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 Vice President Allen Cox 
announces an opportunity to register 
for the Whidbey island IFWTWA 
Conference without a late fee. 

 In Media Trips and Notes, Rossana Wyatt, International 
Media Trips Chair, and Dana Freeman, Domestic Media 
Trips Chair, take members through the questions (and 
reasons for them) on a media trip application.

 In Photo of the Month, Judy and Len Garrison 
announce the April Photo of the Month winner - Debi 
Lander - and provide another piece of practical, 
professional advice for your own shooting.

 In Volunteer Spotlight, Adrianne Morrison introduces 
Francesca Mazurkiewicz and her website, The Working 
Mom Travels. Francesca recently joined the IFWTWA Social 
Media Team as our Instagram Manager.

 Adrianne Morrison offers information on chances to 
combine travel and volunteering.

 Markets gives coverage areas and contact information for 
outlets including luxury magazines published in English in 
Singapore and Hong Kong.

 Story Opportunities lists contacts for topics from cruise 
lines on the verge of launching to surprising destinations in 
the U.S. and Europe.
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If you haven’t yet registered for the IFWTWA Con-
ference at Whidbey Island, Washington, it’s not too 
late. The IFWTWA Board of Directors has eliminat-
ed the late registration fee that was scheduled to 
take effect April 1. The conference committee has 
worked very hard to keep the conference afford-
able for members; eliminating the late registration 
fee is another way of doing exactly that. 

The registration fee for regular members will re-
main at $225. You can register for the conference 
at http://ifwtwa.org/2018/01/2018-ifwtwa-confer-
ence-registration-open.html. 

Conference attendees will experience three excit-
ing days, May 6 – 8, that include:

• A Welcome Reception complete with a fresh 
seafood bar (think Penn Cove mussels and island 
smoked salmon); an array of local wines, ciders, 
beers and spirits; a live jazz trio and few more 
surprises. 

• Three expert panel discussions focusing on all 

LATE REGISTRATION FEE  
CANCELED FOR IFWTWA CONFERENCE
By Allen Cox, IFWTWA VP

things local: chefs and farmers, beverages, and 
tourism.

• Marketing workshops focusing on topics of inter-
est to writers, bloggers, and influencers.

• One-on-one meetings with destination exhibitors 
in the Tourism Marketplace – your place to gain 
story ideas and possibly snag some future media 
trips. 

• A special dine-around evening in the historic 
waterfront village of Coupeville. 

• A full-day guided tour of Whidbey Island, wrap-
ping up with a farm-to-table dinner prepared by 
a local chef (outdoors if weather permits). 

• Camaraderie with other IFWTWA members, net-
working, door prizes and some surprise appear-
ances you won’t want to miss. 

Whidbey Island is stunning. The scenery alone is 
worth the price of admission. Don’t pass up this 
opportunity. See you on Whidbey Island!

http://www.ifwtwa.org/
http://ifwtwa.org/2018/01/2018-ifwtwa-conference-registration-open.html
http://ifwtwa.org/2018/01/2018-ifwtwa-conference-registration-open.html
https://issuu.com/fwtmagazine2/docs/fwtmagazine_winter_2017_issue10_121/30
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
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The anatomy of a media trip application 
What do we mean when we ask if you have any 
medical conditions or physical restrictions?

This is an opportunity to highlight and stress all of 
the things we consider physical restrictions and 
what must be disclosed when applying for media 
trips when asked. It will only help the hosts  (and 
us) have a better media trip experience.

Please make sure to disclose ANY medical condi-
tions or physical restrictions. 

•  Is there anything that prevents you from walking 
for long periods or on rough terrain, or might keep 
you from participating in any scheduled activities? 
(Joint pain, shortness of breath, difficulty walking)

•  Is sitting in  a van for a few hours problematic for 
you? 

• Can you get to and sit in the back of the van? 

• Do you get carsick and have to sit in the front seat?

Please indicate when asked if there are any poten-
tial problems that would prevent you from partici-
pating in an activity that our hosts have arranged 
during the trip. Backing out at the last moment is 
unprofessional, and frowned upon. 

By Rossana Wyatt, International Media Trips Chair and
 Dana Freeman, Domestic Media Trips Chair

When you do not answer this honestly because 
you don’t want it to hinder your chances of being 
selected, and you are, you are being unfair to the 
host and to the others on the trip. 

There may also be repercussions for future trips 
down the road. 

Being up front and honest gives the host the op-
portunity to access what activity you might or 
might not be able to handle and make concessions 
if needed.  But all of this must be known up front, 
not upon your arrival or on the first excursion. 

If there are any dietary or GI issues of any kind, 
sensitivities or allergies, these must also be made 
known up front so that the host is made aware, and 
if problems occur they can deal with it. (This goes 
beyond vegetarian/DF/GF.) 

During the trip itself please make sure to always 
act in a professional manner as you are represent-
ing IFWTWA, as well as yourself. 

