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 In Media Trips News & Notes, 
Rossana Wyatt, International 
Media Trips Chair, and Dana Freeman, 
Domestic Media Trips Chair, give the results of 
the Member Media Trip Survey.

 Beth Graham, Executive Editor, discusses the changes coming 
to FWT Magazine.

 Len and Judy Garrison congratulate February Photo of the 
Month winner Anita Breland for her shot of a Malaysian 
street food hawker.

 Adrianne Morrison turns the Volunteer Spotlight on 
husband and a wife team Len and Judy Garrison, who manage 
our Photo of the Month program and column in Press Pass.

 Markets includes airline inflight magazines and their coverage, 
with links to their destinations.

 Competitions gives details for the Writer’s Digest Self-
Published Book contest and the Lowell Thomas Travel 
Journalism Awards.

 Story Opportunities lists presstrips and media contacts for 
cruise lines with news hooks and destinations from Luxembourg 
to the Nobu Hotel Marbella.
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MEMBER MEDIA TRIP SURVEY  
RESULTS Member Press
Thank you to those members that took the time to 
respond to our survey. The results will help us plan 
future media trips.

Total number of respondents: 

•  107 - not quite half of our members

Destination wishlist:

•  Europe 29% 
•  USA 19% (more on the East Coast) 
•  Latin America and Asia - 11%.

Top 3 excursions most interested in:  

•  Walking Tours - 74% 
•  Cooking Classes - 69% 
•  Spa  64%

Ideal length of media trips:

•  4 Days - 38.00%
•  5 Days - 36.00%
•  3 Days - 24%

By Rossana Wyatt, International Media Trips Chair and
 Dana Freeman, Domestic Media Trips Chair

Free Time:

•  Most members (93.9%) prefer a little time on 
their own aside from regular itinerary.  

Transportation:

•  68% said that it was very important to have 
transportation fully covered

•  20% said that it was not important to have trans-
portation fully covered

•  17% said that they would not apply to media 
trip if the transportation is not covered

Please note that we do work hard to have air 
transportation included as much as possible, but it 
is always up to host and their budget. Not all hosts 
are willing to cover all transportation.

General Comments and Suggestions:

•  More than one person commented that they 
would like us to help them find outlets for their 
stories and/or contacts. Much of this information 
can often be found in the Markets and Story Op-
portunities sections of Press Pass. Members will 
find information on pitching articles to maga-
zines with editorial contacts, suggestions for 
story angles and public relations contacts. 

http://www.ifwtwa.org/


Overall Results: Most members seem pleased with 
the number and variety of media trips. However 
as the comments would indicate that not every-
one reads the helpful information provided in 
Press Pass. Many of the answers to the member-
ships comments and questions can be found in 
this monthly publication. Please keep in mind the 
Media Trip Committee provides the opportunity for 
stories, however it is up to the individual journal-
ists to find outlets for them.

2018 Outer Banks, North Carolina (OBX) Media Trip

The Outer Banks Visitors Bureau has offered to 
host five IFWTWA members on a Media Trip from 
May 16 - 19, 2018. The Outer Banks is a 130-
mile stretch of barrier islands just off the coast of 
North Carolina. It is beautifully natural, formed by 
centuries of wind, water and sand blown from the 
Atlantic Ocean, and home to a rich history; it’s a 
place that inspires a true sense of adventure. This 
media trip will highlight local seafood and regional 
cuisine. The deadline to apply is March 15, 2018.

Insight about Media Trip Hosts

The Media Trips Committee works very hard to 

secure great trips that we think will be of interest to 
IFWTWA members. Our goal is to have these trips 
fully hosted to include air and ground, transporta-
tion, lodging, meals and activities. 

While we try to curate media trips with all mem-
bers in mind, ultimately the host determines the 
parameters of the media trip as well as the criteria 
for which journalists they would like to invite. 
CVBs, DMOs and Tourism Boards are intimately 
familiar with the audience demographics they wish 
to reach when they invite journalists on a media 
trip. They keep this in mind when they select  
IFWTWA writers from the list of qualified journal-
ists that have applied. As with any media partner-
ship, it is completely up to the hosts to determine 
what costs they are willing to incur in order to 
obtain that coverage. 

When approaching a host, we explain that our 
members are located globally. We will always do 
our best to try to negotiate airfare coverage that 
includes journalists traveling from far off places; 
it is not always possible. Host sets the rules and 
determines if they want to cover domestic and 
international flights based on the audience they are 
targeting. 

Stay tuned… we have some exciting trips in the 
planning stages!

EXCITING CHANGES COMING TO FWT MAGAZINE
By Beth Graham, Executive Editor 

The editors of FWT Magazine and blog have set a 
goal for 2018 to significantly increase users/read-
ership of the fwtmagazine.com so members can 
use the site as a credentialed source for press trips. 
We’ve relied on organic growth in the past (mem-
bers sharing content) and it has not brought us 
the numbers we need - although, we do still need 
your help sharing content. 

We are merging the magazine and blog articles 
into a single online magazine format, so a wider 
range of publishing opportunities will be available 
to all members and associate members. We will 

begin marketing, advertising and promoting the 
site to increase our numbers so we, along with the 
IFWTWA board, have agreed to suspend produc-
tion of the digital version on issuu. While I know 
many of you appreciate the beautiful magazine 
format, our readership on the issuu platform did 
not justify the cost of production. The good news is 
that we will use that production budget to promote 
and advertise the new online magazine to build 
our readership numbers, which contributors can 
use towards press trips and other hosted opportuni-
ties. Please watch for updated submission guide-
lines soon!

http://fwtmagazine.com
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Congratulations to our March photo winner, Anita Breland.

You can see more of Anita’s work on her website, anitasfeast.com. 

Send us your submission by March 15 for the April issue. Send the ID plus caption, along with your 
IFWTWA link and website to Judy and Len at seeingsouthern@gmail.com. We look forward to receiving 
many outstanding images. 

Here’s your photography tip for this 
month!

This is one we swear by and we make 
sure we accomplish this (if possible) 
during every trip. Everything looks better 
from the water. Try to get out on a boat, 
on a rock formation, on a dock – shoot 
back toward land and the beach rather 
than out to the lake, ocean or sea. It also 
allows you to capture wildlife that you 
might get the chance to see otherwise. 
Use a wide angle lens to capture the 
entire moment. 

Keep travelin’ and keep shootin’. 

