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 In Media Trips and Notes, 
Rossana Wyatt, International Media 
Trips Chair, and Dana Freeman, 
Domestic Media Trips Chair offer tips for 
pitching stories to publications.

 Adrienne Morrison, Program Coordinator, provides an 
important update that includes information on opportunities 
to appear on the online Food, Wine and Travel Show on Big 
Blend with its three million international audience, and on the 
World Radio Party.

 Len and Judy Garrison congratulate May Photo of the Month 
winner Dolce Masala and provide tips in keeping your shot 
clutter-free.

 In Volunteer Spotlight, Linda Milks salutes Dana Howard 
Freeman, Domestic Media Trips Coordinator.

 Markets gives details on pitching stories to magazines paying 
from 10 cents to $1 a word and more.

 Story Opportunities lists story hooks and contacts from the 
Orient Express to Las Vegas.

 The National Geographic Travel Photographer of the 
Year Competition is taking entrants.
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PITCHING 101

Top 10 Pitching Tips for Freelance Journalists

1. Proper Contact - Always make sure you direct 
the email to the right person and personalize it. 
This takes a bit of investigation, but very valu-
able in the long run.

2. Research - Do your homework about the pub-
lication before you pitch. Make sure you have 
read or at least scanned the publications you 
are pitching. It is important to familiarize your-
self with the topics they’re publishing, you also 
want to take note of the formatting and style.

3. Pitching to a PR agency or a Board - Make sure 
to follow the same steps above, i.e. right con-
tact and research the destination.

4. Media Kit - Have a professional media kit that 
can be attached to your email that includes 
your blog and social media stats and update 
as necessary. Canva is a great tool for creating 
one. Consider making your media kit avail-
able to potential outlets on your blog.

5. Brevity - Keep the pitch brief, but to the point. 
Pitch reviewers simply don’t have time to read 
more than a paragraph or two. Focus on the 
angle you’re taking and summarize the key 

By Rossana Wyatt, International Media Trips Chair and
 Dana Freeman, Domestic Media Trips Chair

points you plan to make.

6. Unique - What is going to make your pitch 
stand out and why would they choose you vs. 
all the others they have? You need to think of 
an uncommon angle or hook to launch into the 
subject matter.

7. Subject Line - Think of the subject line of your 
email as your pitch so your email gets opened. 
Aim for six to eight words and less than 60 
characters.

8. Proposed Article Title - Create something 
catchy that could be used for the headline. 
Keep keywords and requested subjects in mind 
as you craft this section. You could include two 
titles, to show various directions the topic could 
go.

9. Suggest Keywords - Although most marketers 
will generate their own keywords after accept-
ing a pitch, it cannot hurt to do a little leg work 
and make suggestions.

10. Pitch Templates and Advice - These are some 
great examples of how to pitch magazines like 
AFAR, AARP, BBC Travel and more. These are 
examples of how editors like to be pitched.

http://www.ifwtwa.org/
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IFWTWA MEMBER BENEFIT UPDATE
By Adrienne Morrison, Program Coordinator

Represent IFWWTA and showcase your personal website, talent & 
brand to the world via radio!  Get that radio credit to augment your 
bio and media trip applications. It’s fun and absolutely worth your 
effort. 

All IFWTWA Regular and Associate members, in good stand-
ing with a complete and updated profile page on the IFWTWA.
org website, are eligible and invited to apply for the following:

• WORLD RADIO PARTY:  Participate in a Live 
45-75-minute panel discussion with 2 other 
world travelers to chat about places you’ve been, 
extraordinary experiences you’ve had, where you 
plan to travel next, etc.  

Frequency: 6 times per year - Dates 
and times are random 

Current Openings: Wednesday, October 24th 
at 4:00 p.m. Pacific

Friday, November 30th at 
11:00 a.m. Pacific

Listen to WRP podcast 

• FOOD, WINE & TRAVEL SHOW:  Chat with 
show hosts, Lisa & Nancy, for 35-40 minutes 
on Big Blend Radio (Internet). Conversation/
interview on member’s article—editorial and im-
ages—which is subsequently published in their 
digital magazine. All content must be new, not 
previously published or repurposed.  

Frequency: Second Friday of each 
month at 11:00 a.m. Pacific

Current Openings: July 13th, August 10th, Sep-
tember 14th,  
December 14th

Listen to FWT podcast

NEW! Option to Prerecord your FWT Show – Big Blend will prerecord your show thus eliminating the 
necessity of being available at the exact date and on-air time for a “live” show. 

Let’s make it happen!  Send brief pitch to adrianne@ifwtwa.org  Please, do not contact Big Blend directly

Since 1997, Big Blend has produced, published and distributed quality, engaging content in mul-
timedia platforms, successfully educating and entertaining a regional, national and international 
audience of over 3 million. From radio shows and videos, to magazine editorial and event fea-
tures, Big Blend’s customizable digital content marketing and branding system effectively special-
izes in promoting Communities & Destinations, Small Businesses & Organizations, Festivals & 
Special Events, Industry Experts & Authors.

http://www.ifwtwa.org/
http://IFWTWA.org
http://IFWTWA.org
mailto:adrianne@ifwtwa.org
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Judy and Len Garrison

Congratulations to our May photo winner,
Dolce Masala.
One of the hardworking women in the Omdur-
man cereal market we met during an International 
Women’s Day field visit to Sudan working on 
projects to reduce food waste and improve food 
security in the region.

You can see more of Dolce Masala’s work at www.
dolceandmasala.com and ifwtwa.org/author/
daleya-uddin.

Pay attention to your background. Keep it simple 
and clutter free. Too many colors or patterns or a 
busy street or lots of people tend to draw the view-
er’s attention away from the story you are trying to 
convey. How to fix? Simply change your angle. It’s 
easier for you to move than to move all the clut-
ter. If that doesn’t work, use a wider aperture and 
decrease the depth of field. Also, use the tip from 
last month; put the intended subject of the photo 
to one side or the other. Get it out of the center of 
the frame and more than likely, that will solve the 
issue, too.

Keep travelin’ and keep shootin’. 
Len and Judy

Here’s your photography tip for this month!

http://www.ifwtwa.org/
http://www.dolceandmasala.com
http://www.dolceandmasala.com
http://ifwtwa.org/author/daleya-uddin
http://ifwtwa.org/author/daleya-uddin
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PRESS PASS PHOTO OF THE MONTH
Would you like your food, wine or travel photograph to appear in IFWTWA’s Press Pass newslet-
ter?

Each month the editors of Press Pass will select one member’s photo to publish. The photo will be 
published with a link to the member’s website, blog or IFWTWA profile.

Rules:

1. Only one photo per member.

2. The photograph must have been taken by the member.

3. Please include a caption, and your choice of web, blog or profile address (and include the 
URL).

4. Deadline is the 15th of the month prior to publication.

5. Photo specs: minimum of 1200 pixels wide. A 6”W x 4”H photo will be 2.75 MB and a 4”W x

6”H will be 6.2 MB. Send a jpeg file. You don’t need to crop it, the designer will do that. 

