To reach the editors:
editor@fwtmagazine.com

For information and guidelines:
info@fwtmagazine.com

To register as a contributor to FWT Magazine 
(we are accepting submissions): 
registration@fwtmagazine.com

We have new email addresses for FWT 
Magazine. Please use these now.

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on 
record at IFWTWA)

• A note requesting to become a contributor at 
FWTMagazine.com

http://www.ifwtwa.org/
http://media.visitcalifornia.com/Contacts-Services/Press-Trip-Request-Form/
http://media.visitcalifornia.com/Contacts-Services/Press-Trip-Request-Form/
mailto:kbonilla@visitcalifornia.com
mailto:lguinn@visitcalifornia.com
http://www.visitfinland.com/media/mediarequestform
http://www.visitfinland.com/media/mediarequestform
mailto:ads@fwtmagazine.com
mailto:editor@fwtmagazine.com
mailto:info@fwtmagazine.com
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
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• Assistance with travel bookings and costs (de-
cided case-by-case)

• High resolution images and videos along with 
other materials 

THEMES FOR 2018:

• Family travel

• Finland as a summer destination

• Finland as a stopover destination

• Finnish culture

• Finnish food culture

• Outdoors and nature adventures

• Wellbeing

• Media contacts are Hanna Muoniovaara for 
Germany, Italy, Spain, UK, USA at hanna.muoni-
ovaara@visitfinland.com and Sari Hey for China, 
France, Japan, South Korea at sari.hey@visitfin-
land.com

GRENADA CHOCOLATE FEST
On May 11-19 the island of Grenada, known as 
The Island of Spice, will hold its Chocolate Fest, 
celebrating the island’s delicious organic and ethi-
cally produced cocoa and chocolate. 

They showcase how Grenada’s chocolate artisans 
craft their famous ethical “tree to bar” products. 
And there are opportunities to take a journey 
through the island’s rich history and visit cocoa 

farms in the rainforest....dance the cocoa or be 
a cocoa farmer for a day. They even have locally 
brewed chocolate beer and rums. For more infor-
mation, email presstrips@cam-pr.com

NATIVE AMERICAN ARIZONA
As far back as 12,000 years ago, when saber-
toothed cats and mammoths were still alive, Na-
tive American culture was well underway in what 
is now Arizona, with more tribal groups arriving 
about 2,000 years later. Today Arizona is home to 
22 sovereign American Indian communities, with 
varied policies for allowing visitors to come to 
their tribal lands. 

The Navajo Nation and White Mountain Apache, 
for instance, welcome visitors; others have differ-
ing laws. There are many sacred sites that are not 
open to non-tribal members and alcohol is not 
permitted or tolerated on tribal land, apart from 
casinos. 

If you go to https://www.visitarizona.com/unique-
ly-az/american-indian-tribes#all-tribes you can 
click on any of the 22 tribes and find out what it is 
possible for visitors to see and do on their lands. 

Media contacts are:

Tony Alba (U.S. and Canada) talba@tourism.
az.gov, Marjorie Magnusson (Germany) mmagnus-
son@tourism.az.gov or Kim Todd (International – 
China, France, Mexico, UK) ktodd@tourism.az.gov

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
mailto:hanna.muoniovaara@visitfinland.com
mailto:hanna.muoniovaara@visitfinland.com
mailto:sari.hey@visitfinland.com
mailto:sari.hey@visitfinland.com
mailto:presstrips@cam-pr.com
https://www.visitarizona.com/uniquely-az/american-indian-tribes#all-tribes
https://www.visitarizona.com/uniquely-az/american-indian-tribes#all-tribes
mailto:talba@tourism.az.gov
mailto:talba@tourism.az.gov
mailto:mmagnusson@tourism.az.gov
mailto:mmagnusson@tourism.az.gov
mailto:ktodd@tourism.az.gov
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
http://www.tripatini.com/group/ifwtwa
http://www.tripatini.com/group/ifwtwa
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NOVA SCOTIA
Nova Scotia, which typically has a very rich list 
of themed press trips, invites journalists to inquire 
directly about dates for 2018 through the form 
linked at http://www.novascotia.com/travel-media/
media-services/press-trips.