Len and Judy

Judy and Len Garrison

The busiest hawker stand on New Lane 
in Georgetown, Malaysia is known for 
its Char Koay Teow:  soft, wide noodles 
with prawns and duck egg, topped with 
bean sprouts and crunchy peanuts. This 
is Penang street food worth queuing for!

Anita Breland

http://www.anitasfeast.com/

http://www.ifwtwa.org/
http://anitasfeast.com
mailto:seeingsouthern@gmail.com
http://ifwtwa.org/author/anita-breland
http://www.anitasfeast.com
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newslet-
ter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

1. Only one photo per Member

2. The photograph must have been taken by the Member

3. Please include a caption, and your choice of web, blog or profile address (and include the 
URL)

4. Deadline is the 15th of the month prior to publication – The 15th of this month for next 
month’s issue of Press Pass

5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. Send a jpeg file. You don’t need to crop it, the designer will do that. 

6. To be eligible your IFWTWA profile must be up to date

7. Send photo (.jpg) to seeingsouthern@gmail.com. 

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year.

Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo 
for next month or if you want the photo you sent this month back in the running, send us an email 
at seeingsouthern@gmail.com. If you are chosen for Photo of the Month please do not submit 
more photos until the next year. Your winning photo will be considered for Photo of the Year to be 
announced in June 2018.

PRESS PASS NEEDS VOLUNTEERS
Press Pass needs volunteers to convert the newsletter to MailChimp (or similar program) to enable 
collecting stats.

We need both familiarity with MailChimp and the ability to redesign accordingly

Also, any suggestions regarding this project appreciated.

Please contact john@ifwtwa.org

 ** We love volunteers **

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
mailto:john@ifwtwa.org
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LEN & JUDY
Our sincere appreciation goes to you both for answering the volun-
teer call, and for sharing your expertise so our members can be-
come even better photographer storytellers. 

Members of IFWTWA since August of 2016, this husband and a wife 
duo volunteered to manage our Photo of the Month program and 
column in Press Pass. Each month they review your submitted im-
ages and choose the winning submission. Together they announce 
the winner in Press Pass, and as an added bonus, their monthly 
article includes professional guidance for approaching images of 
travel, food, and wine. This Summer, June 2018, they will announce 
the Press Pass Annual Photograph Award so pick your favorites and 
submit them today. See submission guidelines on Page 5.

A little more about the Garrisons from their profiles: “Len Garrison 
is a freelance travel photographer who works independently and 
alongside his wife and journalist, Judy Garrison. They produce their 
online travel magazine, Seeing Southern, as well as work with other publications throughout Geor-
gia, the nation, and the world. Judith Garrison is a journalist and photographer as well as the editor 
of Georgia Connector magazine. She has contributed to publications including Deep South Maga-
zine, Simply Buckhead, BBC Travel, WHERE, AAA, GoNomad, Peach State Publications, Interval 
World, US Airways Magazine, and contributes monthly to Blue Ridge Country magazine online.”

See their work at their website http://www.seeingsouthern.com/ and on IFWTWA’s Our Members 
pages http://ifwtwa.org/author/judith-garrison and http://ifwtwa.org/author/leonard-garrison.

By Adrianne Morrison 
Program Coordinator & Member Volunteer

Meet the Garrisons, a professional photographer and a 
writer, “Together, they travel the world in search of nar-
ratives which capture the culture and spirit of incredible 

places filled with unforgettable people.”

LEN & JUDY
GARRISON

http://www.ifwtwa.org/
http://www.seeingsouthern.com
http://ifwtwa.org/author/judith-garrison
http://ifwtwa.org/author/leonard-garrison
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WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our 
mutual passion is the special in-
gredient of IFWTWA.  It energizes 
our organization and allows res-
taurants, lodging and activities in 
your part of the world to interact 
with local IFWTWA journalists and 
photographers.

Wonder what it takes to host an 
IFWTWA Regional lunch and/or 
a 1-2 Day Press Trip? 
How would you do it?  We’ve got 
you covered!  Learn all about it 
here (http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip).  When 
you’re ready to get started, contact board member Linda Kissam at linda@ifwtwa.org, or MJ 
Hong at mjhong1@gmail.com.

WANT MORE SOCIAL MEDIA FOLLOWERS? 
OUR IFWTWA VOLUNTEERS CAN HELP.

Pinterest: Group board open to current IFWTWA members. Want to join and share your travel and 
food stories? Follow the board at https://www.pinterest.com/ifwtwa/ then email our Pinterest coor-
dinator at pinterest@everintransit.com.  Also, while you’re on Pinterest, follow FWT Magazine posts 
at https://www.pinterest.com/fwtmagazine/

Twitter: Are you taking advantage of IFWTWA reposting your article tweets? Post the link to your 
Tweet on our Facebook “IFWTWA Members Group” page and our volunteers will retweet on  
IFWTWA’s Twitter page at https://twitter.com/IFWTWA. 

• Travel Tuesday: Use #ifwtwa and #traveltuesday hashtags in your Tuesday tweets. IFWTWA vol-
unteers retweet on our IFWTWA page.  We ask that, if you post, please retweet others. Please 
make your post and retweets by midnight in your time zone

• Foodie Friday: Include #ifwtwa and #foodiefriday hashtags in your Friday tweets.  Are you on a 
press trip? Include your host’s Twitter name. When you post, please remember to retweet others. 
Please post and retweet by midnight in your time zone.

http://www.ifwtwa.org/
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com
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Airline inflights, the one magazine form that won’t 
be taken out of print format, are well worth break-
ing into. Since they have a captive audience for 
hours at a time, the magazines tend to get fatter, 
not thinner, and the destination maps are so far 
flung that most writers will be insiders in some of 
the destinations, a very good way to get a foot in 
the door.

They are quite different from one another – some 
business or lifestyle magazines, others travel maga-
zines tied to the route map. Nearly all of them 
include personality profiles or insider looks at rela-
tively unknown features in the regions they serve.

AIRLINE INFLIGHT MAGAZINES

AMERICAN WAY
The monthly inflight for American Airlines is now 
published by Ink Global, and is reportedly more 
accessible to freelancers than before. Recent 
stories centered on Old West ghost towns and 
the story of a newly blind man doing adventure 
travel in Baja he wouldn’t have done when he was 
sighted. 