6. To be eligible, your IFWTWA profile must be up to date

7. Send photo attachment (.jpg) to seeingsouthern@gmail.com. 

8. If you are chosen for Photo of the Month, please do not submit more photos until the next year 
(year runs from May to May).

Your winning photo will be considered for Photo of the Year (to be announced in June 2018).

ANNUAL AWARD

One of each year’s photos will be selected for the Press Pass Annual Photography Award.

PAST SUBMISSIONS

Thanks to everyone who submitted photos for consideration. You are welcome to submit a photo

for next month or if you want the photo you sent this month back in the running, send us an email 
at seeingsouthern@gmail.com . If you are chosen for Photo of the Month please do not submit 
more photos until the next year. Your winning photo will be considered for Photo of the Year (to be 
announced in June 2018).

Send us your submission by May 15 for the June issue. Send the ID plus caption, along with 
your IFWTWA link and website to Judy and Len at seeingsouthern@gmail.com. We look for-
ward to receiving many outstanding images. 

We will also be choosing our Photo of the Year winner (May 2017 – May 2018). 

http://www.ifwtwa.org/
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
mailto:seeingsouthern@gmail.com
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DANA HOWARD FREEMAN

Dana Freeman (left) has been chosen as May’s Volunteer 
of the Month because of her active role as the Domestic 
Media Trips coordinator. Dana is constantly pitching tour-
ism boards looking for exciting and interesting press trips 
for our members.

Dana is a force to be reckoned with! She is a wife and 
mother of two teenagers and a cancer survivor. She has 
traveled both with and without her family, and she loves 
to share her experiences across many of the outlets where 
she is published. Dana is incredibly passionate about her 
writing and is always pushing herself to learn. 

She is the editor behind Dana Freeman Travels at http://
www.danahfreeman.com where she provides destination information, reviews, and travel tips on 
cruising, adventure, food, luxury travel, and multi-generational travel.

She has appeared on Huffington Post Live, local TV and radio stations and various travel podcasts 
and contributed to Porthole Magazine, Forbes Travel Guide, HomeAway, Eagle Creek, Marriott and 
Trip Advisor. 

Dana is also passionate about skiing, and who wouldn’t be if you were living in Vermont? She is a 
member as well as an ambassador for the All Mountain Mommas. 

She is also the entrepreneur behind the successful Vermont’s Find & Go Seek, a local guide for what 
is happening in and around the Burlington, Vermont area for families.

By Linda Milks

Meet Dana Howard Freeman

DANA HOWARD FREEMAN

http://www.ifwtwa.org/
http://www.danahfreeman.com
http://www.danahfreeman.com
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WANT TO VOLUNTEER?

Consider being an IFWTWA  
Regional Coordinator 
Coming together to share our mutual pas-
sion is the special ingredient of IFWTWA.  
It energizes our organization and allows 
restaurants, lodging and activities in your 
part of the world to interact with local 
IFWTWA journalists and photographers.

Wonder what it takes to host an IF-
WTWA Regional lunch and/or a 1-2 
Day Press Trip? 
How would you do it?  We’ve got you 
covered!  Learn all about it here (http://
ifwtwa.org/hosting-an-ifwtwa-regional-
lunch-andor-1-2-day-press-trip).  When you’re ready to get started, contact board member 
Linda Kissam at linda@ifwtwa.org, or MJ Hong at mjhong1@gmail.com.

WANT MORE SOCIAL MEDIA FOLLOWERS? 
OUR IFWTWA VOLUNTEERS CAN HELP.

Pinterest: Group board open to current IFWTWA members. Want to join and share your travel 
and food stories? Follow the board at https://www.pinterest.com/ifwtwa/ then email our Pinter-
est coordinator at pinterest@everintransit.com.  Also, while you’re on Pinterest, follow FWT 
Magazine posts at https://www.pinterest.com/fwtmagazine/

Twitter: Are you taking advantage of IFWTWA reposting your article tweets? Post the link to 
your Tweet on our Facebook “IFWTWA Members Group” page and our volunteers will retweet 
on  
IFWTWA’s Twitter page at https://twitter.com/IFWTWA. 

• Travel Tuesday: Use #ifwtwa and #traveltuesday hashtags in your Tuesday tweets. IFWTWA 
volunteers retweet on our IFWTWA page.  We ask that, if you post, please retweet others. 
Please make your post and retweets by midnight in your time zone

• Foodie Friday: Include #ifwtwa and #foodiefriday hashtags in your Friday tweets.  Are you on 
a press trip? Include your host’s Twitter name. When you post, please remember to retweet 
others. Please post and retweet by midnight in your time zone.

http://www.ifwtwa.org/
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
http://ifwtwa.org/hosting-an-ifwtwa-regional-lunch-andor-1-2-day-press-trip
mailto:linda@ifwtwa.org
mailto:mjhong1@gmail.com
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AMERICAN FORESTS
Quarterly American Forests Magazine is the official 
publication of the USA’s oldest conservation or-
ganization, and it has been published since 1895. 
140 years. Since 1990 alone, they have planted 
more than 50 million trees, helping to restore 
forests in all 50 states. They feature information for 
everyone from the environmentally conscious to 
the outdoor enthusiast. They pay up to $2,000 for 
features.

Each issue can be broken down into several sec-
tions for which they encourage outside writers to 
submit content.

• Feature Articles: These articles are roughly 
2,000 words and deal with the following topics: 
outdoor recreation, environmental issues and 
tree-related science, adventures or news. Each 
issue contains three features.

• Mini Feature: This article is a smaller version of a 
feature, at roughly 1,300 words. This feature can 

address a wider variety of forest-related topics, 
including but not limited to forest policy, com-
munity forest programs, benefits of trees, unique 
ecosystems and more. Each issue contains one 
mini feature.

• Earthkeepers: This department examines a per-
son or group of people, current or historic, that 
has worked to protect or responsibly manage a 
forest. These articles are 800 to 900 words. Each 
issue contains one Earthkeepers article.

Every submission should include a detailed de-
scription of the topic you plan to write about, an 
overview of the sources you intend to use (if a 
more scientific piece), a brief history of your writ-
ing experience and a sample of your writing. 

American Forests also prides itself on gorgeous 
photography that showcases the beauty of nature. 
They encourage nature photographers to submit 
their work for review. Please include detailed cap-
tion information and a brief description of your 
area of focus.

Send proposals to magazine@americanforests.org.

ANOTHER ESCAPE
This beautiful Bristol-based magazine celebrates 
the outdoor lifestyle, creative culture and sustain-
able living. Its style is “an optimistic, curious and 
intelligent tone with a twist of wit and intrigue.”  
All their content is centered on exploration, cre-
ativity, innovation and discovery, but that translates 
into a wide variety of themes and stories; they are 
very open to hearing suggestions of new ideas, 
topics or fields to explore. 