In addition, if you make commitments to publish 
however many posts in whatever publications, 
please stand by those commitments. The hosts rely 
on you to follow through, and those commitments 
are part of the reason you have been chosen.

http://www.ifwtwa.org/
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Here’s your photography  
tip of the month!
Use the rule of thirds. This simple thought process can im-
prove your message. Break your image into thirds, horizontally 
and vertically. Ask yourself before you shoot, what is the most 
important element within the shot? Is it the man’s face? The 
sun rising in the distance? Where does this element go on your 
grid that will make the story most effective? Figure out where 
it should go so that it is most appealing. We tend to shoot with 
subjects to the left or right, never in the center. It makes the 
images more dramatic and purposeful. Also, keep your horizon 
straight (never put it in the middle of the shot). Do this in cam-
era rather than in post editing.

Keep travelin’ and keep shootin’. Len and Judy

Judy and Len Garrison

Congratulations to our April photo 
winner, Debi Lander for her image 
captured in Chettinad, India. Send us 
your submission by April 15 for the 
May issue. Send the ID plus caption, 
along with your IFWTWA link and 
website to seeingsouthern@gmail.
com. We look forward to receiving 
many outstanding images.

I call this one Milk and Honey. An 
Indian farmer milks his cow during 
dawn’s golden light in Chettinad, 
India.

You can find more of Debi’s work on 
her website, www.bylandersea.com 
and on our IFWTWA page, ifwtwa.
org/author/deborah-lander.

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
http://www.bylandersea.com
http://ifwtwa.org/author/deborah-lander
http://ifwtwa.org/author/deborah-lander
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newslet-
ter?

Each month the editors of Press Pass will select one Member’s photo to publish. The photo will be 
published with a link to the Member’s website, blog or IFWTWA profile.

Rules:

1. Only one photo per Member

2. The photograph must have been taken by the Member

3. Please include a caption, and your choice of web, blog or profile address (and include the 
URL)

4. Deadline is the 15th of the month prior to publication – The 15th of this month for next 
month’s issue of Press Pass

5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 Mb and a 4”W x 
6”H will be 6.2 Mb. Send a jpeg file. You don’t need to crop it, the designer will do that. 

6. To be eligible your IFWTWA profile must be up to date

7. Send photo (.jpg) to seeingsouthern@gmail.com. 

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year.

Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo 
for next month or if you want the photo you sent this month back in the running, send us an email 
at seeingsouthern@gmail.com. If you are chosen for Photo of the Month please do not submit 
more photos until the next year. Your winning photo will be considered for Photo of the Year to be 
announced in June 2018.

PRESS PASS NEEDS VOLUNTEERS
Press Pass needs volunteers to convert the newsletter to MailChimp (or similar program) to enable 
collecting stats.

We need both familiarity with MailChimp and the ability to redesign accordingly

Also, any suggestions regarding this project appreciated.

Please contact presspass@ifwtwa.org

 ** We love volunteers **

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
mailto:presspass@ifwtwa.org
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FRANCESCA MAZURKIEWICZ
On her website, The Working Mom Travels, Franc-
esca Mazurkiewicz asks, “Can a full-time working 
mom have a family & still travel?” 

“The answer is YES. The stories here are proof. 
As a mother of two little ones, I’m here to prove 
that parents do not have to give up our traveling 
ways once we have children. Here you will find 
accounts of my personal travel experiences – with 
and without my children – as I balance it all: a 
non-travel related career, a family, and a travel 
lifestyle.”  [& Volunteering :-]

A member since May 2015, we’re thrilled Franc-
esca recently joined our Social Media Team as our 
Instagram Manager. Her choice of images is en-
gaging—certain to generate interest in our upcom-
ing conference and membership. We know from 
her own Instagram account she doesn’t skimp 
on hashtags. Just like our number of IFWTWA Instagram followers continues to grow, so do our 
hashtags. THANK YOU, FRANCESCA FOR LEADING THE WAY.  #thank you #Thankyou #ThankU 
#ThankyouFrancesca #YouRtheGreatest #TU

Visit Francesca’s member profile www.ifwtwa.org/author/fmazurkiewicz give her website some love 
at https://www.theworkingmomstravels.com and be #inspired at https://www.instagram.com/work-
momtravels/

By Adrianne Morrison 
Program Coordinator & Member Volunteer

On her website, The Working Mom Travels, Francesca 
Mazurkiewicz asks, “Can a full-time working mom have a 

family & still travel?”

FRANCESCA 
MAZURKIEWICZ

http://www.ifwtwa.org/
http://www.ifwtwa.org/author/fmazurkiewicz
https://www.theworkingmomstravels.com
https://www.instagram.com/workmomtravels
https://www.instagram.com/workmomtravels
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WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our mutual passion is 
the special ingredient of IFWTWA.  It energizes 
our organization and allows restaurants, lodging 
and activities in your part of the world to inter-
act with local IFWTWA journalists and photog-
raphers.

Wonder what it takes to host an IFWTWA 
Regional lunch and/or a 1-2 Day Press Trip? 
How would you do it?  We’ve got you covered!  
Learn all about it here (http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip).  
When you’re ready to get started, contact board member Linda Kissam at linda@ifwtwa.org, or MJ 
Hong at mjhong1@gmail.com.