With a median household income of $97,500, 
American’s passengers are an affluent audience 
with significant spending power. Their vast flight 
map is available at http://aa.fltmaps.com/en

You can reach managing editor Fred Gonzalez at 
Fred.gonzalez@ink-global.com  

ASPIRE 
Aspire is the monthly inflight magazine for Hong 
Kong Airlines, with a readership of eight mil-
lion.  Its most recent incarnation centers on the 
people and city of Hong Kong, including a front of 
the book section called   “Above & Beyond” that 
provides a global briefing on the most interesting 
developments from the worlds of food, fashion, 
tech, arts and entertainment in Hong Kong and 
beyond in the airline’s destinations. These include 
Asia, Europe, Australia, the U.S. West Coast, Toron-
to and more – check when querying at http://www.
hongkongairlines.com/en_CN/flight/information/
routemap

Features include trends, destinations and personal-
ities from around the network, as well as in-depth 
discussions of luxury lifestyle trends. 

“In Conversation” is a section for interviews with 
influencers or innovators, from the culinary, arts, 
fashion scene and beyond, to discover what Hong 
Kong means to them, the role travel plays in their 
lives and the story behind their success.

A recent article explored the task of traditional 
Sichuan culinary staying true to its roots in Cheng-
du’s tourist-driven dining scene.

Pitch a story using the form at http://www.ink-live.
com/contact/Aspire_Hong_Kong_Airlines.html?_
ga=2.218962009.1934950316.1518100278-
1676513178.1517853468 and choose Editorial 
from the drop down menu. 

DELTA SKY MAGAZINE
Sky is interested in stories about travel, lifestyle 
and business.

They say: “Destinations should be a mix of domes-
tic and international locales, and they should be of 

http://www.ifwtwa.org/
http://aa.fltmaps.com/en
mailto:Fred.gonzalez@ink-global.com
http://www.hongkongairlines.com/en_CN/flight/information/routemap
http://www.hongkongairlines.com/en_CN/flight/information/routemap
http://www.hongkongairlines.com/en_CN/flight/information/routemap
http://www.ink-live.com/contact/Aspire_Hong_Kong_Airlines.html?_ga=2.218962009.1934950316.1518100278-1676513178.1517853468
http://www.ink-live.com/contact/Aspire_Hong_Kong_Airlines.html?_ga=2.218962009.1934950316.1518100278-1676513178.1517853468
http://www.ink-live.com/contact/Aspire_Hong_Kong_Airlines.html?_ga=2.218962009.1934950316.1518100278-1676513178.1517853468
http://www.ink-live.com/contact/Aspire_Hong_Kong_Airlines.html?_ga=2.218962009.1934950316.1518100278-1676513178.1517853468
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interest for a specific reason. Perhaps a place epit-
omizes a new trend in traveling. Or maybe there 
is a fascinating but obscure event every year that 
makes the trip worth it. A travel piece about Paris 
that covers the same perennial spots—the Eiffel 
Tower, Notre Dame—is of much less interest than 
a story about Paris that speaks to what is happen-
ing there now, be it a hot new designer, examples 
of incredible new architecture or a bevy of new 
Japanese restaurants. Pieces that focus on historical 
sites are also OK, but give us a new angle.”

They also cover lifestyle and business: profiles of 
notable people, whether they’re actors, authors, 
artists, athletes, entrepreneurs or executives. There 
has to be a good reason for highlighting that per-
son for that month, and a new take on the person 
is important, something we can’t read someplace 
else. They are especially interested in profiles of 
people who can also be linked with a particular 
destination. The average traveler must be familiar 
with the name.

Business trend stories should be accessible to 
highly educated business travelers as well as the 
average reader looking to stay on top of new busi-
ness trends and the movers and shakers in the 
business world, whether they’re companies, indus-
tries, people or places. They add, “Ideally, pitches 
will find the place where business and lifestyle 
intersect.”

They have recently covered San Diego; Amster-
dam; and Columbia, South Carolina, and ran a 
roundup:  “Nature & Nurture, six destinations 
world-class relaxation meets the great outdoors.” 
There’s a list of destinations at http://www.deltasky-
mag.com/Destinations.aspx

Features range from 600–2,000 words, depart-
ments 100-500 words. Pitches go to edit@deltasky-
mag.com, 

easyJet TRAVELLER
easyJet Traveller is the flagship inflight magazine 
for easyJet, which reach 81.6 million last year. 
For the uninitiated, easyJet is an economy British 

airline headquartered at London Luton Airport. 
They are listed as flying around 820 domestic and 
international routes to more than 30 countries, 
but there are probably more now. Their destina-
tions, which include Europe, Africa and the Middle 
East, are mapped at http://www.easyjet.com/en/
routemap Through a partnership with Norwegian 
and WestJet, they offer flights to North and South 
America and the Far East.

Their magazine covers a variety of travel, sport, 
business and lifestyle topics that reflect their pas-
sengers’ interests. easyJet carries from families to 
multi-national corporations. The February edition 
features “Step into a Fairytale” on Estonia’s forests, 
a story on the world’s oldest bobsled track and one 
on Budapest as the Escape Game capital.

Editor is Jonny Ensall at jonny.ensall@ink-global.
com

enROUTE
Air Canada’s enRoute has won a ton of awards for 
editorial and artwork. 

EnRoute is a travel magazine with a Canadian 
perspective that speaks to an international reader-
ship, covering everything from wine and design to 
popular science and pop music. 

They look for articles with unique, unexpected 
angles and for subjects that will remain fresh dur-
ing a four-to-six-month lead time.  They buy travel 
stories that focus on everything from food and 
drink, wellness, design and architecture to style, 
arts and culture, technology, social trends and 
sports. Check their back issues at http://enroute.air-
canada.com/en/magazine/past-issues and indicate 
what section you see as a fit for your piece. 

The location you pitch should be an Air Canada 
destination (see http://ac.fltmaps.com/en) or, since 
they are members of the Star Alliance, a place 
on their collective route map.  Outline your idea 
within one page.

Departments include:

Passport, a roundup of short pieces on global travel 

http://www.ifwtwa.org/
http://www.deltaskymag.com/Destinations.aspx
http://www.deltaskymag.com/Destinations.aspx
mailto:edit@deltaskymag.com
mailto:edit@deltaskymag.com
http://www.easyjet.com/en/routemap
http://www.easyjet.com/en/routemap
mailto:jonny.ensall@ink-global.com 
mailto:jonny.ensall@ink-global.com 
http://enroute.aircanada.com/en/magazine/past-issues
http://enroute.aircanada.com/en/magazine/past-issues
http://ac.fltmaps.com/en
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lifestyle finds. Subject areas include food and 
drink; city guides recommended by Canadians 
living abroad as well as city roundups with high 
and low budget options suggested by locals;  Q&A 
sessions with captains of industry and travel one-
on-one interviews with international tastemakers. 