They say: “Our name – Another Escape – refers not 
only to our content but also to the experience that 
the publication itself intends to offer. Most of us 
have hectic lives and we want our publication to 
be a step away from them, a pause for thought and 
a momentary retreat. We differ from a lot of other 
magazines in that we want to be subtle in our sug-
gestions – Another Escape isn’t about telling our 
readers what is super cool, what fashion tastes they 

For advertising:
ads@fwtmagazine.com

To reach the editors:
editor@fwtmagazine.com

For information and guidelines:
info@fwtmagazine.com

To register as a contributor to FWT Magazine 
(we are accepting submissions): 
registration@fwtmagazine.com

We have new email addresses for FWT 
Magazine. Please use these now.

Please include the following:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on 
record at IFWTWA)

• A note requesting to become a contributor at 
FWTMagazine.com

http://www.ifwtwa.org/
mailto:magazine@americanforests.org
mailto:ads@fwtmagazine.com
mailto:editor@fwtmagazine.com
mailto:info@fwtmagazine.com
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
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should have or where they should book their next 
holiday. Instead we look to inspire a passion and 
excitement that they can transpose into their own 
endeavours.” 

There are four sections in the magazine: Inspira-
tion, Exploration, Process and Response.

Inspiration is focused on ideas-based articles; 
Exploration is about passionate people and their 
stories; Process is about processes; Response has 
many guises and relates directly to the feature it is 
a part of, as a reflective or consequential response. 
It is really important to look at more than one issue 
before querying.

They explain: “We look to feature interesting peo-
ple who are passionate and offer unique insights 
into what makes them tick, their journeys and the 
motivations behind their lifestyles. Our features are 
not limited to conventional creative practitioners 
such as artists, makers, crafters and designers – 
instead we look at creativity as a mindset and we 
like to push the boundaries on what it can mean to 
be creative. 

“In addition, we feature a variety of ideas based 
articles. These may be simple ideas explored from 
new perspectives or more complex discussions 
that give our readers the opportunity to learn 
something new. We want to be a gentle reminder 

of not just what is possible – because that is far 
from limited to the stories we publish – but of the 
level of passion and fulfilment that is achievable 
and obtainable.“

Recent articles covered Norway’s landscape 
and friluftsliv (free air) life, and Kiliii Yu of the 
Pacific Northwest- a kayaker, a boat-designer, a 
climber, a professional adventure photographer, 
a guide for wilderness survival, a trained classical 
violinist, who has his own kayak building business.

Queries should address questions including who 
you are, where you are based and why you want to 
contribute to Another Escape, along with your past 
publication credentials, whether you are submit-
ting a query for online, print or both, and should 
contain a 200-word abstract of your proposed 
piece plus links or clips. Send all to submit@anoth-
erescape.com.

BACKPACKER
Published nine times annually, Colorado-based 
Backpacker is a proud sponsor of Leave No Trace, 
and all articles and photos that appear in the mag-
azine must adhere to Leave No Trace’s ecologically 
friendly practices. Likewise, they do not promote 
motorized use in the wilderness or backcountry.

They prefer pieces using foot-based travel, primar-

Photographers and Journalists, Collaborate
Photographer members have given links to their websites 
that will enable you to send a URL link with any image or 
galley destination folder to assignment editors with their 
queries. Details...

MedjetAssist
IFWTWA members from the U.S., Canada or 
Mexico receive reduced Medjet annual and 
multi-year membership rates 28-30% off its 
baseline. Details...

MEMBERSHIP PERKS

Check the website regularly for new Membership Perks.

http://www.ifwtwa.org/
mailto:submit@anotherescape.com
mailto:submit@anotherescape.com
http://ifwtwa.org/2012/06/photographers-and-journalists-collaborate.html
http://ifwtwa.org/2012/06/medjet-assist.html
http://ifwtwa.org/category/membership-perks
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ily hiking, although they include cover canoeing, 
kayaking, snowshoeing, cross-country skiing, and 
other human-powered modes of travel. And they 
want subject matter to be the wilderness or back-
country. 

They say, “The true backpacking experience means 
getting away from the trailhead and into the wilds. 
Whether a dayhike or a weeklong trip, out-of-the-
way, unusual destinations are what we’re looking 
for.”

These destinations are primarily North American 
and they contain advice for improving the back-
country experience.

They say: “ Our readers want to know how to, 
when to, where to, and with what. Every BACK-
PACKER article incorporates one or more of these 
things. We write not merely to inspire our readers 
to do something, but to help them identify and 
research new places to go, techniques and skills to 
use, or the gear to take.”

Features usually fall into one of several distinct 
categories: destinations, personality, skills, or gear, 
which is staff written. They look for an unusual 
hook, a compelling story, a passionate sense of 
place, or unique individuals finding unique ways 
to improve or enjoy the wilderness.

Destinations articles are usually first person, based 
on the author’s recent experience. Readers should 
come away with a strong sense of that particular 
outdoor experience, a firm grasp of the location’s 
character, and the inspiration to duplicate the trip. 
Word counts vary widely, from 1,500 to 5,000 
or more words but most contain a full Expedition 
Planner sidebar (contact, permit, season, hazards, 
map, guidebook, and other useful information.  

Personality stories center on colorful, controver-
sial, historically significant, amusing, unusual, or 
unique people, especially those who have a direct 
impact on how or where others hike. 

Technique or skill-based articles have high levels 
of take-away value. A good technique piece also 
has information relevant to all skill levels (e.g., 

beginner, intermediate, and advanced hikers). 

Freelancers most often break into Backpacker’s 
pages in the departments’ shorter assignments (100 
to 1,200 words).

Life List: 300-400 words. Short essay treatment 
about a particularly awesome big trip that every 
reader should add to their ticklist. Trips need to in-
volve a true wilderness overnight and be big/hard/
beautiful enough to provoke serious long-term 
dreams. The topic should not have been covered to 
death and be not too easy or accessible. They say: 
“Events and experiences (rooted in a stellar place, 
of course) could also be life list worthy. Seeing the 
northern lights. A NOLS trip. Summitting for some-
one. Catching your first rainbow on a fly. Making 

Your IFWTWA Profile

is IMPORTANT
*Edit My Profile Settings  
including password, email, contact, etc.

*Member Profiles -- BOOKS -- Management 
Add any books you’ve published to your profg-
ile with links to purchase them.

*Member Profiles -- ARTICLES -- Management 
Keep your list of published articles up-to-date.

View My Public Profile 
The above link will take you to a list of all 
our members, click on your name to see what 
people learn about you.

*Display IFWTWA Member Badge on My Website 
A new widget that quickly displays your affiliation 
with IFWTWA with a link back to your profile.