They also provide assistance for accredited travel 
media on assignment:

• transportation (approved airfare and ground as-
sistance - they cover the rental car fees, basic 
insurance and kms only)

• accommodations

• meals (breakfast and dinner only)

• visits to attractions and venues

• itinerary development and interview needs

• images / b-roll

When the request for assistance is approved by 
Tourism Nova Scotia, they require the media guest 
to purchase their airfare directly and forward a 
copy to Tourism Nova Scotia for immediate reim-
bursement.  The ticket must be economy fare (un-
less approved otherwise).  Excess baggage charges 
will not be reimbursed unless approved in advance 
of purchase by Tourism Nova Scotia.    

The following expenses are not covered by Tourism 

Nova Scotia and are the responsibility of the media 
guest: all gratuities; lunch and/or snacks; fuel for 
rental car; rental car amenities; personal and/or 
travel insurance; film permits; any cancellation 
fees incurred with less than 24 hours’ notice.

They say: “Please understand that our primary goal 
is to assist media guests who can provide edito-
rial coverage of Nova Scotia as a travel destina-
tion.  We will consider accommodating requests 
for spouses, children and/or accompanying visitors 
in those situations with extenuating and justifi-
able circumstances only as determined by Tourism 
Nova Scotia.  Travel media interested in visiting 
Nova Scotia should complete this form at least 6-8 
weeks in advance of visit.”   

Tourism Nova Scotia has adopted Destination 
Canada’s segmentation tool, EQ (Explore Quo-
tient), to help create their development and mar-
keting initiatives. EQ moves beyond the traditional 
demographic market segmentation (age, gender, 
income, etc.) and segments the market based on 
travel values. Nova Scotia’s content marketing is 
targeted to their three core EQ segments:  Authen-
tic Experiences, Cultural Explorers and Free Spirits.   
Geographically, they focus their efforts on Ontario/
Quebec, New England, UK and Germany.   

Media contacts are: Pamela Wamback at pamela.
wamback@novascotia.ca

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/

http://www.ifwtwa.org/
http://www.novascotia.com/travel-media/media-services/press-trips
http://www.novascotia.com/travel-media/media-services/press-trips
mailto:pamela.wamback@novascotia.ca
mailto:pamela.wamback@novascotia.ca
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
https://www.facebook.com/FWTMagazine
https://twitter.com/FWTMagazine
http://fwtmagazine.com
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine
https://www.pinterest.com/fwtmagazine
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Tim Blostone  (United Kingdom & Ireland) tim@
axistravelmarketing.com

Thomas Vogler (Germany & Switzerland) at novas-
cotia@travelmarketing.de

PANAMA HOTELS 
There’s a group trip planned for a trio of hotels/
resorts in Panama - The Santa Maria, Bristol & 
Buenaventura  - February 26-March 2, followed 
by a March/April grand opening trip for the Santa 
Maria, and one in June for Influencers.

The Santa Maria opens this year in Panama City as 
a Luxury Collection Hotel & Golf Resort; it’s the 
first Luxury Collection Hotel by Marriott in Pana-
ma. Designed around one of only two Nicklaus-
designed golf courses in all of Panama, the Santa 
Maria has all resort views overlooking the course’s 
signature water feature.  The resort will feature a 
world-class spa and custom curated excursions. 
The Bristol Hotel and Spa, in the Financial District, 
has a restaurant that serves exotic local specialties. 
The Buenaventura is a family-friendly oceanfront 
golf and beach hotel.