Getaway is an insider’s guide to a destination 
within two hours driving time of a major North 
American urban center that is also an Air Canada 
destination. In 450 words, it offers the best local 
activities, restaurants, accommodations and more 
that can be experienced over a weekend, with a 
theme to tie the whole experience together. 

Short features take an intimate look through a 
personal recent experience at a special aspect of 
a destination like the German cuisine invasion in 
New York or a special hotel. They run 200 to 550 
words.

Long travel features, 1,200-1,700 words, look at a 
city or region through an underlying theme.  They 
have covered topics from “What’s in the Carry-on 
of Ice Hockey Champion Marie-Philip Poulin?” to 
city guides to San Francisco, Montreal and Mexico 
City. 

Queries should be emailed to pitch@aircanadae-
nroute.com

HANA HOU!
The airline inflight for Hawaiian Airlines covers 
interviews, travelogues and profiles, dining, shop-
ping, entertainment and more. The “Native Intelli-
gence” and “Best of the Islands” sections focus on 
insider access to local culture and where to go and 
what to do in the Islands.

Current features include “The World on a String“ 
on Hawai‘i yo-yo phenom Evan Nagao at the 
world championship in Iceland, “Diving the 
Dark” on the marvelous creatures of Kona’s black 
water and “The Stone Caller,” Kalai pohaku Hoaka 
Delos Reyes, who tells ancient stories in stone.

They fly to all the major Hawaiian Islands, Asia, 
the South Pacific and North America; see their 

destinations at https://www.hawaiianairlines.com/
destinations

Native Intelligence stories pay $175, Best of the 
Islands $50 and features and departments bring 40 
cents a word.

Send a one-page query letter briefly “pitching” 
your story concept and outlining your writing 
experience, plus a maximum of three samples of 
published work. They don’t accept email queries; 
send pitches to Editor, Hana Hou! Magazine, 1144 
10th Avenue, Suite 401, Honolulu, HI 96816

HEMISPHERES and RHAPSODY
United Airlines and United Express operate nearly 
two million flights carrying more than 140 million 
customers annually. United’s global route network 

Your IFWTWA Profile

is IMPORTANT
*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

http://www.ifwtwa.org/
mailto:pitch@aircanadaenroute.com
mailto:pitch@aircanadaenroute.com
https://www.hawaiianairlines.com/destinations
https://www.hawaiianairlines.com/destinations
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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stretches from North America to Asia and Australia, 
Europe, Latin America, Africa and the Middle East. 

Hemispheres is their monthly for coach passen-
gers, Rhapsody for business and first class passen-
gers. The most recent issue features “Three Perfect 
Days on the Island of Hawaii” and a Q and A 
with Jimmy Buffet. Queries go to editorial@hemi-
spheresmagazine.com.

Rhapsody covers business, travel, the arts, fashion 
and high end products. Recent stories described 
a Ping Pong pilgrimage to China and a piece on 
upscale celebrity chef Martina Ortiz bringing 
Mexico’s alta cocina to London. Send queries to 
rapsody@ink-global.com

THE NATIONAL 
Amtrak’s first national magazine, a bimonthly 
called The National, is both a print publication 
and digital portal. It is available on up to 300 daily 
trains across the U.S.  It celebrates America, focus-
ing on Amtrak’s rail routes, and keeping a balance 
among the regions of the country in each issue. 
They are strong on the people and cultures of the 
country, and the picturesque and eccentric Ameri-
can spirit.

They ran an article on Kevin Baugh, who rules an 
unrecognized country – Molossia – in the desert 
outside Reno. The current issue has articles on Bob 
Dylan as iron sculptor, MOMA’s Emoji collection 
and the country’s foremost tuba collector in Dur-
ham, NC, as well as a cover story on Lauren Mc-
Gough, master falconer.

You may be surprised by some of their focal des-
tinations, which include several national parks. 
Check the routes on https://www.amtrakvacations.
com/destinations/

Sections include:

Dispatches: Dispatches from around the country: 
snackable content and colorful vignettes about 
authentic people, places and experiences around 
the country that are distinctly American.

Next Stop
Next Stop: A longform feature on a person, an 
organization or a scene that is endeavoring to 
preserve or bring attention to an important piece of 
American culture or history.

Made In America: A profile of an American com-
pany making a name for itself in its field, and nour-
ishing business in its community.

Rail Life: Vignettes about authentic people, places 
and experiences around the country.

The National Conversation: Q&A with a celebrity 
or a well-known thought leader on an issue that is 
culturally relevant.

You can contact executive editor Alex Hoyt at alex.
hoyt@ink-global.com

SOUTHWEST THE MAGAZINE
They run stories on personalities or businesses tied 
to their routes like Meier Skis in Denver, along 
with stories like “The Science of Spirits” and an in-
depth look at teas. Take a good look at their route 
map – it goes far beyond the Southwest at https://
www.southwest.com/flight/routemap_dyn.html. 
Their editorial calendar with deadlines is available 
at https://www.southwestmag.com/editorial-calen-
dar/

VERA
Vera for Virgin Atlantic is the inflight monthly an 
A-list magazine for an A-list airline. As an iconic 
and innovative challenger brand, Virgin Atlantic 
has always liked to do things a little differently 
– and Vera is no exception. The fresh, cleverly 

MEMBERSHIP
REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
mailto:editorial@hemispheresmagazine.com
mailto:editorial@hemispheresmagazine.com
mailto:rapsody@ink-global.com
https://www.amtrakvacations.com/destinations
https://www.amtrakvacations.com/destinations
mailto:alex.hoyt@ink-global.com
mailto:alex.hoyt@ink-global.com
https://www.southwest.com/flight/routemap_dyn.html
https://www.southwest.com/flight/routemap_dyn.html
https://www.southwestmag.com/editorial-calendar/
https://www.southwestmag.com/editorial-calendar/
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reimagined magazine sells Vera’s award-winning 
inflight entertainment and dazzling destinations 
in one shiny package, and directly inspires Virgin 
Atlantic’s six million annual passengers to travel 
and watch great TV and movies. It’s fun, fabulous 
and friendly, but also smart and sophisticated; it’s 
a Martini by the pool where the stars hang out. 
Recent stories included “Strangers on a Train,” fol-
lowing the trail of Agatha Christie’s Belgian detec-
tive Hercule Poirot on the Orient Express, and “The 
Florida Project” about the small town of Weeki 
Wachee, with more mermaids than residents, in-
cluding the 78-year-old star swimmer.