*Requires that you be logged in

http://www.ifwtwa.org/
http://ifwtwa.org/wp-admin/profile.php
http://ifwtwa.org/member-profiles-books-management
http://ifwtwa.org/member-profiles-published-articles-management
http://ifwtwa.org/member-profiles
http://ifwtwa.org/membership-display-badges
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fresh chocolate fondue with wild blackberries.” 
And they note that they do not want Alaska queries 
for a while. 

Weekend: This page is all you need to undertake a 
killer weekend in your region. Trips should be 1-2 
nights, 6-10 miles a day, within striking distance 
of a major city, and seasonally appropriate for the 
month in which they run. These absolutely must 
have a GPS track, and they assign them early. 

Payment is up to $1 per word. Queries go to the 
following: 

Features & People and Skills queries: Dennis 
Lewon, editor-in-chief at dlewon@backpacker.com

Destinations departments: Maren Horjus, associate 
editor at mhorjus@aimmedia.com

Survival: Casey Lyons, senior editor at caseylyons@
aimmedia.com

Online stories: Adam Roy, associate Web editor 
at aroy@aimmedia.com

BOYDS MILL PRESS
This publisher is owned by Highlights for Children 
(remember them?). They include American history 
in their subject matter and, although they put them 
into narratives, they don’t shy away from books 
that address serious issues, from assimilation to 

social justice. Take a good look at their catalog 
before you query; submissions are made through 
https://www.highlights.com/working-for-highlights/
submission-guidelines. 

CATALYST MAGAZINE
Salt Lake City-based Catalyst is 36 years old, focus-
ing on healthy and organic food, gardening and 
lifestyle topics including the arts, environment, 
alternative transportation and sustainability. They 
advocate “a healthy, peaceful and sane environ-
ment — locally and globally.” 

Features generally range from 2,000-4,500 words, 
with some more in the 600-1,500-word range, and 
they reportedly pay 10 cents a word.

Queries should be sent to Editor Greta deJong, at 
greta@catalystmagazine.net, and should include 
your credentials and clips. They will consider 
unpublished writers, but they must send writing 
samples. Articles are submitted on spec. 

DIAL BOOKS FOR YOUNG READERS
This is a whole travel and cookery market writers 
tend to ignore; children’s books are still very strong 
in paper. Dial Books is an imprint of Penguin and 
does look at unsolicited submissions, but they do 
not respond unless they are interested. After four 
months, you can assume that your proposal was 
not a fit for them.

https://www.facebook.com/IFWTWA

https://plus.google.com/s/IFWTWA

http://instagram.com/ifwtwa

http://www.linkedin.com/groups?home=&gid=1645297

https://twitter.com/IFWTWA

http://www.tripatini.com/group/ifwtwa

Copy these links and keep them handy!

http://www.ifwtwa.org/
mailto:dlewon@backpacker.com
mailto:mhorjus@aimmedia.com
mailto:caseylyons@aimmedia.com
mailto:caseylyons@aimmedia.com
mailto:aroy@aimmedia.com
https://www.highlights.com/working-for-highlights/submission-guidelines.
https://www.highlights.com/working-for-highlights/submission-guidelines.
mailto:greta@catalystmagazine.net
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
https://plus.google.com/s/IFWTWA
http://instagram.com/ifwtwa
http://www.linkedin.com/groups?home=&gid=1645297
https://twitter.com/IFWTWA
http://www.tripatini.com/group/ifwtwa
http://www.tripatini.com/group/ifwtwa
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Dial averages about 70 new titles annually, a lot of 
them picture books, and their books tend to win 
the prominent national awards. They are looking 
at entire picture book manuscripts and a maxi-
mum of 10 pages for longer works (novels, easy-
to-reads). When submitting a portion of a longer 
work, please provide an accompanying cover letter 
that briefly describes your manuscript’s plot, genre 
(i.e. easy-to-read, middle grade or YA novel), the 
intended age group, and your publishing credits, 
if any. Never send submissions by e-mail or fax or 
original artwork, and don’t attach a confirmation 
postcard. Your materials should be sent to Dial 
Books for Young Readers, 345 Hudson Street, New 
York, NY 10014-3657.  

EATER
Eater is a national publication dedicated to report-
ing on, telling stories about, and critically examin-
ing the world of food and drink, with a particular 
focus on restaurants. Recent stories included “How 
Protein Conquered America,” “The 38 Essential 
Restaurants in Tel Aviv,” and “The Extinction of the 
Early Bird.” 

They say: “We are actively seeking pitches from 
journalists, writers, academics, filmmakers, and 
other contributors of all backgrounds, especially 
those whose voices are often underrepresented in 
media. Food and restaurants are among the most 
dynamic and powerful lenses for storytelling, and 
we particularly enjoy hearing from writers whose 
interests, experiences, and areas of expertise origi-
nate outside of the food world.”

They pay “competitive rates.”

They add: “We’re primarily interested in reported 
stories rather than personal narratives, though we 
welcome reporting in which the writer is present, 
or that is informed by personal experience and 
insight. We are most excited by stories where food 
and restaurants intersect with, illuminate, or are il-
luminated by other subjects: business, technology, 
history, science, politics, society, activism, iden-

tity, the arts, pop culture, etc. All stories on Eater 
should be scoped to a national audience.”

All submissions should include a very short expla-
nation of who you are and why you’re qualified 
to cover this story (or this beat), along with links 
to previously published pieces and/or your online 
portfolio.

Departments include: 

Reports that inform readers about food, restau-
rants, and most crucially, why food and restaurants 
matter. Generally speaking, these stories are 1,800 
words or less — tight enough to be a well-paced 
read, but rich enough to leave the reader well 
armed for dinner party conversation — and are 
usually assigned with a lead time of a few days to 
two weeks.

A successful pitch not only identifies a trend/in-
teresting subject, but makes an argument for its 
place in historical and cultural context. This might 
include brief histories about regional, obscure, or 
deeply beloved food items (from ployes in Maine 
to Choco Tacos and strange cultural phenomena 
(like people who collect vintage cereal boxes). 
They also like stories pegged to current events 
and breaking news (like how the Rio Olympics 
changed the city’s iconic beach food culture and 
how restaurants navigate political controversy), 
explorations of trends in restaurant operations, and 
generally examining why things are the way they 
are. 

Send your pitch to Erin DeJesus at erin@eater.com.

Features/Longform

Vivid and original magazine-style reported narra-
tives are the bread and butter of Eater’s features de-
partment. A feature story should be at least 2,500 
words, or its multimedia equivalent. (The average 
assignment length for Eater features is 3,500-4,000 
words.) 

These stories often require extensive research and 
reporting, occasionally including travel, and are 
usually assigned with a lead time of one to two 
months.

http://www.ifwtwa.org/
mailto:erin@eater.com
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Their take on food culture is broad, curious, skep-
tical, and equally inclined to the serious and the 
absurd. A how an L.A. restaurant owner embod-
ies the strange cultural relationship between New 
York and Los Angeles, an on-the-ground reported 
story of the women-run restaurant economy in the 
world’s largest refugee camp, an essay explaining 
the cultural resonance and historical roots of Black 
Americans carrying hot sauce with them.