Interested journalists should email presstrips@cam-
pr.com

PRINCE EDWARD ISLAND: Culinary and 
Cultural
This charming island is still living through the pil-
grimages of fans of Anne of Green Gables from all 
over the world, and they responded with tongue 
in cheek sendups. Apart from that, there is great 
charm and presstrips are usually organized around 
either island culture or culinary tours (there’s cross-
over).  

Full itineraries can be accessed on their site at 
https://www.tourismpei.com/media/press-trips/

Culinary press trips take journalists to join fisher-
men on their boats, farmers in their fields, chefs 
in their kitchens, and food artisans–as they mix, 
ferment, distill, age, and bake their products. There 
are opportunities to learn to shuck oysters, dig 

for clams, fish for lobster, harvest mussels, collect 
seaweed, pick vegetables, make cheese, or prepare 
ice cream. 

Read more at https://www.tourismpei.
com/media/press-trips/culinary-press-
trips/#vcdYMZSJghEUwAXR.99

Cultural press trips (accompanied or independent) 
also take journalists to experiences like working 
with an oyster fisherman to tong, shuck, and eat 
oysters straight out of the bay; dig or dive for Island 
clams and bake them on the beach. You can be-
come a co-pilot on a Cessna 172G aircraft as you 
fly over the Island’s jagged red cliffs, lighthouses, 
windmills and mussel farms; or participate in a 
hands-on pottery workshop, culinary boot-camp, 
or Acadian step dance class, just a few of the 
70-odd authentic island experiences. Read more 
at https://www.tourismpei.com/media/press-trips/
culture/#XJFR3H4RDVxbjCk2.99

http://www.ifwtwa.org/
mailto:tim@axistravelmarketing.com
mailto:tim@axistravelmarketing.com
mailto:novascotia@travelmarketing.de
mailto:novascotia@travelmarketing.de
mailto:presstrips@cam-pr.com
mailto:presstrips@cam-pr.com
https://www.tourismpei.com/media/press-trips/
https://www.tourismpei.com/media/press-trips/culinary-press-trips/#vcdYMZSJghEUwAXR.99
https://www.tourismpei.com/media/press-trips/culinary-press-trips/#vcdYMZSJghEUwAXR.99
https://www.tourismpei.com/media/press-trips/culinary-press-trips/#vcdYMZSJghEUwAXR.99
https://www.tourismpei.com/media/press-trips/culture/#XJFR3H4RDVxbjCk2.99
https://www.tourismpei.com/media/press-trips/culture/#XJFR3H4RDVxbjCk2.99
https://issuu.com/fwtmagazine2/docs/fwtmagazine_winter_2017_issue10_121/23
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
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Interested journalists should fill out the form at 
https://www.tourismpei.com/media/media-contact/
press-trip-request/

The press contact is Alf Blanchard at (902) 894-
0364

Email: ahblanchard@gov.pe.ca

US VIRGIN ISLANDS
For those who asked, the January post for the Vir-
gin Islands indicates that many beaches, business-
es and attractions have reopened after the damage 
from Irma and Maria.

You can keep up with the properties that are open 
and how the islands are recovering via http://www.
vinow.com/recovery/hotel-property-updates/virgin-
islands/

Press contacts are: Keisha Nelson at 201 861-
2056; Email:

keisha@marketplaceexcellence.com

and Alani Henneman-Todman, U.S. Virgin Islands 
Department of Tourism at 340-642-9789; Email: 
ahenneman@usvitourism.vi

VISIT ORLANDO
There’s much more to the Orlando area than Dis-
ney, including the Eola Sunday market by the lake, 

with home made crafts, artisan pasta, honey and 
organic produce, and the nearby Disco Brunch 
at the HUE restaurant, where locals show up in 
costume, or the boutiques and cafes of brick-lined 
Washington Street. Families can participate togeth-
er in Escapology, where groups of five players have 
to solve clues and puzzles to get out in one hour.