You can reach the editorial team at http://www.
ink-live.com/contact/Virgin_Atlantic.html; click on 
Editorial on the drop-down menu.

LOWELL THOMAS TRAVEL JOURNALISM 
COMPETITION 
The 2017-18 SATW Foundation Lowell Thomas 
Travel Journalism Competition is open for entries. 
The deadline is April 1, 2018. The competition 
awards more than $20,000 annually in prize 
money for outstanding print, online, and multime-
dia works, for travel photography, and both audio 
and video broadcast. It is the premier competition 
in this field, akin to the Pulitzer Prizes for travel 
journalism.

This is the 33rd annual contest, offering 23 cat-
egories for print, online and multimedia work, 
travel photography, audio and video broadcast, 
and blogs. It is the premier competition recogniz-
ing and rewarding excellence in the field of travel 
journalism. 

To be eligible, work must have been published/
produced between April 1, 2016 and March 31, 
2017, except as noted in specific categories. For 
books, the eligibility period is from Jan. 1, 2015 
through March 31, 2017.

The contest is handled electronically, using the 
BetterBNC Media Awards Platform.

The SATW Foundation website has all the informa-

tion about the contest, the rules, categories and 
instructions for entering. Click here for the details.  

For questions and more information, contact 
awards@satwf.com.

The SATW Foundation awards nearly $20,000 an-
nually in prize money to individual winners. The 
Grand Award earns the gold winner $1,500, the 
silver winner $750 and the bronze place $500. In 
individual categories, first-place gold winners each 
receive $500, with $250 going to silver and $150 
to bronze winners. 

The contest invites entries from all types of me-
dia, including work produced for reading/viewing 
on electronic devices. All entries must be made 
through the BetterBNC Media Awards Platform. 
Electronic entries are required in most categories.  

Be sure to read the material at http://www.satwf.
com/2016-17-satwf-lowell-thomas-travel-journal-
ism-comp/details-to-enter#guidelines

While you will find information at the BetterBNC 
website to assist when preparing entries, it is wise 
to read through the information at SATWF.com 
first, check the Rules & Eligibility and see the com-
plete list of 24 categories. The Detailed Instructions 
has an index so you can click to the sections that 
you need. They suggest you print the data that ap-
plies to you and have it handy when working on 
the BetterBNC site.   

 Category 101: Grand Award – Lowell Thomas 
Travel Journalist of the Year

 Best portfolio of between 5 and 9 entries with 
the subjects from at least 4 different contest 
categories, such as domestic travel, adventure 
travel, etc. Entries should demonstrate diversity 
of skills in writing and reporting. Photography 
and broadcast may be included. Only one set of 
entries allowed per author. Fee: $50.

 Category 102: Newspaper Travel Coverage
 This category is for publications, not individu-

als. A portfolio of between five and nine stories, 
features, articles and other formats of content 

http://www.ifwtwa.org/
http://www.ink-live.com/contact/Virgin_Atlantic.html
http://www.ink-live.com/contact/Virgin_Atlantic.html
http://satwf.com
mailto:awards@satwf.com
http://www.satwf.com/2016-17-satwf-lowell-thomas-travel-journalism-comp/details-to-enter#guidelines
http://www.satwf.com/2016-17-satwf-lowell-thomas-travel-journalism-comp/details-to-enter#guidelines
http://www.satwf.com/2016-17-satwf-lowell-thomas-travel-journalism-comp/details-to-enter#guidelines
http://SATWF.com


IFWTWA’s Press Pass February 2018 13

that inspires, informs and engages travelers. This 
may include how-to articles, investigative sto-
ries, experiential features and news stories about 
traveling, the travel process and the business of 
travel as it affects consumers. Print entries may 
be supplemented by online and digital elements, 
including interactive tools, graphics, sidebars, 
video and audio. At least one of the collections 
should be a non-print submission, such as on-
line-only work if possible. The portfolio should 
show diversity of coverage and include a repre-
sentative sampling of the story examples noted 
above. The collection should not include any 
entry made in Category 107 Special Packages/
Projects. The portfolio must include one selec-
tion from each quarter of the period April 2017 
through March 2018. (There’s no division by 
circulation.) Fee: $50.

 Category 103a and 103b: Travel Magazines/
Travel Coverage in Other Magazines

 These categories are for publications, not indi-
viduals. 103a is for Travel Magazines and 103b 
for Travel Coverage in Other Magazines, such as 
lifestyle, in-flight, activities-oriented and special 
interest. Three consecutive issues required. Web-
sites may be included as supporting material. 
See more specifics in Detailed Instructions on 

this website and in Instructions under the Con-
test Info tab on the contest website. Fee: $50.

Unless otherwise noted, an entry in most of the 
categories below is a single work.

 Category 104: U.S./Canada Travel Focused on 
destinations and travel experiences in these ar-
eas. Fee: $20 per entry.

 Category 105: Foreign Travel Focused on destina-
tions and travel experiences outside the U.S. and 
Canada. Fee: $20 per entry.

 Category 106: Photo Illustration of Travel can be 
single or multiple photos by the same photog-
rapher illustrating an article/post. Fee: $20 per 
entry.

 Category 107: Special Packages/Projects In-
depth or expanded coverage or a series about a 
travel-related topic in print, audio, video, online 
or other digital media, or any combination of 
platforms. Emphasis is on a special, coordinated 
package, which may include text, graphics, pho-
tos, video, audio and consumer interaction. A se-
ries in a single format is eligible. Weight is given 
to packages that make the most effective use of 
multiple platforms to present the idea. One work 

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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presented in print and online or simply on mul-
tiple websites does not qualify; work in multi-
media should complement or supplement each 
other. Be sure URLs are accessible and valid 
through the fall. Fee: $50. 

 Category 108: Cruise Travel Can be experiential, 
news reporting, commentary, review, etc. Fee: 
$20 per entry.

 Category 109: Adventure Travel Focus on the 
experience — rafting, hiking, biking, trekking, 
etc. Fee: $20 per entry.

 Category 110: Travel News/Investigative Report-
ing Hard-hitting coverage and/or analysis of a 
travel issue. Fee: $20 per entry.