Send your pitch to features@eater.com.

Videos

Eater is now accepting pitches for video content 
from freelance filmmakers and video produc-
ers with experience in storytelling and working 
in a collaborative environment. They say: “Ideal 
pitches contain strong story lines and deep insight 
backed by an authoritative food voice. We are not 
looking for professional or home cooking recipe 
based cooking shows, and we’re more likely to 
green light one-off / feature content, as opposed to 
pitches for hosted/series-based content. All videos 
will have to work across multiple platforms includ-
ing YouTube and Facebook.”

Send your video pitch along with links to previous 
work to clifford@eater.com.

Life in Chains

Essays on experiences eating at chain restaurants 
run 1500-2500 words about unique, sad, or just 
plain weird ways writers have been affected by a 
specific restaurant chain, or a particular location of 
a restaurant chain. 

Send your pitch to features@eater.com.

Highly Recommended

Highly Recommended is an occasional column 
that “endorses an unexpected or unheralded thing, 
concept, place, product, habit, or other noun.” 
Essays range from 1000-1800 words, and should 
use a combination of research, cultural comment, 
and personal experience to make an insightful or 
unique case for the greatness of a specific entity or 

practice like adding French fries to salad 

Send to features@eater.com, and we’ll be in touch.

Voices

Voices is Eater’s op-ed and first-person section, 
where writers discuss broad topics through the lens 
of their personal experiences. If you have a com-
pelling perspective on an issue relevant to the food 
world (or on a general issue, with a food-world 
angle), they want to hear from you! Examples of 
successful Eater Voices columns include a North 
Carolina chef on how HB2 affected her business 
and a celebrity chef on how he feels as an immi-
grant in Trump’s America. 

Send a paragraph or two explaining what topic 
you’d like to discuss, your position on the topic, 
why you’re qualified to write about it, and a clear 
rundown of the points of your argument to voic-
es@eater.com.

Travel

They are most interested in pieces and perspectives 
from locals and natives - not interested in para-
chute journalism.

Send your query to travel@eater.com.

If you’re interested in pitching a story that doesn’t 
fit into one of the above categories, send a brief 
query to features@eater.com. 

GIBBS SMITH PUBLISHING
Gibbs Smith is a well-established cookbook pub-
lisher with vigorous distribution, among the few 
such that accepts unsolicited and unagented 
submissions, by email only. Their books include: 
Southern Baking: Celebrating Life with Pie; a series 
of 101 things to do with…;  Twenty-three No-Bake 
Gingerbread Houses for All Seasons; and Living 
Crazy Healthy: Plant-Based Recipes from the Neu-
rotic Mommy. 

Proposals should include a description of the sub-
ject, description of the market for your book, your 
credentials, how you can help sell and promote the 

http://www.ifwtwa.org/
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mailto:travel@eater.com
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book including online presence and outreach; an 
outline of contents; and samples of your. writing. 

Send these to Gibbs Smith’s acquisitions team at: 
debbie.uribe@gibbs-smith.com

LONELY PLANET KIDS
Lonely Planet believes in kick-starting the travel 
bug by showing kids that the world is an amazing 
place, and giving families tools to travel in-depth. 
The imprint includes titles like Around the World 
in 50 Ways (Camel, Canoe, Car, etc.) and Family 
Travel Map for various continents: North America, 
Europe, etc.  

Send queries to recruitingcontributors@lonely-
planet.com; they will get in touch if they want to 
pursue your idea. 

OUTPOST MAGAZINE 
This bimonthly Canadian magazine is partial to 
longform travel journalism, and comprehensive 
travel guides to little-seen destinations.

They say: “While we are a Canadian publication, 
and much of our content has a Canadian slant, 
we have a strong mandate to accept stories from 
authors anywhere in the world, even if English 
isn’t your first language. (How else can you find 
the best insider’s guides and tips?)”Recent stories 
included a piece on Sicily and “Vagabond dreams: 
Road Wisdom from Central America.”

They generally don’t accept FAM trip submissions, 
but there are always exceptions.

Queries go to submissions@outpostmagazine.com 
and payment rates are negotiated individually for 
articles 2,000-4,000 words in length for print, 800-
1,500 words for online pieces. 

They pay Canadian contributors through e-trans-
fers, and international contributors through PayPal 
exclusively.

Their sections: 
Feature Stories detail a particular adventure you or 
someone else had. The typical length runs 2,000 to 

5,000 words, but they have published longer pieces 
if the subject allows or the prose is exceptional.

Examples include: Mariellen Ward on how India 
changed her life; Evan Solomon retracing the lost 
Franklin Expedition in Canada’s Northwest Passage

Thrillseeker

They cover the wildest adventure travel on the 
planet:  expeditions, adventure races, thrillseeking 
and extreme experiences, unique and small off-
the-beaten path experiences. 

Examples: Daniel Reeds on how the Mongol 
Rally made a perfect pre-marital test; Sam Rapine 
on jumping off a speeding Atlantic windjammer

The Insider’s Guide

Any submission that provides concrete and spe-
cific travel information, advice, tips and ideas on 
a particular subject, theme or travel experience. 
These pitches are myriad, so an authoritative voice 
is necessary.

Examples: Ryan Murdock on how to fund your 
expat life; S. Bedford on how to travel with your 
parents

Gourmet Du Monde

Occasionally they publish international recipes 
that showcase different cultures and flavors around 
the world, dishes that come with a cultural story 
behind them.

Examples: Our authentic Indian butter chicken 
recipe; how to make “candied” wigwam salmon

Field Notes

Articles and stories that have a science connection, 
such as field research, exploration, biology, anthro-
pology or botany.

Examples: Paul Sokoloff living the Mars simulation 
in Utah; Andrea Grant researching the ancient fos-
sils in Nova Scotia’s Bay of Fundy

To query, email submissions@outpostmagazine.
com with a description, your credentials and clips.

http://www.ifwtwa.org/
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BACKROADS
Backroads annually hosts thousands of guests on 
Biking, Walking & Hiking, Multi-Adventure, Private 
and Family trips worldwide. Their 231 trip itin-
eraries showcase lodging, dining, cultural attrac-
tions—and of course back roads—in destinations 
from California’s Wine Country to classic settings 
in France, from the pampas of Patagonia to the hill 
country of Thailand. 

From the beginning, founder Tom Hale has strived 
for and succeeded in offering off-the-charts trips, 
believing that the world is best experienced up 
close and under one’s own power. Backroads’ 
success is largely measured by an exceptionally 
high rate of repeat guests—on average about 75% 
become repeat and referral guests. 