WANT MORE SOCIAL MEDIA FOLLOWERS? 
OUR IFWTWA VOLUNTEERS CAN HELP.
Pinterest: Group board open to current IFWTWA members. Want to join and share your travel and 
food stories? Follow the board at https://www.pinterest.com/ifwtwa/ then email our Pinterest coordi-
nator at pinterest@everintransit.com.  Also, while you’re on Pinterest, follow FWT Magazine posts at 
https://www.pinterest.com/fwtmagazine/

Twitter: Are you taking advantage of IFWTWA reposting your article tweets? Post the link to your 
Tweet on our Facebook “IFWTWA Members Group” page and our volunteers will retweet on  
IFWTWA’s Twitter page at https://twitter.com/IFWTWA. 

• Travel Tuesday: Use #ifwtwa and #traveltuesday hashtags in your Tuesday tweets. IFWTWA volun-
teers retweet on our IFWTWA page.  We ask that, if you post, please retweet others. Please make 
your post and retweets by midnight in your time zone

• Foodie Friday: Include #ifwtwa and #foodiefriday hashtags in your Friday tweets.  Are you on a 
press trip? Include your host’s Twitter name. When you post, please remember to retweet others. 
Please post and retweet by midnight in your time zone.

NATIONAL VOLUNTEER WEEK
National Volunteer Week is observed annually in many 
countries to promote and show appreciation for volun-
teerism and volunteering. Take time during the week of 
April 15th–21st to acknowledge your friends, family and 
coworkers for volunteering, be it expertise, time, money, 
emotional support, manual labor… the list goes on and on. 
We all volunteer in one way or another. Take a bow! Feel 
the appreciation. Pass it on.

http://www.ifwtwa.org/
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com


IFWTWA’s Press Pass April 2018 8

Our member, Debi Lander, heartily endorsed travel 
volunteer opportunities when she chatted with Big 
Blend Radio hosts, Lisa & Nancy. In her article, 
Slow Travel for Boomer Women – From Jordan to 
Tanzania, Debi shares the value of “interacting.”  
She writes, “On a Volunteer Vacation in Tanzania, 
I fell in love with the children having so little, but 
always a smile on their face. My compassion and 
connection to Africa were deepened.”  

Have you thought about incorporating volun-
teer opportunities into your travel plans? A quick 
Google search returns many possibilities to con-
sider. Some comp your accommodations, sponsor 
local site-seeing tours, and some, even airfare. All 
offer unique experiences and the satisfaction of 
service to others. Following are a few links to get 
you thinking:

www.wwoof.org 

As a volunteer (or WWOOFer as they call them) 
you will live alongside your host helping with daily 
tasks and experiencing life as a farmer.

www.conservationvolunteers.com.au

Conservation Volunteers offers opportunities to vol-
unteer on conservation projects in each of Austra-
lia’s states and territories.

www.svp-uk.com/

Sudan Volunteer Programme (SVP) sends volunteer 
teachers to various parts of Sudan.

TRAVEL VOLUNTEER OPPORTUNITIES
By Adrienne Morrison

kibbutzvolunteer.com/

Ever thought of being a kibbutz volunteer in Israel?

www.helpx.net

Host organic farms, non-organic farms, farmstays, 
homestays, ranches, lodges, B&Bs, backpackers 
hostels and even sailing boats invite volunteer 
helpers to stay with them short-term in exchange 
for food and accommodation.

www.volunteerforever.com

“While traveling abroad can be expensive, we 
[Volunteer Forever] feature wonderful programs 
such as International Volunteer HQ, which are 
super affordable and available in over 40 different 
destinations, including Bali, South Africa, Costa 
Rica, Peru, Fiji, Nepal, and Italy. … Their top-
rated programs and focus on safety are what 
makes IVHQ the world’s most popular choice 
for solo travelers, couples, families, and groups. 
Some of the most popular destinations to check 
out are Madagascar, Vietnam, Kenya, Cambo-
dia, Spain, and Thailand, and they’ve recently 
opened new programs in Jamaica, Greece, Malay-
sia, Belize, and Belgium.”

Have you combined volunteering with your travel?

Do you have potential volunteer leads/contacts to 
share with our members?

Let us know. Send to adrianne@ifwtwa.org

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
http://www.wwoof.org
http://www.conservationvolunteers.com.au
http://www.svp-uk.com
https://kibbutzvolunteer.com
http://www.helpx.net
http://www.volunteerforever.com
mailto:adrianne@ifwtwa.org
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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This month’s Markets is a diverse group, but the 
emphasis is on luxury publications, which are 
great potential markets for high-end and unusual 
travel and dining. You can also place a story on a 
special craftsperson or business with luxury prod-
ucts and a long history in these outlets. Many of 
the publications are based in Asia, but they all 
publish in English, and what used to be a primarily 
local market for writers is now a world one via the 
Internet.

AGENT LIFE
Agent Life is the official quarterly publication of 
NACTA (National Association of Career Travel 
Agents). It offers solutions for business success 
while addressing the unique lifestyle needs of in-
dependent and home-based travel professionals. 