 Category 111: Service-Oriented Consumer Work 
Consumer tips, how-to’s, advice, etc. Fee: $20 
per entry.

 Category 112: Environmental Tourism Focus on 
ecological or environmental aspects related to 
travel and tourism. Fee: $20 per entry.

 Category 113: Cultural Tourism Focus on cultural 
aspects of travel. Fee: $20 per entry.

 Category 114: Personal Comment
 Column, essay, editorial, humorous article/post 

or similar type of work with personal approach. 
An entry should be a single work. A short series 
of single pieces/posts on a specific subject is 
acceptable, but a collection of work on different 
subjects is not eligible. Fee: $20 per entry.

 Category 115: Special-Purpose Travel
 Coverage on travel to pursue personal interests 

such as noncompetitive sports, recreation, his-
tory, hobbies and self-improvement. Fee: $20 per 
entry. 

 Category 116: Short Work on Travel Single-sub-
ject coverage in up to 800 words. Fee: $20 per 
entry.

 Category 117: Culinary-Related Travel Focus on 
food, beverages, restaurants and other eating 
experiences, along with articles/posts on chefs 
and wineries, that help explain a destination by 
allowing readers to view it through a culinary 
prism. Fee: $20 per entry.

 Category 118: Travel Book (other than guide-
book) Essay, photo essay, experiential and/or 
opinion. Books must be first edition text and/or 
photos published since Jan. 1, 2016.  Fee: $50 
per entry.

 Category 119: Guidebook (first editions or major 
revisions published since Jan. 1, 2016)  Fee: $50 
per entry.

 Category 120: Travel Journalism Websites Fee: 
$50. 

 Category 121: Audio Travel Broadcast Fee: $20 
per entry. 

 Category 122: Video Travel Broadcast Fee: $20 
per entry. 

 Category 123: Travel Blogs Fee: $20.

SIGNING UP IS EASY!

STEP (1): Join Facebook (if you haven’t already)

STEP (2): Visit https://www.facebook.com/groups/IFWTWA.mem.grp/ 

STEP (3): Click the button that says join the groupFACEBOOK

OPTIONAL STEP (4): Bypass steps 2 – 3 and contact Mary Farah, IFWTWA Social Media Director, 
to ask her to sign you up immediately! Email Mary at: mary@ifwtwa.org

http://www.ifwtwa.org/
https://www.facebook.com/groups/IFWTWA.mem.grp
https://www.facebook.com/IFWTWA
https://www.facebook.com/IFWTWA
mailto:mary@ifwtwa.org
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WRITER’S DIGEST SELF-PUBLISHED 
BOOK AWARDS
This competition is open to all English-language 
self-published books for which the authors have 
paid the full cost of publication, or the cost of 
printing has been paid for by a grant or as part of 
a prize. Entrants must send a printed and bound 
book. PDFs and proofs will not be accepted. En-
tries will be evaluated on content, writing quality 
and overall quality of production and appearance. 
No handwritten books are accepted. All books 
published or revised and reprinted between 2013 
and 2018 are eligible. (Writer’s Digest may de-
mand proof of eligibility of semifinalists.)

Entry fees are stiff: Early-Bird Deadline:  
April 2, 2018

• First entry—$99
• Each additional entry—$85

Deadline: May 1, 2018

• First entry—$125
• Each additional entry—$95

Prizes

One Grand Prize winner will receive:

• $8,000 in cash
• A feature article about you and your book for the 

March/April 2019 issue of Writer’s Digest
• A press release from Writer’s Digest, to be sent, 

along with a copy of your book, to 10 different 
major publishing review houses

• A paid trip to the Writer’s Digest Conference

One First Prize winner in each category will receive:

• $1,000 in cash
• Promotion in the March/April 2019 issue of Writ-

er’s Digest

All Grand Prize and First Prize winners will receive:

• Be featured on the Writer’s Digest website

• $100 worth of Writer’s Digest Books
• A digital award seal for use in promoting your 

win.

Honorable Mention Winners will receive promo-
tion on www.writersdigest.com and a digital seal 
for use in promoting your win.

All entrants will receive a brief commentary from 
one of the judges.

Categories

• Mainstream/Literary Fiction
• Genre Fiction
• Nonfiction/Reference
• Inspirational
• Life Stories (Biographies, Autobiographies, Fam-

ily Histories, Memoirs)
• Early Readers/Children’s Picture books
• Middle-Grade/Young Adult
• Poetry
• All entrants must send a printed and bound 

book. You may register your book online You 
may enter more than one book and/or more than 
one category; however, you must include a sepa-
rate book, entry form and the additional fee for 
each entry. 

Note that additional entries have to be submitted 
during the same transaction.

Enter at https://app.wizehive.com/apps/WDSelf-
Pub2018

Issue 10 Winter 2017
Now Available Online Click Here

We are accepting submissions for Issue 11
To register as a contributor send an email 
to: registration@fwtmagazine.com

Include:
• Full Name (as you use in your byline)
• Email (you MUST use the email which is on record at IFWTWA)
• A note requesting to become a contributor at FWTMagazine.com

http://www.ifwtwa.org/
http://www.writersdigest.com
https://app.wizehive.com/apps/WDSelfPub2018
https://app.wizehive.com/apps/WDSelfPub2018
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
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ALASKAN DREAM
The native Alaskan-owned small-ship cruise line 
Alaskan Dream Cruises has announced new itiner-
aries for 2019 Inside Passage sailings, going into its 
ninth operating season. The Sitka-based company 
receives wildly positive reviews on Cruise Critic, 
and fits well into the current expedition cruise 
niche.

• Weeklong Alaska’s Glacier Bay & Island Ad-
venture is Alaskan Dream Cruises’ signature 
itinerary. They include premier wildlife viewing, 
remote wilderness exploration, a full day in Gla-
cier Bay National Park, excursions in a charming 
fishing town and Alaska Native cultural immer-
sion in the Tlingit village of Kake, May 10, 2019 
to Sept. 15, 2019.

• The eight-night Alaska’s Inside Passage Sojourn is 
an extended itinerary that allows passengers to 
explore Southeast Alaska, from its northern to 
southern ends. This itinerary calls on a unique 
collection of rarely visited towns and Alaska Na-
tive villages where guests experience the three 
Southeast Alaska indigenous cultures—Tlingit, 
Haida and Tsimshian. This itinerary is available 
through 10 sailings on the Alaskan Dream from 
May 10, 2019 to Sept. 15, 2019. 