Walking and hiking trips include new tours rang-
ing from easy to challenging – including new 
Hut-to-Hut, family and unique trips – across the 
globe. This year the company broadens its offerings 
in already popular destinations tying two countries 
together in one trip, and in the case of the new 
Italian, French & Swiss Alps Walking & Hiking Trip, 
it’s three-in-one. Others center on destinations 
from Maine to Scotland, Namibia and Zimbabwe 
to Provence and the French Riviera.

Leisurely walking and hiking trips include Eng-
land’s Cotswolds, Cuba and Vietnam to Cambodia.

There are hikes from Iceland to the National Parks, 
and with three or four Trip Leaders, two vans and 
multiple route options, guests have the freedom to 

explore at their own pace, without being forced to 
hike slower or faster than they want.

The media contact is Liz Einbinder at pr@back-
roads.com or 510-292-2753

BAR HARBOR, MAINE
Bar Harbor (know as Bah Hahbuh) is much more 
than a gateway to Acadia National Park, although 
that would surely be enough to recommend it. It is 
a small town filled with the fragrance of the sinful 
local fudge and dotted with cafes and restaurants 
that feature local produce and seafood. 

Acadia is a dramatic 47,000 acres of shores, for-
ests and granite peaks and, on Mount Desert Island 
(constantly appearing on the top family holiday 
list), a pair of venues for the Abbe Museum, which 
showcases the culture of the native Wabanaki 
people. 

Media contact is Charlene Williams at cwilliams@
marshallpr.com

BC GUEST RANCHERS ASSN
The BC Guest Ranchers’ Association represents a 
broad range of guest ranches and dude ranches in 
British Columbia, for everyone from seasoned vet-
erans of horseback riding vacations or first timers 
to the dude ranch experience.

Their ranches include budget properties all the way 
up to luxury ranch holidays, family ranch vaca-
tions or romantic seclusion.

SIGNING UP IS EASY!

STEP (1): Join Facebook (if you haven’t already)

STEP (2): Visit https://www.facebook.com/groups/IFWTWA.mem.grp/ 

STEP (3): Click the button that says join the groupFACEBOOK

OPTIONAL STEP (4): Bypass steps 2 – 3 and contact Mary Farah, IFWTWA Social Media Director, 
to ask her to sign you up immediately! Email Mary at: mary@ifwtwa.org

http://www.ifwtwa.org/
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All BC Guest Ranchers’ Association members are 
focused around horseback riding, and many of-
fer cattle work and all day horseback rides, too. 
Most also offer other fun activities, like canoeing, 
fishing, nearby golfing, hiking, mountain biking, 
river rafting, swimming, and tennis. Some have full 
service spas, hot tubs, fitness centers, and meeting 
facilities. 

The media contact is Nicolle Dupont, Director of 
Marketing, at 250-593-0258.

BELMOND VENICE SIMPLON-ORIENT-
EXPRESS/ROYAL SCOTSMAN
Just the name of the Orient Express stirs up all sorts 
of romantic associations, and the art deco train 
really is a time travel device. Its polished wood, 
plus upholstery and antique fixtures are light years 
away from today’s air travel, and there are ac-
commodations from twins to cabin suites on trips 
between Venice and London, Paris and London, 
Venice, Budapest and London, Vienna and Venice 

and more.

The company also owns the Royal Scotsman, 
which provides one-seven-night train cruises out 
of Edinburgh into the Borders and the Highlands, 
exploring by day and enjoying cocktails afternoon 
tea and candlelit dinners. They operate April to 
October and some of the departures are themed – 
house and gardens, for instance. 

For example, The Highland Journey (three days/two 
nights) combines breathtaking scenery and out-
door pursuits with a visit to a renowned distillery. 
The Classic Journey – (5 days & 4 nights) includes 
great castles, the picturesque village of Plockton 
and outdoor pursuits in the Cairngorms National 
Park. The Western Journey (four days/three nights) 
takes guests to iconic sites: Loch Lomond, Ben 
Nevis, the Isle of Bute, and stunning Gothic Re-
vival Mount Stuart House. The Grand Tour of Great 
Britain – (eight days/ seven nights) visits highlights 
of Scotland, England and Wales.

The North America media contact is Jordana 

ISSUE 10 WINTER 2017
Now Available Online Click Here
We are accepting submissions for Issue 11

To register as a contributor send an email to:  
registration@fwtmagazine.com

Include:

• Full Name (as you use in your byline)

• Email (you MUST use the email which is on record at 
IFWTWA)

• A note requesting to become a contributor at FWT-
Magazine.com

http://www.ifwtwa.org/
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
mailto:registration@fwtmagazine.com
http://FWTMagazine.com
http://FWTMagazine.com
http://fwtmagazine.com/fwt-magazine-issue-five
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Gaultieri at jordanna@alicemarshall.com.

For South America and Brazil, contact Polly Martin 
at polly.martin@belmond.com; writers in Europe 
should contact Sandrine Staub at sandrine.staub@
laboutiquerp.com. Birgit Rapp is the contact for 
Switzerland at text_aktion.com; Connie Chang is 
the contact for journalists in Hong Kong at con-
nie@petriepr.com and Tania Joslin at Tania@petri-
epr.com is the contact for Singapore.

CANADA: ROCKY MOUNTAINEER
Rocky Mountaineer trips are really land tours on 
trains, through seven spectacular mountain ranges 
with three routes and a fourth one that can be con-
nected and travels connects Seattle and Vancouver, 
with the breathtaking Canadian Rockies. You can 
connect the Seattle-Vancouver route to the First 
Passage to the West, Journey through the Clouds, 
or the Rainforest to Gold Rush routes. They have 
an all-dome fleet and two levels of service, meals 
and wines have strong regional ties.

They offer resources and support services to help 
local, national and international media develop 
their stories.

Contact them at media@rockymountaineer.com, 
or UK journalists can get in touch with Beth Hunt 
at beth.hunt@citizenrelations.com; in Australia 
contact Sophie Taylor at sophie@gate7.com.au; in 
Canada Crystal Kwon at crystal.kwon@citizenrela-
tions.com; USA contact Jina Michael-Smith at jina.
michael@citizenrelations.com

CHOPRA CENTER
Deepak Chopra’s center at the Omni La Costa 
Resort & Spa in Carlsbad, California offers medita-
tion classes (many of them free), retreats, seminars, 
personal growth classes, yoga, transformational 
coaching, Ayurvedic spa treatments, and more.

For all media requests, press visits, and interviews 
with the Chopra Center, email ccmedia@chopra.
com.

DISCOVER NEW ENGLAND
Discover New England and its marketing represen-
tatives offer worldwide assistance to the press cov-
ering the six Northeastern US states: Maine, Ver-
mont, New Hampshire, Massachusetts, Rhode 
Island, and Connecticut.

American history is a prime story hook – this is the 
oldest clearly defined region of the United States, 
and it precedes the American Revolution by more 
than 150 years; it was also the birthplace of the 
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Industrial Revolution in America. 