Recent articles include “Golf Excellence Meets Spa 
Indulgence” and a story on Houston after Hur-
ricane Harvey. Editorial director is Amy Charles at 
amy@serendipity-media.com

BEVERLY HILLS LIFESTYLE MAGAZINE
Both the printed version of Beverly Hills Lifestyle 
Magazine and the website introduce the reader to 
all that is luxurious, opulent, and chic – the finest 
things in life.

Coverage at BHL runs across the country and 
around the world, profiling interesting people and 
beautiful places on the planet. “BHL celebrates 
refined elegance and champions the triumph of the 
human spirit.”

They include the hottest trends in fashion, spas, 
resorts, restaurants, events, autos, and jewelry. 

Articles have included The Howard Hotel in Soho 
as one in a series of hidden gems, the Four Seasons 
Bora Bora, lemon pasta at GIADA in Las Vegas and 
smoked chocolate raspberry ganache martini in 
New York.

Approach them at editorial@bhlmagazine.com

BILLIONAIRE
Championing authentic luxury, discernment, 
culture, philanthropy and social conscience, all 
with a global outlook,  Singapore-based Billionaire 
covers the best the world has to offer, and ways to 
shape a better world. Editorial content focuses on 
authentic luxury, culture, philanthropy and social 
conscience, with a global outlook.

The quarterly print edition is supplemented by Bil-
lionaire.com online 

Digital luxury categories luxury travel, philanthro-
py, high-end real estate, vehicles, people, arts and 
craftsmanship. Recent articles include “Where to 
Sleep Under the Stars,” the story behind the reno-
vation of the Hotel de Crillon in Paris, a rough-luxe 
resort in Nihiwatu on Sumba Island, and the cool-
est private jet feature for 2017.

For queries, use the form at http://billionaire.com/
contact-us 

For advertising:
ads@fwtmagazine.com

To reach the editors:
editor@fwtmagazine.com

For information and guidelines:
info@fwtmagazine.com

To register as a contributor to FWT Magazine 
(we are accepting submissions): 
registration@fwtmagazine.com

We have new email addresses for FWT 
Magazine. Please use these now.

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on 
record at IFWTWA)

• A note requesting to become a contributor at 
FWTMagazine.com

http://www.ifwtwa.org/
mailto:amy@serendipity-media.com
mailto:editorial@bhlmagazine.com
http://Billionaire.com
http://Billionaire.com
http://billionaire.com/contact-us
http://billionaire.com/contact-us
mailto:ads@fwtmagazine.com
mailto:editor@fwtmagazine.com
mailto:info@fwtmagazine.com
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
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ELITE TRAVELER
Based in New York and London, Elite Traveler is 
subtitled “The Private Jet Magazine” and it cov-
ers the world’s best hotels and resorts, restaurants, 
experiences, fashion, watches, jewelry and travel. 
As the only audited publication with worldwide 
distribution aboard private jets and first-class 
lounges across more than 100 countries, they lean 
to roundups, like the recent 100 best hotels in the 
world. Query them at editorial@elitetraveler.com

GROUPS TODAY
Travel agent magazines run the gamut from des-
tination features to business tips for travel sellers. 
Serendipity Media’s Groups Today is a bi-monthly 
resource for travel professionals who arrange pack-
ages for consumers traveling in groups, covering 
the latest trends in group travel and profiles of 
outstanding agents in this area.  

Groups Today includes editorial coverage on the 
U.S. and Canada, travel updates, opportunities by 
region (Western, Midwestern, Southern, Eastern) 
and niche markets. Their editorial calendar can be 
accessed at https://serendipity-media.com/images/
Documents/2018-Groups-Calendar.pdf 

Contact them via editorial@serendipity-media.com

NARRATIVELY
Narratively is a blog that aims to publish “Human 
Stories, Boldly Told.” It covers a wide range of top-
ics, from refugees in Greece to sex parties in Colo-
rado, from the mole people of New York City to 
the woman fighting for new legislation to protect 
sexual assault survivors. They publish 800-word 
snapshots and longform, investigative deep dives.

They lean toward ordinary people with extraordi-
nary stories.  To date, they’ve published over 2,000 
writers, and are continually adding more stories to 
their website.

They are looking for new writers for their Mem-
oir section, which runs 2,000-3,000 words. They 
reportedly pay around $200 or more for personal 

essays, and they prefer submissions to queries. 

Some examples of successful topics are:

“My Childhood in an Apocalyptic Cult” and 
“Searching for the Nazi who Saved My Mother’s 
Life.”

They prefer to receive the full memoir rather than 
a query; send to deputy editor Lilly Dancyger at 
lilly@narrative.ly

THE PEAK 
Another Asian luxury publication, The Peak 
launched in 1984, publishing content that is “ex-
clusive and opinionated.” Apart from its signature 
personality profiles, it is also the go-to-luxury life-
style guide for high-net-worth readers in Singapore 
and Hong-Kong. 

The printed magazine is read by corporate and 
business leaders, while the digital version appeals 
to the next generation of rising stars and affluent 
millennials. It is dominated by male readership 
and has won a number of awards. 