• Alaska’s Southeast Explorer adds two days and 
three ports to everything included in the Alaska’s 
Inside Passage Sojourn: the gold-rush town of 
Skagway, which features a ride aboard the White 
Pass and Yukon Route Railroad, Haines at the 
head of Chilkat Inlet and the fishing commu-
nity of Petersburg. Alaska’s Southeast Explorer 

is available through four sailings on the Alaskan 
Dream May 26, June 29, July 25 and Aug. 20.

• For an even more intimate adventure, the seven-
night Alaska’s Islands, Whales & Glaciers aboard 
the 10-guest Misty Fjord expedition vessel is 
ideal for travelers seeking a higher level of activ-
ity, with more time spent in remote wilderness 
areas and no set routes. A knowledgeable cap-
tain and shore team determine the week’s route 
based on wildlife migrations, guest interests and 
weather. This expedition is available through 15 
departures on the 10-person Misty Fjord from 
May 11, 2019 to Sept. 4, 2019.

• Become a True Alaskan family cruises will be 
based on the seven-night itinerary in 2019. 
Geared towards multi-generational groups and, 
these expeditions include an overnight stay in 
Glacier Bay National Park and Preserve. Voyages 
feature an onboard Youth Expedition Leader who 
leads activities, exploration, and educational 
programs about Alaska. This itinerary is avail-
able through three departures on the Chichagof 
Dream in June and July. Children age 15 and 
under receive 20 percent off.

• The five-night Alaska’s Spring Wilderness & 
Wildlife Safari shows off early spring in South-
east Alaska. The annual herring migration pro-
vides an abundance of wildlife viewing oppor-
tunities — humpback whales, eagles, sea otters, 
Stellar sea lions and more. Guests will explore 
the wilderness throughout Sitka Sound in search 
of adventure aboard the 10-passenger Misty 
Fjord. Five round-trip departures will be offered 
out of Sitka in March and April.

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile
is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

http://www.ifwtwa.org/
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/author/your-name
http://ifwtwa.org/author/your-name
http://ifwtwa.org/membership-display-badges
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Media contact is Nikkie Viotto at nikkie@thomp-
sonpr.com  

CANCUN
A presstrip to Leading Hotels of the World member 
103 -suite Grand Residences Riviera Cancun is 
planned for July, date TBD.

Located in a private enclave between scenic Riv-
iera Maya and Cancun, this five-star hideaway is 
ideally located between the world’s second largest 
barrier reef and a tranquil nature preserve. They 
have gourmet dining; a world-class spa and salon; 
personalized beach and pool service; and much 
more.

Grand Residences provides guests with experi-
ences of a lifetime such as snorkeling along the 
world’s longest underground rivers, exploring 
the historical treasures of ancient Mayan ruins or 
simply unwinding on miles of white-sand beaches. 
For shopping and nightlife, tropical beach hotspot 
Cancun is only eleven miles away.

Story angles include family travel, romance/desti-
nation weddings, lifestyle, luxury, eco adventure, 
yachting, fishing, winter travel, meetings and 
groups.

For more information, email presstrips@cam-pr.
com

LUXEMBOURG
Luxembourg really has everything: culture, history, 
environmental brilliance, storybook wild beauty, 
castles, wines and more. 

The Grand-Duchy has one of the densest certi-
fied hiking networks in Europe, 600 km of cycle 
paths and an additional 33 mountain bike tracks in 
gorgeous settings, with valleys, forests, rock forma-
tions, rivers, castles and waterfalls.

And Celts, Gauls and Romans have all cultivated 
vines in the valley of the Moselle River and the 
know-how has been handed down and improved 
successfully over the centuries. The Grand Duchy’s 
renowned crémant (made according to the tra-

ditional Champagne method) continuously wins 
awards in international competitions (Luxembourg 
is the only country outside France entitled to use 
the term “crémant”) and its wines naturally follow 
suit, and there are 11 Michelin-starred restaurants 
to go with them.

Luxembourg is particularly fond of children, with 
safe and creatively equipped playgrounds and 
fun workshops in the museums, but there are also 
exciting climbing parks to play in, mine shafts and 
old fortifications to explore and great leisure parks 
and gardens where kids can run free and feed 
animals. If you’re looking for something more un-
usual, check out the Vianden chairlifts, the histori-
cal steam train in Differdange or the solar-powered 
boat service in Insenborn.

With more than 50 castles, Luxembourg looks like 
a fairytale. In the North, you’ll find the Vianden 
Castle, one of Europe’s most valued historic for-
tifications. The Beaufort Castle in the Mullerthal 

For advertising:
ads@fwtmagazine.com

To reach the editors:
editor@fwtmagazine.com

For information and guidelines:
info@fwtmagazine.com

To register as a contributor to FWT Magazine 
(we are accepting submissions): 
registration@fwtmagazine.com

We have new email addresses for FWT 
Magazine. Please use these now.

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on 
record at IFWTWA)

• A note requesting to become a contributor at 
FWTMagazine.com

http://www.ifwtwa.org/
mailto:nikkie@thompsonpr.com
mailto:nikkie@thompsonpr.com
mailto:presstrips@cam-pr.com
mailto:presstrips@cam-pr.com
mailto:ads@fwtmagazine.com
mailto:editor@fwtmagazine.com
mailto:info@fwtmagazine.com
mailto:registration@fwtmagazine.com
http://FWTMagazine.com


IFWTWA’s Press Pass February 2018 18

region, the Clervaux castle hosts the deeply inspir-
ing “Family of Man” exhibition and the UNESCO 
World Heritage fortifications in the capital are only 
a few. 

Themed presstrips this year include: 

April 13-15 City Break and Regions (Eislék & 
Mullerthal - April): The fascinating faces of Lux-
embourg’s capital, the genuine beauty of Luxem-
bourg’s countryside

May 4-6 Active tourism hiking: The most beauti-
ful hikes in the Region Mullerthal - Luxembourg’s 
Little Switzerland

May 18-20 combines the highlights of the capital: 
the old city and its fortifications which are part 
of UNESCO World Heritage, the small cobbled 
streets around the Grand-Ducal Palace, pictur-
esque neighbourhoods, green spaces and historic 
remnants, with the Moselle wine region.  

If you go to https://press.visitluxembourg.com/en/
press-trips, you’ll find each trip described and a 
button to apply to be included on a given itinerary.