But there are dozens of angles in the arts, white 
sand beaches and lighthouses, brilliant fall foli-
age, expansive lakes, panoramic mountain views, 
and restaurants crammed with local specialties in 
seafood and local fruit and vegetables producing 
dishes from Fluffernutters to Boston Baked Beans 
and Whoopie Pie to Clam Chowder.

Journalists from the United Kingdom  and Ire-
land should contact Kirsty Dillury, PR Director at 
kirsty@ttmworld.co.uk

Japanese Media can contact Shoko Hirao in the US 
at shokoh@comcast.net or  Mari Miyajima in Japan 
at miyajima@m-newengland.com

Inquires from all other countries, including the US, 
should be directed to: info@discovernewengland.
org

FRANKENMUTH, MICHIGAN
Michigan is strong on ethnicity, from Detroit’s deli-
cious Greektown to Holland Michigan and its Tulip 
Festival and amazing Dutch pastries at the Deboer 
Bakkerij & Dutch Brothers Restaurant. Among 
them, Frankenmuth is basically Bavaria in the USA, 
from its architecture right down to its brewing his-
tory, with special dishes and the World’s Largest 
Christmas Store, plus a lot of family angles. These 
features help draw around three million visitors 
annually

Travel Michigan assists qualified journalists in 
pursuit of their feature stories and coverage of 
Michigan. Submit the form at https://www.michi-
gan.org/sites/default/files/uploads/2017/Pure%20
Michigan%20Media%20Form.pdf, and a member 
of Travel Michigan will contact you to discuss story 
ideas, areas of the state and specific needs you 
may have. 

LAS VEGAS
Besides the casinos, the themed hotels and the 
outstanding shows and restaurants, the Las Vegas 
area has dramatic natural beauty: Red Rock Can-
yon National Conservation Area lies in Nevada’s 
Mojave Desert. It’s known for geological features 

https://www.facebook.com/FWTMagazine

https://twitter.com/FWTMagazine

http://plus.google.com/+Fwtmagazine

https://instagram.com/fwtmagazine/

https://www.pinterest.com/fwtmagazine/
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such as towering red sandstone peaks and the 
Keystone Thrust Fault, as well as Native American 
petroglyphs. 

To the south, Spring Mountain Ranch State Park 
features historic buildings and hiking trails. 

In addition, there are excellent golfing angles and 
the meetings and conventions developments could 
keep a journalist busy for decades.

Contacts are: Jackie Dennis for domestic and 
local media inquiries, travel industry issues and 
community relations and government affairs mat-
ters; Email jdennis@lvcva.com; Amand Arentsen 
at aarentsen@lvcva.com for help with stories on 
meetings, conventions, trade shows, business travel 
and World Trade Center Las Vegas endeavors; 
Maria Phelan at mphelan@lvcva.com for cover-
age of statistics, health and wellness meetings and 
conventions; Heidi Hayes for international cover-
age at hhayes@lvcva.com and Kala Peterson at 
kpeterson@lvcva.com specifically for China, South 
Korea, Japan, India, Australia and New Zealand

MEXICO: EAST CAPE
Outdoor adventure is a major hook for summer 
and fall press trips to the East Cape of Baja Cali-
fornia Sur, with fishing, paddle boarding, snorkel-
ing and more, along with wine tasting, yoga and 
nightlife. 

Journalists on assignment should contact info@
venonepr.com or call 707-479-6882.

NORMANDY FOR BRITISH AND IRISH 
JOURNALISTS
From the really magical Mont St. Michel to the 
elegant horse racing of Deauville, Normandy is 
extraordinary, and the tourist board will be offer-
ing group trips for British press group trips in 2018, 
one in partnership with Irish Ferries on the new 
luxury vessel, the W. B. Yeats, for a weekend visit-
ing some of Normandy’s most famous sites in July 
or September.

UK and Irish journalists can register their interest 

in coming on a group press trip in 2018 by email-
ing: fran.lambert@atout-france.fr

QUEBEC CITY FESTIVAL D’ETE
Every year since 1968, the Festival d’été de Qué-
bec attracts over one million festivalgoers to 
Quebec City’s historic district for concert by in-
ternational superstars and top new talent; past 
performers have included the Rolling Stones, Elton 
John and Bon Jovi. A flock of international street 
performers adds more color.  This year’s lineup, 
July 5-15, is listed at https://www.infofestival.com/
en/Program/Lineup

For more information or press credentials, contact 
Kenza Bélaichouche at kbelaichouche@infofesti-
val.com

RHODE ISLAND
In Rhode Island, Blackstone Valley is home to 
some of the country’s most important historic sites, 
including Slater Mill, the first successful cotton-
spinning factory in the United States and recog-
nized as the birthplace of the American Industrial 
Revolution. 

Nature enthusiasts can explore Lincoln Woods, en-
joy some family fun in the “Apple Valley” with an 
abundance of family-owned farms where you can 
pick-your-own seasonal fruits or experience the 
11-mile long Blackstone River Bikeway. And re-
freshment is at hand with some of the region’s best 
craft breweries.  For family stories, Block Island 
was voted “5th best U.S. Island for a Family Vaca-
tion by the readers of Conde Nast Traveler. And the 
extensive list of art galleries and open studios is 
supported by a policy of no sales tax on art sold in 
the state.

For more information, contact Mark Brodeur at 
401-278-9152 or mbrodeur@commerceri.com

VIA
VIA Rail Canada actively seeks new contributors to 
experience firsthand Canada by rail, and is pleased 
to offer qualified media this opportunity. Their 
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routes include cross-Canada from Toronto to Lake 
Louise, Coast to Coast, a rail and polar bear adven-
ture and Nova Scotia and many others, summer 
and winter.

By completing and submitting the form at http://
www.viarail.ca/en/about-via-rail/media-room/
media-familiarization-trip and accepting transport 
on VIA Rail Canada, you agree to the following 
conditions:

• To provide an outline of your story including 
prominence of exposure for VIA

• To include VIA Rail website viarail.ca or toll free 
number 1-888-VIA-RAIL

• To send a clipping/copy in PDF or broadcast 
clip/script format no later than 14 days following 
publication or broadcast.

They consider requests for travel assistance for 
qualified media producing stories for regional, 
national and international media outlets, warning 
that to ensure a successful application, early noti-
fication is important. For travel within VIA’s Wind-
sor-Quebec City corridor (short distance travel), a 
10 business-day minimum is highly recommended. 
For transcontinental travel during the peak season, 
particularly May-November, a minimum of 4-6 
weeks is required to process a request. You will 
only be contacted if they accept your proposal, 
which should be within 10 business days from the 
date of the request.