The Peak’s digital luxury categories include inter-
views, high-end fashion, luxury watches, gourmet, 
travel, lifestyle, and events. Recent issues show-
cased Singapore coffee and tea houses that are 
great for business meetings and the story of Piguet 
Swiss watches trying out sales of pre-owned time-
pieces.

The editor is Jennifer Chen at jenchen@sph.com.sg

SERENDIPITY MAGAZINE 
Serendipity is a luxury lifestyle magazine celebrat-
ing the best of life in the Northeast—specifically 
Fairfield & Westchester Counties, NYC, but their 
travel coverage goes far afield. They look for the 
finest trends in food, home, travel, style and more. 

Recent stories included the tricentennial of New 
Orleans and a luxury tented resort at Liberty Farms 
in Ghent, NY, opening in April as one of six loca-
tions launching this year (others include Vail, Yel-
lowstone and Texas Hill Country).

http://www.ifwtwa.org/
mailto:editorial@elitetraveler.com
https://serendipity-media.com/images/Documents/2018-Groups-Calendar.pdf
https://serendipity-media.com/images/Documents/2018-Groups-Calendar.pdf
mailto:editorial@serendipity-media.com
mailto:lilly@narrative.ly
mailto:jenchen@sph.com.sg
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Queries should be directed to editor@ungerpub-
lishing.com

SIERRA MAGAZINE
Sierra Magazine is “the storytelling arm of the 
Sierra Club, the United States’ oldest, largest, and 
most influential grassroots environmental group.” 

Editors look for articles on outdoor adventure and 
green living, along with reporting about threats to 
the environment. Adventure-travel articles that in-
clude personal experiences, scientific discoveries, 
and ecological insights are welcomed. Successful 
queries demonstrate an understanding of the Sierra 
Club’s motto, “Explore, enjoy, and protect the 
planet.”

Payment starts at $1a word for 2,000-4,000-word 
features; $250-$1,000 for 250-1,000-word depart-
ments’ articles. Queries go to Submissions.Sierra@
sierraclub.org

SINGAPORE TATLER
Singapore Tatler was established over 30 years 
ago, for sophisticated consumers looking for the 
best luxury experiences, products, and services to 
complement their lifestyle. They also have a digital 
edition for younger luxury customers. 

Tatler’s editorial sections include:

• CONCIERGE: From which trends are in to the 
great new places to eat and shop.

• FEATURES: In-depth articles that explore every 
facet of luxury, from histories of the most famous 
luxury brands to the latest in lifestyle trends and 
exclusive personality profiles.

• LIFE: Showcasing luxury experiences to savor, 
covering every aspect of the good life from fine 
dining to fine art, to wealth management and 
philanthropy.

They cover everything that constitutes the luxury 
lifestyle from food and wine to travel; contact Ter-
ence Lim, Editor at  Editorialeditor-sg@asiatatler.
com

WANDERLUST TRAVEL MAGAZINE
Wanderlust Travel Magazine runs unusual travel 
experiences like “Offbeat Cuba, “and “Best Train 
Journeys in the World.” 

Email a query with the subject line summing up 
the location and theme of your story, like Trekking 
in Nepal, a one-paragraph outline and your lead 
paragraph, plus the names of any tour operators 
you used or plan to use and your relevant experi-
ence, with links and clips. Send to submissions@
wanderlust.co.uk.

The custom publishing side is geared to exotic or 
unusual travel, too, with titles like the LATA Guide 
to Latin America and guides to South Australia and 
South Africa. Contact Lyn Hughes, co-founder and 
editor-in-chief, at lyn.hughes@wanderlust.co.uk

Your IFWTWA Profile

is IMPORTANT
*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

http://www.ifwtwa.org/
mailto:editor@ungerpublishing.com
mailto:editor@ungerpublishing.com
mailto:Submissions.Sierra@sierraclub.org
mailto:Submissions.Sierra@sierraclub.org
mailto:Editorialeditor-sg@asiatatler.com
mailto:Editorialeditor-sg@asiatatler.com
mailto:submissions@wanderlust.co.uk
mailto:submissions@wanderlust.co.uk
mailto:lyn.hughes@wanderlust.co.uk
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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WORKMAN PUBLISHING
Workman describes itself as “a fiercely indepen-
dent publisher of nonfiction books.”

Founded by Peter Workman in 1968, with the pub-
lication of Yoga 28 Day Exercise Plan –a book that 
is still in print 50 years later—Workman is a cre-
ator of brands: What to Expect® When You’re Ex-
pecting, Brain Quest®, Barbecue! Bible®, Younger 
Next Year®, Boynton on Board, and, more re-
cently, 1,000 Places to See Before You Die®, 
Unlikely Friendships®, Indestructibles®, Scanima-
tion®, Photicular®, the Big Fat Notebook™ series, 
and Paint by Sticker™, to name a few. 

Workman is also known for giving each of its au-
thors full editorial, design, production, marketing, 
sales, and publicity support for the life of a book, 
and for bringing an intensive and creative sales 
and marketing focus to both its front list and its 
deep, active backlist. 