MALDIVES 
Kudadoo Private Island by Hurawalhi opened this 
year, designed by the internationally renowned 
architect Yuji Yamasaki. The adults-only resort has 
just 15 one- or two-bedroom over-the-water villas. 
They have features like bleached wooden floors 
and private terraces, and private butlers. Guests 
can swim with tropical fish, dolphins, manta rays, 
and turtles.

A five-minute boat ride takes guests to Hurawalhi 
Island Resort, with its Duniye Spa and facilities for 
tennis, badminton and beach volleyball, plus water 
sports including a Padi dive center.

Guests can dine at the exclusive restaurant on 
the island or choose among three restaurants at 
Hurawalhi Island Resort to dine at 5.8 Undersea 
Restaurant—the world’s largest all-glass restaurant 
under the sea— the Aquarium Restaurant or inter-
national Canneli Restaurant.

Contact Megan Trivelli at megan@foxpr.co.uk 
(917) 696-3701

NOBU HOTEL MARBELLA
Robert De Niro is an Academy Award-winning 
actor and a respected producer, but did you know 
that he also dabbles in hospitality? Since 2009, De 
Niro has been a co-owner of the luxurious Nobu 
Hotels group, sharing ownership with the chef 
Nobu Matsuhisa, of the eponymous Nobu restau-
rants.

In the years since De Niro came on board, the ho-
tel chain has expanded rapidly around the world, 
with seven existing locations and nine planned 
openings. They already have properties in Miami, 
Manila, Las Vegas, Malibu, London, Ibiza, and Palo 
Alto. Next on the list? A glamorous adults-only 
beach retreat in Marbella, a renowned resort town 
in Spain’s Costa del Sol. Amenities will include “a 
roving mixology cart” offering in-room cocktails, 
as well as an exclusive Nobu beach, a secluded 
swimming pool with bar, and sunset DJ sessions. 
The hotel will also feature an on-site night club, 

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
https://press.visitluxembourg.com/en/press-trips
https://press.visitluxembourg.com/en/press-trips
mailto:megan@foxpr.co.uk
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
http://www.tripatini.com/group/ifwtwa
http://www.tripatini.com/group/ifwtwa
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spa, tennis club, golf course, and an equestrian 
center. The hotel will open in March 2018 and you 
can book your stay now.

Opening this month, this 81-room luxury hotel 
on the Golden Mile of Marbella, Spain overlooks 
the buzzing food mecca on the Plaza. It is a mem-
ber of Small Luxury Hotels of the World access 
to Nobu restaurant in exclusive Plaza Village and 
lounge, in-room service from restaurant, Six Senses 
Spa, etc. Press contact is Megan Trivelli at megan@
foxpr.co.uk

OFFSHORE OUTPOST EXPEDITIONS
Small ship expedition cruising is very hot now, and 
there’s a new company – Dallas-based Offshore 
Expeditions – that is providing highly customized 
cruise experiences in Alaska and the Sea of Cortez 
aboard the 12-passenger Pacific Provider. They 
carry four tenders so passengers, who fill out forms 
indicating their interests and preferences before 
sailing, can have the cruises of their dreams.

Amenities include HDTV, premium linens and Gil-
christ & Soames bath products, and guests have ac-
cess to complimentary fishing equipment, paddle 
boards and kayaks.

Their media contact is Brenda Urban at brendau@
louhammond.com

SCENIC LUXURY CRUISES AND TOURS
Australian-based Scenic, which started as a tour 
company and has had notable success internation-

ally as a very high-end river cruise line in Europe, 
is bringing out a luxury expedition ship this year, 
the Eclipse, complete with helicopter, submarine 
and all sorts of extraordinary bells and whistles. 
The response to their first foray into seagoing 
cruising was so strong that they have announced a 
second ship in 2020.

The company, which should probably be called 
the Scenic Group, just bought Mayflower Tours, 
based near Chicago, which will continue to func-
tion as a separate entity, adding some Scenic cruise 
product to its mix.

The media contact is Elliot Gillies at Elliot@gil-
liesandzaiser.com

SCOTTSDALE, AZ
Scottsdale has quite varied story hooks, from its 
famous spas like the Spa at Camelback Inn and the 
Spa at the Four Seasons, to Frank Lloyd Wright’s 
Taliesin West. 

They say: “If you are a journalist with a confirmed 
assignment or are planning your own visit to Scott-
sdale and require assistance, the Experience Scotts-
dale Communications team is available to facilitate 
your visit. Our team can offer a wide range of sup-
port services, from supplying contacts and recom-
mendations on what to see and do to coordinating 
hour-by-hour itineraries.”

Fill out the form at https://www.experiencescotts-
dale.com/media/media-tours-and-press-trips-inquiry/

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Stephanie Andrews
2024 W. Berwyn Ave
Chicago  IL  60625
phone: 443 614-3455
email: stephanieandrews29@hotmail.com
web: http://www.scandrews.net

Somnath Roy
563 Jessore Road, Nursery Bagan
Kolkata, 700074   India
phone: +91 997 107 8216
email: somnath220185@gmail.com
web: https://www.travelcrusade.org

Elsie Gabriel
Glenheights 804, Hiranandani Powai
Mumbia,  400076   India
phone: 99 67 34 75 11
email: elsiegabriel@yahoo.com
web: http://www.mytravelfootprints.org

Robyn Nowell
83 Queens Road, Apartment 703
Melbourne, VIC 3004
Australia
phone: 042 130-5494
email: robynjnowell@me.com
web: www.robynsseasonalkitchen.com

Willamette Valley Visitors Association
Rebecca Barnhart (referred by Allen Cox)
420 2nd Street
Corvallis  OR 97330
phone: 541 231-4788
email: becca@oregonwinecountry.org
web: www.oregonwinecountry.org

William Tang (referred by Mary Chong)
38 Mistywood Cres.
Thornhill  ON  L4J 9E6  Canada
phone: 416 882-7135
email: psyched@goingawesomeplaces.com
web: http://www.goingawesomeplaces.com

Daleya Uddin (referred by Alexa Meisler)
6701 Ondantra Bend
Austin  TX  78744
phone: 202 770-1333
email: dolceandmasala@gmail.com
web: http://www.dolceandmasala.com

Debbra Dunning Brouillette (referred by Susan 
Montgomery)
716 S. Stoney Brook Drive
Muncie  IN  47304
phone: 812 431-5569
email: debbra@tropicaltravelgirl.com
web: http://www.tropicaltravelgirl.com
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