VIA offers discount assistance ranging from 50-
100%. Some key considerations include:

• Prominence of VIA within the article/story

• Reach of circulation/broadcast audience

• Confirmed publication date/broadcast date

• Fit of geographic location and other demograph-
ic factors with VIA’s target markets

• Travel companions may be eligible for existing 
VIA discounts

WILMINGTON, NC: HOTEL BALLAST
Sotherly Hotels has announced the addition of 
the landmark Hotel Ballast, formerly the Hilton 
Wilmington Riverside, to its collection of boutique 
properties following a complete renovation. Over 
the years, the property has hosted numerous ce-
lebrity guests including Wayne Newton, Richard 
Gere, Bob Hope, Jerry Lewis, Stephen King, Emilio 
Estevez, Andy Griffith, and Presidents Ronald Rea-
gan and Bill Clinton.

All 272 of the hotel’s guestrooms, as well as lobby, 
pool area, meeting space, restaurants, and other 
public areas were upgraded with hardwood floors, 
remote shades, elevated bedding packages, and 
spa-like baths with marble walk-in showers and 
eco-friendly amenities. They added a communal 
library area, an art gallery featuring original work 
by students and alumni of the Savannah College 
of Art & Design, and refreshed meeting and event 
facilities, complete with new chef-inspired ban-
quet menus and modernized audio-visual equip-
ment. There’s a revamped in-room dining program, 
a state-of-the-art fitness facility, an all-new bridal 
suite, and complimentary Wi-Fi. 

The new Board and Barrel Coastal Kitchen offers 
comfortable outdoor dining and seasonal live mu-
sic acts directly overlooking the Cape Fear River 
with a unique take on Southern dishes.

Interested media should contact Scott Kucinski  at 
757- 229-5648

TWITTERFACEBOOK

http://www.ifwtwa.org/
http://www.viarail.ca/en/about-via-rail/media-room/media-familiarization-trip
http://www.viarail.ca/en/about-via-rail/media-room/media-familiarization-trip
http://www.viarail.ca/en/about-via-rail/media-room/media-familiarization-trip
http://viarail.ca
https://www.facebook.com/IFWTWA
https://twitter.com/IFWTWA
https://twitter.com/IFWTWA
https://www.facebook.com/IFWTWA
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2018 NATIONAL GEOGRAPHIC TRAVEL 
PHOTOGRAPHER OF THE YEAR 
The deadline for entries in the 2018 National Geo-
graphic Travel Photographer of the Year Contest is 
May 31 at 12 p.m. EST

Contestants can submit entries in three categories: 
nature, cities, and people. One grand prize winner 
will receive $10,000. Two first place winners will 
receive $2,500. There is no limit to the number of 
entries you can submit, but there is a $15 entry fee 
for each. 

The contest is open to individuals who have 
reached the age of majority in their jurisdiction of 
residence at the time of entry and who reside in 
the United States, including all its territories and 
the District of Columbia, Australia, Austria, Bangla-
desh, Brazil, Canada (excluding Quebec), Chile, 
China, Colombia, Costa Rica, Denmark, Germany, 
Greece, Hong Kong, Hungary, India, Indonesia, 
Ireland, Italy, Japan, Malaysia, Mexico, Nether-
lands, New Zealand, Norway, Peru, Poland, Ro-
mania, Russia, Singapore, Spain, Sweden, Switzer-
land, Taiwan and the United Kingdom.

To enter, go to http://travel.nationalgeographic.
com/photographer-of-the-year-2018/ and complete 

an entry form with the required information; sub-
mit along with your photograph and fee in accor-
dance with the instructions.  

Submissions must be in digital format; only online 
entries will be eligible. No print or film submis-
sions will be accepted for entry. 

The photograph need not be taken with a digital 
camera; scans of negatives, transparencies, or 
photographic prints are acceptable. All digital files 
must be 20 megabytes or smaller, must be in JPEG 
or .jpg format, and must be at least 1,600 pixels 
wide (if a horizontal image) or 1,600 pixels tall (if 
a vertical image). 

Entries must have been taken within two years be-
fore the date of entry and may not previously have 
won an award in the National Geographic Inter-
national Photography Contest, the National Geo-
graphic Photography Contest, National Geographic 
Traveler Photo Contest or any National Geographic 
Travel Photographer of the Year contest, or Nation-
al Geographic Nature Photographer of the Year.

Only minor burning, dodging and/or color cor-
rection is acceptable, as is minor cropping. High 
dynamic range images (HDR) and stitched panora-
mas are acceptable.

http://www.ifwtwa.org/
http://travel.nationalgeographic.com/photographer-of-the-year-2018/
http://travel.nationalgeographic.com/photographer-of-the-year-2018/
https://issuu.com/fwtmagazine2/docs/fwtmagazine_winter_2017_issue10_121/40
http://fwtmagazine.com/food-wine-travel/the-magazine/issue-10-winter-2017
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International Food Wine and Travel Writers Association (IFWTWA)
39252 Winchester Rd, Ste 107 #418, Murrieta, CA 92563
Phone & Fax: 877-439-8929 (877-IFW-TWA-9)
Email: admin@ifwtwa.org
Web: www.ifwtwa.org

Neil E. Wolkodoff
P.O. Box 103009
Denver, CO  80250
phone: 303 596-6519
email: golftravelwriter@hotmail.com
web: http://www.travelandgolf.info

Gabi Logan (Referred by Deidgre Michalski)
215 E 96th Street, 20J
New York, NY  10128
phone: 617 230-2305
email: gabi@gabilogan.com
web: http://www.gabilogan.com

Valerie Estelle Rogers (Referred by Allen Cox)
648 NW 16th Street
Mcminnville OR  97128
phone: 503 883-1856
email: vestelle@gmail.com
web: http://www.vestelletravel.com

Rupal Shankar
23 Ridge Road
Green Brook  NJ  08812
phone: 732 266-2822
email: syrahqueen@gmail.com
web: http://www.sryahqueen.com

Joanna Bates (Referred by Jacqui Gibson)
4/29 Douglas St., Ponshoby
Auckland NZ 1021
phone: 021 382 698
email: jo.inkmedia@gmail.com
web: http://www.inkmedia.co.nz

Marlynn Schotland (Referred by Michelle Winner)
16185 SW Bray Lane
Portland OR  97224
phone: 503 250-2690
email: info@urbanblisslife.com
web: http://www.UrbanBlissLife.com

Heather Mundt
815 Vireo Ct
Longmont, CO  80504
phone: 303 517-6211
email: heather@momfari.com
web: http://www.momfari.com

http://www.ifwtwa.org/
mailto:admin@IFWTWA.org
http://www.ifwtwa.org/
mailto:golftravelwriter@hotmail.com
http://www.travelandgolf.info
mailto:gabi@gabilogan.com
http://www.gabilogan.com
mailto:vestelle@gmail.com
http://www.vestelletravel.com
mailto:syrahqueen@gmail.com
http://www.sryahqueen.com
mailto:jo.inkmedia@gmail.com
http://www.inkmedia.co.nz
mailto:info@urbanblisslife.com
http://www.UrbanBlissLife.com
mailto:heather@momfari.com
http://www.momfari.com