Although its other imprints require agented sub-
missions, writers can approach Workman directly 
and they are looking at titles now. They prefer to 
receive proposals by email at submissions@work-
man.com.

Your proposal should not exceed 30 pages and 
should be in Microsoft Word; be sure to include:

• A title and a subtitle.

• A one-paragraph overview that explains the 
premise of your book: why you wrote it, and 
who you see the audience being (with any rel-
evant demographic data you might have about 
the potential size of the audience).

• A brief author biography (1–2 pages) that focuses 
on why you are uniquely qualified to write your 
book and what kind of platform you have to 
reach a wide audience.

• A table of contents that outlines the book, with 
chapter and section titles, as well as brief de-
scriptions of the material each chapter and/or 
section will cover. It should be no more than ten 
pages total.

• A market analysis of the potential readership for 
your book, including a comparison to similar 
books. When comparing your proposal to other 
works, please briefly explain (just several sen-
tences) how your proposed book differs from 
these titles. Please limit yourself to 3–4 books.

• A sample chapter that is representative of the 
style and content of the larger work.

They warn writers that each manuscript is re-
viewed by two or more editors and it may take 
several months to get a response.

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
mailto:submissions@workman.com
mailto:submissions@workman.com
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
http://www.tripatini.com/group/ifwtwa
http://www.tripatini.com/group/ifwtwa
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ALASKAN DREAM CRUISES
This is a family-owned cruise business that has a 
long history. It is based in Sitka, where they oper-
ate boat tours for Alaska’s travelers and build ves-
sels in their Jamestown Bay shipyard. 

They say: “From loggers to fishermen, Alaska’s per-
sonalities are diverse but tied by a common thread- 
a deep love of the place we call home. There is a 
distinct lifestyle in this wild frontier, and residents 
are accustomed to watching out for each other. 
We’ve come to call this singular level of warmth 
and friendliness True Alaskan Hospitality. Although 
this phrase didn’t exist until a few years ago, the 
idea has been practiced by our family ever since 
we resurrected a sunken yacht and outfitted it for 
sightseeing tours in the spring of 1970.”

Their five ships deliver an intimate and very au-
thentic Alaskan experience, and they are not as 
well known as they should be. If you have an 
excellent outlet or a group of outlets that address 
their target market, contact Nikkie Viotto at nik-
kie@thompsonpr.com.

BUENOS AIRES
Argentina’s capital and most populous city, Buenos 
Aires, is neither part of Buenos Aires Province nor 
the province’s capital; rather, it is an autonomous 
district. Buenos Aires is a top tourist destination 
that offers a unique blend of European elegance 
and Latin American passion. Famous as the birth-
place of tango, the city is also home to world-class 
opera, theater and art, well-preserved European-

style architecture, native traditions, and to restau-
rants that overflow with wine from Mendoza and 
cuts of beef fresh from the Pampas. 

Ranked as 2017’s best Latin American city to live 
in, Buenos Aires is made up of small, highly indi-
vidualized neighborhoods, each with its own char-
acteristic colors and forms, including Belgrano, a 
commercial hub and an elegant residential neigh-
borhood; La Boca, a Genovese district splashed by 
color; the history and traditions of Montserrat, and 
Palermo, with grand mansions, the city’s largest 
park, and a strong arts scene. 

Media contact is Delfina Guemes at delfina.
guemes@newlink-group.com or 305-532-7950, 
ext. 243.

CELESTYAL CRUISES
This is currently the only cruise line actually based 
in Greece, and Celestyal Cruises operates reason-
ably priced, generally short itineraries in the Medi-
terranean and Cuba. They attract passengers from 
all over the world from their 20s-70s. This year 
Celestyal won two of Cruise Critic’s annual awards 
for mid-size ships: Best Shore Excursions and Best 
for Value.

The press contact is Marlene Oliver moliver@njc-
corp.com

CINCINNATI
The Queen City has a surprising number of very 
good story angles, from the National Underground 

SIGNING UP IS EASY!

STEP (1): Join Facebook (if you haven’t already)

STEP (2): Visit https://www.facebook.com/groups/IFWTWA.mem.grp/ 

STEP (3): Click the button that says join the groupFACEBOOK

OPTIONAL STEP (4): Bypass steps 2 – 3 and contact Mary Farah, IFWTWA Social Media Director, 
to ask her to sign you up immediately! Email Mary at: mary@ifwtwa.org

http://www.ifwtwa.org/
mailto:nikkie@thompsonpr.com
mailto:nikkie@thompsonpr.com
mailto:delfina.guemes@newlink-group.com
mailto:delfina.guemes@newlink-group.com
mailto:moliver@njccorp.com
mailto:moliver@njccorp.com
https://www.facebook.com/groups/IFWTWA.mem.grp
https://www.facebook.com/IFWTWA
https://www.facebook.com/IFWTWA
mailto:mary@ifwtwa.org
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Railroad Freedom Center to an assortment of char-
acterful restaurants and cafes that include Arnold’s, 
dating from 1838, which combines good food with 
eclectic live music, and legendary Skyline Chili, 
featured in top food magazines and airlifted all 
over the country. 