There’s also a story in the Lake Nona Resort, a 
new eight-story hotel property focusing on fitness 
and wellness, that will offer services like access to 
an onsite nutritionist, 24-hour fitness facility, spa, 
trails and a 120,000-square-foot beach volleyball 
venue. The resort will have 250 guest rooms and 
80 condos, and is expected to open in 2020. 

Journalists and media bloggers on assignment can 
use Visit Orlando for arranging itineraries and facil-
itating visits to the attractions, cultural venues and 
other points of interest that will be covered in their 
articles, books and broadcasts. Trip arrangements 
can be set up at a media rate and are handled on 
an individual basis. 

Travel press interested in visiting the area should 
approach them at least three weeks ahead, with a 
request form, a letter of assignment and recent ex-
amples of travel or travel-related feature coverage. 

Go to http://media.visitorlando.com/contacts-and-
media-requests/press-trip-request/

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
https://www.tourismpei.com/media/media-contact/press-trip-request/
https://www.tourismpei.com/media/media-contact/press-trip-request/
mailto:ahblanchard@gov.pe.ca
http://www.vinow.com/recovery/hotel-property-updates/virgin-islands/
http://www.vinow.com/recovery/hotel-property-updates/virgin-islands/
http://www.vinow.com/recovery/hotel-property-updates/virgin-islands/
mailto:keisha@marketplaceexcellence.com
mailto:ahenneman@usvitourism.vi
http://media.visitorlando.com/contacts-and-media-requests/press-trip-request/
http://media.visitorlando.com/contacts-and-media-requests/press-trip-request/
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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ARKANSAS: THE WRITERS’ COLONY AT 
DAIRY HOLLOW
The Writers’ Colony at Dairy Hollow is located in 
the historic arts village of Eureka Springs, Arkansas 
in the Northwest corner of the Ozark Mountains.  

Their history includes visits from Cora Pinkley-Call, 
Otto Rayburn and John Phillip Sousa. In modern 
times, Eureka Springs has welcomed Charlaine 
Harris of the Southern Vampire Mystery series and 
Jacquelyn Mitchard, author of The Deep End of the 
Ocean, which was the first selection for Oprah’s 
Book Club in 1996.

The Writers’ Colony at Dairy Hollow started out as 
the second Bed & Breakfast to open its doors in Ar-
kansas, a project of love by cookbook author Cres-
cent Dragonwagon and late husband, Ned Shank, 
a preservationist and writer himself. During its 18 
years in business, the Inn was named an “Inn of 
the Year” by both Conde Nast Traveler and USA To-

day, and later, Dairy Hollow House Restaurant was 
covered in Gourmet, Bon Appetit, Self, the Wall 
Street Journal, and countless regional publications.

Converted to a place dedicated to writers of all 
genre, artists, and composers in 1998, the Writers’ 
Colony at Dairy Hollow now offers eight private 
writing suites in two side-by-side houses, with resi-
dencies lasting from one week up to three months.

Each suite has its own personality and view of 
historic Dairy Hollow, with private bath, writing 
nook, and private entrance. All suites are equipped 
with mini fridges and coffee makers. The culinary 
suite is fully equipped for cookbook writers and 
chefs. European-style gourmet meals are provided 
nightly Monday through Friday, and the kitchen is 
equipped with all the basics so writers can prepare 
their own breakfasts and lunches.

They offer the Moondancer Fellowship to an au-
thor writing in any genre who expresses their love 

http://www.ifwtwa.org/
https://issuu.com/fwtmagazine2/docs/fwtmagazine_winter_2017_issue10_121/14
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017


IFWTWA’s Press Pass February 2018 22

of and concern for the environment through their 
writing. This fellowship provides for two weeks of 
free residency at The Writers’ Colony. 

Each resident has a private suite with writing 
space, private bath, wireless hook-up, uninter-
rupted writing time, a European-style gourmet 
dinner prepared five nights a week and served in 
our community dining room, the camaraderie of 
other professional writers when you want it, and 
a community kitchen stocked with the basics for 
breakfast and lunch.

 Application form is at https://form.jotform.
com/50416952231146

WYOMING: JENTEL
Jentel hosts writers and visual artists on a working 
ranch in the foothills of the Little Bighorn Moun-
tains in Wyoming. 

They get about 275 applications for 66 available 
residencies. After reviewing the work samples, a 
panel of art and literary professionals rate and rank 
the applicants based on the development or prom-
ise of a personal vision or voice.

Writers using electronic media to create their work 
need to bring their own hardware and software 
for use in the studio while at the residency. This 
includes a printer.  Each writer’s studio has satellite 
Internet access, but don’t plan to stream while in 
residence.

Two separate writer studios are located in a cabin 
that is outfitted with furnishings and utilities in 
comfortable spaces to support privacy and reflec-
tion. Studios are equipped with a writing desk and 
adjustable office chair, a desk lamp, a reclining 
chair, bookshelves and overhead track lighting. 
A window allows visibility to the outdoors. Each 
studio has separate climate control.

Residents are responsible for transportation to and 
from Sheridan and for transporting or shipping 
personal items, materials and equipment needed 

for creative work.  Residents also shop and prepare 
meals and purchase personal items.  As part of the 
residency award, a $400 stipend helps to defray 
some of these expenses.

The application fee is $20 with a $3 fee for the 
online service. Neither is refundable.

Residencies are intended as professional and cre-
ative development opportunities for visual artists in 
all media and writers in creative nonfiction, fic-
tion, poetry and playwrighting. Mature, mid-career 
and emerging artists are encouraged to apply.

They accept applications from U.S. citizens wher-
ever they may reside or roam and foreign nationals 
whose primary residence is in the US.

Deadlines: 

Winter/Spring Sessions

Open February 1st, close September 15 at mid-
night (MST) for month long residencies, January 
15th – May 13th

Summer/Fall Sessions

Open October 1st, close January 15 at midnight 
(MST) for month long residencies, May 15th – De-
cember 13th

Close January 15th at midnight (MST)

All application materials, including contact in-
formation, resume, work sample, and character 
statement contacts must be completed online 
through Submittable at https://jentelartistresidency.
submittable.com/submit

Questions about the residency? Call Lynn Reeves, 
Residency Program Manager at 307-737-2311 
Monday – Friday during business hours (MST) 
8:00am – 3:00pm.

For technical assistance during the application 
process, contact support@submittable.com or visit 
with Laurie at 855-467-8264 ext. 2. Include your 
full name and discipline in all correspondence.

http://www.ifwtwa.org/
https://form.jotform.com/50416952231146
https://form.jotform.com/50416952231146
https://jentelartistresidency.submittable.com/submit
https://jentelartistresidency.submittable.com/submit
mailto:support@submittable.com
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Allen Cox
Janice Nieder

Mary Noe (referred by Allen Cox)
31752 Bedfordhurst Ct,
Westlake Village, CA 92361
phone: 805 341-0277
email: marynoe@mac.com
web: http://www.MaryNoe.com

Lori Sweet (referred by Betsi Turner Hill)
702 Fleet Street
Kingston ON K7M 2A5 Canada
phone: 613 329-3435
email: voyagewriters@gmail.com
web: http://www.voyagewriters.com

Elizabeth Heath (referred by Michelle Winner)
Via Carlo Alberto dalla Chiesa 10
Alleron 05011 Italy
phone: 334 398 3057
email: elizabethfheath@gmail.com
web: https://elizabethheath2contently.com

Suzanne Bair
2208 Happy Court,
Bellingham WA 98225
phone: 360-223-8546
email: bair.suzanne@gmail.com

Green Rubino
Joleen Zanuzoski, Public Relations Director
1938 Fairview Ave. E, Suite 200
Seattle WA  98102
phone: 206 452-8189
email: joleenz@greenrubino.com
web: www.greenrubino.com
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