The 170-room AC Marriott Hotel, located in the 
$600 million Banks Entertainment district in down-
town Cincinnati, and the Hilton Netherland Plaza, 
grande dame of the city’s vintage hotels, complet-
ed a $10 million renovation in 2013. An Art Deco 
AAA Four Diamond hotel with National Historic 
Register and National Landmark status, it has a 
resident lady ghost. 

The 21c Museum Hotel Cincinnati has been 
named the #1 hotel in the U.S. and #11 world-
wide in the Condé Nast Traveler Readers’ Choice 
Awards. Opened in 2012, 21c offers the Metro-
pole restaurant and rooftop bar, 160 rooms, and a 
contemporary art museum open to the public free 
of charge. 

Press trips to Cincinnati USA are designed to give 
journalists, freelancers and bloggers a personal ex-
perience. All requests will be reviewed through the 
CVB’s selection process prior to being confirmed. 

All are handled on a case-by-case basis. The CVB 
may request additional documentation of reader-
ship, web traffic data or social media reach prior to 
your trip. 

Contact Elizabeth Robinson via the form at https://
www.cincyusa.com/media/support/?id=ERobinson

ESTONIA
Estonia is a remarkable, attractive country, whose 
very identity rests on music. The country’s national 
identity was born hand in hand with the recogni-
tion of the region’s folk music in the 19th century, 
when local songs were recorded and the first Song 
Celebrations were organized, and today every sort 
of music imaginable is celebrated and shared in 
festivals.

The local Seto leelos in Southeast Estonia take you 
back centuries; Setos consider singing natural and 
everyday tradition, a way to express thoughts and 
emotions, to collect memories and pass them on 
to the future generations. The singing tradition in 
Setomaa is kept alive and well by the older and 
younger generations alike. The most famous local 
singers throughout the history were able to recall 
up to 20,000 rhymes, earning the title “Seto Moth-
er of Songs.”

Festivals cover the whole spectrum of music genres 
and Tallinn Music Week is the only festival in the 
world that hosts a dedicated program for every 
music genre from outsider/underground to chart-
pop, including an extensive lineup of classical 
composers and interpreters.

Issue 10 Winter 2017
Now Available Online Click Here

We are accepting submissions for Issue 11
To register as a contributor send an email 
to: registration@fwtmagazine.com

Include:
• Full Name (as you use in your byline)
• Email (you MUST use the email which is on record at IFWTWA)
• A note requesting to become a contributor at FWTMagazine.com

http://www.ifwtwa.org/
https://www.cincyusa.com/media/support/?id=ERobinson
https://www.cincyusa.com/media/support/?id=ERobinson
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
https://issuu.com/fwtmagazine2/docs/fwtmagazine_winter_2017_issue10_121/34
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
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Their target markets for hosted media are Finland, 
Russia, the U.S., Norway, Sweden, Japan and Chi-
na, and they have angles in nature, food, family, 
maritime, spa and wellness and, of course, music.

You should contact them at least four weeks before 
your trip and send a letter of assignment. Depend-
ing on the assignment, they may provide inter-
national travel and up to three overnights, local 
transport, entrance to attractions and some dinner/
lunch opportunities, along with interview opportu-
nities with famous (or not so famous but exciting) 
Estonians.

For starters, complete the form at https://www.
visitestonia.com/en/estonian-tourist-board/press/
media-centre/press-application-form

MEMPHIS
Memphis is known for its music, but there are new 
story angles coming up in the city including The 
Grove at the Germantown Performing Arts Center, 
an outdoor venue with a video wall that will seat 
between 1,200 and 2,000 people, a United Pre-
mier Soccer League team that will play 15 games 
at home from March to July and September to De-
cember starting in 2019, and Central Station, home 
to the Amtrak line that takes passengers from New 
Orleans to Chicago; the original 4,700 square-foot 
building constructed in 1914 will soon hold apart-
ments, a new Kemmons Wilson hotel, a restaurant 
and bar, a seven-screen Malco Movie Theatre and 
a venue for concerts and performance arts. 

The Memphis Convention and Visitors Bureau 

hosts occasional familiarization tours and pack-
ages for the travel media, and when available, 
they can provide individual journalists on assign-
ment with attractions passes, comped hotel rooms, 
rental cars; in some cases they accompany media 
throughout the city.

Fill out the form at http://www.memphistravel.com/
request-fam-info or call them at 800-873-6282.

PONANT
Ponant is one of the luxury cruise companies that 
early on saw the potential of travel to exotic places 
and very authentic experiences on shore. Based in 
France and expanding very rapidly, the company 
has two new ships debuting this summer and two 
next year. These are 184-passenger luxury expedi-
tion Ponant Explorers, all Ice Class 1C certified for 
polar exploration. 

Their press contact is Tara Harrington at tara@
alicemarshall.com.

Edit My Profile Settings  
including password, email, contact, etc.

Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your 
profgile with links to purchase them.

Your IFWTWA Profile
is IMPORTANT

Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile (http://ifwtwa.org/author/
your-name) 
Check your profile to see what people learn 
about you.

Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

MEMBERSHIP
REFERRAL CREDIT

$20.00

When you refer a new 
member who lists your 
name on their applica-
tion, your dues for the 
following year will be 
credited:

http://www.ifwtwa.org/
https://www.visitestonia.com/en/estonian-tourist-board/press/media-centre/press-application-form
https://www.visitestonia.com/en/estonian-tourist-board/press/media-centre/press-application-form
https://www.visitestonia.com/en/estonian-tourist-board/press/media-centre/press-application-form
http://www.memphistravel.com/request-fam-info
http://www.memphistravel.com/request-fam-info
mailto:tara@alicemarshall.com
mailto:tara@alicemarshall.com
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/author/your-name
http://ifwtwa.org/author/your-name
http://ifwtwa.org/membership-display-badges
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THE RITZ-CARLTON YACHT COLLECTION
This has been under discussion for more than a 
decade; now it launches next year with the first of 
three 298-passenger yachts, with four dining ven-
ues included, along with an a la carte restaurant by 
Sven Elverfeld of Aqua, the three Michelin-starred 
restaurant at The Ritz-Carlton, Wolfsburg in Ger-
many. Itineraries will include less visited, smaller 
ports of call in the Caribbean, Latin America and 
the Mediterranean initially. 

The media contact is Sara Duncan at sara.dun-
can@ritz-carltonyachtcollection.com

STAR CLIPPERS
For more than 25 years, Star Clippers has been tak-
ing its tall ship sailing to remote ports in the Ca-
ribbean, Mediterranean, Indonesia, Thailand and 
Singapore. 

The company operates three of the world’s larg-
est and tallest sailing vessels: Star Clipper and Star 
Flyer are traditional clipper ships with modern 
amenities carrying 170 guests, while the 227-guest 
Royal Clipper holds the Guinness World Record 
for being the largest and only five-masted, full-
rigged sailing ship in service today. All three ships 
have expansive teak decks, swimming pools that 
can be viewed from below through a glass floor, 
very good dining, convivial tropical bars on deck 
and piano lounges. The brand’s newest vessel, Fly-
ing Clipper, is scheduled to debut at the end of this 
year.

Media contact is Elliot Gillies media@gilliesan-
dzaiser.com

VIRGIN VOYAGES
Virgin is launching its new cruise line with all 
the character and hoopla you would expect from 
Richard Branson. They have announced plans for 
three adults-only “Lady Ships”, each holding 2,800 
passengers, with the first sailing in 2020.  

The media contact is Cristina Baez at cristina.
baez@virginvoyages.com

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/

http://www.ifwtwa.org/
mailto:sara.duncan@ritz-carltonyachtcollection.com
mailto:sara.duncan@ritz-carltonyachtcollection.com
mailto:media@gilliesandzaiser.com
mailto:media@gilliesandzaiser.com
mailto:cristina.baez@virginvoyages.com
mailto:cristina.baez@virginvoyages.com
https://www.facebook.com/FWTMagazine
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine/
https://twitter.com/FWTMagazine
https://www.pinterest.com/fwtmagazine/
https://www.facebook.com/FWTMagazine
https://twitter.com/FWTMagazine
http://fwtmagazine.com
http://plus.google.com/+Fwtmagazine
https://instagram.com/fwtmagazine
https://www.pinterest.com/fwtmagazine
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Dana Givens
85 Mountainview Place
Newark, NJ 07106
phone: 917 669-6724
email: info@vmonet.com
web: http://www.vmonet.com

Ruth Carlson
1150 Union Street, 704
San Francisco, CA 94109
phone: 415 272-7881
email: ruth@ruthcarlson.com
web: http://talkintravel.com

Amy Piper (Referred by Betsi Hill)
2134 Cedarbend Drive
Holt, MI 48841
phone: 517 512-0068
email: amy.piper@sbcglobal.net
web: http://www.followthepiper.com

Michelle Williamson (Referred by Edward G. 
Young III)
9640 NW 5th Street
Pembroke Pines, FL 33024
phone: 954 618-3774
email: sunamichelle.williamson@gmail.com

Priscilla Willis
(Referred by Deidre Michalski and Andrew Harris)
210 8th Street
Huntington Beach CA 92648
phone: 714 612-0039
email: shescookin@gmail.com
web: http://www.shescookin.com

Lisa A Ross (Referred by Dennis Littley)
1740 Sugar Pine Avenue
Kissimmee FL 34758
phone: 856 281-4374
email: laross0816@gmail.com
web: https://www.askchefdennis.com

Julie Cohn Cori Solomon Sherrye Wyatt
  Whidbey & Camano Islands
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mailto:info@vmonet.com
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mailto:ruth@ruthcarlson.com
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mailto:amy.piper@sbcglobal.net
http://www.followthepiper.com
mailto:sunamichelle.williamson@gmail.com
mailto:shescookin@gmail.com
http://www.shescookin.com
mailto:laross0816@gmail.com
https://www.askchefdennis.com
http://ifwtwa.org/author/juliec1
http://ifwtwa.org/author/cori-solomon
http://ifwtwa.org/author/sherrye-wyatt

